Chicago  Society  Is  sjtirre 

DESHA 


And  what  the  Chicago  Daily  News^ 
Athlyn  Deshais  writes  in  Chicago 
often  rolls  across  the  nation 


This  happened  when  she  staged  her  unique  election  to  choose  a  new  social 
Queen  for  the  Windy  City.  And  her  latest  innovation— a  Report  on  Drinking 
in  Societv — has  touched  off  similar  nationwide  attention. 


In  a  full-column  report  on  this.  Time  Magazine,  Aug.  1,  said  in  part: 


As  society  editor  of  the  Chicago  Daily 
J^ews  (circ.  595,576),  bouncy  Athlyn 
Deshais  goes  far  beyond  the  job  of  re¬ 
porting  weddings  and  charity  benefits, 
stretches  society  reporting  to  cover 
everything  from  running  a  **society 
queen''  contest  (Time,  Jan.  18,  1954) 
to  writing  features  on  the  avuilability 
of  bachelors.  Last  week  she  had  her 
readers  stirred  up  with  a  new  slant  on 
society. 


Wrote  Editor  Deshais:  "Some  of  the 
society  women  of  Chicago  are  drinking 
themselves  silly.  'Round  the  clock  they 
go,  lapping  it  up  from  high  noon  till 
they  reach  another  high  at  midnight.  By 
their  own  admission  some  of  them  are 
consuming  from  twelve  to.  20  ounces  a 
day  ...  I  love  society  and  /  don't  like 
to  think  there  are  any  lady  lushes  in 
society.  [But]  some  women  who  lead 
brisk  social  lives  can  consume  . . .  nearly 
a  gallon  a  week." 


Society  news  is  stirring  news  when  Athlyn  Deshais  writes  it.  She  is  another 
reason  why  the  Chicago  Daily  News  is  one  of  the  most  interestingly  written 
and  vividly  vital  newspapers  in  America. 


CHICAGO  DAILY  NEWS 

John  S.  Knight,  Editor  and  Publisher 


«  !! 


COLOR  is  best 
with  the  SCOTT 

EXTRA  HI-SPEED  ’  PRESS 


Each  year,  publishers,  in  increasing  numbers, 
are  making  color  facilities  available  to  their 
advertisers. 

SCOTT  pioneered  in  the  art  of  color  printing. 
SCOTT  printing  equipment  has  demonstrated 
time  and  again  its  superior  engineering  and 
mechanical  advantages.  For  example:  it  is 
unnecessary  to  change  fountain  gears  or  to 
open  oil  enclosures  when  rearrangement  of 
color  is  required  —  to  reverse  your  cylinder 
drive,  simply  move  the  lever  outside  the  gear 
box  to  the  desired  position,  "A  Flick  of  the 
Lever!”  Single  and  double  reversing  drives 
are  available  for  all  units. 

All  SCOTT  gears  remain  in  mesh  perma¬ 
nently  —  hence,  are  always  in  perfect  align¬ 


SCOTT  Octuple  Prett  with  two  extra  color  plate  cylinders  for 
spot  color  printing  on  outside  and  double  center  pages. 
Note  the  Double  Reversing  Drive  —  A  throw  of  the  clutch 
lever  reverses  cylinder  rotation  for  color. 


ment  —  resulting  in  longer  life  and  low  cost 
maintenance. 

Whether  your  needs  be  a  standard  press 
with  reversible  cylinders  for  color  or  super¬ 
imposed  color  printing  couples  —  consult 
SCOTT  for  technical  and  sound  practical 
suggestions. 

For  spot  or  full  color  —  SCOTT  has  the 
most  effeaive  and  efficient  color  printing 
equipment.  When  making  this  all  important 
capital  investment  —  why  accept  less  than 
the  best.^ 


Buy  with  CONFIDENCE  -  -  •  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 


WHIRLPOOL  IS 
CLEANING  UP 
WITH  THIS  TWIN! 


hirlpool  automatic  washers  really  have  St.  Paul  house¬ 
wives  in  a  spin!  Thousands  of  these  women  are  head  over 
heels  in  love  with  set-it-and-forge't-it  washers,  and  acrording 
to  the  1955  St.  Paul  Consumer  Analysis  Survey,  the  women 
in  the  St.  Paul  “half"  of  the  Twin  Cities  market  have  more 
Whirlpools  in  their  laundry  rooms  than  any  other  make! 
Whirlpool  surged  into  the  lead  for  the  first  time  in  1954.  How? 
\^'ith  a  big,  consistent  splash  of  dealer  co-op  advertising  and 
national  advertising  in  the  Dispatch-Pioneer  Press! 


Brand  C 


Are  YOU  cleaning  up  in  the  big,  rich  St.  Paul  “half”  of 
the  Twin  Cities  market?  Or  does  your  sales  picture  here  look 
a  little  hit  dingy?  Get  your  answers  fr.6m  the  1955  St.  Paul 
Consumer  Analysis  Survey  ...  a  comprehensive  study  reveal¬ 
ing  the  brand  preferences  and  buying 'habits  of  the  4.16,00<) 
people  in  the  St.  Paul  market  who  spend  $564  million  a  year, 
and  who  make  the  Dispatch- Pioneer  Press  their  buying  guide. 
For  your  copy,  contact  your  Ridder-Johns  representative  or 
write,  using  your  company  letterhead,  to  Consumer  Analysis. 
Dept.  A. 


THIS  TWIN  READS  THE 
DISPATCH -FfONEER  PRESS 


REPRESENTATIVES 

RIDDER-JOHNS.  INC. 

NEW  YORK  -  CHICAGO  -  DETROIT 
SAN  FRANCISCO  -  LOS  ANGELES 
ST.  PAUL -MINNEAPOLIS 
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The  Largest  Per 
Capita  Spending 
In  All  of 

PENNSYLVANIA 


$260  More  Than  Next  Penna.  City! 


Advertising  IS  PAYING 
BIG  DIVIDENDS,  too,  in 


The  PATRIOT 
and  EVENING  NEWS 

Daily— 121,296 


The  SUNDAY 
PATRIOT  -  NEWS 

Sunday — 1 23,623 


Lines  Gained 
7  Months  1955 


Represented  NotienQlly  by 

MOLONEY,  REGAN  &  SCHMITT 


TV  List  Effective 

To  THE  Editor:  It  was  very 
nice  of  you  to  give  us  permis¬ 
sion  to  reprint  the  story  you 
carried  August  6  issue  relative 
to  the  Hearst  advertising  study 
of  advertisers  who  have  dropped 
TV. 

We  used  this  in  a  4-coIumn 
ad,  which  appeared  in  our  paper 
Wednesday.  Needless  to  say,  we 
received  a  lot  of  comments 
about  it.  We  are  also  going  to 
make  a  mailing  of  this  which 
will  be  sent  out  to  nearly  1,000 
of  our  advertisers  in  this  area. 

John  L.  Coughlin 
Advertising  Director 
Hartford  (Conn.)  Courant. 


News,  and  for  10  years 
chief  South  American  corres¬ 
pondent  for  the  New  York 
Times. 

Edna  Bowu. 
Director  of  Publicity, 

1001  Connecticut  Ave., 
Washington  4,  D.  C. 

Increased  Interest 

To  THE  Editor:  Recent  issues 
of  E  &  P  have  had  increaseii 
interest  for  our  industry  .  , 
Ray  Erwin’s  column  is  especial¬ 
ly  good. 

Virgil  Pinku^ 
Editor  and  Publisher, 

Los  Angeles  Mirror-Daily  Nem. 

*  *  9 


Columbus  Day 

To  THE  Editor:  As  you  know, 
October  12th  marks  the  anni¬ 
versary  of  the  discovery  of  the 
American  Continent.  The  new¬ 
ly  organized  National  Citizens 
Committee  for  Columbus  Day, 
of  which  Diarw  Las  Americas 
is  a  member,  has  as  its  ob¬ 
jective  the  promotion  of  nation¬ 
wide  observance  of  Columbus 
Day  as  what  it  should  be — 
a  holiday  of  all  of  the  Americas. 

We  request  cooperation  in  this 
project  which,  we  believe,  will 
further  the  understanding  and 
ties  of  friendship  among  the 
nations  of  the  Western  Hemis¬ 
phere. 

Feature  articles  and  editorials 
on  the  significance  of  the  dis¬ 
covery  of  America  to  the  world, 
the  role  played  by  the  twenty- 
one  nations  of  the  Hemisphere 
in  international  affairs,  our  cul¬ 
tural  and  economic  contribution 
to  the  welfare  of  the  peoples 
of  this  earth,  are  just  a  few 
of  the  means  that  come  to  mind. 

The  National  Citizens  Com¬ 
mittee  is  headed  by  John  W. 
White,  Executive  Director,  U. 
S.  Inter-American  Council.  Mr. 
White  has  spent  25  years  in  the 
Latin  American  countries.  He 
organized  the  first  Associated 
Press  Bureau  in  South  Ameri¬ 
ca — at  Buenos  Aires.  He  was 
manager  of  the  United  States 
Chamber  of  Commerce  at  Bue¬ 
nos  Aires,  and  spent  25  years 
as  a  traveling  foreign  corres¬ 
pondent — first  for  the  Chicago 
Tribune,  the  Chicago  Daily 


To  THE  Editor;  Gee!  that 
was  gorgeous  treatment  yon 
gave  the  story  of  my  flying  ac¬ 
tivities. 

Marcellus  M.  Murdock 
Publisher,  Wichita  Eagle. 


Woman^s  Page 

“The  bride’s  mother  will  wear 
a  dress  of  pink  lace  and  a  brid^ 
groom  will  wear  aqua  chiffon." 
— Birmingham  (Ala.)  Newt. 


“Dean  Blank  read  the  wed¬ 
ding  service,  and  it  was  nice  to 
see  Mrs.  Blank  and  daughter, 
Catherine,  bath  at  the  cere¬ 
mony.” — Erie  (Pa.)  Dispatch. 


“The  mother  of  the  bride 
chose  a  champagne  faille  dress 
with  avacado  accessories.”— 
Wichita  (Kas.)  Beacon. 


“Queen  Elizabeth  II  wore  a 
beige  silk  piano,  backed  up  by 
a  string  bass  player,  went  into 
‘Honeysuckle  Rose.’  ” — Augtuto 
(Ga.)  Chronicle. 

• 

“It  is  better  to  be  undressed 
than  overdressed.”  —  Louiscilh' 
(Ky.)  Times. 
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No.  51  in  a  series  of  friendly  talks . . . 


“Well  Need  3,500,000  Ballots 


That  was  the  reply  of  one  movie  theatre 
circuit  when  asked  how  many  ballots  it 
would  need  for  the  Audience  Awards  elec¬ 
tion  next  November  17-27. 

This  is  more  than  the  total  vote  cast  in  any 
of  43  States  in  the  national  election  of 
1952,  being  exceeded  only  by  the  total 
votes  of  California,  Illinois,  New  York, 
Ohio  and  Pennsylvania. 

One  circuit,  mind  you.  Many  other  theatre 
circuits  have  indicated  they  will  need 
ballots  in  numbers  far  exceeding  the  total 
1952  vote  of  a  surprising  number  of 
States.  When  you  realize  that  these  circuits 
represent  comparatively  few  of  the  movie 
theatres  that  will  hold  Audience  Awards 
elections  you  can  see  that  this  movie  poll 
stands  an  excellent  chance  of  rolling  up 
the  biggest  vote  ever  cast  in  the  country’s 
history. 


The  Audience  Awards  election  is  one  of 
the  big  news  stories  of  the  year.  Many 
new'spapers  have  shown  they  are  aware  of 
this  by  the  way  they  have  handled  the 
stories  on  the  campaign’s  early  activities. 

The  Audience  Awards  campaign,  more¬ 
over,  is  more  than  a  good  news  story.  It  is 
a  promotion  in  which  newspapers  them¬ 
selves  can  take  part.  Already  many  papers 
have  arranged  with  their  local  theatres  to 
print  the  Audience  Awards  ballots.  Others 
have  tied  up  with  theatres  in  contests  in 
w’hich  entrants  will  try  to  give  a  correct 
forecast  of  the  election’s  outcome.  The 
Audience  Awards  campaign  book  suggests 
other  ways  in  which  newspapers  can 
participate. 

For  news,  for  advertising,  for  circulation, 
the  Audience  Awards  campaign  is  one  of 
the  year’s  best  newspaper  bets. 


Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.Y. 
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Be  sure  you  include 
these 
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Important 

TEXAS 

Markets 

in  Schedules 
That  Hove 


to  SELL! 


WACO 


a 


Ray  Erwin's 


CJ. 


umn 


Pop.  107,000  .  .  .  Te.xas 
latest  to  top  100,000  .  .  . 
Industry,  military  agricul¬ 
ture  ...  in  balance  .  .  . 
ready  to  buy! 

AUSTIN 

Busy,  stabilized  income.  .  . 
State  Capitol  with  sturdy 
University,  Stale  and  Fed¬ 
eral  payrolls  .  .  .  selling  op¬ 
portunities  a-plenty! 

Port  Arthur 

Petroleum,  Chemical  and 
Shipping  Industries  com¬ 
bine  to  provide  highest 
average  income  in  Texas 
. . .  come  and  get  it! 


WACO  NEWS-TRIBUNE 
AND  TIMES-HERALD 

—  •  — 

AUSTIN  AMERICAN- 

STATESMAN 

—  •  — 

PORT  ARTHUR  NEWS 

Represented  Nationally  by 

Burke,  Kuipers, 

&  Mohoney,  Inc. 


ELCOME,  after  Summer's  lieat  would  be  repetition  of  this  head  i 
in  the  Indianapolis  News  last  Autumn:  “Fall  Has  Fell,  Cool  is  Come.” 

.  .  .  Tingling  New  York  Daily  News  head:  “2  Try  Home  Holdup  But 
It’s  a  Bungle-o.”  .  .  .  The  weekly  ZionsviUe  (Ohio)  Times  editorially 
complains  it  was  scoo|)ed  by  Indianapolis  and  Lebanon  newspapers  on 
its  sale  and  gave  its  readers  “our  solemn  promise  that  the  next  time  we 
are  sold,  you’ll  read  about  it  first  in  the  ZionsviUe  Times.”  .  .  .  Frank 
Del  Witt,  White  Plains,  N.  Y.,  columnist  for  Weekly  Philatelic  Gossip,  : 
writes:  “With  tonsorial  artists  raising  the  rates  on  Clippings  must  say  j 
yours  would  still  be  worth  twice  the  cost.  I  genuinely  enjoy  every  bit  ! 
of  it.”  .  .  .  How  large  does  a  town  have  to  be  to  support  a  daily 
newspaper?  John  A.  Watkins,  former  Lieutenant  Governor  of  Indiana,  , 
is  proud  that  his  Bloomfield  (Ind.)  Evening  World  is  published  in  a  | 
town  of  only  2,086  population.  .  .  .  Cincinnati  Times-Star  columnist  ' 
Croverman  Blake,  bless  him,  is  campaigning  for  revision  of  delinquent  ' 
mailing  lists,  through  which  he  gets  loads  of  useless  mail  (such  as  movie  ! 
and  book  news  which  he  has  not  handled  for  years).  He  advised:  “It’s  | 
a  good  plan,  I  always  think,  to  go  through  periodic  revisions  of  your  ' 
mailing  list,  separating  the  quick  from  the  dead,  generally  getting  round 
pegs  into  round  holes  and  keeping  the  people  you  are  trying  to  impress 
with  your  mail  from  blowing  their  tops  because  far  from  impressing  them 
you  are  giving  out  the  impression  all  too  often  that  your  files  are  in  a 
state  of  decay.” 

Comedy  of  Terrors 

Typographical  errors — 

Are  miscreants  and  terrors. 

Interloping  unsuspected. 

From  typesetter  to  squinter. 

Then  proof-reader  and  printer. 

They  pass  taunting  and  neglected. 

— Frank  Del  Will 


Ode  to  the  Typo 

IX'heii  I  lie  sheet  is  printed  and  is  out  It  shirks  down  into  a  corner  and  it 
upon  the  mail,  never  stirs  or  peeps. 

On  its  way  to  the  subscribers  1  have  1  typographical  error  too  small 


never  seen  it  to  fail — 


for  human  eyes. 


In  the  center  of  the  front  page,  in  a  Till  the  ink  is  on  the  paper,  when 


most  conspicuous  place. 

Some  typographical  error  fairly 
kicks  you  in  the  face. 

For  the  typographical  error  is  a  slip¬ 
pery  thing  and  sly, 

^  oil  can  hunt  ’till  you  are  dizzy,  but 
it  somehow  will  get  by. 

Till  the  forms  are  off  the  press  it  is 
strange  how  still  it  keeps. 


It  grows  to  mountain  sizes. 

And  you  see  that  blasted  error,  far 
as  you  could  throw  a  dog. 
Looming  up  in  all  its  splendor,  like 
lighthouse  in  a  fog! 

That  glaring  blunder  just  out  like 
an  ulcerated  tooth. 

Where  it  dodged  the  eagle  vision  of 
the  napping  comma  sleuth. 

— PlNl’A  Press  Bulletin 


— Speaking  of  typos,  Neil  Plummer,  head  of  the  University  of  Kentucky 
.School  of  Journalism,  collected  some  wedding  boners  and  published  them 
in  the  Louisville  Courier-Journal,  including:  “The  bride  was  given  in 
marriage  by  her  father,  wearing  her  mother’s  wedding  gown.  The  couple 
went  to  high  school  together  and  their  marriage  will  stop  a  romance 
begun  there.  The  bride  wore  a  strand  of  tiny  matched  pears.  Her 
gown  was  of  vile  green.  Her  accessories  were  plain  punk.  The  bride¬ 
groom’s  mother  was  attired  in  a  lace  dress  which  fell  to  the  floor.  The 
maid  of  horror  wore  yellow  tulle.  The  bridesmaids  earried  tiny  nose¬ 
bags.  The  flower  girl  wore  a  maize  gown  with  puffed  sleeves  touching 
her  ankles.  The  bride’s  mother  wore  a  dawn  blue  chiffon  and  a  black 
stray  hat.  The  nuptials  took  place  in  a  setting  illuminated  by  lighted 
Roman  candles.  The  couple  exchanged  their  cows.  The  bridal  couple 
then  passed  out  and  greeted  the  guests.  The  ceremony  was  attended  by 
only  a  few  loose  friends  and  relatives." 

Limerick  to  be  set  in  Italic 

Invented  long  after  Confucius, 

A  type  was  designed,  that's  not  usliiis; 

Down  on  its  knees. 

About  fifteen  degrees 
’Cause  of  Aldus  Pius  Manutius. 

— Roger  J.  Herz 
EDITOR  8C  PU 


COLOR 


works  maijie 
in  Altoona! 


Nothing  up  our 
sleeves  but  results! 

If  you're  selling  your 
product  with  R.O.P. 
newspaper  color  ad¬ 
vertising  —  black 
plus  one,  two  or 
three  colors  —  Al- 
I  toona,  Pennsylvania 

is  a  must  market  for 
you  .  .  .  with  $186,- 
'  700,000  purchasing 

power,  and  a  rabbit- 
j  out-of-hat  record  of 

results  for  color  ad¬ 
vertisers. 

I  It's  really  no  trick  at 

all  to  figure  out  why, 
with  the  Altoona 

Mirror's  95. 1  % 

coverage  of  the 
market! 

COLOR 

does  the  trick  le  the 

Hltoona 

SlRictor 

ALTOONA'S  ONLY  EVENINC 
j  NEWSPAPER 

I  Richard  E.  Adv.  Mgr. 
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And  abroad,  too... 


Egypt’s  Top  Newspaper  Group 
Joins  the  INS  Client  Network 


International  News  Service  is  proud  to  announce  that  Egypt's 
famous  Dor  Ei  Goumhouria  newspaper  group— largest  in  the 
Middle  East— has  contracted  for  the  daily  global  news,  news- 
feature  and  photo  services  of  International  News  Service. 

These  great  newspapers  include: 

•  Ai  Goumhouria  — 

Arabic  language  morning  daily 

•  Le  Progres  Egyptien  — 

French  language  morning  daily 

•  La  Bourse  Egyptienne  — 

French  language  afternoon  daily 

•  Le  Journal  d'Alexandrie — 

French  language  morning  daily 

•  The  Egyptian  Gazette  — 

English  language  morning  daily 

•  Progres-Dimanche  — 

French  language  Sunday  newspaper 

•  Egyptian  Mail  — 

English  language  weekly  newspaper 


To  Foss  — 


Greek  language  newspaper  of  Cairo 


Dar  El  Goumhouria  also  publishes  a  weekly  news  magazine, 
AI  Tahrir,  which  likewise  becomes  an  INS  subscriber. 
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EGYPTIAN  MAIL 
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The  French  producers  of  Roquefort  cheese  had 
a  problem :  to  impress  on  American  consumers 
that  there  is  but  one  genuine  Roquefort  cheese, 
that  it  is  cured  solely  in  natural  caves  in  Roque¬ 
fort,  France. 

To  sell  that  idea,  and  to  get  consumers  to  look 
for  the  distinctive  Roquefort  label,  the  Roque¬ 
fort  Association  of  New  York  last  February 
started  a  campaign  of  small  advertisements  in 
The  New  York  Times  Magazine. 

The  ads  also  included  an  inconspicuous  offer  of 
a  free  recipe  booklet. 

Results  were  beyond  all  expectations,  says 
Samuel  E  Frank,  president  of  the  association. 
Not  only  did  the  advertising  accomplish  the 
educational  purpose,  but  it  brought  in  thou¬ 
sands  of  letters  and  postcards  from  Times 
readers. 

“They  wrote  from  every  state,  requesting  the 
recipe  booklet  and  information  about  where 
in  their  local  neighborhoods  they  could  buy  the 
cheese,”  says  Mr.  Frank. 

“In  every  instance,  the  advertisement  in  The 
New  York  Times  was  mentioned,  or  enclosed 
with  the  reply. 

“So  great  has  been  the  response  and  the  de¬ 
mand  for  the  booklet  that  our  supply  is  just 
about  exhausted.” 

Here’s  conclusive  proof,  again,  that  no  matter 
what  your  advertising  problem.  The  New  York 
Times  can  help  you  solve  it.  Experienced  adver¬ 
tisers  are  well  aware  of  this.  That’s  why  they 
have  made  The  New  York  Times  the  advertis¬ 
ing  leader  in  the  world’s  leading  market  for 
36  consecutive  years. 


Grocery  advertiser 
“sells  out” 
with  small-space 
newspaper  ads 
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Pacts  Paramount  to  Pickets, 
ITU  Scuttles  ‘Solid  Front’ 


Mailers  to  Seek 
Equality  in  Pay 


Randolph  Insists  on  Adoption 
Of  Law  to  Uphold  Union  Integrity 

By  Jerry  Walker 

Boston 

President  Woodruff  Randolph  of  the  International  Typo¬ 
graphical  Union  threw  cold  water  on  the  strategy  of  local  union 
cooperation  in  strikes  affecting  newspapers  and  commercial 
printing  shops. 

Condemning  the  socalled  “solid  front”  technique  which  has 
kept  some  newspapers  from  publishing  when  only  one  union  has 
walked  out,  Mr.  Randolph  asserted: 

“There  is  no  strategy  in  vio-  — - - ; - - - — - 

lating  your  contract.”  Among  the  few  objectors  to 

With  the  avowed  purpose  of  adoption  of  this  law  was  one 
demonstrating  that  the  ITU  New  York  delegate  who  said  he 
means  to  protect  its  historic  in-  would  continue  to  act  as  an  in- 
tegrity  from  being  impaired  and  dividual  in  a  picket  line  situa¬ 
te  assure  employers  of  stability  Ron.  He  referred  to  the  “solid 
in  their  contractual  relation-  front”  activity  on  an  individual 
ships,  Mr.  Randolph  persuaded  basis  in  recent  strikes, 
the  97th  annual  convention  of  Another  delegate  asserted 
the  union  here  last  week  to  add  that  while  he  favored  the  spirit 
a  new  chapter  to  the  General  of  the  law  he  would  not  help  to 
Laws  to  reinforce  a  statement  create  a  situation  which  might 
in  the  Collective  Bargaining  provoke  mob  violence.  He  told 
Policy  of  “heads  being  smashed”  when 

'New  General  Law 

_ .  ,  ,  Mr.  Randolph  did  most  of  the 

This  new  law,  adopted  over  a  talking  on  the  matter.  The 
ew  feeble  “Nays”,  requires  .statement  of  policy,  already  in 
tha  local  unions  honor  their  union’s  law  books,  was 

contractual  commitments  as  ^eing  interpreted  too  liberally 
paramount  to  any  picket  lines  j  ^ed  by  some  locals,  so 
established  by  other  unions.  ^^^e  was  need  to  write  it  into 
The  exact  wording  as  an  explained, 

amendment  to  Art  III  Section  ^j^ing  that  the  request  for  such 
1,  IS  as  follows:  “Subordinate 
umons  of  the  ITU  have  a  long  York  City, 
and  honorable  history  of  com¬ 
pliance  and  fulfillment  of  all  Integrity  Must  Not  Be  Inpaired 
contract  commitments.  It  is  re-  The  ITU  chief  told  of  numer- 
quired  that  where  contract  com-  ous  occasions  when  he  has  been 
mitments  have  been  made,  such  called  upon,  in  the  middle  of 
commitments  are  paramount  the  night,  to  solve  a  local 
and  must  be  honored  by  the  union’s  quandary  as  to  observ- 
local  unions  parties  thereto,  as  ing  picket  lines  of  other  print- 
a  matter  of  union  policy  only  ing  crafts  in  the  same  shop, 
subject  to  the  limitations  stated  There  is  always  only  one  an- 
in  the  approval  clause  of  such  swer,  he  said:  “You  must  live 
agreements  without  any  as-  up  to  your  contract.” 
sumption  of  liability  thereunder  Mr.  Randolph  reviewed  some 
by  the  ITU.  This  obligation  can-  cases  where  the  Executive 
not  be  considered  to  be  miti-  Council  has  suspended  and  ex¬ 
ited  or  absolved  because  of  polled  local  leaders  for  engag- 
Picket  lines  established  without  ing  in  illegal  work  stoppage, 
authority  provided  in  the  local  with  the  effect  of  getting  the 
co^act  and  as  provided  in  Art.  men  back  to  work  within  a  few 
XIX,  bylaws.”  hours. 
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“ITU’s  integrity  must  not  be 
impaired,”  Mr.  Randolph  pro¬ 
claimed.  “It  antedates  our  feel¬ 
ings  toward  the  Taft-Hartley 
Law.” 

Better  than  inviting  destruc¬ 
tion  of  the  union — “because  an 
employer  can  replace  you  when 
you  walk  off  the  job  in  violation 
of  your  contract” — would  be,  in 
Mr.  Randolph’s  view,  complete 
cooperation  by  the  unions  at  the 
international  level  to  the  end 
that  there  are  joint  negotiations 
and  a  full  understanding  of  each 
other’s  jurisdictions. 

The  action  at  the  local  level 
only  leads  to  a  chaotic  arrange¬ 
ment,  and  it  cannot  succeed  in 
the  long  run,  he  said. 

‘Unnecessary’  Expenditure 

Referring  to  last  year’s  shut¬ 
down  of  the  Wilkes-Barre,  Pa. 
newspapers  because  of  a  guild 
strike,  Mr.  Randolph  said  the 
lockout  of  the  printers  cost 
the  union  $129,000  in  benefits. 
ITU  negotiators  finally  broke 
the  stalemate  and  the  guild,  too, 
got  a  new  contract. 

The  expenditure  of  $129,000 
“because  another  union  shut 
down  the  plant”  was  declared 
by  Mr.  Randolph  to  have  been 
“utterly  unnecessary.”  Later, 
he  related,  he  personally  warned 
the  president  of  the  American 
Newspaper  Guild  that  the 
W  i  Ik  e  s  -  Barre  performance 
would  not  be  repeated  in  Nia¬ 
gara  Falls,  N.Y. 

In  Atlantic  City,  the  ITU 
leader  pointed  out,  the  union 
stereotypers  are  still  out  be¬ 
cause  they  would  not  waive 
a  small  sum  in  back  pay.  He 
criticized  the  stereotypers’ 
union  for  refusing  to  cooperate 
with  the  typographical  union 
in  situations  where  the  Tele¬ 
typesetter  jurisdiction  is  an  is¬ 
sue.  And  the  pressmen’s  union, 
he  added,  conflicts  with  the 
printers’  claims  to  jurisdiction 
on  some  new  processes. 

All  this  disagreement  has  to 
be  cured  at  the  top  level  before 
cooperation  among  unions  can 
be  employed  effectively,  Mr. 
Randolph  concluded.  Meanwhile, 
he  said,  the  ITU  cannot  move 


ITU  locals  will  try  to  “close 
the  gap”  between  the'  printers’ 
and  mailers’  scales. 

The  union  delegates  endorsed 
the  expression  «hat  “increasing 
mechanical  skill”  is  demanded 
to  operate  the  new  inserters, 
wiretyers  and  bundlers. 

“The  day  has  long  passed 
when  a  mailer’s  equipment  con¬ 
sisted  of  a  rubber  thumb  stall 
and  a  handy-twine  knife,”  the 
resolution  declared. 

Locals  were  advised  to  work 
toward  common  expiration  dates 
for  printer  and  mailer  contracts. 

An  invitation  to  the  Inter¬ 
national  Mailers  Union  (in¬ 
dependent)  to  affiliate  with  the 
ITU  mailers  received  a  nega¬ 
tive  vote. 

ahead  into  the  new  fields  of 
phototypesetting,  etc.  unless  it 
gives  evidence  of  stability  in 
negotiating  contracts. 

Seattle  Clause  Cited 

The  convention’s  attention 
was  called  to  the  unique  picket 
line  clause  in  the  Seattle  con¬ 
tract.  This  provides  that  no 
employe  may  be  required  to 
pass  through  a  picket  line  which 
has  been  certified  by  an  inter¬ 
national  union.  The  publishers, 
however,  are  not  obligated  to 
pay  for  time  lost  and  they  are 
left  free  to  hire  new  crews. 
This  clause,  it  was  explained, 
prevents  a  publisher  from  going 
to  court  and  seeking  relief  un¬ 
der  the  Taft-Hartley  Law  if  a 
legal  picket  line  is  observed. 

Support  of  strikes  by  sister 
unions  in  the  ITU — printers  and 
mailers — is  specially  provided 
for.  In  this  connection  Mr.  Ran¬ 
dolph  explained  that  the  walk¬ 
out  by  mailers  during  the  22- 
month  printers’  strike  against 
Chicago  newspapers  in  1947-48 
was  waived  for  reasons  of 
strategy.  In  Oklahoma  CXty, 
where  mailers  have  been  on 
strike  since  1949,  the  printers 
have  not  requested  internation¬ 
al  sanction  to  go  out,  one  rea¬ 
son  being  that  the  local  doesn’t 
have  a  written  contract. 

A  Pittsburgh  delegate  pro¬ 
posed  a  new  bylaw  stating  that 
{Continued  on  page  .52) 


Guild  Leaders  Wonder 
If  ITU  Means  Pfft! 


ize  for  collective  bargaining. 

The  guild  leaders  were  re¬ 
ported  to  be  taking  a  “watchful 
waiting”  stand  to  see  if  Mr. 

Randolph  intends  also  to  pre¬ 
vent  ANG  units  on  publications 
of  other  unions. 

Timing  of  the  jurisdiction 
claim  proved  to  be  awkward. 

The  executive  board  of  the 

Newspaper  Guild  of  New  York  vention  of  the  Intematiomi  I 
had  just  called  upon  the  ANG  Photo  Engravers’  Union  of 
officers  to  intervene  in  the  North  America  here  last  wook  1 
Jamestown  situation  and  try  to  empowered  the  officers  to  take 
effect  a  settlement  of  “an  un-  steps  to  enforce  claims  to  jobs 
wanted  quarrel.”  in  phototype  and  electronic  en- 

The  New  York  resolution  graving  shops, 
went  so  far  as  to  ask  the  na-  Notice  was  taken  of  a  move 
tional  office  to  rescind  its  au-  by  the  Peoria  (Ill.)  Jouml 
thorization  for  the  filing  of  Star,  Inc.  to  eliminate  its  photo¬ 
charges  with  the  National  La-  chemical  engraving  departnent 
bor  Relations  Board.  The  and  replace  it  with  Scan-A- 
Jamestown  local  of  the  guild  Graver  and  Scan-A-Sizer  units, 
took  the  action  after  being  frus-  The  newspapers  have  agmd 
trated  in  long-drawn-out  nego-  to  keep  the  seven  engravers  on 
tiations  for  a  new  contract.  the  payroll  to  operate  the  pli.<- 
The  NLRB  regional  office  de-  tic-plate  machines,  it  was  re¬ 
clined  to  consider  the  guild  ported  by  Wilfred  Conndl, 
charge  because  the  newspaper  union  president.  However,  Mr. 
he  called  attention  to  the  fact  grosses  less  than  $500,000  an-  Connell  said,  the  IPEU  will  in¬ 
sist  on  keeping  jurisdiction  irni 
of  unfair  labor  practice  against  to  the  State  Labor  Relations  being  bargaining  agent  for  the 
the  publisher  of  the  Jamestown  Board,  which  has  jurisdiction.  group. 

(N.Y.)  i>un,  a  Unitypo-financed  “We  do  not  look  with  favor  “This  case  could  set  a  prece- 
daily.  on  the  airing  of  inter-union  dis-  dent,”  he  said.  “If  the  Peoria 

“Just  because  we’i  e  a  union,”  jiutes  in  courts  of  law  or  out-  newspapers  are  successful,  other 
Mr.  Brown  commented,  “we  see  side  agencies,”  the  New'  York  publishers  might  get  the  same 
no  reason  w’hy  we  should  let  guild  leaders  stated.  idea  and  we  would  be  losiiir 

another  union  (the  guild)  drain  This  concurred  completely  members  all  over  the  country, 
our  treasury.”  with  Mr.  Randolph’s  policy.  “We’re  going  to  back  up 

The  Jamestown  friction  un-  Offering  its  good  offices  to  these  men,  even  to  the  extrat 
doubtedly  provoked  the  move  conciliate  the  Jamestown  con-  of  subsidiziiig  them — paying 
by  Mr.  Randolph  to  retaliate  flict,  the  New  York  guild  was  them  the  difference  between 
against  the  guild  to  the  extent  mindful  of  the  union  printers’  what  they  make  now  and  what 
that  he  will  claim  priority  on  cooperation  in  the  Sew  Vork  they’d  make  as  ^  operators  of 
jurisdiction  when  newswriters  World-Telegram  and  Sun  strike  Scan-.'A-Gravers,  if  its  lower, 
on  ITU-financed  papers  organ-  in  1950.  convention  approved  a 

_  report  bv  Mr.  Connell  which 


Rngravers 
Union  Claims 
Scanner  Jobs 


“Has  the  International  Typo¬ 
graphical  Union  severed  diplo¬ 
matic  relations  with  the  Ameri¬ 
can  Newspaper  Guild?” 

That  question  was  the  only 
immediate  reaction  this  week  at 
.\NG  offices  to  the  news  that 
the  ITU  convention  had,  in  ef¬ 
fect,  hung  out  an  “unwelcome” 
sign  for  the  guild  on  labor 
union  newspapers.  (E&P,  Aug. 

20,  page  7). 

Relations  between  the  AFL 
printers’  union  and  the  CIO 
editorial  -  business  -  circulation 
guild  have  always  been  cool  and 
formal.  Responsible  guild  lead¬ 
ers  declined  to  discuss  the  ITU 
action  until  they  knew  more 
about  it  and  could  see  the  act¬ 
ual  effect  of  it. 

The  amendment  to  the  ITU 
membership  bylaws  was  pre¬ 
sented  to  the  convention  by  the  ^  n  o-u  -..i  .  i  .u 

Committee  on  Laws,  which  ch^iTges  nually.  The  guild  took  the  case 

sponsors  legislation  originating 
in  the  office  of  President  Wood¬ 
ruff  Randolph.  The  proposition 
was  read  once  with  the  com¬ 
mittee’s  simple  endorsement  of 
“favorable.”  There  was  no  dis¬ 
cussion  and  Mr.  Randolph  ran 
it  through  quickly  on  a  voice 
vote. 

The  new  section  reads: 

“Subordinate  unions  are  di¬ 
rected  to  keep  alert  to  the  fact 
that  in  relinquishing  jurisdiction 
over  newspaper  writers  the  In¬ 
ternational  Typographical  Un¬ 
ion  did  not  relinquish  such 
jurisdiction  over  labor  publica¬ 
tions.  The  AF  of  L  was  noti¬ 
fied:  ‘It  will  be  noted  that  the 
only  jurisdiction  surrendered  by 
the  above  is  that  over  newspa¬ 
per  writers,  this  term  being 
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Meticulous’  Transactions 


Taylor  Mentions 
Cost  Problems 


Boston 

John  I.  Taylor,  treasurer  of 
the'  Boston  Globe,  represented 


Greenspun  Has  $165,000  Debt 
But  With  Million-Dollar  Assets 


was  unsympathetic  to  union  la¬ 
bor  and  the  merchants  with¬ 
held  their  advertising  from  it.” 

Conditions  of  Loan 


Boston 

Two  newspaper  publishers  who  are  in  debt  to  Unitypo, 
Inc.  gave  testimony  at  the  International  Typographical  Union’s 
convention  to  discredit  the  claims  of  Woodruff  Randolph’s  foes 
that  his  defense  policy  is  pouring  money  down  the  drain. 


There  was  “a  clean  sale,” 


the  city’s  newspaper  publishers 
in  a  brief  address  of  welcome 
to  the  ITU  convention. 

He  mentioned  the  three  aims 
of  publishers:  1.  To  maintain 
high  wages;  2.  Increase  produc- 


Mr.  Greenspun  said.  The  union  »  3.  Keep  the  cost  of  produC' 


was  to  have  nothing  to  say 


tion  under  control. 


H.  M.  (Hank)  Greenspun, 
publisher  of  the  daily-Sunday 
Im  Vegas  (Nev.)  Sun,  con¬ 
cluded  a  detailed  accounting  of 
his  financial  deals  with  ITU  by 
.leclaring  that  the  writers  of 
•‘poison  pen”  letters  on  Uni¬ 
typo  affairs  should  be  horse¬ 
whipped  as  “saboteurs  of  the 
labor  movement.” 

He  proposed  that  the  dele¬ 
gates  carry  Mr.  Randolph  from 
the  convention  hall  on  their 
shoulders  as  the  tribute  due 
■‘one  of  the  truly  great  labor 
leaders  in  American  history.” 
No  such  action  was  taken. 

Second  of  those  to  whom 
President  Randolph  extended 
the  privilege  of  the  platform 
was  Howard  Parish,  publisher 
of  the  six-day  Pasco  (Wash.) 
Columbia  Basin  News. 


about  editorial  policy.  The  only  “Unless  we  succeed  in  these 
conditions  were  (1)  that  ITU  three  things,”  Mr.  Taylor  said, 
printers  be  employed  and  (2)  “there  is  no  growth  in  this  in- 
that  the  paper  shall  never  be  dustry  for  either  you  or  for 
sold  to  a  non-union  publisher,  us.” 


Groenspun 


Parish 


Unitypo  having  first  refusal  on 
any  offer  of  sale. 

He  said  he  paid  the  union 
the  exact  amount  of  its  invest¬ 
ment — “I  even  paid  for  type¬ 
writers  that  disappeared  while 
I  was  taking  over  the  plant” — 
and  the  $90,000  price  included 
nothing  for  goodwill. 

(Continued  on  page  52) 


There  was  no  spokesman 
from  the  American  Newspaper 
Publishers  Association.  A 
lengthy  address  was  delivered 
by  Harold  D.  Ross,  president  of 
the  union  employers’  section. 
Printing  Industry  of  America. 
He  remarked  that  he  was  a 
delegate  to  the  ITU’s  conve'n- 
tion  27  years  ago. 


the  Flamingo  Hotel,  after  Bug¬ 
sy  Siegel  had  been  slain,  and 
explained  the  tag  “ex-convict” 
pinned  on  him  by  the  Review 
Journal.  He  pleaded  guilty  to 
violation  of  the  Neutrality  Act, 
he  said,  .so  that  three  others 
might  go  free  for  helping  to 
provide  arms  to  Israel  in  1949. 
He  paid  a  fine  but  did  not  go 
to  prison,  he  related. 


Randolph  May  Ask 
Unitypo  Funds  Again 


Boston 

The  90,()(K)-odd  members  of  the  International  Typo- 
raphical  Union  will  be  asked  once  more  to  provide  funds  to 
Nevertheless,  he  said,  some  of  union  in  the  business  of  publishing  newspapers, 

his  enemies,  notably  Westbrook  Unitypo,  the  hottest  political  issue  that  has  ever  drawn 

Pegler  and  Senator  Joseph  Me-  the  lines  between  the  Progressives  and  the  Independents  within 
more”detairw^th*^any'^e?egates  have  persisted  in  their  the  printer-mailer  union,  was  kept  alive  by  a  287-to-82  vote  at 

privately.  He  denied  there  was  Lie”  technique  to  perjure  the  97th  ITU  convention  here  last  week. 

any  “inside  deal”  with  the  ITU  ^  member  of  the  In  full  support  of  President  - 

officers  and  Mr  Randolnh  Greenspun  pointed  out.  Woodruff  Randolph’s  wishes,  as  overwhelming  convention  en- 

augmented  these  remarks  with 


6  Papers  Mentioned 

He  gave  only  a  sketchy  ac¬ 
counting  but  offered  to  go  into 


res 

aily 

.amxphia 
ey,  chair- 
PhiladA- 

.,  has  be 
f  the  cor- 
jturchi* 
•s.  Myrtle 
f  Lee  Ell- 
iblisher  tl 


Mrs.  ED- 
5  Mr.  Me- 
rol  of 
ent  buiM- 

treasurer 

Nationsl 


his  own  assertion  that  all  Uni¬ 
typo  tran.sactions  have  been 
"meticulous.”  He  enumerated 
publishing  enterprises  in  Hamil¬ 
ton,  Ont.,  Jamestown,  N.  Y., 
Colorado  Springs,  Colo.,  Las 
Vegas,  Trenton,  N.  J,  and  Pas¬ 
co. 


and  in  World  War  II  he  rose 
from  private  to  major  and  was 
decorated  by  the  U.  S.,  Britain 
and  France. 


Not  an  ANPA  Member 


expressed  in  the  majority  report 
from  the  Defense  Committee, 
the  convention  gave  the  Execu¬ 
tive  Council,  presently  com¬ 
posed  of  five  Progressives,  the 


dorsement  of  the  Randolph  pol¬ 
icy. 

Some  pro-Unitypo  speakers 
charged  during  the  five  hours 
of  debating  that  many  delegates 


He  disposed  of  an  assertion 
that  he  is  “an  ANPA  publisher” 
by  saying:  *T  am  not  a  member 


authority  to  choose  the  timing  give  only  lip  service  to  Unitypo; 


Mr.  Greenspun  .said  he  had  of  the  ANPA  or  of  any  other 


publisher  association,  but  what 
harm  is  there  to  have  a  right- 
thinking  publisher  in  the 
ANPA?” 

“There  are  some  publi.shers 
who  are  a  lot  worse  than  I 
remarked  at  another 


requested  the  opportunity  to 
appear  to  answer  charges  made 
in  an  anti-Unitypo  pamphlet 
that  he  is  “a  notorious  racke- 
He  exhibited  a  packet 
which  he  said  contained  the 
ilocnments  that  were  proof  of  tana,”  he 
the  legitimacy  of  the  transac-  time. 

tion  which  enabled  him  to  take  Describing  the  owners  of  the 
aver  the  Las  Vegas  Free  Press,  Review-Journal  as  “labor-bait- 
a  WMlcly  established  by  ITU’s  ing,”  reactionaries,  Mr.  Green- 
'Ubsidiary  company,  and  con-  spun  said  he  readily  consented 
'*rt  it  into  the  I^as  Vegas  Sun  to  take  over  the  union-financed 
a  formidable  competitor  of  paper  at  the  request  of  the 
the  Las  Vegas  Review  Journal  striking  printers, 
which  has  a  non-union  shop.  “Your  paper  had  little  chance 

The  publisher  identified  him-  of  success,”  he  advised  the  dele- 


for  another  referendum  on  a 
special  assessment  to  finance 
the  Unitypo  program. 

Referendum  on  Policy  Vetoed 
The  delegates  voted  first,  283 
to  89,  to  deny  the  member.ship 
an  opportunity,  proposed  by  the 
Independent  minority,  to  pass 


they  vote  for  it  at  the  conven¬ 
tion,  then  go  home  and  urge 
fellow  members  to  refuse  to  fur¬ 
nish  the  money  needed  to  carry 
on. 

The  officers  brushed  off  the 
contention  that  the  membership 
should  have  a  say  on  continu- 


on  the  general  question  of  ance  of  the  policy  by  reminding 

the  delegates  that  the  Progres¬ 
sive  ticket  had  been  voted  into 


whether  the  ITU  should  con¬ 
tinue  the  Unitypo  corporation 
and  Labor’s  Daily  as  defen.se 
weapons.  The  proponents 
thought  the  members  should  de¬ 
cide  the  basic  policy  before  be¬ 
ing  asked  to  pay  a  special  as¬ 
sessment.  Thrice  in  the  five 
years  Unitypo  has  been  used  to 
publish  newspapers  in  competi¬ 
tion  with  non-union  dailies  the 
membership  has  turned  down 


It  27, 


^'elf  as  a  onetime  publicist  for  gates,  “because  the  community  assessment  propositions,  despite 
[EDITOR  Si  PUBLISHER  for  August  27,  1955 


office  in  the  last  two  biennial 
elections  when  Unitypo  was  the 
principal  is.sue.  They  consider¬ 
ed  that  sufficient  as  a  referen¬ 
dum  on  the  question. 

Unitypo  has  been  able  to  con¬ 
tinue  .several  of  its  projects 
by  using  approximately  |5,000,- 
000  borrowed  from  the  ITU’s 
Special  Defense  Fund  and  by 
(Continued  on  page  .54) 
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Flood-Area  Newspapers 
Suffer  Damage,  Delays 


Many  Papers  Publish  in  Other 
Cities  Due  to  Power  Failure 

Newspapers  of  six  Northeastern  states  suffered  heavily  in 
the  Great  Flood  of  1955. 

A  few  had  so  much  plant  damage  they  could  not  determine 
when  they  will  be  able  to  publish  again.  Many  managed  to 
publish  in  other  plants  in  nearby  cities,  maintaining  historic 
records  of  continuous  publication. 

Many  newspapers  of  Connec- 
ticut,  Pennsylvania,  Massachus-  W’insted  Citizen 
etts,  Rhode  Island,  New  York,  ^  »  n  ti*  i. 

and  New  Jersey  were  hit  by  iMtinot  rUOllSn 
power  failures  or  in  other  ways  .  WiNSTED,  Conn, 

by  the  floods,  which  caused  total  The  Winsted  Citizen  was 
damage  estimated  m  the  bil-  out  of  operation  by  the 

flood,  which  isolated  this  city 

Comprehensive  coverage,  of  g^oOO  from  the  rest  of  the 
overcoming  terrifying  odds,  state. 


marked  the  recording  of  the 


Editor  Thomas  A.  Haggerty 


.V  ±  Amiiwwi  X  iivAiiao  A*  xxaKKcx 

awesome  story  by  repoii;ers,  ,,  ,  ,  i  .j  r 

V  .  V  j  could  not  be  reached  for  an 

photographers  and  editors.  ^  r  i.-  i  ^  i 

estimate  of  his  loss  or  for  plans 

5  With  Ike 


for  beginning  publication  again. 


Five  newsmen  chosen  by  lot  H^SSerty,  who  is  81,  gave 
and  representing  all  major  news  account  of  the  disaster  to 

media  rode  directly  aboard  United  Press  in  which  he 


President  Eisenhower’s  plane. 
Columbine  III,  for  the  first 


stated:  “The  scene  here  is  so 
fantastic  that  most  of  us  eVen 


time  when  he  flew  from  Denver  now  can’t  believe  it  s  happened, 
for  personal  inspection  of  the  bad  here  too  bad  to  put 
devastated  areas.  into  words.  But  you  can  tell 

Other  newsmen  flew  closely  the  outside  that. 


liehind  in  a  special  press  plane 


when  we  get  a  hand,  we’ll  be 


and  received  the  pool  material  ns  strong  as  ever, 

at  Hartford,  Conn.,  where  the  Evans  Clinchy,  Hartford 

President  landed  for  a  confer-  (Conn.)  Times  staff  writer, 
ence  with  governors  of  the  came  into  Winsted  early  Aug. 


flood-hit  states. 


19  and  couldn’t  get  out  until 


The  pool  newsmen  aboard  next  day.  The  26-mile  trip, 
the  Columbine  were  Warren  in  a  National  Guard  convoy, 

Duffee,  United  Press,  represent-  twk  seven  hours.  Mr.  Clinchy, 
ing  the  three  major  news  serv-  Urst  outside  newsman  to  reach 
ices;  Frank  Holeman,  New  Forfc  Winsted,  returned  home  in  a 
Daily  News,  representing  indi-  National  Guard  helicopter, 
vidual  newspapers;  Harvey 

Georges,  Associated  Press  Stroudsburg  Record 

Newsphotos,  for  the  news  photo  ^  ^ 

services;  Thoreau  Willat,  Tele-  Misses  Only  One  Day 

news,  for  television  newsreels;  „  „ 

Hugo  Johnson,  Paramount  Stroudsburg,  Pa. 

News,  theater  newsreels.  The  Stroudsburg  Record,  be- 


Georges,  Associated  Press  Stroudsburg  Record 
Newsphotos,  for  the  news  photo  ^  ^ 

services;  Thoreau  Willat,  Tele-  Misses  Only  One  Day 
news,  for  television  newsreels;  „  „ 

Hugo  Johnson,  Paramount  Stroudsburg,  Pa. 

News,  theater  newsreels.  The  Stroudsburg  Record,  be- 

„  „  cause  of  flood-induced  power 

2  Mercy  Planes  failure,  was  unable  to  publish 

The  New  York  Daily  Mirror  Aug.  19  but  it  got  out  a  four- 
sent  tw'o  mercy  planes  laden  page  extra  the  next  day,  Sat- 
with  supplies  for  residents  of  urday,  giving  news  of  the  near- 
stricken  and  isolated  Winsted,  by  disaster  at  Camp  Davis, 
Conn.  The  American  Airlines  where  more  than  30  lives  were 
Convairs  carried  tons  of  food,  lost. 

apparel,  milk  and  medicine.  A  special  2,000-kilowat  emer- 

Red  Cross  officials,  to  whom  gency  electrical  generator  was 
the  supplies  were  turned  over,  set  up  and  gas  was  used  to  heat 
said:  “The  people  of  New  York  the  metal  in  typesetting  ma- 
and  the  Mirror  can  be  proud  of  chines. 

themselves.”  First  reporters  from  the  out¬ 


ness  of  getting  stories  on  the 
flood.  With  electric  power  ost 
the  paper’s  personnel  worfiei 
by  candlelight  for  the  first  dsT 
and  a  portable  generator 
bought  the  next  day. 

The  New  Haven  Regittn 
only  10  miles  away,  offered  tc 
publish  the  Sentinel  but  it  vu 
side  to  reach  flood-engulfed  unable  to  accept  because  corm. 
Stroudsburg  were  two  from  the  pondents  were  unable  to  get  ii 
Allentown  (Pa.)  Call  and  news  with  telephone  lines  dote 
Chronicle.  One  came  by  heli-  and  nine  bridges  washed  avi; 
copter  and  another  with  the  On  Saturday,  the  Neva  Ham 
National  Guard  by  boat.  Journal-Courier  also  volunteeiet 

The  Coatesville  (Pa.)  Record  to  put  out  the  valley  paper 
managed  to  publish  after  pump-  Now,  the  communications  sito- 
ing  four  feet  of  water  out  of  ation  had  improved,  and  ero 
its  pressroom.  though  the  four  feet  of  water  it 

the  basement  had  not  damaged 

Torringlon  RegUier 

Lacks  Electric  Power  lack  of  power. 

Torrington,  Conn.  Having  missed  two  days’  pub- 
T,.  .  .  V.  j  1.  ,  lication,  Mrs.  E.  H.  Emerwii 

oonnn  f  publisher,  and  Miss  Mabe 

28,000  in  Northwestern  Connec-  ^ard,  business  manager,  «. 

ticut  was  without  Its  daily  ne^s-  ^^pted  the  Journal-Courier  of- 
paper  the  Tomnngton  Register  Monday,  the  Sentine 

even  though  the  papers  plant  ^ut  with  eight  pages,  con- 

escaped  devastation.  twining  flood  news  of  the  vallev 

Only  slight  damage  by  water  towns  and  16  large  picture 
was  caused  to  the  sturdy  Re-  taken  by  the  staff  photogra- 
gister  Building.  pher.  Charles  H.  Flynn,  new 

The  city  was  isolated,  with  editor,  supervised  the  new 
its  bridges  down  and  its  roads  staff.  The  edition  also  containec 
ripped  up.  Electric  power  was  Associated  Press  stories  of  (fe¬ 
off.  aster  conditions  in  Connectirc 

When  a  representative  of  ®Dd  several  advertisements. 
Editor  &  Publisher  phoned  the  While  the  Sentinel’s  corm 
Register  Tuesday  from  Water-  pondents  were  phoning  in  ther 
bury,  the'  only  person  in  the  reports,  the  flood  pictures  wer 
building  was  Don  Potter,  plant  being  made  into  plastic  plate 
superintendent.  on  the  newspaper’s  Fairchik 

He  said  he  was  doing  main-  Scan-A -Graver, 
tenance  work  and  the  entire  per- 
sonnel  from  Editor  Wa^r  Gis-  ^  ^ 

selbrecht  to  the  office  boy  were 

on  “more  important  duties”  Paper  Publishes 
such  as  Civil  Defense  and  clean-  Port  Jervis  N.I 

up  activities.  „  ,  ,,  ...  /  ' 

Come  hell  or  high  water,  th 

Port  Jervis  Union  -  Gatttti 

Ansonia  Sentinel  hasn’t  mis.<;ed  an  edition  in  Ut 

Misses  2  Editions  ^  v 

Tons  of  newsprint  were  soil 
Ansonia,  Conn,  ed  and  ruined  when  the  papef! 
The  Ansonia  Sentinel  build-  building  was  flooded  Aug.  U 
ing  was  one  of  the  few  struc-  but  the  editorial  staff  lugged  it 
tures  on  two-mile-long  Main  Associated  Press  teletype  print 
Street  which  escaped  damage  in  er  through  the  water-fill# 
the  flood  of  the  Naugatuck  streets  and  set  up  headquarter 
River.  The  newspaper  office  was  on  higher  ground  at  the  Tn 
the  only  place  on  the  street  with  State  Associated  Telephone  Ca 
a  telephone.  poration. 

But,  despite  these  advantages.  Printers  stuck  to  their  unda# 
this  lower  Naugatuck  'Valley  aged  type-casting  machines  a# 
daily  missed  its  first  publica-  presses.  Pressmen  waded  abo® 
tion  since  it  became  a  daily  in  locking  forms  on  the 
1872.  Its  circulation  is  about  Copy  boys  shuttled  between » 
11,000.  torial  staffers  and  composiK 

The  afternoon  paper’s  staff  room, 
of  15  reporters  and  correspon-  Result — a  six-page  edition^ 

dents  who  cover  the  towns  of  stead  of  the  usual  eight— w 
Ansonia,  Seymour,  Derby,  and  right  on  time.  An  advance-prirt- 
Shelton  (estimated  population  ed  four-page  supplement  was  a 

55,000)  went  about  their  busi-  eluded  with  the  issue. 
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FIRSTHAND  REPORT — James  T.  Galvin  (without  hat),  veteran  police 
reporter  for  the  Waterbury  (Conn.)  American,  escorts  Governor 
Ribicoff  on  a  tour  of  the  flood-devastated  sections  of  the  city. 


Waterbury  Papers 
Print  In  Bridgeport 

Waterbury,  Conn. 

Waterbury,  most  seriously 
damaged  of  Connecticut’s  major 
cities  in  the  storm  and  flood, 
was  provided  with  a  daily  news¬ 
paper  for  three  days  through 
the  heroic  efforts  of  the  staffs 
of  the  Waterbury  Republican 
and  American  and  the  coopera¬ 
tion  of  the  Bridgeport  Poet  and 
Ttlegram. 

Although  the  Republican- 
American  Building  was  not 
damaged  by  water,  the  publica¬ 
tion  of  the  morning  Republican 
and  afternoon  American  was 
handicapped  because  of  power 
breakdown  for  two  days. 

Reporters,  photographers  and 
deskmen  plunged  into  covering 
the  fast-moving  catastrophe  as 
the  raging  Naugatuck  River 
inundated  many  brass  mills  and 
two  residential  sections. 

It  was  too  big  a  story  to  pull 
together  on  Friday  morning  as 
the  center  of  Waterbury  (popu¬ 
lation  110,000)  had  telephone 
service  cut  to  a  couple  circuits. 

Within  a  few  minutes  after 
General  Manager  James  H.  Dar- 
ray  came  to  work  Friday  at  8 
s-m.,  he  received  a  telephone 
rail  from  Publisher  Ray  Flicker 
of  the  Bridgeport  papers,  offer¬ 
ing  full  publishing  facilities  of 
the  Post-Telegram  plant. 

By  Candlelight 

Reporters  of  the  American 
,  *fofr  worked  by  candlelight  put- 
1  ling  together  the  running  story. 
Political  Reporter  Niel  J.  Bul¬ 
ger  and  Industrial  Reporter  Ann 


Zemaitis,  marooned  on  the  west 
side  of  the  city,  phoned  in  news 
from  that  section.  Three  photog¬ 
raphers  were  sent  out  and  sev¬ 
eral  reporters  picked  up  as 
much  information  as  possible 
concerning  rising  floodwaters, 
mobilization  of  the  National 
Guard  units,  reports  of  heroic 
deeds,  of  tragedy,  of  setting  up 
Civil  Defense  and  Red  Cross 
evacuation  centers. 

When  sufficient  stories  were 
written  and  headed  for  several 
pages,  the  copy  was  taken  to 
the  Bridgeport  newspaper  plant 
by  Assistant  City  Editor  C.  Rus¬ 
sell  Sumpf,  George  T.  Dillon, 
telegraph  editor,  and  Melvin 
Asch,  assistant  telegraph  edi¬ 
tor.  Thomas  R.  Goodman,  chief 
photographer,  also  went  to 
Bridgeport  with  photographs. 
One  of  his  first  pictures,  taken 
at  8  a.m.,  was  printed  in  Bridge¬ 
port  and  sent  by  wirephoto  by 
3:30  p.m.  (Bridgeport  is  35 
miles  from  Waterbury.) 

Meanwhile,  in  Waterbury, 
Raymond  J.  Fanning  executive 
editor,  and  Gerald  M.  Monag¬ 
han,  city  editor,  continued  to 
direct  the  coverage  of  the  flood 
and  develop  the  lead  story. 

By  6:40  p.m.,  two  truckloads 
with  the  eight-page  flood  edition 
of  the  American  arrived  in 
Waterbury.  The  edition  was  run 
off  by  one  of  the  three  presses 
in  the  Bridgeport  plant.  The 
Bridgeport  Post  and  Waterbury 
American  came  off  the  presses 
at  the  same  time.  Fathers  joined 
their  sons  in  delivering  the 
newspaper  to  homes. 

Wire  copy,  sports,  women’s 
page,  and  columns  were  provid- 


'"1  ed  by  the  Bridgeport  Post. 

As  the  night  side  staff  came 
j  to  work  for  the  Republican’s 
Saturday  edition,  Sumpf,  Dillon 
and  Asch  were  assisted  by 
James  Carter,  assistant  city  edi¬ 
tor  of  the  Republican  in  laying 
out  the  pages  for  the  Saturday 
morning  edition,  also  an  eight- 
pager.  Photographs  were  being 
furnished  by  Photographers 
Walter  King,  Don  Coviello, 
Howard  Birch  and  Stuart  Hal- 
pine,  field  representatives.  They 
developed  their  negatives  in 
Waterbury  but  made  the  prints 
in  the  Bridgeport  plant.  Mean¬ 
while,  William  J.  Baxter,  city 
editor  of  the  Republican,  super¬ 
vised  the  night  staff. 

Holiday  Delivery 
The  Saturday  edition  consist¬ 
ed  of  the  combined  circulations 
of  the  Republican  and  the  Amer¬ 
ican.  Deliveries  were  made  to 
all  subscribers  of  the  American, 
as  is  customai-y  on  a  holiday 
when  the  afternoon  paper  is  not 
published. 

As  coverage  of  the  devastat¬ 
ing  flood  became  more  compre- 
hen.'ive,  Mr.  Darcey  was  offered 
more  cooperation.  The  photog¬ 
raphers  went  to  the  plant  of 
the  Meriden  Journal-Record,  15 
miles  away,  to  develop  and 
print  photos.  The  invitation  was 
extended  by  Publisher  Wayne 
Smith.  The  pictures  were  then 
transported  from  Meriden  to 
New  Haven,  20  miles  away, 
where  cuts  were  made  at  the 
Koppel  Engraving  Co.  The  cuts 
were  processed  by  Frank  Sa- 
vino,  superintendent  of  the  Re¬ 
publican  -  American  Engraving 
Department,  and  Stuart  Sumpf 
and  George  McCabe.  From  New 
Haven,  the  cuts  were  taken  to 
the  Bridgeport  newspaper  of¬ 
fice,  where  the  pages  of  Water¬ 
bury  Sunday  Republican  were 
being  laid  by  Sumpf,  Carter,  Dil¬ 


lon  and  four  other  assistants. 
Most  of  the  news  stories  were 
brought  by  car  to  Bridgeport 
but  some  important  stories  were 
phoned  in.  Seven  Sunday  Repub¬ 
lican  feature  pages,  edited  by 
Sunday  Editor  Cornelius  Ma¬ 
loney,  were  sent  down  to 
Bridgeport  on  Saturday  after¬ 
noon.  As  in  the  Friday  and  Sat¬ 
urday  editions,  the  Bridgeport 
newspapers  provided  many  col¬ 
umns  of  their  news  and  features 
to  fill  up  a  24-page  paper. 

Electric  power  was  restored 
to  the  Republican-American  by 
Sunday  morning.  On  Saturday 
a  mobile  generator  had  given 
temporary  power  for  overhead 
lights  only. 

The  first  run  on  the  Repub¬ 
lican-American  presses  was  for 
the  Monday  Republican  when 
the  plant  returned  to  normal 
operations. 

A  stringer,  James  S.  Brad¬ 
ley  of  Barkhamsted,  sent  his 
newsletter  through  a  “ham  op¬ 
erator’’  because  telephone  com¬ 
munication  was  out  in  that 
.section  of  Northwestern  Con¬ 
necticut.  The  newsletter  was  re¬ 
ceived  by  amateur  radio  opera¬ 
tors  of  the  Wethersfield  and 
Bloomfield  Fire  Departments 
who  phoned  it  to  the  Waterbury 
city  room.  The  story  told  of 
how  six  bodies  of  flood  victims 
were  recovered. 

Arlene  Yaple,  New  Milford 
stringer,  had  to  get  a  phone  con¬ 
nection  through  New  York  and 
Boston,  to  call  in  her  story. 

Another  stringer,  Helen  Bab¬ 
cock  of  Washington,  Conn.,  was 
connected  through  a  Canada  cir¬ 
cuit  to  phone  her  account.  Mrs. 
Spencer  Roesing  of  Plymouth 
was  marooned  for  two  days  and 
then  came  to  Waterbury  to 
write  her  story.  Fifteen  string¬ 
ers  and  five  full-time  reporters 

(Continued  on  page  58) 


HASTE  WITH  THE  WASTE — A  good  us*  is  mad*  of  r*furn*d  copi*s 
of  th*  pap*r  as  employas  of  fh*  Philadolphia  Daily  N*ws  build  a 
dill*  against  flood  water  at  th*  entrance  to  the  newsprint  storage. 
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Photographers’  ‘Day  in  Court’: 
Brownell  Asks  Review  of  Ban 


Demonstration  of  Unobtrusive^ 
Picture-Taking  at  Mock  Trial 

By  Joseph  W.  Dragonetti 

Philadelphia 

Press  photography  had  its  day  in  “court”  here  Aug.  22, 
at  a  session  of  the  annual  convention  of  the  American  Bar  Asso¬ 
ciation. 

Members  of  the  National  Press  Photographers  Association, 
led  by  Joseph  Costa,  of  King  Features,  chairman  of  the  board, 
showed  a  group  of  judges  and  lawyers  that  pictures  can  be 
taken  in  court  without  disturbing  the  dignity  of  the  judicial 
process. 

United  States  Attorney  General  Herbert  Brownell  Jr.  wit¬ 
nessed  the  event  and  suggested  that  the  ABA  re-examine  its 
canon  forbidding  courtroom  photography. 

“There  have  been  so  many  — 
new  developments  in  photog-  theless,  the  idea  of  shooting 
raphy  in  recent  years  that  I  candid  stuff  not  only  during  the 
feel  it  is  the  duty  of  the  bar  special  .  session  at  the  Union 
to  examine  Canon  35,”  he  said.  League  but  throughout  the  con- 
“I  just  wish  the  bar  and  bench  vention  has  attracted  wide  at- 
to  be  open-minded  about  it.”  tention  among  newspaper  peo¬ 


ple  and  the  legal  profession. 

The  experienced  photogra¬ 
phers  moved  around  the  dimly- 
lit  room  (most  courtrooms  are 
far  better  lighted)  without  mak¬ 
ing  a  sound  during  the  demon¬ 
stration.  Some  used  balconies 
above  the  hall  to  make  their 
shots.  All  used  Leicas,  hut  Mr. 
Johnston  surprised  his  col¬ 
leagues  by  operating  with  a 
4x5  Speed  Graphic  without 
benefit  of  flashes  to  get  his  pic¬ 
tures.  He  said  this  was  made 
possible  by  shooting  “wide 
open.”  All  used  Tri-X  film. 

How  successful  was  the  ex¬ 
periment?  Comments  from  the 
judges  and  lawyers  in  the  mock 
civil  trial  and  attorneys  attend¬ 
ing  the  session  speak  for  them¬ 
selves. 

Charles  W.  Joiner,  of  Ann 
Arbor,  Michigan,  professor  of 
law  at  the  University  of  Michi¬ 
gan  Law  School: 

“The  key  to  photography  in 


•More  Than  300  Pictures 

The  “court”  was  Lincoln  Hall 
at  the  Union  League,  where  the 
Conference  On  Personal  Finance 
Law,  of  the  ABA,  heard  an  an¬ 
nual  mock  argument  before  a 
panel  of  judges. 

Mr.  Costa;  Frank  B.  John¬ 
ston,  chief  photographer,  Phila¬ 
delphia  Inquirer;  John  Faber, 
press  representative  of  East¬ 
man  Kodak  Co.;  Julius  Heisgen 
and  Gene  Anderegg,  of  Leitz, 
Inc.,  and  Ed  Clark,  of  Life, 
quietly  and  unobstrusively  shot 
more  than  300  pictures  which 
may  prove  to  be  historic  in 
their  relation  to  American  juris¬ 
prudence. 

The  pictures  were  shown  at 
subsequent  sessions  of  the  ABA 
and  in  special  presentations  to 
judges  and  lawyers  from  every 
state  in  the  nation.  A  big  ma¬ 
jority  showed  amazement  at  the 
results. 

Few  people  in  the  “court¬ 
room”  even  knew’  that  the  pic¬ 
tures  were  being  taken.  That 
was  the  whole  point  of  the  ex¬ 
periment  arranged  by  the 
NPPA  with  Linn  K.  Twinem, 
executive  secretary  of  the  Con¬ 
ference  on  Personal  Finance 
Law  of  the  ABA,  following  a 
suggestion  by  Mr.  Brownell 
that  the  press  photographers 
“have  their  day  in  court.” 

Dimly-Lit  Room 

Mr.  Costa  said  the  NPPA 
would  have  prepared  a  “mock 
trial”  in  an  actual  courtroom 
but  the  AB.4  vetoed  this.  Never- 


COURT'S  IN  SESSION — One  of  the  300  pictures  taken  unobtru¬ 
sively  at  the  ABA  “mock  trial"  shows  Judge  Stanley  N.  Barnes,  at 
left,  Assistant  Attorney  General  in  charge  of  the  Anti-Trust  Division; 
and  Appeals  Judge  Herbert  F.  Goodrich  of  Philadelphia,  who  said 
he  Is  opposed  to  courtroom  photography  on  general  principles.  Judge 
Barnes  declined  comment. 


FAST  AND  QUIET — Joseph  Costa  of  National  Press  Photographers 
Association  works  with  an  M-3  Leica  using  Tri-X  film  to  demonstrate 
how  courtroom  pictures  can  be  made  without  upsetting  decorum. 


the  courtroom  is  whether  it  j.! 
unobstnisive.  If  the  photopi.l 
phers  can  show  it  is  unob^'l 
sive,  I  favor  relaxing  Canon  85  ‘ 
And  I  think  they  can  do  it  As 
long  as  press  photographtf; 
don’t  try  to  tell  the  judge  bo« 
to  run  his  court,  I  believe 
tography  is  all  right  It  did  mi 
distract  me  on  the  bench  to¬ 
day.” 

‘Very  Smoothly  Done’ 

Herbert  F.  Goodrich,  of  Huh. 
delphia,  of  the  U.  S.  Court  tf 
Appeals  for  the  Third  Cirwit 
president  of  the  American  Uv 
Institute  and  former  dean  d 
the  University  of  Pennsylnii 
Law  School,  acting  as  dief 
judge: 

“Very  smoothly  done.  Oh. 
tracting  a  bit,  but  so  is  a  pratty 
girl.  Interested  that  nobody  in« 
mugging.  Anxious  to  see 
pictures  on  display  tomorrow.* 

He  said,  however,  that  he  ws 
against  courtroom  photograpky 
in  principle,  even  against  ghrinf 
individual  judges  discretion  ii 
each  case.  He  admitted  that  ht 
may  be  “old-fashioned.” 

Anna  M.  Purdue,  U.  S.  A.- 
sistant  attorney  General  for 
New  York  State: 

“Didn’t  know  about  the  n- 
periment  in  advance,  and  hic 
no  idea  whatever  that  pictnre 
were  being  taken.  As  a  specti 
tor,  watching  the  judicial  pro 
ceedings,  I  was  in  no  way  dL- 
tracted.” 

A1  M.  Heck,  prominent  at¬ 
torney  of  San  Antonio  uc 
member  of  committee  of  Con¬ 
ference  on  Personal  Finano 
Law: 

“Courtroom  photography  ii 
the  press  is  an  extension  of  tlie 
principle  that  lets  individu- 
judges  decide  whether  to  perndt 
people  to  watch  from  benche 
in  the  courtroom  itself. 

“Like  sports  events,  firosiik 
chats,  people  expect  the* 
things  to  come  in  to  tli« 
homes.  I  don’t  mean  that  tie 
subjects  have  to  be  sanguinv 
or  salacious.  But  people  thinl 
the  courts  are  mysterious.  Th*! 
even  brag  that  they  nnn: 
served  on  a  jury.  Press  cover¬ 
age  in  pictures  can  help  pecpl* 
to  understand  the  judici* 
branch  of  their  govemmer- 
better.” 

There  Was  No  Distractioo 

Mr.  Costa  told  E  &  P: 

“Most  people  in  the  rooi: 
weren’t  even  aware  that  pic 
tures  w’ere  being  taken.  Bytk* 
statements  of  the  judges,  th 
four  participating  attornej^ 
and  a  large  number  of  people* 
the  audience,  it  is  obvious  tW 
our  picture-taking  with 
strusive  camera  in  natural  lip' 
did  not  distract  the  particip**^ 
(Continued  on  page  56) 
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Educators  Told  Need 
For  Trained  Newsmen 


By  Dnight  Bentel 

Boulder,  Colo. 

Readers  want  more  informa¬ 
tion  from  their  newspapers — 
and  the  time  is  coming  when 
they  won’t  buy  them  if  they 
don’t  get  it. 

That  was  the  advice  Kenneth 
MacDonald,  editor  of  the  Dea 
Moines  (Iowa)  Register  and 
Tribune  and  president  of  the 
American  Society  of  Newspaper 
Editors,  gave  journalism  teach¬ 
ers  and  administrators  at  their 
annual  convention  here  this 
week. 

Pointing  to  the  growing  in¬ 
tellectuality  of  an  American 
public  being  precipitated  into  a 
'  new  kind  of  culture,  Mr.  Mac- 
'  Donald  said  the  newspaper 
rwder  of  the  future  will  buy 
bis  paper  for  news,  not  enter¬ 
tainment. 

Mediocre  Stuff 

He  urged  the  journalism 
schools  to  train  people  capable 
of  producing  a  more  accurate, 
informative  newspaper,  and 
said; 

“The  reader  no  longer  de¬ 
pends  on  the  newspaper  for  en¬ 
tertainment.  This  appetite  can 
^tter  be  satisfied  elsewhere. 
Fifty  years  ago  newspapers 
Were  relied  upon  not  only  for 
news,  but  also  for  various  kinds 
of  entertainment.  For  many 
families  reading  the  newspaper 
was  the  day’s  only  relaxation. 

eas  good  reason  then  to 


fill  a  substantial  part  of  news¬ 
paper  space  with  serial  stories, 
games,  horoscopes,  comic  strips 
and  devices  for  passing  time 
effortlessly. 

“But  with  many  other  activi¬ 
ties  competing  now  for  the 
reader’s  time  there  is  little 
profit  to  a  newspaper  in  trying 
to  sell  mediocre  entertainment.” 

Mr.  MacDonald  said  “I  am  by 
no  means  suggesting  that  there 
should  no  longer  be  any  fun  or 
entertainment  in  newspapers. 
I  think  the  world  is  full  of  en¬ 
tertaining  things,  and  I  believe 
fun  and  frivolity  make  news 
just  as  politics  and  economics 
do.  But  we  are  now  living  in 
a  time  of  specialization,  and  the 
commodity  which  newspapers 
can  offer  in  wider  variety  and 
better  quality  than  any  com¬ 
petitor  is  news. 

“The  public  wants  more  in¬ 
formation.  It  wants  better  in¬ 
formation.  People  will  buy 
large  quantities  of  newspapers 
which  tell  them  quickly  and 
easily  what  they  want  to  know 
about  the  expanding  world  in 
which  they  live. 

“But  I  think  the  time  is 
rapidly  approaching  when  the 
people  will  not  buy,  in  large 
quantity,  newspapeis  which  fail 
to  do  that.” 

Greater  School  Aid  Urged 

A  plea  for  financial  support 
of  journalism  schools  commen- 

for  August  27,  1955 


surate  with  their  importance 
was  voiced  by  Roscoe  Ellard  of 
the  Columbia  Graduate  School 
of  Journalism  and  president  of 
the  Association  for  Education 
in  Journalism. 

Asserting  that  “we  are  too 
long  catalogued  as  pioneers — 
too  long  regarded  as  content 
with  homespuns  and  squirrel 
rifles,”  he  demanded  that  the 
schools  and  departments  of 
journalism  be  placed  “in  the 
same  counting-room  with 
schools  of  medicine  and  law.” 

Journalism  teaching,  he  said, 
has  made  “a  rapid  and  truly 
admirable  climb  to  a  plateau 
that  looks  eye-to-eye  in  scholar¬ 
ship,  and  public  benefit  to  mil¬ 
lions  of  people,  with  those  older 
disciplines,  but  not  eye-to-eye 
in  adequate  financial  suppoi*!.” 

“It  is  time,”  he  insisted,  “that 
university  presidents,  arts  col¬ 
lege  deans,  and  slightly  sadistic 
budget  committees  quit  looking 
at  the  pay  of  highly  educated, 
professionally  proved  and  ex¬ 
perienced  journalism  teachers 
as  though  they  were  academi¬ 
cians  teaching  the  incidence  of 
the  ablative  absolute  in  Livy  or 
reporting  anthropological  find¬ 
ings  of  recent  ghouls  among  In¬ 
dian  ghosts  in  New  Mexico.” 

Successful  education  for  jour¬ 
nalism  is  a  complex  and  ex¬ 
pensive  undertaking,  he  said. 

“Today’s  journalist,”  he  went 
on,  “cannot  be  merely  a  clear, 
sprightly  writer.  He  must  also 
be  a  genuine  scholar  who  ago¬ 
nizes  daily  for  full  authenticity 
of  opinion  and  background,  who 
strives  for  long-view  meanings 
and  implacations  in  the  news. 

“News  will  never  again  in 
our  lifetime  be  simple.  Nor  will 


an  adequate  education  for  com¬ 
municating  it  enlighteningly  to 
millions  l)e  ever  again  inex¬ 
pensive.” 

60  for  Accredited  List 

The  status  of  the  journalism 
school  accrediting  program  of 
the  American  Council  on  Educa¬ 
tion  for  Journalism  was  re¬ 
viewed  by  Edward  Lindsay,  edi¬ 
tor  of  the  Lindsay-Schaub 
newspapers  and  chairman  of 
ACEJ. 

He  reported  that  of  1,600 
American  colleges  and  universi¬ 
ties  to  whom  questionnaires 
were  sent,  more  than  1,000  re¬ 
plied,  and  of  those,  only  131 
said  their  offerings  in  journal¬ 
ism  subjects  were  pointed 
toward  professional  objectives. 
To  additional  questionnaires 
.sent  to  the  131,  only  60  replied. 

“While  it  may  be  assumed 
that  there  were  other  reasons 
for  failure  to  answer  on  the 
part  of  some,”  said  Mr.  Lind¬ 
say,  “it  is  known  that  the 
journalism  program  in  some  of 
the  71  that  did  not  reply  to  the 
second  questionnaire  is  too  weak 
to  justify  a  claim  of  profes¬ 
sional  objectives.” 

“This  suggests,”  he  said, 
“that  the  list  of  colleges  and 
universities  in  which  there  ex¬ 
ist  accredited  programs  in  jour¬ 
nalism,  that  now  stands  at  44, 
is  not  likely  to  exceed  60  in  the 
fore.-eeable  future.” 

Leslie  G.  Moeller,  director  of 
the  School  of  Journalism  at  the 
State  University  of  Iowa,  pro¬ 
posed  that  research  by  the  jour¬ 
nalism  schools  should  be  ex¬ 
tended  to  include  research  in 
journalism  education. 
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HERE'S  THAT  MAN  AGAIN! 

Maples,  For-t  Worth  (Te*.)  Star-Telegram 


AFTER  THE  CONFAB 

Craig,  Columbus  (Ohio)  Dispatch 


NO  NEWS— GOOD  NEWS 

Herblock.  Washington  Post  and  Times  Herald 


TV  Can’t  Replace  Alert 
Newspapers — Campbell 


Chicago 

Television  cannot  replace 
newspapers  that  are  alert  and 
aggressive  in  their  manag^'ment, 
Chesser  M.  Campbell,  Chicago 
Tribune  publisher,  told  the  Mid- 
America  Periodical  Distributors’ 
convention  here  Aug.  23. 

Publishers  are  betting  many 
millions  of  dollars  on  the  abil¬ 
ity  of  newspapers  to  grow  and 
meet  any  competition  which  the 
future  may  hold,  Mr.  Campbell 
asserted,  referring  to  the  ex¬ 
pansion  programs  of  newspa¬ 
pers  across  the  country. 

Urges  More  Research 

Newspapers  can  well  afford 
to  take  a  leaf  from  their  adver¬ 
tising  departments  in  employ¬ 
ing  research  to  determine  just 
how  television  offers  competi¬ 
tion  for  newspaper  readership, 
Mr.  Campbell  pointed  out. 

“Radio  and  television  adver¬ 
tising  competition  forced  news¬ 
paper  advertising  departments 
to  revamp  their  selling  tech¬ 
niques  through  the  employment 
of  research  and  new  selling 
methods,”  said  the  Tribune  pub¬ 
lisher.  “We  are  now  learning 
through  research  both  the 
strength  and  weakness  of  tele¬ 
vision  that  is  competing  against 
newspapers  for  the  time  of  the 
individual.  We  have  already 
found  plenty  of  information  to 
indicate  that  television  cannot 
replace  newspapers  and  that 
alert  and  agprressive  newspa¬ 
pers  will  continue  to  grow.” 

Mr.  Campbell  told  of  a  re¬ 
cent  motivation  study  conduct¬ 
ed  by  the  Tribune  among  a  siz¬ 
able  cross-section  of  Chicago 
families.  They  were  asked  to 
compare  newspapers,  maga¬ 
zines,  radio  and  television  to 
tell  which  of  the  four  media 
rated  highest  in  their  opinion  to 
each  of  22  questions. 

Newspapers  Rate  High 

For  example,  v/hich  medium 
was  “most  dependable;”  “of 
most  practical  value;”  “most 
entertaining;”  “most  helpful” 
and  “had  the  best  advertising,” 
etc. 

“Newspapers  rated  the  high¬ 
est  in  13  of  the  22  evaluations,” 
said  Mr.  Campbell.  “Sixty-two 
per  cent  of  the  families  said 
that  newspapers  were  of  the 
most  practical  value;  55  per 
cent  said  newspapers  were  the 
most  helpful;  67  per  cent  said 
newspapers  were  the  most  valu¬ 
able  in  keeping  them  up  to 
date;  54%  said  the  newspapers 


have  the  best  advertising;  47 
per  cent  said  they  were  the 
hardest  to  be  without.” 

Television,  he  said,  rated 
above  newspapers  on  these 
statements:  “gives  most  pleas¬ 
ure;”  “best  relaxation;”  and 
“the  least  useful,  but  most  fun.” 

The  Tribune  publisher  pointed 
out  that  aggressive  and  alert 
publishers  are  constantly  im¬ 
proving  their  product  and  will 
continue  to  do  so. 

Cites  Research  Value 

“Despite  radio  and  television,” 
he  said,  “circulation  of  both 
newspapers  and  magazines  as  a 
whole  are  at  a  peak.  Through 
research  publishers  can  learn 
a  great  deal  about  the  require¬ 
ments  of  people  and  how  they 
can  even  better  meet  these  re¬ 
quirements  and  create  a  still 
greater  desire  for  their  prod¬ 
ucts.” 

He  cited  a  specific  example 
of  the  dollar  value  of  research 
in  the  success  of  the  Chicago 
Tribune  Magazine,  distributed 
with  the  Sunday  Tribune.  “We 
did  extensive  research  and 
found  that  Sunday  is  a  very 
different  day  today  from  what 
it  was  20  to  30  years  ago,”  he 
explained.  “Sunday  today  is 
completely  a  day  of  relaxation 
and  informality.  Certainly  more 
people  go  to  church  than  ever, 
but  just  as  soon  as  they  are 
through,  they  slip  into  casual 
clothes. 

“Our  Sunday  magazine  was 
completely  redesigned  to  supply 
light-veined,  pleasant,  yet  infor¬ 
mative  editorial  content,  tail¬ 
ored  especially  for  Sunday  liv¬ 
ing  as  of  today.  As  a  result  of 
completely  redesigning  our 
magazine  on  the  basis  of  re¬ 
searching  the  changes  in  people 
and  the  changes  in  Sunday  liv¬ 
ing  we  have  taken  this  maga¬ 
zine  from  a  yearly  loss  to  a 
very  nice  profit.” 

New  Type  Comics 

Mr.  Campbell  announced  the 
Tribune  is  coming  out  this  Fall 
with  a  new  type  of  Sunday 
comic  section  “carrying  fea¬ 
tures  which  we  already  know 
will  be  popular  and  have  high 
readership — in  other  words  they 
have  been  pre-tested.” 

He  asserted  that  color  in 
editorial  content  and  advertis¬ 
ing  to  date  has  given  newspa¬ 
pers  and  magazines  an  advant¬ 
age  over  TV.  He  predicted,  how¬ 
ever,  that  the  time  will  come 
when  a  large  part  of  the  TV 


families  will  have  color  sets. 
“This  addition  of  color  to  tele¬ 
vision,”  he  predicted,  “will  force 
print  media  to  further  improve¬ 
ment  in  editorial  content,  me¬ 
chanical  development,  promo¬ 
tion  and  di.stribution.” 

Mr.  Campbell  said  there  are 
many  instances  to  indicate  that 
publishers  and  others  are  “bet¬ 
ting  many  millions  of  dollars 
on  the  ability  of  newspapers  to 
grow  and  meet  any  competition 
which  the  future  may  hold.  I 
am  sure  this  in  itself  should 
give  you  confidence  in  the  fu¬ 
ture  of  your  own  business.” 


Seven  Month 
Linage  9.9% 
Ahead  of  ’54 


Christenson 
Heads  Omaha 
World  Co. 


0.MAHA 

Walter  E.  Christenson  as¬ 
sumed  the  position  of  presidat 
of  the  World  Publishing  Co, 
this  week,  as  Henry  Doorly 
“retired”  to  the  post  of  chair¬ 
man  of  the  board. 


July  linage  increases  in  every 
measured  classificat'on  pushed 
the  1955  seven-months  figu’^e  to 
9.9%  ahead  of  the  linage  in  the 
corresponding  pe’dod  of  1954. 

In  the  52-Cities  report  by 
Media  Records  (the  city-by-city 
figures  will  be  published  next 
week) ,  total  advertising  for  July 
was  up  14.3%  over  July  1954, 
following  a  12.5%  improvement 
in  June. 

The  largest  percentage  gain 
in  Automotive — 32.2%  ahead  of 
July  1954  linage,  and  23.7% 
ahead  for  seven  months.  Clas¬ 
sified  had  a  July  gain  of  214% 
and  made  the  year-to-date 
figure  15.4%  better  than  a  year 
ago  at  this  time. 

General  was  doing  a  little 
better  than  holding  the  line'  with 
last  year’s  figures. 


Anti-Trust  Replies 
Now  Due  Oct.  6 

Further  extension,  until  Oct. 
6,  has  been  granted  to  the  de¬ 
fendants  to  file  answers  in  the 
government’s  anti-trust  case  in¬ 
volving  the  advertising  busi¬ 
ness.  This  is  the  third  extra 
allotment  of  time  since  the 
original  deadline  of  June  6. 
The  American  Newspaper  Pub¬ 
lishers  Association  is  one  of 
the  five  defendant  groups. 


/  As  in  Journal 

Providence,  R.  I. 


Christenson 


Doorly 


The  Providence  Journal 
boasts  a  new  nameplate  de¬ 
signed  by  John  Howard  Benson, 
noted  American  calligrapher.  It 
leaves  no  doubt  about  Journal 
being  spelled  with  a  J,  and  not 
an  I,  as  many  readers  have 
pointed  out  since  the  former 
nameplate  in  Old  English  went 
into  use  in  1848. 


Mr.  Christenson  continues  u 
editor  of  the  Omaha  World- 
Herald.  He  was  promoted  to  I 
that  post  in  May,  1949,  after  f 
having  been  managing  editor 
and  a  member  of  the  staff  for 
20  years.  He  was  elected  vice- 
president  in  1944. 

The  new  president  is  a  60- 
year-old  Nebraskan,  a  graduate 
of  University  of  Nebraska.  His 
first  job  in  journalism  was  cn 
the  Illinois  State  Journal  at  Lin¬ 
coln.  He  published  a  weekly  at 
Missoula,  Mont,  prior  to  joining 
the  World-Herald  in  1928. 

Mr.  Doorly  marked  his  half- 
century  of  association  with  the 
World-Herald  two  years  ago. 
(E  &  P,  July  11,  1953,  page  30). 
He  is  the  son-in-law  of  the  late 
Senator  Gilbert  M.  Hitchcock, 
whom  he  succeeded  as  president 
in  1934. 

A  few  years  ago  Mr.  Doorij 
provided  this  thumbnail  sketch 
of  his  career: 

“I  was  bom  in  Barbados, 
West  Indies,  in  1879,  and  re¬ 
ceived  what  education  I  did  get 
down  there.  Came  to  this  coun¬ 
try  in  1898  and  went  to  work 
for  the  Union  Pacific  in  the 
Civil  Engineering  Departmait, 
as  I  had  been  studying  that 

“Worked  for  them  and  the 
Army  Engineering  Departmait 
about  three  years,  coming  to 
the  World-Herald  in  1903  in 
the  want  ad  department,  and 
occupied  pretty  nearly  evW 
position  in  the  business  end  « 
the  paper  until  I  became  pub¬ 
lisher.” 


Sponsor  Yankee  Tour 

The  Mainichi  and  Yow^' 
newspapers  will  sponsor  a  tow 
of  Japan  by  the  New  York 
Yankees  baseball  team. 
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Advertiser  •  Newspaper 

T  1  TA  ‘a  •  A  1  ested  60%  of  the  male  readers 

Loc^l  X  icturcs  in  Ads  t  ^ 

^  When  a  lumber  company,  ad- 

■  T  T  •  1  TA  1  1  •  vertising  pre-fabricated  barns 

Assure  High  Keadership 

plied  by  the  manufacturer  to 

Advertisements  illustra-  ent  newspapers,  farm  papers,  local  photographs  of  completed 
ted  with  local  photographs  not  magazines  and  trade  papers,  bams,  interest  to  men  readers 
only  have  greater  readership  there  is  always  a  sharp  contrast  jumped  from  10  to  28%  despite 
than  non-photographic  ads,  but  in  reader  interest  between  edi-  the  fact  that  the  non-photo- 
sometimes  rate  higher  than  any  torial  and  advertising  columns,  graphic  ad  ran  in  two  colors, 
competing  editorial  matter.  with  the  editorial  always  hold- 
Such  a  statement  may  cause  ing  a  decided  advantage  in  read-  Purina  Experience 

some  raised  eye-brows,  particu-  er  interest  on  comparable  items  Purina  Ralston  started  using 
lirly  from  the  editorial  side,  in  the  same  amount  of  space.  Readex  Reports  in  1949  with  in¬ 
bat  field  representatives  of  Fair-  “In  view  of  this  general  ex-  terested  readers  running  as  low 
child  Graphic  Equipment,  Inc.  perience,”  he  commented,  “you  as  men,  2%.  Women,  1%. 
can  back  up  their  statements  can  imagine  our  astonishment  to  The  survey  revealed  that  “art 


Section  Edited 

By  Robert  B.  McIntyre 


than  non-photograpnic  ads,  but  in  reader  interest  between  edi-  the  fact  that  the  non-photo- 
sometimes  rate  higher  than  any  torial  and  advertising  columns,  graphic  ad  ran  in  two  colors, 
competing  editorial  matter.  with  the  editorial  always  hold- 
Such  a  statement  may  cause  ing  a  decided  advantage  in  read-  Purina  Experience 

some  raised  eye-brows,  particu-  er  interest  on  comparable  items  Purina  Ralston  started  using 
lirly  from  the  editorial  side,  in  the  same  amount  of  space.  Readex  Reports  in  1949  with  in¬ 
bat  field  representatives  of  Fair-  “In  view  of  this  general  ex-  terested  readers  running  as  low 
child  Graphic  Equipment,  Inc.  perience,”  he  commented,  “you  as  men,  2%.  Women,  1%. 
can  back  up  their  statements  can  imagine  our  astonishment  to  The  survey  revealed  that  “art 
with  readership  surveys  and  find  in  the  Northfield  News  for  and  copy”  ads  interested  on  an 
case  histories.  men  readers  of  the  complete  average  of  12%  of  the  men 

Fairchild  Graphic  is  the  firm  content  of  the  entire  paper,  in-  readers  and  8%  of  the  women 
which  manufactures  and  leases  eluding  front  page  news,  a  1 1  readers.  On  the  other  hand 
the  Scan-A-Graver,  an  elec-  other  editorial  columns  and  edi-  “user  photo”  ads,  showing  local 
tronic  engraving  device  now  torial  features,  the  two  most  persons  using  Purina  products, 
widely  used  by  both  dailies  and  interesting  items  in  the  entire  interested  an  average  of  28% 
weeklies.  paper  are  a  half-page  advertise-  of  the  men  and  18%  of  the 

The  Fairchild  people  have  ment  for  a  home  builder  on  women.  Our  individual  ad  of 
been  keeping  a  close  eye  on  this  Page  3  and  a  full  page  coopera-  this  type  interested  43%  of  the 
business  of  using  local  photo-  tive  ad  of  local  merchants  on  male  readers  and  26%  of  the 
graphs  in  ads  for  several  years.  Page  15,  each  reported  as  of  women. 

intPrMt  Rpnorto  interest  to  77%  of  men.  Of  spe-  Another  type  of  Purina  ad- 

.  cial  significance  is  the  fact  that  vertisement,  the  personal  col- 

Another  organization  which  both  ads  are  based  on  local  pic-  umn  type,  was  made  up  largely 
has  devoted  considerable  time  to  tures.”  of  conv  nrenared  at  Purina 


res.  of  copy  prepared  at  Purina 

the  study  of  the  use  of  photo-  _  ^  _  iq  ,  2liOiK8EAUTina.MWiK.rfEic-^ 

graphs  in  smaller  newspapers  is  We  FC  r^rOUCl  tO  1^686111  »*.T  NOirrMraai)  HOMES 

Readex  Reader  Interest  Reports,  . — - 1 _ _ _ _ 

operated  by  Robert  E.  Pender-  - - - 

gast  of  Mahtomedi,  Minn. 

k  dramatic  example  of  the 
drawing  power  of  a  photo-ad  is 

contained  in  the  readership  re-  - i 

port  on  the  Northfield  (Minn.) 

•Veu’g.  As  in  all  Readex  surveys, 

a  representative  group  of  read-  ; 

ers  were  asked  to  mark  copies  eft  ; 

to  show  what  editorial  items  .  ; 

and  advertisements  were  of  spe-  ^  ‘  - 

cial  interest  to  them. 

Readers  report  only  the  items 
of  special  interest — not  every- 
thing  they  remember  they  saw 
or  looked  at.  As  Mr.  Pender- 
gast  puts  it,  “Like  boys  who 

floor  but  only  ask  certain  ones  DOCK  &  BESSER  ■‘SaUdtrt  at  Homn^  'mSSkum  ^ 
to  fl»nce,  readers  look  at  most  -pbe  home  builder  ad  also  at-  headquarters,  but  published  as 

naiM  *  u  most  of  the  tracted  68%  of  the  women  quotations  of  local  dealers  and 

1  A  ,  readers  while  the  co-op  inter-  containing  pictures  of  the  dealer 

iS’t°”  ^  particular  59^^  of  them.  and  other  local  people.  These  in- 

(■P  *  j  Another  Readex  report  told  of  terested  an  average  of  25%  of 

ti™  ^  measures  the  rela-  garage  owners  in  Northfield  the  men  readers  and  again,  18% 
bnlif  printed  items  to  advertised  to  announce  to  of  the  women.  An  ad  of  this 

cMHoro  attention  of  fjjeir  customers  that  they  were  type,  published  in  the  Peabody 

f  necessary  ^^ving  into  new  quarters.  One  (Kas.)  Press,  interested  44% 

does  Tint  m  garage  used  only  type  to  tell  the  of  the  men  and  36%  of  the 

braL  nf  total  gt^^y.  The  other  took  additional  women. 

semi  nr  produc^  space  to  display  10  local  pic-  Readex  Reports  state  that 

ers  leaf  tVi  tures  showing  his  new  quarters,  “the  value  of  local  pictures  and 

nl:!  ^  Staff  and  services.  The  non-  stories  in  advertisements  cannot 


tojma  now  at  hi  hat  nrm  «imxt 


DOCK  &  BESSER  “9attdtrt  of  B^rtter  Homni^ 


lookinw  for  >  ”  r*"  * - V”  staff  and  services.  The  non-  stories  in  advertisements  cannot 

<5  °  interest.  photo  ad  interested  14%  of  the  be  overemphasized,  as  these 

400  Studies  Made  men  readers  and  6%  of  the  comparisons  show.  There  is  no 

Mr.  Pendergast  reported  that  women  readers.  The  ad  which  limit  to  the  ways  local  pictures 
>n  nearly  400  studies  of  differ-  displayed  local  pictures  inter-  can  be  used  or  types  of  adver- 
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can  be  used  or  types  of  adver¬ 


tisers  who  can  use  them.” 

Among  examples  they  cited 
was  a  bank  in  Ohio  which  used 
pictures  of  bank  employes  and 
attracted  tremendous  reader- 
ship.  Another  bank  in  Fremont, 
Ohio,  tied  in  its  period  of  long 
service  to  the  community  with 
oldtime  pictures  of  familiar 
town  scenes.  Male  readership 
jumped  from  4%  on  a  conven¬ 
tional  ad  by  a  competing  bank 
to  25%.  Female  reade'-ship  in¬ 
creased  from  8%  to  33%. 

In  Ada,  Minn,  a  dealer  used 
pictures  of  local  people  driving 
their  own  tractors  with  first- 
person  copy  telling  why  they 
liked  them.  These  ads  rated 
48%  of  the  men  readers  and 
16%  of  the  women  readers.  Ads 
placed  by  the  manufacturer,  us¬ 
ing  line  art  on  the  tractor,  in¬ 
terested  only  16%  of  the  men 
and  11%  of  the  women. 

In  Thomaston,  Ga.,  Green’s 
Fuel  Gas  Service,  Inc.  attracted 
27%  of  the  men  readers  and 
19%  of  the  women  readers  with 
an  ad  picturing  their  local  rep¬ 
resentatives.  A  manufacturer’s 
mat,  which  ran  in  another  ad 
by  the  same  company,  inter¬ 
ested  only  7%  of  the  men  and 
4%  of  the  women.  The  matted 
ad  ran  429  lines  as  compared  to 
384  lines  of  the  photo-ad. 

Readex  reports  that  most  ad¬ 
vertisers  using  local  pictures 
show  people  using  their  product 
or  introduce  company  people  to 
their  customers  via  ads. 

In  many  cases,  the  newspaper 
cooperates  with  the  advertiser 
and  does  all  the  picture-taking 
and  the  preparation  of  the  ad. 

The  pictures  in  the  fuel  deal¬ 
er’s  ad  that  drew  a  readership 
of  27%  were  taken  with  a  Pola¬ 
roid  camera.  Another  newspa¬ 
per  published  a  complete  Christ¬ 
mas  gift  section,  using  a  Pola¬ 
roid  to  take  pictures  of  the  gift 
items. 

Judson  A.  V.  Hyatt,  vicepres¬ 
ident  and  general  manager  of 
Fairchild  Graphic  Equipment, 
Inc.,  said  Fairchild  field  men 
began  concentrating  on  the 
problem  of  photo-advertising 
about  31/2  years  ago. 

“We  have  seen  a  definite  trend 
toward  the  use  of  local  photo¬ 
graphs  by  advertisers  in  small 
dailies  and  weeklies,”  he  said. 
“In  many  cases  it  has  solved 
their  advertising  problems  and 
given  them  double  value  in  the 
use  of  their  photographic  equip¬ 
ment.” 

He  pointed  out  that  the 
“Madison  Avenue”  type  of 
photography  is  not  necessary  in 
these  newspapers. 
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Agency  People  View 
Poadshow  San  Diego 


Chicago 

Chicago  advertising  agency 
executives  gathered  at  the 
Sheraton  Hotel  at  noon  Aug. 
23  for  the  opening  of  a  four- 
day  “Roadshow  San  Diego”  — 
and  lingered  in  outspoken  ap¬ 
preciation  that  they  weren’t 
pitched. 

More  than  100  advertising 
men  were  present,  with  240 
more  having  indicated  they 
would  attend  showings  on  sub¬ 
sequent  days.  They  wei-e  wined 
and  dined  by  the  San  Diego 
(Calif.)  Union  and  Evening 
Tribune,  and  lingered  to  ply  the 
visiting  San  Diegans  with 
questions  about  the  market  and 
the  center  of  the  roadshow  dis¬ 
play,  a  136-square  foot  strato- 
view  contour  map  of  the  area 
which  the  newspapers  call  “the 
most  important  corner  in  the 
U.S.A."  (E.  &  P,  July  30,  page 
.’-.0.) 

John  T.  Mulkey,  manager, 
general  advertising  for  the 
newspapers,  supervised  the  Chi¬ 
cago  showing. 

“We’re  making  no  talks, 
handling  out  no  charts,  offer¬ 
ing  no  pitches,”  Mr.  Mulkey 
pointed  out.  “The  map  helps  us 
bring  San  Diego  to  the  rest  of 
the  country  more  dramatically 
than  films  or  photograph. 
We’re  simply  on  the  road  to 
remind  advertising  agencies  and 
clients  that  San  Diego  is  a  $1,- 


316,000,000  market,  a  market 
which  has  grown  three  times  as 
fast  as  the  rest  of  the  boom¬ 
ing  W’est.” 

The  huge  terrain  map,  though 
strong  enough  to  support  two 
men’s  weight,  is  built  in  eight 
sections.  For  the  tour,  they  are 
crated  by  section,  reassembled 
and  rewired  at  each  location. 

Next  stop  is  the  Hotel  Am¬ 
bassador  in  New  York,  Sept. 
12-16.  West  Coast  presentations 
will  be  in  San  Francisco  at  the 
Palace  Sheraton,  Oct.  10-13 ;  and 
at  Los  Angeles’  Hotel  Biltmore, 
Oct.  17-21. 

Idea  for  the  map  tour  was 
conceived  by  James  S.  Copley, 
chairman  of  Copley  Press,  Inc. 
with  this  theme:  “The  Gold 
Rush  Never  Ended  ...  in  San 
Diego.” 

Heading  Roadshow  San  Diego 
in  New  York  will  be  Kenneth 
Flood,  advertising  director  for 
the  Union  and  Evening  Tribune. 

Present  throughout  the  tour 
is  Wallace  Hamilton,  map  de¬ 
signer,  who  traveled  30,000 
miles  by  car,  horseback  and  foot 
during  two  years  ovet  the  San 
Diego  County  area  to  insure  de¬ 
tailed  accuracy  in  the  map.  Also 
on  tour  are  Kay  Starkey,  San 
Diego  native  and  model  who 
serves  as  hostess  at  the  recep¬ 
tions;  and  Neil  Morgan,  Eve¬ 
ning  Tribune  columni.st  who  is 
doubling  on  the  tour  as  a  pub¬ 
licist  for  Roadshow  San  Diego. 


Color  Availability 
Guide  for  Sunday 

Parade's  Research  Depart¬ 
ment  has  just  issued  the  latest 
edition  of  Availability  of  Full 
Color  in  Sunday  Rotogravure 
and  Tabloid  Magazine  Sections. 

The  study  lists  markets,  cir¬ 
culation  and  advertising  rates  of 
Parade,  This  Week,  American- 
Weekly,  Family  Weekly,  Metro¬ 
politan  Sunday  Magazine  Group, 
First  Three  Markets,  Locally 
Edited  Group,  Hearst  Group  and 
Independents. 

Copies  of  this  study  can  be 
obtained  by  writing  to  Jim 
Simpkins,  Research  Director, 
Parade  Publications,  Inc.,  285 
Madison  Avenue,  New  York, 
N.  Y. 

• 

D.  A.  Scott  Appoints 

San  Francisco 

Peter  D.  Schulz  has  been 
named  manager  of  the  Los  An¬ 
geles  office  of  Duncan  A.  Scott 
and  Co.  and  Raymond  M. 
Schuster  has  been  added  to  the 
staff  at  that  office.  Mr.  Schulz 
formerly  was  at  the  San  Fran¬ 
cisco  office.  Mr.  Schuster  was 
western  regional  advertising 
manager  of  American  Aviation 
Publications. 

• 

Million-Line  Months 

Hackensack,  N.  J. 

The  advertising  staff  of  the 
Bergen  Evening  Record  has 
chalked  up  seven  consecutive 
million-line  months  this  year — 
a  gain  of  ll'Jr  over  1954.  The 
goal  for  all  of  1955  is  $15,- 
000,000  lines. 


Art  ReIncIte,  vicepresident  and  secretary  of  Reincke,  Meyer  and  Finn,  was  among  advertising  executives 
"Roadshow  San  Diego"  a  strato-view  terrain  map.  At  right,  Kay  Starkey,  San  Diego  product,  points  ' 
spyglass  to  the  metropolitan  area. 


Ad  Is  Fatal 
To  Cut-Price 
Watch  Sale 

Buffalo,  N.  y 
Supreme  Court  Justice  Join 
S,  Marsh  has  restrained  Sot.! 
tier’s  Inc.,  from  selling  BulotJ 
watches  below  establiibec 
“fair-trade”  prices. 

Justice  Marsh  issued  a  ttn- 
porary  injunction  against  thi 
store  at  the  request  of  thel 
Bulova  Watch  Co.  Inc. 

Attorney  Thomas  P.  Kf. 
Mahon,  representing  BoIotl 
claimed  that  under  a  lease  tt- 
rangement  with  Arthur  Laig. 
sam  of  St.  Paul,  Minn.,  Sit- 
tier’s  planned  to  advertise  i 
sale  of  the  watches  at  the  kmt; 
price.  The  department  itor 
contended  that  the  Bulova  m- 
pany  no  longer  had  control  d 
the  prices  as  the  articles  kid 
been  purchased  by  Mr.  Lanf- 
sam,  w’ho  is  going  out  of  busi¬ 
ness  after  many  years. 

“Whatever  the  benefits  a  (h- 
partment  store  may  contemplib 
from  leasing  out  departmot! 
to  various  lessees,  such  praetia. 
in  any  event,  should  not  b 
permitted  to  be  used  as  a  dsrio 
to  allow  the  store  managema' 
to  evade  responsibility  for  mu 
pliance  with  the  statutes  of  tte 
state  governing  trade  practKc 
in  the  conduct  of  competitiT* 
merchandising,”  March  said. 

“Thus,  having  representec 
to  the  public  in  the  page  ad  of¬ 
fered  to  the  court  that  ‘we  bin 
never  had  such  values  befoK. 
bannered  across  the  top  of  tb 
page  over  the  designation,  ‘Si: 
tier’s,  998  Broadway,  bettc 
jewelry  department,  main  floo: 
front,’  it  cannot  now  sustii: 
its  position  before  the  court  thi: 
it  is  not  selling  anything  to  tb 
public,  and  that  it  is  merely  i 
landlord  leasing  space  to  an  b- 
dependent  merchandiser.” 

• 

Duane  Jones  Tells 
Boxtop  Philosophy 

Duane  Jones,  known  as  tb 
“boxtop  King,”  sets  forth 
techniques  for  package  good- 
advertising  in  a  new  book,  “Ab 
Women  and  Boxtops,” 
lished  by  Printers’  Ink  Boob 
Based  on  his  30  years  experi¬ 
ence  in  the  use  of  premiums  tt 
sell  package  products  mostly  b 
the  grocery  field  “Ads,  Wonei 
and  Boxtops,”  as  told  to  Mat* 
Larkin,  sets  forth  the  Ihiaix 
Jones  advertising  philosoplj 
that  helped  to  pile  up  two  bi- 
,;fh  lion  dollars  in  sales  for  29  W' 
vertisers  of  ]>roducts. 


27.  10?' 
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Controllers 
Asked  to  Look 
At  Hunch  Ads 


Young  Man  Going  Places 


This  is  Fred  G.  Schwartz,  a  new  member  of  the  Julius 
Mathews  Special  Agency.  A  former  Promotion  Manager  of  a 
LOCALnews  daily,  a  space  buyer  of  LOCALnews  dailies 
for  large  scale  promotions,  and  a  proven  man  of 
action  in  his  first  months  with  JMSA. 

Mr.  Schwartz  typifies  the  enthusiasm  of  all  men  who 

know  the  power  of  LOCALnews  when  he  says,  “LOCALnews 

dailies  are  the  basic  advertising  medium  because 

they  do  not  push  products  at  people,  they  pull 

people  to  products.” 


The  JULIUS  MATHEWS  Special  Agency,  Inc. 

NEWSPAPER  REPRESENTATIVES 


JMSA 

Firm  advocates  since  1894  of  the  fact  that 
the  most  important  element  in  making  an 
advertising  medium  is  LOCALnews. 


Saleimeii  in  new  york  •  Philadelphia 
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READERSHIP  CONCENTRATED  WHERE  MOST  OF  THE  BUYING  IS  DONE 


No  single  daily  newspaper  reaches 
even  half  your  Chicago-area  pros¬ 
pects.  It  takes  Two.  For  greatest 
unduplicated  coverage,  one  must 
be  the . . . 


CHICAGO 

SUN -TIMES 

21 1  W.  Wacktr  Drivt,  Chicago  *  250  Park  Avanua,  N.  Y. 
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up  after  a  series  of  meetings 
between  Mayor  Wagner  and 
representatives  of  the  New 
York  Council  of  the  American 
Association  of  Advertising 
Agencies. 


AD  AGENCIES 


Ad  Techniques  Applied 
To  ^Bad  Kids  ’  Problem 


Expansion  Seen  peSt: 

Fnr  ‘Otnni-Mfia’  introduce  its  new  Cio,l 

r  OI  V^IIlIll  iuag  ley  radio  and  television  reoiv. 

San  Francisco  Bendix  home  lanafej 

. .  .  -  _  Eventual  expansion  of  the 

it  in  charge  of  advertising  without  compensation,  as  will  Omni-Mag  advertising  schedule  advertising  will  takei 

d  sales  promotion,  Seagram-  Warwick  &  Legler,  Inc.  to  include  newspapers  in  evei’y  two  national  network  televisigr. 

stillers  Company,  has  been  In  accepting  the  appointment,  market  of  150,000  and  more  is  programs  and  sixty-four  pip*  I 
pointed  by  New  York  City’s  Mr.  Mosley  said.  “All  of  us  in  predicated  by  Robert  T.  Van  spreads  in  weekly  lai 

lyor  Robert  F.  Wagner  as  the  advertising  community  have  Norden  of  Long  Advertising,  monthly  magazines  and  natiou; 
jrdinator  of  a  joint  campaign  always  welcomed  the  opportuni-  inc.  independent  Sunday  ntts. 

the  city’s  advertising  indus-  ty  to  participate  in  constructive  Moreover,  the  Omni-Mag  plan  paper  supplements. 
r  and  the  New  York  City  public-seiwice  campaigns  side-  calls  for  the  use  of  every  news-  In  addition,  according  to  T 
luth  Board  to  fight  the  cur-  by-side  with  local.  State  and  paper  required  in  each  market  A.  MacDonough,  director  »f 
it  problem.  Federal  Governments.”  entered  instead  of  limiting  advertising  and  sales  promo- 

Aim  of  the  campaign  is  to  Mayor  Wagner  commended  placements  to  a  single  news-  tion,  the  factory  share  of » 
ilize  the  techniques  of  adver-  the  advertising  industry  on  its  paper,  he  observed.  operative  advertising  in  suppo" 

ing  to  impress  upon  the  city’s  effectiveness  in  past  public  Mr.  Van  Norden,  as  a  mem-  of  the  twin  campaigns  will  nt 
llions  the  responsibility  of  all  service  drives,  and  expressed  ber  of  Long  Advertising,  helped  at  least  $1,000,000,  more, 
rents  and  citizens  for  the  be-  confidence  in  advertising’s  in-  develop  the  cooperative  maga-  Earle  Ludgin  &  Co.,  Chiap, 
vior  of  the  youth  of  the  city,  fluence  in  supporting  the  city’s  zine  advertising  program  in  a  is  the  agency  for  Crosley  ip- 
In  this  vital  campaign,  Mr.  efforts  to  combat  juvenile  de-  series  of  trips  to  New  York  pliances  and  Bendix  laundrr 
)sley  will  act  as  coordinator  linquency.  which  began  last  January.  The  equipment.  Compton  Adverfe 

tween  the  Youth  Board,  and  Plans  for  the  collaboi’ation  initial  .series  of  13  weekly  re-  ing,  Inc.,  has  Crosley  radio  uui 
ber  city  agencies  concerned  between  top  advertising  leaders  leases  in  27  newspapers  in  16  television  advertising, 
ith  juvenile  delinquency,  and  and  the  Youth  Board  to  conduct  cities  comprise  a  major  test 
“task-force”  advertising  a  campaign,  using  all  types  of  campaign,  he 
ency,  Warwick  &  Legler,  Inc.  advertising  media,  to  fight  ju-  Promotion 
The  agency  was  selected  from  venile  delinquency,  were  drawn  handled  by  L 

Saylor,  I 
Aug.  13, 

this  advertising  plan,  individual 
publishers  purchase  sections  of 
a  weekly  advertisement  headed: 

“Magazines  on  the  Newsstands 
This  Week.” 


IS  managea  ana  •  c?  .  •  tj  . 

.ewin,  Williams  &  ^ovie  Seclioii  Sent  , 
New  York.  (E&P,  All  Over  the  U.S. 
page  22).  Through  Rapid  City,  S.  P 

The  Rapid  City  Daily  Jouni ) 
issued  a  special  12-page  sectir 
devoted  to  the  making  of  th* 
movie,  “The  Last  Hunt,”  bj 
Metro-Goldwyn-Mayer  in  near 
by  Cu.ster  State  Park,  where  i 
thundering  herd  of  1,000  bu: 
falo  was  photographed. 

M-G-M  had  6,000  extra  copies 
of  the  section  printed  and  sett 
merger  giant  them  to  newspapers,  radio  sU- 
business,  will  tions  and  theaters  all  over  the 
nyon  &  Eck-  country, 
lad  the  Whirl-  Newsmen  here  for  the  loci- 
e  Jan.  1.  Al.  tion  story  included  Jimmy 
Philadelphia,  Starr,  Los  Angeles  (Calif-i 
air  condition-  Herald  Express;  Ear\Wmp.vi 
adio  Corpora-  Minneapolis  (Minn.)  Star-Ti^ 
which  is  part  une;  Larry  Pajairi,  Pruwr 
(Colo.)  Post. 


Along  Vl^th  Ohio's  Metropolitan  "Musts 


•  SALEM 


EAST  LIVERPOOL  • 


steubI 


Like  o  letter  from  home,  our  papers  bring 
their  communities  into  every  reader's 
living  room  with  a  warm,  personal, 
human  touch  that  inspires  conlidence. 


7  "ONE-NEWSPAPER"  Markets 
with  a  BILLION  DOLLARS  j 
plus  in  retail  sales!  ^  / 


•  TNI  MARION  STAR  •  TMt  SAUM  NIWS 
e  TH<  PORTSMOUTW  TMftSS  •  TNt  mOMTOM 
TRnuNi  •  nil  iAtr  livirpool  rrvmw 

rtpmirmird  mtiomtity 

lONIi  W.  C«LLi«  COMPAKT 


e  TNI  CANTON  RIPOSITORV 
%'•  TNt  STIUMNVIUi 
■ HIRAtO-STAR 

rtpret*ntt4l  mtinmsily  kf 
$«T«RT,  BROOKS  0  SiRLfT 


SOLID  EDITING 
MAKES  SOLID 

CIRCULATION 
IN  FORT  WAYNE  (ind.) 


MARCH  ABC 


FORT  WAYNE  JOURNAL-GAZETTE 


:  00,000 


In  this  same  period,  1945  —  1955, 
PARADE’S  total  circulation  has  increased 
from  2,104,991  to  6,361,307  and  the  number  of 
major  markets  covered  from  15  to  47. 


Sunday  Picturt  Matazmc 
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Represented  Nationally  by  Allen  Klapp  Company 
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Lewis-Clark 
‘Sesqui’  Runs 
To  266  Pages 


per  to  make  up  the  Sesquicen-  copies  were  sold,  over  and  above 
tennial  number.  General  theme'  the  Journal’s  normal  Sunday 
of  the  i^■.sue,  published  to  com-  circulation.  More  than  17,000 
memorate  the  150th  anniversary  went  out  as  mailed  copies,  or- 
of  the  Lewis  and  Clark  expedi-  dered  at  a  special  35  cent  price, 
tion  of  18(  5  which  first  staked  Ed  Agen,  mail  room  foreman, 
out  a  U.  S.  claim  to  the  Oregon  several  of  his  men  were  or 

„  _  ,  country,  was  to  tell  “the  com-  duty  for  26  hours  straight  dur- 

the  Oregon  pelling  reasons  why  people  have  iug  the  Saturday-Sunday  ac  u  tut  m  ii  “  - 

fter  putting  come  here,  why  thev  have  tivity  of  getting  out  the  paper,  Joseph  McMullen,  productiot 

■d  to  be  the  stayed,  and  why  more  and  more  and  paychecks  of  all  mailers  manager,  Mi^ukee  Jounui 

ition  of  a  will  arrive  in  this  region  in  soared  during  Sesquicentennial  will  preset  KOP  color  fundi, 

lished  in  the  the  years  to  come.”  week  around  the  Journal.  mentals.  Ted  Durem,  managiq 

Advertising  for  the  special  Monterey  (Calif.) 

31  Sunday  sections  was  handled  by  a  spe-  •  insula  Herald,  vnll  report  ot 

Journal — the  cial  staff  under  James  Van  Bus-  ,  .  a  newspapers 

iesquicenten-  kirk,  and  editorial  matter  was  Joint  Promotion  Seen  ^  vicepresidem 

ran  to  266  prepared  under  direction  of  Boosting  Ad  Linage  California  Ink  Co.,  will  repor 

)  more  than  Sonia  Lee,  with  several  special  *  *  .  _  ^  ^  . 

- - f  irst  of  a  series  of  joint  pro-  A.  F.  Peterson,  business  mu 

—  .  •  -  - ■  jmotions  co-sponsored  by  the  ager,  Newspaper  Agency  Corp. 


San  Francisc. 

Special  reports  on  newspj 
per  color  will  mark  an  all.;- 
elusive  program  offered  hei, 
when  the  Pacific  Newspap^i 
Mechanical  Conference  gather; 
for  its  19th  meeting.  Sept  S-u 


Gordon  Dixon,  Son  Rafu 
( Calif.)  Independent-Journal,  is 
president  and  Harry  Davidson. 
San  Francisco  Call-Bulletin,  is 
conference  chairman. 


Rothschild’s  Fire 
.4d8  Won  Auention 

Chicaci 

Newspaper  advertising  wi 


in  Doubt,  Watch  the 
Other  Fellow 


A  whole  classroom  full  of  ex¬ 
pectant  fathers  watch  carefully  and 
then  learn  by  practice  in  a  special 
course  given  by  the  Worcester 
Society  for  District  Nursing. 

Food  manufacturers  watching 
consumer  market  trends  soon  learn, 


much  to  the  benefit  of  their  sales, 
that  the  Worcester  grocery  market 
continues  to  grow.  The  half  mil¬ 
lion  people  in  the  Worcester  Mar¬ 
ket,  now  32nd  in  the  nation,  spend 
more  than  Si 68,000,000  in  food 
stores. 


warm  weather  busine.ss  for  v.a.s  amazed  at  the  “tremendous 
stores  and  additional  advertis-  readership”  the  daily  ads  ^ 
ing  space  in  the  retail,  resort  ceived. 

and  travel  category  for  news-  “You  know,  I  wrote  all  thoft 
papers.”  ads  my.self,”  he  said. 

He  declared  that  from  a  news-  ^ 

paper  point  of  view,  not  only  „  .  ,  ,  ,  ou 

lis  the  idea  capable  of  boosting  rrisnilian  with  SH 
^department  store  advertising  Karl  H.  Frishman  has  jointo 
expenditures,  it  can  also  pro-  the  Philadelphia  office,  genera 
jduce  “substantial  linage  in  the  advertising  department,  Scripp?' 
!resort  categories  as  well  as  in  Howard  Newspapers.  Mr.  Frisk- 
the  transportation  and  travel  man,  a  graduate  of  Georp 
field,  by  reaching  out  for  the  Washington  University,  wij 
fullest  potential  which  such  a  formerly  on  the  staff  of^  the 
unified  program  offers.”  Washington  (D.C.)  Daily  SeV' 
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in  the  nation 
in  Food  Store  Sales 

Circulation: 

Daily  156,818;  Sunday  104,429. 


WORCESTER,  MASSACHUSETTS 

George  F.  Booth,  Publisher 

MOLONEY,  REGAN  t  SCHMIH,  hu 

Notional  Rtprtianlalivts 
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In  America  everybody  is  swell  guys...’’ 
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When  the  Iron  Curtain  fell  on  Central 
Europe  . . .  Dondi,  six-year-old  orphan,  was 
a  helpless  victim.  He  knew  homelessness, 
hunger,  and  hardship  .  .  .  tears  and  fears 
.  .  .  until  two  G.I.’s  found  him  hovering 
behind  a  rubble  heap. 

Cpl.  Ted  Wills  and  Pfc.  Whitey  McGowan 
shared  their  mess  and  barracks  with  him, 
and  Dondi  for  the  first  time  found  happiness. 

Then  suddenly  his  world  collapsed — his 
buddies  were  to  be  rotated  stateside. 

Dondi  stows  away  on  the  troopship  .  .  . 
comes  to  the  United  States  where  "every¬ 
body  is  swell  guys”  . . .  but  gets  lost  at  the 
dock — and  his  heartwarming  adventures 
have  their  beginning! 

Lovable,  helpless,  and  friendly  as  a  stray 
kitten,  he’s  a  little  stranger  in  a  strange 
land,  struggling  to  speak  our  alien  tongue. 


Dondi  will  jerk  tears,  win  warm  smiles, 
find  his  way  into  millions  of  hearts!  And 
in  the  years  ahead,  he  will  realize  his 
great  ambition  to  be  an  American. 

This  strip  with  the  tremendous  human 
interest  story  by  Gus  Edson  and  Irwin 
Hasen  appears  Daily  and  Sunday  .  .  .  will 
be  launched  simultaneously  by  the  New 
York  News  and  Chicago  Tribune  on 
September  26. 

Editors  of  leading  papers  will  welcome 
Dondi  as  a  valuable  new  feature  — and  a 
great  circulation  builder. 

Available  in  four  and  Jive  columns  Daily 
.  .  .  in  standard  half  and  third, 
and  tabloid  half -pages  Sunday. 

Phone,  wire,  or  write  today  for  proofs 
and  prices  of . . . 


Dondi 


the  orphan  who  makes  his 
own  break  for  freedom! 


1955 
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No  ‘Perfect 
Solution’  for 
Youth  Names 

Louisville,  Ky. 

The  policy  of  the  Louisville 
Times  on  publishing  names  of 
juvenile  crime  offenders  was  ex¬ 
plained  to  readers  last  week  in 
an  open  letter  from  Norman  E. 
Isaacs,  managing  editor. 

A  subscriber  had  asked  why 
the  paper  had  not  published  the 
names  of  29  boys  involved  in  a 
series  of  automobile  accessory 
thefts. 

Mr.  Isaacs’  reply  explained 
that  in  this  case  Indiana  au¬ 
thorities  declined  to  make  the 
names  available  to  a  reporter. 
A  number  of  the  boys  were 
understood  to  be  under  the  age 
of  15. 

Under  Indiana  law,  the  of¬ 
ficials  are  not  obligated  to  make 
the  names  public. 

The  editor  went  on  to  ex¬ 
plain: 

“We  publish  the  names  of 
youngsters  in  difficulty  with  the 
law  when  we  consider  that  the 
young  person  has  been  a  per¬ 
sistent  violator  and  that  no 
useful  purpose  will  be  sei-ved  by 
protecting  him,  or  her.  We 


have  published  the  names  of 
such  young  violators  on  many 
occasions. 

“Normally,  in  cases  involving 
first  offenders,  we  are  extremely 
l  eluctant  to  publish  the  names 
and  usually  we  do  not  .  .  . 

“There  is  no  ‘right’  or  ‘wrong’ 
method  so  far  as  a  newspaper 
is  concerned.  We  have  come  to 
the  conclusion  that  no  matter 
what  we  do  in  these  cases,  it  is 
not  a  perfect  answer. 

“Every  single  incident  has  to 
be  judged  individually  .  .  .’’ 


Nevada  Assn.  Plans 
NEA  Affiliation 

Reno,  Nev. 

Decision  of  the  Nevada  State 
Press  Association  to  affiliate 
with  the  National  Editorial 
Association  was  reached  at  a 
meeting  of  the  NSPA  executive 
committee,  it  is  announced  by 
A.  L.  Higginbotham,  secretary. 
The  action  will  be  effective  in 
1956,  when  dues  will  be  boosted 
$5  yearly  to  cover  the  affilia¬ 
tion. 

Mrs.  Avery  Stitzer,  publisher, 
Winnemuca  Humboldt  Star  and 
NSPA  president,  reported  that 
three  new  membership  applica¬ 
tions  have  brought  NSPA  close 
to  the  full  potential. 


Readers  Ask  ASNE'S  1957 
More  Local 


ELIZABETH 


NEW  JERSEY 


THE  PRINCIPAL  MARKET  IN  UNION  COUNTY 


SINCE  1950 


FAMILIES 
BUYING  INCOME 
PER  CAPITA  INCOME 
PER  FAMILY  INCOME 
RETAIL  SALES 


COVERED  BY 


ELIZABETH  DAILY  JOURNAL 

NOW  CIRCULATING  DAILY 

50,000  COPIES 

Represented  Nationally  by  Ward-GrHHth  Company,  Inc. 


News,  Photos 

Bellingham,  Wash. 

Readers  want  still  more  local 
news  and  pictures,  the  Belling¬ 
ham  Herald  found  when  it 
asked  subscribers  to  tell  how 
they  would  edit  the  newspaper. 

This  desire  cropped  up  de¬ 
spite  the  fact  that  the  news¬ 
paper’s  request  for  criticisms 
resulted  in  a  generally  highly 
favorable  response  to  the  entire 
paper. 

In  fact,  approximately  one 
third  of  the  persons  returning 
reports  went  out  of  their  way 
to  Avrite  in  something  compli¬ 
mentary.  Only  two  highly  criti¬ 
cal  reports  were  received. 

The  disappointing  factor  is 
that  more  replies  are  not  re¬ 
ceived  to  such  a  study,  but  a 
one  percent  return  is  labelled 
satisfactory,  reports  Charles  L. 
Sefrit,  business  manager.  The 
Herald  supplied  readers  with  a 
full  page  containing  “box 
score”  listings  to  enable  easy 
returns. 

The  Herald  news  coverage 
by  a  dozen  reporters  is  ampli- 
fie<l  by  the  use  of  correspon¬ 
dents  throughout  both  Whatcom 
and  Skagit  counties.  Yet  21% 
asked  for  more  local  news  and 
3S.8%  expressed  a  desire  for 
mo*-p  Whatcom  Co.  news.  Onlv 
10.7%  wanted  more  reports 
from  adjacent  Skagit  Co. 

Photo  Popularity 

The  poll  shows  46  6%  desire 
more  local  pictures.  More  than 
one-third  asked  more  scenic 
photos,  and  29.8‘/r  urged  more 
wire  photos. 

Only  C).8%  said  they  never 
read  the  editorials.  The  edi¬ 
torials  are  a  must  for  38.5% 
and  are  read  sometimes  bv 
.54.7%. 

Eitrht  respondents  asked  for 
a  stronger  editorial  stand.  .\1- 
most  twice  that  number — 1.5 — 
asked  for  a  more  non-partisan 
editorial  policy.  This  compared 
with  18  criticisms  of  the  pre¬ 
date,  which  drew  more  fire  than 
any  other  topic  for  comment. 

Local  news  desires  cropped 
forth  in  the  sports  section,  with 
18.3%  asking  more  local  sports. 
29%  advocated  more  hunting 
and  fishing  news,  and  18.5% 
suggested  more  boating  copy. 

79%  said  they  always  read 
the  local  church  news.  With 
5%  “sometime”  readership,  this 
left  16%  in  the  never  classifi¬ 
cation. 


The  dates  for  the  I957  ar  1 
nual  convention  of  the  Arae 
ican  Society  of  Newspaper  £4 
tors  have  been  set  as  July  12 
14,  with  the  Fairmont  on  top  c 
Nob  Hill  as  headquarters. 

This  will  be  ASNE’s  Jir 
meeting  away  from  Washiii|! 
ton,  in  April,  for  many  yeus 
Frank  Ford,  editor  of  the  Sr 
Francisco  News,  heads  the  co& 
mittee  on  arrangements,  work 
ing  with  Vicepresident  Jenh: 
Lloyd  Jones. 

ASNE’s  board  of  director; 
will  depart  from  Washingtor 
custom  this  year  with  a  lil 
meeting,  Oct.  28,  in  New  Or. 
leans.  The  Inter  American  Pres; 
Association  meets  there  the  fol¬ 
lowing  week. 

• 

Sabotage  Suspectetl 
At  Newsprint  Mill 

MoNntc 

Quebec  provincial  and  city  oi 
Grand’Mere,  Quebec  police  are 
investigating  what  is  believe, 
to  have  been  a  sabotage  at¬ 
tempt  Aug.  16  at  the  Laurentide 
Mill  of  Consolidated  Paper  Cor 
poration  at  Grand’Mere. 

A  dynamite  blast  rocked  the 
main  power  line.  However,  K 
only  loosened  rivets  on  the  750-  r 
foot  tower  carrying  6,600  volt'  n 
Three  hundred  night  shit 
workers  were  in  the  plant  at 
the  time  but  none  was  injnred 
Grand’Mere  and  Shawinigat 
Falls  have  had  labor  trouble; 
since  early  June,  when  work¬ 
ers  of  Consolidated  Paper; 
Laurentide  plant  and  Belgt 
mills  walked  off  their  job; 
Early  in  July,  provincial  police 
were  brought  in  to  assist  the 
local  force  following  violence 
between  striking  and  non-strik¬ 
ing  factions. 

S.  F.  Critic  Retires 
.After  27-year  Hiteh 

San  Fran'CISo 
P’red  Johnson,  dean  of  the 
Francisco  drama  critics  bj 
virtue  of  a  27-year  term  u 
San  Francisco  Call  -  BulUti' 
drama  editor,  has  retired. 

Now  79,  Mr.  Johnson  va 
a  printer  before  turning  report¬ 
er.  He  was  with  the  old  Sw 
Francisco  Call-Post  before  ^ 
consolidation  with  the  Bulletin 
and  had  been  copyreader,  cc^y 
desk  chief  and  special  magarine 
editor  when  he  was  named  Call- 
Bulletin  drama  editor  in  1928 
Bob  Hall,  a  Call-Bulletin 
staffer  since  1930,  has  bee* 
named  Mr.  Johnson’s  successor 
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DETROIT  MEANS  BUSINESS  . . . 

300  Incoming  Carloads  per  Hour! 
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These  carloads— and  50,000  others  per  month— are  for  Detroit 
plants,  producing  new  cars  at  the  highest  rate  in  history  .  .  .  and 
for  Detroit  stores  doing  business  with  workers  and  families  earn¬ 
ing  the  highest  incomes  of  any  major  market  in  the  nation. 


Detroit 

News 


To  do  business  by  the  carload  in  the  Detroit  market,  use  The 
Detroit  News.  With  its  circulation  leadership  and  concentrated 
trading  area  coverage.  The  News  is  Detroit’s  most  effective 
selling  medium. 

Proof?  Advertisers  place  51  %  of  all  their  newspaper  lineage  in 
The  News  .  .  .  more  than  twice  as  much  as  either  of  the  other 
two  Detroit  newspapers. 


THE  HOME  NEWSPAPER 


LargmsI  Wmmkday  end  Sunday  Cirtulalien 
of  All  Michigan  Nmwtpapmn 

Weekday  . . .  .456,189  Sunday  • . .  .563,038 
ABC  3/31/55 


Eastern  Oitice:  110  E,  42nd  St.,  New  York  17  •  Miami  Beach,  Florida;  The  Leonard  Co.,  311  Lincoln  Read 

Chicago  Office:  435  N.  Michigan  Ave.,  Tribune  Tower,  Chicago,  ill.  •  Pacific  Coast:  785  Market  Street,  San  Francisco,  Calif. 
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Alt**'  ^ 

12  Korean 
War  Reporters 
Memorialized 

Washington 

Photogiaphs  of  12  United 
States  and  foreign  correspon¬ 
dents  who  lost  their  lives  while 
covering  the  Korean  conflict 
have  been  placed  on  the  “Wall 
of  Honor”  in  the  Pentagon  press 
room. 

They  join  the  gallery  which 
has  consisted  of  photographs  of 
45  war  correspondents  who  died 
while  with  the  United  States 
forces  in  World  War  II, 

The  additions  are: 

Frank  Emery,  International 
News  Service,  killed  in  a  plane 
takeoff  crash  in  Japan,  Sept.  7, 
1950. 

Wilson  Fielder,  Time  &  Life, 
reported  missing  on  Taejon 
fiont,  found  dead  July  22,  1950. 

Albert  Hinton,  Norfolk  (Va.) 
Journal  &  Guide,  killed  in  a 
plane  crash  enroute  to  Korea, 
July  27,  1950, 

Ken  Inouye,  Telenews  (affili¬ 
ate  of  INS),  killed  in  plane 
crash  during  takeoff  in  Japan, 
Sept.  7,  1950. 

William  R.  Moore,  Associated 


Press,  reported  missing  July  30, 
1950,  reported  dead  July  31, 
1950. 

Ray  Richards,  International 
News  Service,  killed  in  front¬ 
line  fighting,  July  10,  1950. 

Charles  D.  Rosecrans  Jr.,  In¬ 
ternational  News  Photo,  killed 
in  plane  crash  during  takeoff 
in  Japan,  Sept.  7,  1950. 

James  0.  Supple,  Chicago 
yitn-Times  killed  in  plane 
crash  enroute  to  Korea,  July  27, 
1950. 

Christopher  Buckley,  London 
Daily  Telegraph,  killed  when 
land  mine  blew  up  jeep  on  Nak- 
tong  River  front,  Aug.  11,  1950. 

Ian  Morrison,  London  Daily 
Times,  killed  when  land  mine 
blew  up  jeep  on  Naktong  River 
front,  Aug.  11,  1950. 

Derek  Pearcy,  Reuters,  killed 
when  his  jeep  hit  a  land  mine. 
May  26,  1951. 

Killed  in  Plane  Crash 

Stephen  Simmons,  Hilton 
Press  and  London  Picture 
Post,  killed  in  plane  crash  en¬ 
route  to  Korea,  July  27,  1950. 

Others  whose  picture  will  be 
hung  in  the  Gallery,  when  ob¬ 
tained  are: 

Cpl.  Ernie  Peeler,  Pacific 
Star  &  Stripes,  killed  in  front¬ 
line  fighting  in  Korea,  July  10, 
1950. 


SPRINGFIELd 


rich  in  resources  . . . 
rich  in  SALES! 

OIL  DEVELOPMENT  HAS  COME  TO  SPRING- 
FIELD!  Within  a  SO-mile  radius  of  Springfield, 
there  are  196  oil  wells.  Most  of  these  wells  have 
been  discovered  in  the  past  5  years  .  .  .  with 
production  of  oil  in  this  short  period  amounting 
to  2,097,700  barrels  ...  a  cash  value  of  nearly 
(6,000,000!  Add  this  to  the  already  prosperous 
economy  of  Springfield  and  you  have  even  greater 
buying  power  .  .  .  greater  sales  potential  for  your 
products.  And  when  it  comes  to  SALES  ... 
Springfield  offers  fertile  fields  .  .  .  with  the 
lOURNAL  it  REGISTER  your  best  bet  for  reach¬ 
ing  and  influencing,  this  sales-rich  market. 


jlllinoiB  S'tatp  3)Ahal  an&  Segtatfr 

SPRINGFIELD  ILLINOIS 

WEST  HOLLIDAY  CO..  INC  National  Representatives 


William  Henry  Graham,  New 
York  Journal  of  Commerce, 
killed  when  Navy  plane  crashed 
in  Pacific  near  Korea,  March  3, 
1951. 

Masimilien  Philonenko,  Agen- 
ce  France  Presse,  killed  in  plane 
crash  enroute  to  Korea,  July 
27,  1950. 

Jean  Marie  de  Premonville, 
Agence  France  Presse,  killed 
July  12,  1951. 

• 

Peron  Men  Shadow 
Jules  DuBois  in  L.A. 

Chicago 

Jules  DuBois,  Latin  Ameri¬ 
can  correspondent  for  the  Chi¬ 
cago  Tribune,  reports  that  dur¬ 
ing  his  55-day  stay  in  Argentina, 
he  was  constantly  under  police 
surveillance. 

After  returning  to  Panama 
City,  Mr.  DuBois  filed  a  dis¬ 
patch  in  which  he  told  of  his 
recent  visit  to  what  he  described 
as  the  police  state  of  Argentine 
President  Juan  Peron. 

“I  was  shadowed  on  foot  and 
by  police  cars  and  taxis,”  he 
wrote.  “I  even  received  a  death 
threat.  I  was  followed  into  of¬ 
fice  buildings,  elevators,  sub¬ 
ways,  railroad  stations,  airports, 
restaurants,  clubs,  banks  and 
churches  .  .  . 

“The  surveillance  was  con¬ 
ducted  by  the  federal  police 
directly  under  Peron.  It  didn’t 
begin  until  the  army  turned 
the  reins  of  government  back 
to  Peron  after  the  unsuccessful 
revolt  of  June  16.” 


3  French  Newsmen 
Killed  in  Morocco 

Three  French  news  correspon¬ 
dents  were  ambushed  and  killed 
Aug.  20  when  they  were  return¬ 
ing  to  Rabat  from  Khenifra, 
in  the  Atlas  Mountains  of  Mo¬ 
rocco,  which  had  been  under 
siege  by  Berber  tribesmen. 

The  newsmen  were  Andre 
i  Leveuf,  32,  a  reporter  for  the 
I  Paris  paper  France-Soir;  Ro- 
!  ger  Ladevez,  34,  France-Soir 
i  photographer,  and  Roland  Jour- 
I  dain,  29,  a  news  cameraman  on 
I  assignment  for  the  National 
;  Broadcasting  Company. 

Barrett  McGum,  New  York 
I  Herald  Tribune,  reported  that 
i  he  and  two  other  correspondents 
crashed  through  an  ambush 
near  Khenifra  and  fled  when 
fired  upon.  Mr.  McGum,  in  the 
same  dispatch,  said  his  auto¬ 
mobile  collided  with  an  armored 
truck  causing  Raymond  Van 
Kerr,  of  the  French  publication 
Radar,  and  a  Belgian  correspon¬ 
dent  to  be  taken  to  a  nearby 
hospital.  He  escaped  without 
I  injury. 
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Herblock  to  Do 
Television  Series 

The  Fund  for  the  Republic 
Inc.,  has  allotted  $200,000  fo 
the  production  of  a  televiaoc 
series  featuring  Herbert  L 
Block,  editorial  cartoonist  of  tl* 
Washington  Post  and  Tina 
Herald. 

Mr.  Block,  twice  winner  o' 
the  Pulitzer  prize,  is  knowi 
professionally  as  “Herblock, 

The  television  series,  whk: 
is  the  first  to  be  commissioBec 
by  the  Fund  for  the  Repnblii 
will  consist  of  twenty-six  fif. 
teen-minute  films.  Titled  “Her 
block’s  Week,”  the  program  wil 
present  Mr.  Block  in  discussioni 
of  current  events.  He  will 
trate  his  commentary  with  c»r 
toons. 

W.  H.  Ferry,  vicepresider 
of  the  Fund  for  the  Republk 
said  that  Reggie  Schuebel,  Inc 
New  York  advertising  agency 
had  been  engaged  to  place  tk 
program  with  stations  uk 
sponsors.  It  will  go  on  the  ir 
early  in  October. 


lowa^s  Newspaper 
Desk  Book  Revised 

Iowa  Cm’,  lo\n 

The  ninth  edition  of  the  Ion 
Newspaper  Desk  Rook,  n* 
widely  as  a  style  guide  k 
newspapers  throughout  tk 
United  States,  has  been  pul- 
lished  by  he  State  Universir 
of  Iowa  School  of  Journalist 
It  was  prepared  by  Lester  C 
Benz,  former  Iowa  weekly  nef> 
paper  publisher,  who  is  now  t; 
instructor  at  the  joumalis: 
school  and  publisher  of  tir 
Daily  Iowan,  student  newspi 
per. 

Capitalization  changes  hi' 
been  toward  the  “up”  style,! 
conform  more  closely  to 
situation  resulting  from  t: 
adoption  of  tape  composition 
much  wire  service  copy. 

The  publication  is  availil 
from  the  SUI  Extension  P 
sion  at  15  cents  per  copy. 


Ohio  Weekly  Quits 

Akbon,  01 

After  69  years  of  operit."| 
the  weekly  Lodi  Reviev 
week  went  out  of  business  1^ 
cause  of  mechanical  diffk 
ties  and  will  not  resume.  Mi- 
and  James  Baldwin,  co-edi*--] 
of  the  Medina  Gazeto  \ 
which  owned  the  Review 
last  two  years,  made  the 
nouncement.  The  Medin* 
pany  publishes  the  semi-www 
Gazette. 

B  L I  S  H  E  R  for  -August  27, 1^ 


26 


★★  sbf  ★★★★★★★★★  ★★ 


JAMES  L.  KNIGHT 

PRESIDENT  &  PUBLISHER 

OF 

(Hhariotte  ©bsprwcr 

CHARLOTTE,  N.  C. 

ANNOUNCES 

EFFECTIVE  SEPT.  Ist,  1955 
THE  APPOINTMENT  OF 

STORY,  BROOKS  &  FINLEY 

INCORPORATED 

AS 

NATIONAL  ADVERTISING 
REPRESENTATIVES 

WITH  HEADQUARTERS  AT 

230  PARK  AVENUE,  NEW  YORK  17,  N.  Y. 

AND  OFFICES  IN 

CHICAGO:  360  N.  MICHIGAN  AVE. 

ATLANTA:  933  HEALEY  BLDG. 

PHILADELPHIA 
DETROIT 
BOSTON 
MIAMI 
CLEVELAND 
LOS  ANGELES 
SAN  FRANCISCO 
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happy  day,  not  only  for  young 
Rohrer  and  his  family,  but  for 
Messrs.  Sapozink  and  Adams. 

Most  newspapermen,  too, 
were  elated  at  Rochester’s  tri¬ 
umph  after  their  own  boys  had 
been  eliminated. 


There  have 
^  l)een  only  eight  other  cities,  in- 
Akron,  Ohio  eluding  Akron,  that  have  been 
Since  1934,  when  the  All-  in  the  Derby  since  the  start. 
American  Soap  Box  Derby  was  This  year’s  All-American,  co¬ 
born  in  Dayton,  the  Rochester  sponsored  by  newspapers,  tele- 
(N.Y.)  Times-Union  has  been  vision  stations,  and  civic  groups 
sending  a  local  racing  champion  with  the  Chevrolet  Motor  Co., 
to  the  final  event.  was  hailed  as  one  of  the  finest. 

In  all  of  those  years,  Ira  One  hundred  and  fifty  four 
Sapozink,  promotion  and  pub-  boys  were  entered,  with  one 
lie  relations  director  of  the  from  Gennany,  one  from  Alas- 
Gannett  newspaper,  hasn’t  ka,  one  from  British  Columbia 
missed  an  All-American,  and  one  from  Ontario.  The 
Through  all  of  those  years  he  Detroit  News'  David  Thayer 
has  been  the  Rochester  Derby’s  was  second  and  the  Long  Beach 
director.  (Calif.)  Independent-Press- 

And  for  the  last  12  years.  Telegram’s  Albert  Cobble,  third. 
Joseph  Adams,  managing  edi-  .  William  G.  Power,  advertis- 
tor  and  then  business  manager  manager  of  Chevrolet,  has 
of  the  Times-Union,  has  been  guided  the  All-American  for 
coming  to  Akron.  some  year.s. 


SMILES  OF  VICTORY — Ira  Sapozink,  (left)  promotion  and 
relations  director  for  the  Rochester  (N.Y.)  Times-Union,  and 
Adams,  business  mana9er  of  the  newspaper,  beam  on  their  R( 
All-American  champion,  Richard  Rohrer,  after  he  wins  the  Sc 
Derby  title. 


That  afternoon.  Journal 


Stereo  Strike 
Stops  Dayton 
Dailies  1  Day 


cniry  was  never  nigner  tnan  „  „ .  llaVTON,  Ohio  Th, 

fourth,  having  hit  that  spot  in  •  >  a 

since  the  ^oth 

1952.  Mexico  City  1913  Dayton  newspapers  Jegul 

But  recently  at  the  running  The  24th  daily  of  the  Garcia  missed  a  day  of  publication,  writb 
of  the  18th  All-American  at  Valseca  provincial  chain  was  (E&P,  Aug.  13,  page  14.) 

Derby  Downs  here,  Rochester’s  launched  in  Chihuahua  City  A  strike  by  members  of  Local  ,eaue 
Richard  Rohrer  copped  the  June  27.  It  is  El  Heraldo  15  of  the  International  Stereo-  * 
championship  and  the  $5,000  de  la  Tarde,  afternoon  twin  of  typers  and  Electrotypers  Union  j 
college  scholarship.  It  was  a  El  Heraldo,  the  morning  paper,  of  America  caused  the  Dayton 

Daily  News  to  miss  its  Thurs- 
day  (Aug.  11)  editions  and  the 
Journal  Herald  its  Friday  wtxt 
(Aug.  12)  editions. 

The  strike  lasted  15  hours. 
Publishers  James  J.  Cox  Jr.  and  j^g^g 
Dwight  Young  and  union  of- 
ficials  announced  settlement  at  c  _  ^ 
9:18  p.m.,  too  late  for  the 
Journal  Herald  to  publish. 

The  stereotypers  agreed  to 
original  terms,  except  for  ex- 
tending  three  months  a  $3  in- 
crease.  They  dropped  a  demand  ggjyj, 
for  three-week  vacation  after 
seven  years  for  the  first  year  gf_j_ 
of  a  30-month  contract  and  after  gj^^ti' 
five  years  for  the  remainder  of  " 
the  contract.  Presently,  three 

w'eeks  are  given  after  10  years. 

'  no  o 

$4  ad  $3  Raises  vious 

Under  the  contract,  the  >u  D 
stereotypers  will  receive  $4  a  ties, 
week  from  the  date  of  signing, 
with  retroactive  pay  to  May  8, 

1955  (the  date  the  old  contract  was 
expired),  and  an  additional  $3  Why 
a  week  beginning  next  May  8.  only 
The  contract  expires  Nov.  8,  can 
1957.  the  j 


YOU’D  HAVE  TO  call  out  the  hounds 
to  find  a  Topekan 
who  doesn’t  read 
one  of  the 

newspapers 

combined  daily  circulation 

38,730 

Households 

METROPOLITAN  AREA 


IT  WOULD  TAKE  a  blood-hound  to  find  a  more  intense  coverage 
of  such  a  prosperous  market  .  .  .  and,  the  Topeka  Newspapers 
not  only  offer  such  important  coverage  of  the  Metropolitan 
Area,  but  also  reach  better  than  ONE  out  of  EVERY  TWO 
families  in  the  entire  21  County  Drive-In  trade  territory  with 
their  combined  84,872  (ABC)  Kansas  circulation. 


The  Topeka  Newspaper  Printing  Company,  Inc. 

Represented  by  The  Copper  Publications,  Inc. 

New  York-Cleveland-Chicago-Kansas  City,  Mo.-San  Francisco 


Topeka  State  Journal 
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E.  J.  Mannion,  retail  advertising  director,  and  S.  L.  McCabe,  general 
inanager.  The  Thomson  Co.  study  halftones  in  several  of  their  papers. 
Savs  Mr.  McCabe  —  “With  scan-a-plate  halftones  we  get  more 
liudge  for  our  papers,  and  better  results  for  the  advertisers.” 


-3^ 


How  14  Thomson  Group  Papers 
boost  ad  linage  with  pictures 

“Direct  printing  with  scan-a-plate*  halftones  improves  reproduction 
and  the  low  cost  enables  the  retailer  to  get  maximum  impact  from  his 
advertising  message.”  This  is  the  way  S.  L.  McCabe,  general  manager 
of  The  Thomson  Company,  explains  how  Fairchild  scan-a-gravers 
have  boosted  advertising  linage  for  14  papers  in  his  group.  And  he 
supplies  these  typical  case  histories  to  prove  it  (see  pictures). 


*  It  you're  looking  for  more  linage  for  your  paper  and  mare  results  for  your 
o^rtisers,  write  for  full  information  about  SCAN-A^GRAVER's  advantages  and 
kow  it  will  help  you  get  results.  Address  Fairchild  Graphic  Equipment,  Inc., 
D*pf.  IOO-6AI,  88-06  Van  Wyck  Expressway,  Jamaica,  New  York. 


IN  WOODSTOCK,  OMT.  D.  G.  McPhail, 

ad  mgr.  Sentinel  Review,  gets  a  reaction  from 
Reed’s  Furrier.  Says  Mr.  Reed  —  “We’re  excep¬ 
tionally  happy  with  illustrations  produced  on  the 
scan-a-graveb!  The  bright,  detailed  reproduction 
of  our  photos  displays  furs  to  their  greatest  ad- 


?■  IN  GALT,  ONTa  L.  B.  Leith  of  the  Reporter 
k  looks  over  “Shopping  With  Sally”  merchandi.sing 

^  page  with  Dave  Stuart  Clothes  proprietor.  Mr. 

Stuart  claims  direct  response  immediately  follow¬ 
ing  each  ad.  “I'm  in  favor  of  more  pictures  in  my 
promotions  —  count  me  in  on  any  future  Shopping 
With  Sally’s.” 


IN  OKILLIA,  ONTa  J.  W.  Clarke  of  Clarke 
Motors  ( Pontiac-Buick  dealer )  tells  Neville  West 
—  “Since  the  Packet  and  Times  installed  a  scan-a- 
CRAVER  we’ve  doubled  our  use  of  pictorial  adver¬ 
tising.  Picture  ads  bring  results  —  enable  us  to 
present  more  original  ideas  in  our  ads.” 


$CAN-A-GRAVER 


Electronic  Engraving  Machines 


Other  Thomson  Newspapers  using  SCAN-A-GRAVER 


Guelph  .  Daily  Mercury 

Kirklond  Lake .  Northern  Daily  News 

Oshawa  .  Times-Gazette 

Port  Arthur  .  News-Chronicle 

Sarnia  .  Observer 


Quebec  .  Chronicle-TelegrapI 

Moose  Jow . Times  Heral< 

Prince  Albert  . Daily  Heral< 

Vancouver  .  Herah 

Charlottetown,  P.E.I .  Guordiai 


Welland-Port  Colborne . Tribune 


1)  J*  A-rfc-i-S  i^T«nC!'l'  plaintiff  is  not  in  direct  which  public  harm  and  private 

i  y  iiXA  LX“"  i  i  Ltd  L  competition  with  the  two  news-  damage  must  be  shown.  The 

n  •  WT"  1  TVT  1  papers.  newspapers  (Syracuse)  here 

^^111-1-  h  XXI 1 seems  apparent  that  the  have  no  direct  or  immediate 

k_yU.XL  Tt  VrXX  7  -L  V ^  tT  lXvXU.i3v!/  dissemination  of  news  by  a  newspaper  competition.  Even 

newspaper  differs  essentially  the  plaintiff  is  in  a  business 
Utica,  N.  Y.  Judge  Brennan  granted  a  from  the  news  broadcast  of  a  which  deals  with  an  entirely 
The  principle  of  radio  and  summary  dismissal  of  the  three-  radio  station.  Likewise,  news-  different  form  of  advertising." 
television  station  ownership  by  year-old  action  by  the  Syracuse  paper  advertising  differs  from  An  allegation  of  a  require- 
newspapers  was  upheld  Aug.  Broadcasting  Corp.,  which  the  advertising  matters  broad-  ment  that  those  desiring  adver- 
19  by  a  Federal  judge  here  who  sought  damages  of  $1,088,112  cast  from  a  radio  station.”  tising  space  in  the  Syracuse 
dismissed  an  anti-trust  suit  against  Mr.  Newhouse ;  the  Her-  Commerce  Restraint  Herald-Joumal  were  required 

brought  by  a  Syracuse  radio  aid  Company,  which  publishes  WNDR’s  parent  company  had  to  purchase  time  on  WSYR  or 
station  against  Samuel  I.  New-  the  evening  Syracuse  Herald-  charged  Mr.  Newhouse,  his  newspaper  space  was  refussed 
house  and  his  newspaper,  radio  Journal  and  the  Sunday  Herald  newspapers  and  his  broadcast-  was  held  by  Judge  Brennan 
and  television  interests  in  American;  the  Post-Standard  ing  corporation  with  “unlawful  to  be  without  basis  in  fact.  The 
Syracuse.  Company,  publisher  of  the  restraint  of  interstate  com-  charge,  the  court  ruled,  “can- 

Ueclared  Judge  Stephen  W.  morning  and  Stinday  Syracuse  merce  and  trade.”  not  be  supported  by  competent 

Brennan:  Post-Standard,  and  the  Central  In  the  suit,  filed  in  Utica  in  evidence.” 

“One  would  have  to  close  his  New  York  Broadcasting  Com-  November,  1952,  it  was  alleged  Judge  Brennan  suggested 

eyes  and  ears  to  present  busi-  pany,  operator  of  WSYR  and  there  were  “package  deals  in  “the  question  here  might  be 
ness  conditions  not  to  recognize  WSYR-TV.  advertising,”  false  rumors”  con-  whether  one  out  of  four  (non- 

that  newspaper  ownership  or  The  plaintiff  operates  WNDR,  ceming  the  financial  status  and  Newhouse)  radio  stations  is 
affiiliation  with  radio  stations  is  a  Mutual  affiliate  and  one  of  stability  of  WNDR”  and  that  more  than  incidentally  damaged 
commonly  found  in  the  business  five  Syracuse  radio  stations,  these  rumors  had  thrown  em-  monopoly  in  newspaper 

world.  The  Newhouse  radio  and  tele-  ployes  of  the  plaintiff  “into  a  advertising.” 

“Their  functions  while  not  vision  stations  in  Syracuse  are  state  of  hysteria.”  defending  the  suit,  the 

entirely  competitive,  comple-  affiliated  with  the  National  Mr.  Newhouse,  through  his  Newhouse  interests  contended 

ment  each  other  and  by  co-  Broadcasting  Company.  stock  ownership  and  as  an  of-  ®  majority  of  WNDR  stock- 

operation  of  effort  they  can  Judge  Brennan’s  18  page  ficer  and  director,  exercised  holders  had  not  approved  the 

rpor-  suit.  This  was  denied  by  the 
plaintiff. 

com-  • 

2  Utah  Papers  Obtain 
Radio-TV  Options 

Salt  Lake  City,  Utah 
Two  Utah  newspapers  have 
obtained  options  to  buy  interests 
in  radio  and  television  proper¬ 
ties  in  Utah,  Idaho  and  Montau 
now  owned  by  two  Utahns  and 
a  Californian. 

The  Ogden  Standard  Exam¬ 
iner  and  the  Kearns-Tribune 
Corporation  of  Salt  Lake,  own¬ 
ers  of  the  Salt  Lake  Tribune, 
have  obtained  the  option  to  buy 
inte.ests  in  Salt  Lake  City  rado 
Station  KUTA  and  KU-TV.  In¬ 
cluded  in  the  deal  is  Station 
KLIX  and  KLIX-TV  in  Twin 
Falls,  Idaho,  and  radio  stations 
KOPR  in  Butte,  Mont.,  and 
KGEM  in  Boise. 

Interests  under  option  are 
now  owned  by  Frank  C.  Caman 
and  Edna  0.  Powers,  Salt  Lake 
City,  and  Grant  R.  Wrathall, 
Aptos,  Calif. 


interests  that  the  “liveliest  kind  It  was  charged  in  the 
of  competition”  exists  between  plaint  that  the  defendants  “so 
the  Newhouse  stations  and  the'  entwined  their  business  affairs 
Syracuse  newspapers.  as  to  have  unlawfully  restrain- 

Moreover,  ruled  the  Utica  ed  and  monopolized  interstate 
judge,  “it  seems  to  me  that  commerce  in  the  matter  of  dis¬ 
semination  of  news  and  adver¬ 
tising,  all  to  the  damage  of  the 
plaintiff.” 

Discrimination  Charged 
WNDR  claimed  the  defend¬ 
ants  “conspired  and  combined 
to  unreasonably  restrain,  to 
monopolize  and  to  attempt  to 
monopolize  interstate  trade  and 
commerce  .  .  .  and  discrimin¬ 
ated  against  plaintiff  .  .  .” 

Another  allegation  was  that 
the  Syracuse  newspapers  gave 
unfavorable  publicity  to  WNDR 
in  news  items  and  gave  favor¬ 
able  treatment  to  WSYR. 

“I  doubt  if  courts  or  juries 
would  agree  on  a  formula  for 
the  handling  of  news  items,” 

Judge  Brennan  commented. 

“Editorial  or  news  policy  is 
not  yet  fashioned  by  the  courts. 

I  do  not  conceive  that  an  anti¬ 
trust  action  is  the  vehicle  in  -  - 

which  the  plaintiff  may  obtain  UP  Manager  for  Brazil 
relief  because  of  unfavorable  W.  H.  McCall,  director  of 
news  items  or  failure  to  pub-  United  Press  services  in  Labn 
lish  items  which  plaintiff  feels  America,  has  announced  the  sp¬ 
are  newsworthy.”  pointment  of  John  Alius  « 

Judge  Brennan  cited  the  New  manager  of  United  Press  f« 
Orleans  (La.)  Times-Picayune  Brazil. 

advertising  rate  case  in  re-  Mr.  Alius,  a  Canadian,  h*i 
jecting  the  WNDR  charge  con-  been  manager  for  Peru  since 
cerning  a  combination  adver-  1953.  Prior  to  that  he  was  i 
tising  rate  in  the  Syracuse  UP  staff  correspondent  in  Bra- 
newspapers.  He  said:  zil.  He  will  make  his  head- 

Conditions  Favorable  quarters  in  Rio  de  Janeiro,  r*- 

“I  think  the  conditions  here  placing  W.  W.  Copeland,  i*- 
are  more  favorable  than  in  the  signed,  who  has  been  manaf* 
cited  case.  This  is  an  action  in  since  1947. 
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Delaware  County  (Pa,)  An  Important  Market 


Whan  you  odvarlist  in  tha 
Chattar  Timas,  you'ra  putting 
your  massoga  in  tha  only  homa- 
town  doily  in  Dalowora  County, 
ona  of  tha  richast  in  Pannsylvonio. 

All  tima  high  circulation  of 
38,027  is  primary  covaraga 
throughout  tha  araa  —  90% 
saturation  in  its  rich  haart. 


National  Representatives:  STORY,  BROOKS  (  FINLEY 


Muhammad  ibn  Jawad's  main  interest  at  the  moment  seems 
to  be  his  donkey  “Yash.”  Muhammad  lives  in  a  small  village 
in  the  Qatif  oasis  area  of  eastern  Saudi  Arabia  and  has 
grown  up  close  to  the  hustle  and  bustle  of  oil  operations. 
Thousands  of  Saudi  Arabs  have  oil  jobs  with  the  Arabian 
American  Oil  Company.  They  have  been  trained  for  their 
jobs  and  many  came  from  villages  like  .41  Awamiyah  where 
Muhammad  lives. 

When  Muhammad  is  old  enough  there  is  a  good  possibility 
he  will  become  an  oil  man  and  help  develop  his  country’s 
oil  resources. 


Our  newspaper  friends 

TOLD  US  TO  TELL  YOU  OUR  STORY 


Half  a  loaf 

will  break  the  camel’s  back 


Movies  Get  ’Em  Out 
Of  The  House 


"...tell  ODM 


That  phantom  partner 
in  your  local  movie  theatre 


will  see  it 


•  (mM  ArncMua.  Ummm 


The  Magnet  on  Main  Street 


The  Council  of  Motion  Picture  Organ, 
zations  had  a  story  to  tell  the  Press.  “Pii. 
occupied  with  its  own  ballyhoo,”  it 
neglected  to  keep  its  friends  on  the  newv 
papers  informed  about  the  industry' 
true  nature,  its  problems.  The  result  was 
that  the  motion  picture  business  founc 
itself  the  target  of  criticisms  —  based 
either  misinformation  or  ignorance  of  tht 
facts. 

In  a  campaign  of  26  consecutive 
ads  in  Editor  &  Publisher,  COM  PO  fur¬ 
nished  the  Press  with  the  facts  -  showinj 
how  welfare  of  the  film  industry  is  linked 
with  that  of  local  communities  and  thei: 
own  newspapers. 

“Results  have  been  most  encouraging' 
said  COMPO,  as  they  signed  up  for  2f 
more  ads.  They  noticed  an  improved  al¬ 
titude  on  the  part  of  the  Press,  notec 
direct  quotes  from  its  ads,  sensed  at 
increased  awareness  of  the  industry 
problems  in  the  reporting  of  its  activines 
across  the  nation. 

The  results  of  COMPO’s  consisteu 
campaign  of  rifle-shot  messages  aimed  a: 
the  Press  confirm  the  slogan  we’ve  beet 
telling  public  relations  advertisers - 


Tell  the  Press  and  you  tell  the  Public 


II 


Gdilor  &  PnUislin 


1700  Times  Tower  —  New  York  36,  N.  K 


Old  Friends- 
Not  New  Rivals 


Back  Of  The  Bijou 


IfllVre 
Re 
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story  where  the  newspaper  men 
in  Editor  &  Pnblisher.” 


•NA^„ 

*■  ‘■'cmtmai* 


^^cn.  OF  MonoN  picxx;,^^  or 

”•  'NC. 

7.8920  ' 


-'"--N  RO..,n, 
^•ntarf: 


Yortc  36,  N.r. 
“®ar  teach: 


A. 

In 

for  .,ai^  t"rs 

*'■='>  t«  ..u, ^  "'^!»-  plop*?:.'"” 

”«Sti5  £^'"p'irwj,^“^rtoSr'2'  <>>aiPM, 

^couragi^  «»ulta  of  th^a 

that  ow  *e  have  have  k 

o-f  our  IndiiA*^*  -*>ave  naije  *u-  told  bv  »>  ^®«n  most 

r"  '"»>,«??  ppivTS::/'”  “>•  i- 

.  *_®«a  I  fo_  ®xtendeH  _ _  »  sre 


Know,  anp^  t  »  "B've  «***  .  “  ®as.  we  _ _  ®  1® 

Editor*  Publ<fk^°^  ”"®  hope  achedn^  naturally 

mT  p‘?f  'I’pS^Ip^'’  '*1^  c'Ito'”^  ‘“'pllprtlll'ta' 

’‘•‘"B<i«op,^'Wo,top; 
Sine  srely. 


®s  B.  McCarthy 
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JURISDICTION 

THE  International  Typographical  Union, 
an  AFL  craft  or  “horizontal”  union, 
acted  like  it  wants  to  become  a  CIO 
“vertical”  or  industrial  union  at  its  an¬ 
nual  convention  last  week.  Two  areas  in 
which  ITU  proposes  to  exercise  jurisdic¬ 
tion  at  the  expense  of  one  other  craft 
union  and  one  vertical  union  threaten  to 
cause  disputes  in  the  future. 

One  change  in  membership  bylaws 
moved  the  printers’  union  into  the  writ¬ 
ing,  editing  and  reporting  held.  The 
union  served  notice  it  holds  jurisdiction 
over  writers  employed  on  union-sponsored 
newspapers  such  as  Labor’s  Daily.  Al¬ 
though  it  specifically  relinquishes  juris¬ 
diction  over  writers  on  local  newspapers 
this  is  a  slap  at  the  American  Newspa¬ 
per  Guild  and  could  open  the  gates  for 
an  expansion  of  this  new  policy. 

In  another  expansion  move,  the  ITU 
convention  voted  to  amend  the  general 
laws  to  specify  its  claimed  jurisdiction 
over  most  phases  of  photocomposition.  ITU 
claims  control  over  all  work  in  the  new 
composing  process  from  the  keyboard 
through  the  correction  and  makeup  pro¬ 
cess  until  it  is  ready  for  the  plate-making 
camera. 

In  opposition,  the  photoengravers’ 
union  wants  control  over  all  the  work 
after  the  keyboard  operation.  The  en¬ 
gravers  now  realize  they  made  a  tragic 
mistake  in  agreeing  to  the  ITU  claims  in 
the  Milwaukee  Journal  contract.  They 
threaten  to  fight  the  issue  in  future'  con¬ 
tracts  because  the  ITU  is  offering  the 
Milwaukee  deal  as  a  “pattern.” 

This  controversy  obviously  will  not  con¬ 
tribute  anything  towards  the  introduction 
of  the  new  phototype  process  in  news¬ 
paper  plants.  It  offers  only  a  stumbling 
block  to  publishers  who  want  to  be  pro¬ 
gressive.  Perhaps  that  has  been  the  in¬ 
tention  of  the  two  unions  from  the  begin¬ 
ning.  Certainly,  the  ITU’s  opposition  to 
new  printing  methods  has  been  a  matter 
of  public  record  for  several  years. 

IS  IT  POLITICAL? 

A  postal  worker  in  Houston,  Texas, 
was  suspended  from  his  job  for  writ¬ 
ing  a  letter  critical  of  Governor  Shivers 
which  was  printed  in  a  newspaper.  Ac¬ 
tion  ■was  taken  under  the  Hatch  Act 
which  forbids  federal  workers  to  engage 
in  political  activities. 

We  agree  with  the  suspended  postman 
that  this  is  stretching  the  Hatch  Act  to 
cover  an  area  over  which  it  should  have 
no  authority. 

Certainly  Congress,  in  passing  that  act, 
did  not  contend  that  a  person  working 
for  the  government  should  have  no 
political  views,  or  could  not  express  them 
if  he  had  them.  To  apply  the  broad 
interpretation  as  in  Houston  is  to  limit 
freedom  of  speech  and  the  press. 


EDI^telAL 


In  the  world  ye  shall  have  tribulation ; 
but  be  of  good  cheer;  /  have  overcome 
the  world, 

—John,  XVI;  33. 


EMPLOYE  RIGHTS 

THE  interests  of  unions  and  their  mem¬ 
bers  have  come  in  conflict  in  the  area 
of  merit  wage  increases.  As  might  be 
expected,  the  unions  have  ignored  the 
rights  of  individuals  in  seeking  to  have 
employers  reveal  this  information. 

In  the  newspaper  business,  merit  in¬ 
creases  usually  have  been  exempted  from 
negotiation.  In  spite  of  that  fact,  the 
American  Newspaper  Guild  has  had  con¬ 
siderable  success  before  the  National 
Labor  Relations  Board  and  lower  courts 
in  forcing  employers  to  reveal  the  names 
of  those  who  have  received  merit  in¬ 
creases,  the  date  and  the  amount.  The 
Guild  has  contended  that  it  needed  the  in¬ 
formation  to  determine  whether  the  con¬ 
tract  is  being  properly  applied.  This  is  a 
phony  argument  when  you  consider  that 
merit  increases  have  not  been  subject  to 
negotiation. 

The  New  Orleans  Item  which  battled 
the  Guild  on  this  issue  has  lost  the  fight 
before  NLRB  and  the  Fifth  Circuit 
Court.  It  is  now  appealing  to  the  U.S. 
Supreme  Court  for  final  determination  as 
to  whether  individual  union  members 
have  any  rights  at  all.  The  union 
couldn’t  obtain  the  information  from  its 
own  members  so  it  went  to  the  courts  to 
force  employers  to  hand  over  what  has 
heretofore  been  considered  a  confidential 
matter  between  employer  and  employe. 

It  is  ironical  that  an  employer  rather 
than  a  imion  is  fighting  a  case  to  the 
Supreme  Court  to  defend  the  individual 
rights  of  union  members. 

WELCOME  BACK 

CONCLAVES  of  newspaper  editors  and 

publishers  haven’t  been  the  same  since 
Oveta  Culp  Hobby  left  her  desk  at  the 
Houston  Post  to  become  the  first  Cabinet 
officer  for  Health,  Education  and  Wel¬ 
fare.  Now  that  she  has  completed  her 
tour  of  duty  in  Washington  and  has  re¬ 
turned  to  journalism,  newspaper  meetings 
will  regain  some  of  the  sparkle  they  lost 
during  her  absence. 


ADS  AND  JUVENILES 

PLANS  of  the  advertising  industry  jj 

New  York  City  to  mobilize  its  force 
against  juvenile  delinquency  may  have  i 
far-reaching  effect  across  the  country. 

Mayor  Robert  F.  Wagner  approached 
the  New  York  Council  of  the  Americw 
Association  of  Advertising  Agencies  to 
utilize  the  techniques  of  advertising  to 
impress  upon  the  people  the  responsibility 
of  all  parents  and  citizens  for  youth 
havior.  George  E.  Mosley,  vicepresident 
in  charge  of  advertising  and  sales  for 
Seagram  Distillers,  was  named  coordi¬ 
nator  of  a  joint  campaign  of  the'  ad  in¬ 
dustry  and  the  City  Youth  Board.  War- 
wick  &  Legler,  Inc.,  was  chosen  from 
among  20  agency  volunteers  to  handle  the 
campaign. 

E  &  P  has  felt  that  advertising  methods 
could  be  used  in  this  problem  and  hu 
also  suggested  that  all  mass  media- 
newspapers,  magazines,  radio  and  televi¬ 
sion — be  asked  to  cooperate. 

It  is  too  early  to  tell  what  approach 
the  N.  Y.  campaign  may  take.  But  it  is 
extremely  likely  that  it  will  be  used  u 
a  “pilot  study”  for  a  potential  nation-wide 
drive.  The  Advertising  Council  voted  ap¬ 
proval  for  a  national  endeavor  in  this 
field  last  November  but  funds  and  coop¬ 
eration  have  been  slow  in  coming  from 
Washington.  If  the  N.  Y.  campaign 
proves  to  be  effective  its  extension  i# 
scope  would  be  the'  next  step. 

We  feel  that  if  national  informational 
campaigns  can  induce  people  to  buy  sav¬ 
ings  bonds,  save  waste  paper  and  scrap 
iron,  etc.,  they  can  also  influence  parent; 
and  others  towards  correcting  social  prob¬ 
lems.  But  we  feel  that  the  coordination 
and  cooperation  of  all  media  is  just  as 
essential  in  a  local  campaign  as  it  ha; 
been  in  previous  national  drives. 

VALUABLE  BOOKLET 

THE  Institute  of  Newspaper  Controllers 

and  Finance  Officers  has  just  published 
a  valuable  booklet  on  budgets  for  business 
executives  of  newspapers  called  “Man¬ 
agement  Planning  and  Cost  Control  for 
Newspapers.”  It  sells  for  $10  and  is 
worth  every  bit  of  it. 

Publishers  who  do  not  now  operate 
with  a  budget  should  heed  these  words  of 
the  expert  consultant  who  worked  with 
INCFO  on  this  study:  “Where  budgets 
are  in  use,  key  employes  are  usually  cost 
conscious  and  better  informed.  They  have 
a  share  in  planning,  and  they  exercise  a 
greater  degree  of  control  over  opera¬ 
tions.  They  can  make  and  alter  plans 
with  greater  facility,  and  have  available 
the  source  data  to  discover  and  promptly 
analyze  deviations  from  plans.  A  man¬ 
agement  which  has  available  detailed 
estimate  of  future  results  for  currot 
analysis  and  review  is  in  a  position  to 
do  a  better  managetnent  job.” 
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Executive  Spotlight 

HUBERT  HENDRIX,  for  several  years  a  member  of  the  Spar- 
i^nhurt  (S.  C.)  Herald  news  staff,  has  been  promoted  to  the  new 
position  of  executive  editor  of  the  Herald-Journal.  TOM  FLEM- 
who  came  to  the  Herald  news  staff  approximately  one  year 
aco’from  Station  WSPA,  Spartanburg,  named  city  editor  and 
ED  McGRATH  appointed  Spartanburg  journal  sports  editor. 


JOHN  K.  ZOLLINGER,  with  the  retail  advertising  staff  of  the 
Marion  (Ohio)  Star,  has  been  promoted  to  advertising  manager 
of  the  Ironton  (Ohio)  Tribune,  in  the  Brush'Moore  group.  He 
replaces  HARRY  FISHER,  who  has  asked  to  be  relieved  of  ad> 
ministrative  responsibility  and  will  serve  as  a  member  of  the  staff. 


PERSONAL 

MENTION 

Roger  Turby — co-publisher  of 
the  Saranac  Lake  (N.Y.)  Adi¬ 
rondack  Dai'y  Enterprise,  for¬ 
merly  press  secretary  to  Presi¬ 
dent  Truman— accepted  appoint¬ 
ment  by  Governor  Harriman  to 
be  chief  of  information  and  pro¬ 
motion  in  the  State  Commerce 
Department  at  $11,000  a  year. 

«  *  * 

Prof.  A.  Gayle  Waldrop — of 
the  College  of  Journalism,  Uni¬ 
versity  of  Colorado— awarded  a 
Fulbright  lectureship  in  Helsin¬ 
ki,  Finland,  at  the  School  of 
Social  Sciences.  He  will  sail 
from  New  York  City  Sept.  3 
with  Mrs.  Waldrop  on  the  SS 
Stockholm. 

«  «  * 

Philip  N.  Bladine — editor  of 
the  McMinnville  (Ore.)  Daily 
Sewt-Register — named  to  repre¬ 
sent  the  Oregon  Publishers  As¬ 
sociation  on  an  Oregon  com¬ 

mittee  which  will  work  with 
the  Pharmaceutical  Association 
and  state  health  officers  in  su¬ 
pervising  the  distribution  of 
Salk  vaccine. 

*  *  * 

Peter  McCoy— editor  of  the 
Nevada  (Mo.)  Daily  Mail  and 
Herald  selected  as  Nevada’s 

“Man  of  the  Year”  by  the 
American  Legion  post  there. 


On  the  Business  Side 

Jerry  Coleman  —  in  the  re¬ 
tail  advertising  department  of 
the  New  York  Mirror — named 
RMociated  manager  for  the 
Sunday  Mirror  Magazine  and 
Comics. 

*  «  * 

C.  Robert  Jordan — with  the 
National  Bumnese  Daily  since 
1953 — appointed  as  the  Wail 
Street  Joumata  Southeastern 
advertising  sales  manager  re¬ 
placing  William  Wallen. 


Harry  Winand  —  formerly 
with  Congoleum  Naim,  Inc.,  and 
Charles  Burroughs  Jr.,  for¬ 
merly  with  Pierce-Phelps,  ap¬ 
pliance  distributors — joined  the 
advertising  department  of  the 
Philadelphia  Daily  News. 

*  #  * 

Ronnie  Strickling — formerly 
for  three  years  with  the  Port¬ 
land  Oregonian  circulation  de¬ 
partment  —  joined  the  circula¬ 
tion  department  of  the  San 
Franciaco  Chronicle. 

*  *  * 

Verno.n  W.  Idol  Jr. — auditor 
for  the  High  Paint  (N.C.)  En- 
terpriae  the  past  seven  years — 
named  business  manager. 

*  «  « 

L.  Doral  Flynn  —  assistant 
manager  of  the  Columbia  Mia- 
aourian — named  office  manager. 
John  A.  Hogg,  Missourian 
manager,  resigned  to  accept  a 
position  with  the  Southern 
Newspapers  Publishers  Associa¬ 
tion. 


Fred  D.  Moffitt  —  for  22 
years  with  Sears,  Roebuck  and 
Co. — named  merchandising  con¬ 
sultant  of  the  Spartanburg  (S. 
C.)  Herald- Journal  and  will 
begin  his  duties  Sept.  1,  as  head 
of  the  new  department. 


JUST  MARRIED— Warran  Wilson 
of  tho  Phoonix  Arixona  Republic 
staff  is  pictured  with  his  bride, 
the  former  Carolyn  Read,  after 
marriage  ceremony  at  Desert  Inn, 
Las  Vegas,  Nev. 


In  the  Editorial  Rooms 

Howard  J.  McDonald  —  for¬ 
merly  on  the  Malone  (N.  Y.) 
Telegram  and  the  Syracuae  (N. 
Y.)  Poat-Standard — joined  the 
Utica  (N.Y.)  Observer-Diapatch 
as  a  reporter-photographer  in 
the  Rome  (N.Y.)  Bureau. 

*  *  * 

Vladimir  L.  Posvar  —  real 
estate  editor  for  the  Indiana- 
polia  Timea — resigned  to  serve 
his  last  peace  time  tour  of 
active  duty  at  Camp  McCoy, 
Wis.,  then  to  become  a  rewrite- 
man  for  the  Indianapolia  Star, 
Sept.  1. 

«  *  « 

George  Sullivan  —  for  33 
years  sports  editor  for  the 
Woodatock  (Ind.)  Sentinel — 
honored  for  his  contribution  to 
baseball  with  the  new  Wood- 

stock  ball  park  named  after 

him. 

«  «  * 

Gordon  Jones  —  journalism 
graduate  of  the  University  of 


Oregon, — joined  the  staff  of  the 
Denver  (Colo.)  Poat  as  a  gen¬ 
eral  assignment  reporter. 

v  *  * 

Roland  A.  Powell  —  now  a 
reporter  for  the  Buffalo  (N. 
Y.)  Evening  Newa. 

*  *  * 

Hudson  Bryson — joined  the 
radio-TV  department  of  the 
Cincinnati  Timea-Star — succeed- 
ind  Bob  Northcutt,  resigned. 

*  «  « 

Justin  Fishbein  —  Spring- 
field,  Ill.,  correspondent  for  the 
Chicago  Sun-Timea  —  trans¬ 
ferred  to  the  paper’s  home  of¬ 
fice. 

«  «  « 

Harv  Boughton  —  a  member 
of  the  Houston  (Tex.)  Boat’s 
sports  staff  the  last  seven  years 
— appointed  as  the  paper’s  first 
full-time  Outdoor  editor. 

*  *  « 

Walter  Ruch  —  Harrisburg 
correspondent  for  the  Philadel¬ 
phia  Daily  Newa — promoted  to 
night  city  editor. 

«  «  « 

Bill  Eggert — formerly  sports 
editor  of  the  Indianapolia  Timea 
— joined  the  sports  staff  of  the 
Indianapolia  Star. 

*  «  * 

Miles  J.  McMillin — Madison 
(Wis.)  Capital  Timea  editorial 
writer,  and  Elsie  R.  Proxmire — 
married  Aug.  16. 

*  «  « 

Laurence  Piper  —  named 
Wethersfield,  Conn.,  reporter 
for  the  Hartford  (Conn.)  Cour- 
ant,  replacing  Jacques  Hop- 


Lucien  Guibord — the  past  10 
years  on  the  news  staff  of 
L'Evenement  -  Journal,  Quebec 
City — appointed  news  editor  of 
Ottawa’s  French-language  daily 
Le  Droit.  He  was  with  Le  Droit 
in  1939. 

*  «  « 

Joe  Taylor  —  joined  United 
Press  bureau,  Santa  Fe,  N.M. 

(Continued  on  page  36) 


Jack  Chamberlain  —  adver¬ 
tising  manager  of  Greenwich 
(Conn.)  Timea,  and  Mrs.  Cham¬ 
berlain — vacationing  in  Europe. 


Roger  Walker — formerly  an 
advertising  salesman  for  the 
defunct  Montgomery  (Ala.) 
Examiner — now  in  the  display 
department  of  the  Montgomery 
Advertiser- Journal. 


Stanley  Federman — the  past 
three  years  with  the  Hawthorne 
(Calif.)  Preaa  and  South  Bay 
Tribune — now  advertising  man¬ 
ager  for  the  Milwaukee  (Ore.) 
Review  and  Sunday  Shopper. 


The  Big  One 
For  This  Fall 

PARENTHOOD  WITHOUT  HOKUM 

BY  HOWARD  WHITMAN 

Thii  12-Initalineiit  Special  U  brand  new  and  ezclntireljr  for  newa- 
paper  publacation.  It  has  the  power  and  punch  of  down-to-earth  re¬ 
porting  on  one  of  oar  most  challenginc  problems.  Parents  wUl  relish 
every  word  of  it. 
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Dan  Byrne  —  formerly  with 
United  Press,  Santa  Fe,  N.M. — 
now  with  the  Santa  Fe  Neiv 
Mexican.  *  *  * 

Jim  H.  Shott — of  the  Blue- 
field  (W.Va.)  Daily  Telegraph 
— named  by  the  governor  to  a 
term  on  the  State  Election  Com¬ 
mission. 

*  *  « 

Edgar  A.  Comee — an  editorial 
writer  for  the  Portland  (Me.) 
Press  Herald,  Evening  Express 
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and  Sunday  Telegram — named 
director  of  the  Naval  Reserve 
Officers  School,  now  being 
established  in  Portland,  Me. 

*  *  * 

Robert  Billings  —  added  to 
the  Cincinnati  Timea-Star  edi¬ 
torial  staff,  as  assistant  to 
Norma  Bunting,  librarian. 

*  *  * 

Betty  Jean  Lee — copy  reader 
at  the  Denver  (Colo.)  Post  for 
five  years — appointed  education 
reporter. 

*  *  « 

Claudia  Poff  —  former  San 
Antonio  (Tex.)  News  society 
editor — now  with  the  San  An¬ 
tonio  Light. 

*  *  « 

Jeanne  Barnes  —  former 
home  editor — resigned  from  the 
staff  of  the  San  Antonio  (Tex.) 
Express  News. 

*  *  * 

Vince  Clark  —  formerly  of 
the  copy  desk  of  the  Philadel¬ 
phia  Daily  News  —  joins  copy 
desk  of  the  Camden  (N.  J.) 
Courier-Post. 

♦  *  * 

Ray  Linders  —  chief  of  the 
Bridgeport  (Conn.)  Herald’s 
Hartford  Bureau,  and  Carole 
Wood — wed  recently. 


Where  They  Are  Now 


Margaret  Parton  —  feature 
writer  for  the  New  York  Her¬ 
ald  Tribune — Sept.  1  joins  La¬ 
dies  Home  Journal  as  associate 
editor.  She  was  a  Herald  Trib 
correspondent  in  India  for  five 
years,  and  in  Japan  for  two. 

*  *  ¥ 

Ben  F.  Park  —  former  man¬ 
aging  editor  of  the  Raleigh  (N. 
C.)  Times — now  operating  his 
own  public  relations  agency  in 
Raleigh. 

*  *  * 

Richard  E.  West  —  assistant 
Houston  (Tex.)  Chronicle  libra¬ 
rian — entered  the  Air  Force 
Aug.  15. 

*  *  4 

Harry  Raven  —  former  city 
editor  of  the  Southhridge 
(Ma.ss.)  News  —  joined  Trans 
World  Airlines  as  a  public  rela¬ 
tions  representative  at  New 
York  International  Airport. 

*  *  * 

Franklin  Bradford — former 
city  editor  of  the  Dallas  (Tex.) 
Times-Herald — named  editorial 
director  of  American  Forest 
Products  Industries. 

*  *  * 

John  L.  Hulteng — member 
of  the  Providence  (R.I.)  Jour¬ 
nal-Bulletin  since  1947,  and 
chief  editorial  writer  the  past 
two  years — accepted  a  position 


as  associate  professor  of  jour¬ 
nalism  at  the  University  of  Ore- 
gon. 

¥  *  * 

Joe  W.  Milner  —  who  has 
worked  on  the  Dallas  (Tex.) 
Times-Herald  and  the  Greenville 
(Tex.)  Morning  Herald — .ioined 
the  faculty  of  Eastern  New 
Mexico  University  at  Portales, 
N.M.,  as  instructor  in  journal¬ 
ism.  He  will  also  assist  with 
the  public  relations  program. 

*  *  * 

Jack  Burke  —  for  more  than 
11  years  a  news  and  sports 
writer  for  the  Associated  Press 
in  Madison,  Wis. — left  to  become 
an  executive  assistant  in  public 
information  for  the  Wisconsin 
State  Medical  Society. 

*  *  * 

James  R.  Compton  —  former 
farm  editor  of  the  Brownsville 
(Tex.)  News  -  Herald  and  Lub¬ 
bock  (Tex.)  Avalanche- Journal 
— now  doing  public  relations 
work  for  Santa  Gertrudis 
Breeders  International. 

Hf  *  * 

John  W.  Livingood  —  one¬ 
time  assistant  city  editor  for 
the  old  Philadelphia  Ledger,  and 
for  the  past  nine  years  news 
editor  and  assistant  managing 
director  of  Stars  &  Stripes  in 
Europe  joined  Kobrin  &  Post, 
advertising  agency,  Reading, 
Pa. 

*  •  * 

Warren  Kenn  —  former 
New  York  Daily  Mirror  report¬ 
er  now  with  TWA’s  public  re¬ 
lations  department  at  New  York 
International  Airport. 

¥  ¥  ¥ 

Geoffrey  Birt  —  political  re¬ 
porter  for  the  old  Montgomery 
(Ala.)  Examiner  —  now  doing 
“private  work”  for  Alabama’s 
governor. 


Eugene  Booth  —  dii-ectorof 
the  Peoria  (Ill.)  Journal  Stai'i 
East  Peoria  news  bureau— in¬ 
ducted  into  the  Army. 

¥  ¥  ¥ 

Joyce  Kilgore  —  left  the 
news  staff  of  the  Montgomr^ 
(Ala.)  Advertiser  to  take  i 
position  with  the  U.  .S.  govern¬ 
ment  in  the  Virus  Laboratory 
in  Montgomery. 

*  *  * 

Russ  Sackett  —  resigned  » 
assistant  city  editor,  Poriltnd 
(Ore.)  Journal,  to  take  port 
with  regional  office  of  Time  and 
Life  in  Seattle.  He  had  been 
Portland  correspondent  for 
Time  and  Life  for  several  years. 
*  *  * 

William  E.  Hawkins  — 
Chicago  Daily  News  staffer  — 
joined  the  public  relations  di¬ 
vision  of  Elgin  National  Wateh 
Company  to  specialize  in  publk 
relations  services  for  the  elee 
tronics,  ordnance  and  abrasives 
divisions. 

©bttuarg 

George  S.  Holmes,  71,  former 
managing  editor  of  the  Draw 
(Colo.)  Rocky  Mountain  Nem, 
and  in  recent  years  Washing¬ 
ton,  I).  C.,  correspondent  for 
the  Grand  Junction  (Cola) 
Daily  Sentinel  and  Lamar 
(Colo.)  News,  Aug.  21. 

♦  •  ♦ 

Nellie  Bristow,  80,  former 
society  editor  of  the  Florestt 
(S.  C.)  Morning  News,  Aug.  18. 

*  *  * 

Mrs.  Daisy  J.  Brown,  for  29 
years  a  member  of  the  socie^ 
department  of  the  Philadelphia 
Inquirer,  Aug.  17. 

(Continued  on  page  37) 
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Olin  Downes, 
Music  Critic, 


Southern  Printinpr  and  Manu¬ 
facturing  Company. 


M.  D.  Delaplaine,  Md. 

Publisher,  Dies  at  70 

Frederick,  Md. 

Robert  E.  Delaplaine,  70, 
president  and  co-publisher  , 

(with  VV.  T.  Delaplaine)  of  the  I  lipo  \\  KU 
Frederick  News,  evening,  and  i  1.L  \J  U 

Frederick  Post,  morning,  died  Downes,  69,  music  critic 

Aug.  14  at  Johns  Hopkins  Hos-  2Vcio  York  Times  for  the 

pital,  Baltimore.  last  32  years,  died  Aug.  22  of 

He  suffered  a  stroke  in  mid-  ^  heart  attack  after  having 
June  soon  after  completing  a  a  hospital  patient  for 

trip  around  the  world  with  his  three  weeks. 

wife.  .  Mr.  Downes,  dean  of  Ameri- 

In  1909,  he  assumed  active  music  critics,  had  been 

raanagementofthe  News,  which  Boston  (Mass.) 

had  been  founded  by  his  father  ^ 

26  years  before.  e  ews  ^jt},  the  Times 

bought  the  Post  l^l®  and  ^*,24.  He  was  well 

he  and  his  brot  er,  1  lam  .  ^  lecturer  over  the 

Delaplaine,  came  co-pu  is  country  and  became  ill  while 

^  .  -j  *.  returning  from  a  lecture  en- 

Mr.  Delaplaine  was  president  ^  the  Brevard  (N.C.) 

and  treasurer  of  the  Great  p^gtival. 

In  addition  to  his  keen  relish 
for  musical  performance,  Mr. 

*  "  "  Downes  had  a  true  reporter’s 

George  Peck,  veteran  Los  jjeal  in  running  down  a  news 

Angles  newspaperman,  one-time  gtory.  He  was  no  ivory-tower 
foreign  correspondent  and  for-  writer  on  esthetics.  His  news 
mer  publisher  of  a  newspaper  reports  frequently  appeared  on 
in  Biarritz,  France,  Aug.  i.  Page  1. 

*  *  *  His  career  spanned  a  half- 

JosEPH  L.  Slattery,  68,  news  century  of  developments  in 

editor  of  the  Ontario  Ensign  music  here  and  abroad.  He 
and  former  city  editor  of  the  made  many  trips  to  Europe  to 
Montreal  Gazette,  recently.  report  on  the  musical  scene 

*  *  *  there.  He  was  acquainted  with 

Mrs.  Will  Curtis,  84,  senior  all  the  leading  performers  and 

partner  of  the  Plaindealer  Pub-  composers  of  his  time.  He  re¬ 
lishing  Co.,  and  a  contributor  viewed  the  first  performance 
to  the  Watonwan  County  here  of  nearly  all  the  impor- 
(Minn.)  Plaindealer  and  associ-  tant  works  presented  during  his 
ate  weeklies  for  many  years,  life  span  as  a  critic. 

July  31.  Mr.  Downes  was  made  a  Com- 

*  *  *  mander  of  the  Order  of  the 

James  C.  Austin,  49,  former  White  Rose  of  Finland  for  his 

United  Press  reporter  and  early  appreciation  of  the  corn- 
bureau  manager,  lately  on  the  poser,  Jean  Sibelius.  He  also 
publicity  staff  of  the  Republi-  became  a  Chevalier  of  the 
can  National  Committee,  in  French  Legion  of  Honor  and  re- 
Washington,  Aug.  21.  ceived  an  honorary  Doctorate 

*  *  •  of  Music  from  the  Cincinnati 

David  Goldschmidt,  49,  Conservatory.  In  1939,  he 

bridge  writer  for  the  Hartford  served  as  director  of  music  of 

(Conn.)  Times.  Aug.  16. 

*  .  . 

Mrs.  Thelma  R.  Fenster- 
MACHER,  49,  co-owner  of  the  o  1  i  •  . 

Soudertown  (Pa.)  Independent,  Grows 


the  New  York  World’s  Fair. 


Aug.  19. 


To  49  in  October 


*  *  The  Newport  News-Hampton- 

Harry  S.  Palmer,  72,  creator  TFaruncfc  (Va.)  Daily  Press  will 
of  the  comic  strip,  “Keeping  begin  distribution  of  Parade  on 
Up  with  the  Joneses,  and  “Bab-  Oct.  2,  it  is  announced  by  Boyd 
bling  Bess,”  following  a  motor-  Brodhead,  executive  vicepresi- 
cycle  accident,  in  Miami,  Fla.,  dent  of  Parade. 

Aug.  17.  At  one  time  he  was  an  This  brings  the  number  of 

illustrator  for  the  St.  Louis  Parade  distributing  papers  to 

Post-Dispatch,  and  the  New  49.  In  41  of  its  49  cities  of 

ork  Evening  World.  origin  Parade  is  the  only  syn- 

*  ♦  *  dicated  Sunday  magazine. 

Albert  R.  (dad)  Kahler,  86,  The  San  Bernardino  (Calif.) 
associated  with  the  credit  de-  Sun-Telegram  begins  distribu- 
partment  of  the  Sioux  Falls  tion  of  Parade  on  Sept.  11.  No 
(S.  D.)  Argns-Leader  since  change  is  being  made  in  Pa- 

1922,  Aug.  14.  rade’s  19.'5.5  advertising  rate. 
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Checking  for  Accuracy 

Editors  and  grocers  must  take  a  lot  of  pains  in 
checking  for  accuracy. 

By  old'time  standards,  this  routine  caution  might 
have  been  considered  “finicky.”  For  instance,  here 
is  an  item  from  the  New  York  Mercury  of  February 
2,  1778,  which  any  modern  editor  would  have 
spiked: 

“The  Hartford  Post  tells  us.  That  he  saw  a  Gen- 
tleman  in  Springfield,  who  informed  him  that  he 
(the  Gentleman)  saw  a  letter  from  an  Officer  in 
General  Howe’s  Army  to  another  in  General 
Burgoync's,  giving  him  to  understand,  WAR  was 
declared  on  the  sides  of  France  and  Spain  against 
the  MIGHTY  Kingdom  of  Britain.” 

It  didn’t  matter  much  in  1778  that  the  story  was 
wrong.  In  those  days,  people  were  used  to  hap' 
hazard  handling  of  both  news  and  food. 

Today,  however,  editors  and  food  merchants  alike 
have  to  be  sure,  at  first  hand,  of  everything  they 
say  or  sell  because  the  public  makes  each  item  of 
news  or  food  a  test  of  their  reputation  for  good 
service. 

At  A  P  we  do  four  things  to  take  any  guesswork 
out  of  food  shopping: 

1.  Check  fcxxl  before  it  is  sold  to  be  sure  that 
the  quality  is  high,  and  that  the  cost  of  bring¬ 
ing  it  to  our  customers  is  as  low  as  possible. 

2.  Check  the  facts  in  our  advertisements  before 
they  go  to  press  to  make  certain  they  are 
exact  descriptions  of  both  prices  and  items. 

Check  each  sale  to  be  sure  that  full  weight 
and  measure  is  given;  and  to  be  sure  that  the 
customer  is  charged  the  correct  price  and  given 
the  correct  change. 

4.  Unconditionally  guarantee  the  customer's  sat¬ 
isfaction  with  every  purchase. 

If  the  Mercury’s  editor  were  around  today,  he 
would  see  that  these  higher  standards  of  accuracy, 
for  both  news  and  food,  have  made  Americans  the 
world’s  best  informed,  best  fed  people. 
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PHOTOGRAPHY 


Whaley  Places  Blame 
For  Poor  Pictures 


Chicago 

Publishers  and  photographers 
were  challenged  by  Vem  Whal¬ 
ey,  Chicago  American  picture 
editor,  in  his  talk  before  the 
short  course  in  photo- journal¬ 
ism  held  here  last  week  in  con¬ 
nection  with  the  75th  anniver¬ 
sary  convention  of  the  Photog¬ 
raphers  Association  of  America. 

Mr.  Whaley  prodded  publish¬ 
ers  who  are  still  living  in  the 
“horse  and  buggy  days”  before 
photographic  journalism  became 
a  dominant  force. 

“This  is  a  picture  age  in 
which  we  live,”  he  asserted. 
“Yet  look  at  the  appalling  num¬ 
ber  of  newspapers  that  give  in¬ 
adequate  picture  coverage  to 
their  readers,  both  in  quality 
and  quantity.  One  would  think 
they  had  surrendered  to  tele¬ 
vision! 

“If  our  photographers  (and 
our  editors)  in  the  newspaper 
business  were  doing  a  real  top 
job,  do  you  think  there  would 


be  any  week-old  news  pictures 
left  that  would  enable  Life  and 
other  picture  magazines  to  gob¬ 
ble  up  readers  by  the  millions?” 

Mr.  Whaley  said  he  was  in 
favor  of  job  security,  but 
charged  that  some  men  are  ab¬ 
using  it.  He  asserted  there  are 
those  who  say:  “So  I  break  my 
neck  making  a  great  picture. 
Does  the  great  editor  ever  pat 
me  on  the  back  for  it,  or  give 
me  a  sawbuck  bonus?” 

There  are  still  others,  he  said, 
who  can  justly  complain  that 
the  only  time  they  hear  from 
the  boss  is  when  they  make  a 
bad  picture,  or  miss  one. 

“I’m  inclined  to  agree  that 
bad  management  is  to  blame 
for  a  lot  of  bad  pictures,”  said 
Mr.  Whaley. 

Interpreting  the  Assignment 

Tony  Spina,  Detroit  (Mich.) 
Free  Press  chief  photographer, 
declared: 

“We  have  a  tough  job  and 
things  are  getting  tougher  every 


(lay.  In  the  last  two  years  there 
appears  to  be  a  slight  trend  in 
the  decreasing  quality  of  pic¬ 
tures.  Four  or  five  years  ago 
better  pictures  were  being  made. 
Why?  Today,  we  are  in  the 
same  transition  we  were  years 
ago.  Fast  film,  strob  lights,  small 
cameras,  etc.  We  are  all  get¬ 
ting  ourselves  adjusted  to  them. 
When  we  get  something  new, 
let’s  start  with  it  at  the  top. 
Throw  in  all  your  past  experi¬ 
ence  on  the  new  project  and 
don’t  be  afraid  to  use  good  mod¬ 
ern  composition  and  lighting.” 

A  prediction  that  the  35  mm. 
camera  will  replace  the  larger 
camera  as  the  work  horse  of  the 
newspaper  photographer  was 
made  by  Thomas  J.  Abercrom¬ 
bie,  Milwaukee  (Wis.)  Journal. 

Rare  Praise 

It’s  an  unusual  thing  for  one 
newspaper  to  praise  another 
newspaper’s  photographer,  but 
that’s  what  the  Pittsfield 
(Mass.)  Berkshire  Eagle  did. 

Object  of  the  praise  was  Peter 
Randolph  Trabold,  who  com¬ 
prises  the  staff  of  the  North 
Adams  (Mass.)  Transcript.  He 
is  also  the  engpraver. 

The  Eagle  devoted  a  full  page 
to  Mr.  Trabold’s  artistry.  There 
were  seven  large-sized  pictures 
and  a  five-photo  strip  at  the 
bottom  of  the  page.  At  the  top 
center  of  the  page  the  credit¬ 
line  reads:  “Photos  by  TRA¬ 
BOLD.”  The  photographer’s 
name  was  in  36-point,  boldface. 

Mr.  Trabold  was  described  as 
a  “top-flight  photographer”  with 
“an  eye  for  beauty.”  The  Eagle’s 
story  told  how  many  prizes  the 
photographer  has  won  and 
closed  with  a  brief  sketch  of  his 


w’ill  now  have  Mr.  Witt’s  ad- 
dress.” 

Mr.  Witt  arose.  “5418  Timbei 
Creek  Drive,”  he  said,  and 
down. 

Fotogs  Cited 

The  Photographers  .Associa¬ 
tion  of  America  honored  two 
men  and  a  newspaper  last  vetk 
at  its  annual  convention  in  Chi¬ 
cago. 

The  citations  came  for  con¬ 
tributions  to  press  photography, 
and  those  receiving  the  awards 
were  Joseph  Costa,  chief  pho¬ 
tographer,  King  Features,  and 
board  chairman  of  the  NPPA; 
A.  Aubrey  Bodine  of  the  Balti¬ 
more  Sunpapers,  and  the  MU- 
waukee  Joumial. 


to  the  new 


INTERNATIONAL 
PEACE  AND  PROGRESS  FAIR 

(Feria  de  la  Paz  y  Confraternidad  del  Mundo  Libre) 

- December  20,  1955  to 

February  27,  1 956 
CIUDAD  TRUJILLO 

Come  to  the  Fair  and  see  the  wonders 
25  years  of  progress  have  produced 
in  the  Dominican  Republic,  exhibited 
along  with  major  industrial  achieve¬ 
ments  of  many  other  nations  in  a 
spectacular  new  setting  especially  de¬ 
signed  for  this  impressive  exposition. 
Combine  progress  with  pleasure  by 
enjoying  the  “Land  of  Discovery, 
Island  of  Paradise  in  the  temperate 
Caribbean.  So  near  .  .  .  only  a  few 
hours  away. 

For  Information:  DOMINICAN  INFORMATION  CENTER 
507  Fifth  Avenue  •  New  York  17,  N.  Y. 
Murray  Hill  7-7834 


isual  thing  foi*  one  Chet  Smith  Heads 

o  praise  another  -rs  -i  d  wwr  •, 
photographer,  but  T  OOtOall  W  FltCrS 
t  the  Pittsfield  ~ 

cshire  Eagle  did. 

le  praise  was  Peter  Chet  Smith,  Pittsburgh  (Pa.) 
rabold,  who  com-  t*ress  sports  editor,  was  elected 
taff  of  the  North  president  of  the  Football  Writ- 
s.)  Transcript.  He  Association,  succeeding  Tom 
graver.  Siler,  Knoxville  (Tenn.)  Nerct 

devoted  a  full  page  Sentinel  sports  columnist.  Elec- 
Id’s  artistry  There  tion  took  place  here  at  the 
arge-sized  pictures  annual  meeting  held  in  connec- 
)hoto  strip  at  the  l^lon  with  the  22nd  annual  All- 
e  page.  At  the  top  Star  football  game,  sponsored 
e  page  the  credit-  I’Y  ^he  Chicago  Tribune. 
“Photos  by  TRA-  Mr.  Smith’s  election  filled  the 
le  photographer’s  vacancy  left  by  the  death  of 
36-point,  boldface.  Arch  Ward,  the  late  Tribune 
Id  was  described  as  sports  editor,  who  had  been 
photographer”  with  scheduled  to  move  up  to  the 
jauty.”  The  Eagle’s  presidehcy.  The  association 
»w  many  prizes  the  adopted  a  resolution  paying  tri- 
r  has  won  and  bute  to  Mr.  Ward,  originator 
.  brief  sketch  of  his  of  the  All-Star  game. 

Leo  Fischer,  Chicago  Amtri- 
wf  .  .  can  sports  editor,  was  named 

Uriefly  speaking  first  vicepresident  and  Flem 

Lou  Witt,  president  of  the  Hall,  Ft.  Worth  (Tex.)  Star- 
Gulf  Coast  Photographers  As-  Telegram  sports  editor,  second 
sociation,  down  in  Texas,  had  vicepresident.  Bert  McGrane, 
heard  enough  speeches  for  one  Des  Moines  (la.)  Register  and 
evening.  Tribune,  was  re-elected  secie- 

When  his  turn  came,  the  tary-treasurer. 
j  master  of  ceremonies  said:  “We  This  year’s  contest  was  won 
i  by  the  College  All-Stars,  30  to 

I  g  X  defeating  the'  professional 

Dr6dKI3SL  BriBlS  champions,  the  Cleveland 

Browns,  before  a  crowd  of 
A  Chinese  workman  who  in-  75,000.  Football  writers  cover- 
formed  on  281  of  his  fellow  ing  the  game  named  Ralph  Gug- 
workers  has  been  given  a  Red  lielmi  of  Notre  Dame,  the 
A.  In  the  good  old  days  a  Stars’  quarterback,  as  the  most 
tattler  was  more  likely  to  be  valuable  All-Star  player, 
given  a  black  eye.  Wilfrid  Smith,  Tribune  sports 

*  •  ♦  editor,  introduced  Chester  M. 

Scientists  predict  H-bomb  Campbell,  Tribune  publisher,  to 
power  will  be  used  in  laundries,  a  nationwide  TV  audience  bc- 
Old  stuff.  Any  man  knows  the  tween  halves  of  the  game.  Mr. 
laundry  has  been  using  the  H-  Campbell  said  that  upwards  of 
bomb  on  his  shirts  for  years.  $400,000  will  be  turned  over  to 
1  From  the  Cleveland  Plain  Dealer  Chicago  Tribune  Charities,  Inc., 

as  proceeds  of  the  game. 
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GR AFLEX  Presents  ]  Diamond  Awards 
to  Editor  &  Pnblisher  and 
Pulitzer  Prize-W  inners ! 
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Graflex  Diamond  Awards  for  1955’s  exceptional  news  photography  were  presented  to 
A.  Edward  Jenner,  winner  of  Editor  &  Publisher’s  16th  annual  spot  news  photo  contest,  and 
to  John  L.  Gaunt,  Jr.,  of  the  Los  Angeles  Times,  winner  of  the  Pulitzer  Prize  for  Press 
Photography. 

Originated  in  1938,  the  Graflex  Diamond  Award  is  presented  only  to  men  who  have  per¬ 
formed  outstanding  work  in  the  field  of  press  photography  .  .  .  work  that  has  been  singled 
out  for  special  recognition.  Only  a  few  receive  the  Graflex  Diamond  Award  each  year.  Graflex 
takes  pleasure  in  welcoming  Photographers  Jenner  and  Gaunt  to  this  distinguished  company. 


\.  KDW  AltD  JKNiNKIl  (left)  is  pre¬ 
sented  the  Grallex  Award  by  Charles 
it.  Liaidlaw,  New  Kn^'land  District 
Manager  for  Grallex.  Mr.  Jenner  is  a 
talented  young  freelancer  whose 
home  is  in  Ashland,  Mass.  His  pic¬ 
ture,  “Oh,  G<m1,  Not  All!”  won  lirst 
prize  in  the  Mditor  &  Publisher  Con¬ 
test.  He  is  only  20  years  old  and 
covers  for  the  Framingham  (Mass.) 
News,  the  As.sociated  Press  and  the 
Boston  Glob«*. 
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JOHN  L.  GAUNT,  JB.,  of  the 
Angeles  Times  (right)  is  present«*d 
his  Graflex  Award  by  John  A.  Grant, 
Graflex  West  Coast  Manager.  Mr. 
Gaunt’s  picture  “Tragedy  by  the 
Sea”  won  for  him  the  Pulitzer  Prize 
for  Press  Photography  and  the  Graflex 
Diamond  Award. 


GRAFLEX* 


GRAFLEX,  INC. 
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CIRCULATION 


based  on  a  mailing  right  after 
January  1,  was  the  offer  stat- 
^  */  O  I  iO  /#  FT  /  5  ing:  “Send  in  a  dollar  bill  as 

Mail  OUOS  oell  Hara^  soon  as  you  receive  th^  letter 

and  we’ll  send  the  Morning 
7)  _  ri  O  J  #  Democrat  until  March  1,  1954.” 

But  iney  Can  Be  Sold 

D  /'  A  II  11  quicker  the  nonsubscriber  took 

y  Ceorge  A.  Brandenburg  action  the  longer  his  term  of 

Circulation  managers  general-  pieces  to  rural  boxholders  with  subscription, 
ly  recognize  that  the  golden  our  largest  mailings  confined  to  “Direct  mail  promotion  of  our 
days  of  RFD  direct  mail  sub-  the  fall  months,”  said  Mr.  Bell-  Daily  Times  is  rather  limited 
scription  “bonanzas”  are  gone.  man.  “Our  mailings  are  diversi-  primarily  because  it  is  a  metro- 
Circulation  departments  today  fied  and  all  are  aimed  to  escape  politan  newspaper  and  geared 
are  faced  with  the  cold  reality  the  old  nemesis  of  ‘the  hot  for  readers  in  the  Quint-Cities,” 
that  direct  mail  “sells  hard.”  weather  expiration  dates.’  We  said  Mr.  Bellman.  “Our  best 
Rural  readers  are  becoming  offer  both  long  and  short  term  Daily  Times  direct  mail  promo- 
more  discriminating  in  their  subscriptions;  use  occasional  tion  was  accomplished  by  em- 
choice  of  newspapers,  both  as  gimmicks  such  as  saving  certifi-  ploying  one  and  two  dollar  sav- 
to  news  content  and  the  manner  cates;  Lucky  Dollars  and  other  ings  certificates, 
and  time  of  delivery.  They  not  attention  getters.”  “We  conduct  a  highly  success- 


and  time  of  delivery.  They  not  attention  getters.”  “We  conduct  a  highly  success- 

only  want  adequate  local  and  One  of  the  outstanding  direct  ful  fall  direct  mail  campaign  to 
farm  coverage,  but  many  favor  mail  letters  was  the  “Slanted  a  preferred  li.st  of  parents,  in 
delivery  of  the  naner  on  the  Your  Wav”  nromotion  sent  to  our  areas,  whose  sons  and 


farm  coverage,  but  many  favor  mail  letters  was  the  “Slanted  a  preferred  li.st  of  parents,  in 
delivery  of  the  paper  on  the  Your  Way”  promotion  sent  to  our  areas,  whose  sons  and 
same  date  of  publication.  28,000  boxholders  in  February,  daughters  are  attending  the 

All  of  this  adds  up  to  new  1954,  according  to  Mr.  Bellman.  University  of  Iowa  or  Iowa 
problems  in  selling  mail  sub-  “This  letter  was  headed  State  Teachers’  College.  We  .sell 
scriptions.  Paul  Bellman,  circu-  ‘Slanted  Your  M^ay’  and  it  de-  in  the  Daily  Times  as  the  home- 
lation  promotion  manager  of  finitely  was  just  that,”  he  said,  town  newspaper  that  s  just  like 
the  Davenport  (Iowa)  Newspa-  “We  instructed  the  printer  to  a  ‘second  letter  from  home’  and 
pers,  says  the  evening  Times  slant  his  type  for  this  letter,  we  normally^  have  over  a 
and  morning  Democrat  promote  33  degree  type  slant  in-  return  on  this  mailing, 

direct  mail  subscriptions  with  stantly  arouse  the  recipient’s  Carrier  Promotion 

,  The  Hamiltm  (Ohio) 

”  P  P  ■  Stress  Slant  Idea  News  has  a  well-rounded  ear¬ 


ing  paper. 

“Our  normal  mailing  is  32,000 


Print  it  in 
the  West  *, 

7. 

fA**  }  wisn 


RN 

DISJRIBU1I0N 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copj’  and  lay- 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUBIISHERS,  INC. 

Rotary  Printing  Specialists 
Exclutiyelv  on  Newsprint 

2621  West  54lh  Street 
Los  Angeles  43,  Californio 


Stantly  arouse  the  recipients  Carrier  Promotion 
curiosity. 

The  Hamilton  (Ohio)  Journal 
Stress  Slant  Idea  News  has  a  well-rounded  car- 

“We  went  along  with  this  rier  promotion  program  under 
slant  idea  all  the  way  by  call-  the  direction  of  Floyd  A.  Brown, 
ing  attention  to  the  fact  that  vicepresident  and  circulation 
the  Morning  Democrat’s  news  director  of  the  paper, 
coverage  and  features  were  tail-  Aside  from  the  annual  car- 
or-made  for  rural  consumption  rier-salesmen  outing  each  sum- 
or  ‘Slanted  Your  Way,’  and  you  mer — high  point  of  the  season — 
can  be  sure  our  sell  copy  made  other  carrier  boy  activities  in- 
the  point  that  subscription  rates  elude  swims  three  times  a  week 
for  the  Morning  Democrat  were  in  the  Hamilton  YMCA  pool 
not  exorbitant  but  rather  during  the  summer  vacation ; 
‘Slanted  Your  Way.’  No  special  once  a  w’eek  gym  period  at  the 
rate  was  ofiFered  for  .six  months  local  “Y”  during  the  winter 
or  one  year  subscriptions  and  season;  bi-weekly  show  parties 
the  return  for  the  28,000  mail-  at  local  theaters;  trips  to  Cin- 
ing  was  1.4%.”  cinnati  Garden  and  to  the  Cin- 

Another  effective  promotion,  cinnati  Redlegs’  ball  games. 


^GET  MORE 
^NEW  NEWSPAPER  i 
^^I^ULATIO^ 


LET'S  DISCUSS  IT  ...  write  for 
samples  and  prices. 


J  New  Newspaper 

r - - — Circulation  Programs 

tailored  to  your  needs.  Write  for 
information  and  list  of  newspapers 
now  using  our  cost 
reducing  service.  ^ 


CHURCH,  RICKARDS  &  CO. 

3S  EAST  WACKER  DRIVE 
CH  ICAGO  1,  ILL. 


This  Fall,  a  meeting  will  be 
held  in  the  Hamilton  high 
school,  recognizing  all  boys  who 
have  been  members  of  the  ear- 
r.e  •  organization  over  a  year. 

The  Journal  News  continually 
publicizes  carrier  boys  activi- 
ties  through  its  own  columns 
with  the  result  that  over  a 
thousand  applications  are  on  file 
for  future  routes. 

Renetcal  Selling 

The  other  side  of  the  coin  in 
mail  subscription  promotion  b 
renewal  selling  among  rural 
readers.  Wayne  E.  Hesson, 
Newton  (la.)  Daily  News,  of¬ 
fers  his  own  particular  plan 
for  getting  renewals  as  follows: 

“The  first  renewal  notice  is 
in  letter  form,  with  a  return 
envelope  enclosed,  mailed  20 
days  before  the  date  of  expira¬ 
tion.  The  second  notice  is  in 
postcard  form,  mailed  one  week 
before  date  of  expiration.  The 
third  notice  is  a  postcard 
mailed  on  date  of  expiration. 
We'  do  not  cut  off  until  10  days 
after  date  of  expiration. 

“Then,  if  the  sub.scription  is 
not  renewed,  the  paper  is 
stopped  and  the  subscriber’s 
name  and  address  is  sent  to 
the  representative  in  that  area. 
Finally,  if  the  representative 
does  not  get  the  renewal,  I  call 
on  the  former  subscriber.” 

• 

Holm  Is  Appointed 
.As  Circulation  Chief 

Denver,  Colo. 

Helge  Holm  was  promoted  to 
the  post  of  circulation  director 
of  the  Denver  Post  this  week 
and  Myron  J.  Peterson  moved 
into  his  former  job  as  country 
circulation  manager. 

Mr.  Holm,  who  came  to  the 
Post  in  January,  1953,  from  the 
Portland  (Ore.)  Oregonian, 
succeeds  Ed.  Roberts,  who  re¬ 
signed,  according  to  the  an¬ 
nouncement  by  Palmer  Hoyt, 
editor  and  publisher. 

TSAVE  on  Route 

AGS 

NBA's  low  prices  enable  you 
to  save  money  on  1956  route 
and  receipt  tags  if  you  or¬ 
der  NOW.  Also,  get  prices 
on  bags,  collection  books, 
binders,  display  racks,  route 
tubes,  promotion  ad-mats 
and  Circulators  Idea  Service. 

X.B.A. 

Newspaper  Boys  of  Americo,  Int’ 
912  E.  21st  St.,  Indianapolis  2,  Ind. 

Largest  Producer  of  Circulation  SuppHts 
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Hold  on  there 


The  word  'Teletypesetter”  is  a  registered  trade-mark  and  is 
properly  used  only  when  referring  to  the  automatic  control 
equipment  for  typecasting  machines  made  by  the  Teletype¬ 
setter  Corporation.  So  please  always  spell  "Teletypesetter” 
with  a  capital  "T.”  When  space  is  limited  or  to  avoid  repe¬ 
tition,  you  may  want  to  use  the  contraction,  "TTS.” 


TELETYPESETTER  CORPORATION 
2752  N.  Clybourn  Ave.,  Chicago  14,  Illinois 
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BOOKS  IN  KEV1E\^ 

^Drummed" 
From  Civil 

By  Prof.  Roscoe  Ellard 


THE  NORTH  REPORTS  THE  CIVIL 
WAR.  By  Dr.  J.  Cutler  Andrews. 
Pittsburffh:  University  of  Pittsburgh 
Press.  $6.00.  813  pp. 


Recent  sharp  disagreement 
between  a  distinguished  foreign 
correspondent  and  a  military  in¬ 
formation  officer  in  the  Far 
Bast  echoes  civil  war  difficulties 
correspondents  encountered.  It 
seems  to  this  reviewer  that  the 
American  correspondent  in  the 
Oriedt  is  definitely  right.  Un¬ 
fortunately  the  incident  comes 
a  long  time  after  military  in¬ 
experience  in  the  ’60’s  made  any 
news  of  battle  objectionable  un¬ 
less  it  praised  the  commander. 

In  democracy  you  can’t  have 
“citizen  soldiers”  with  a  curtain 
between  their  life  in  the  army 
and  their  tax-paying  families  at 
home.  Nor  can  star  chamber 
proceedings  be  adapted  to  mili¬ 
tary  operations. 

Thus  this  scholarly,  factual 
and  colorful  history  of  northern 
correspondents’  coverage  of  the 
war  between  the  states  assumes 
more  than  narrative  significance 
about  a  period  when  brother 
fought  against  brother  and  war 
coverage  began  to  learn  its 
trade. 

In  Professor  Andrews’  care¬ 
fully  researched  and  readably 
anecdotal  history,  reporters’  in¬ 
genuity  and  vivid  writing  stand 
out  in  a  groping  period  for  both 
correspondents  and  swashbuck¬ 
ling  generals.  Here  is  a  candid 
dispatch  about  the  now  historic 
General  Ben  Butler.  The  New 
York  Herald  correspondent 
came  into  the  general’s  billet 
where  the  commander  was  snor¬ 
ing.  His  dispatch,  reprinted  in 
the  book,  describes  it  this  way: 
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Reporter 
War  Camp 

“Stretched  on  a  hospital  cot 
a  fat  man  was  sleeping  noisily. 
On  a  chair  at  his  side  was  a 
bottle  bearing  the,  legend  ‘S.  T. 
1860.  X,’  and  in  the  neck  a 
flaring  tallow  candle  burned  al¬ 
most  to  the  glass.  The  sleeper 
was  only  partly  covered.  His 
head  was  encased  in  a  red 
nightgown.  I  spoke  to  him,  but 
he  did  not  hear  me.  Then  I 
called  in  a  loud  voice,  ‘General 
Butler!’ 

“He  turned  over,  fixed  that 
peculiar  eye  of  his  on  me  and 
.said:  ‘Who  are  you?’ 

“  ‘Mr.  Osbon,’  I  told  him.  ‘The 
Cayuga  is  going  north  with  dis¬ 
patches.  Flag  Officer  Farragut 
presents  his  compliments.  He 
asks  me  to  say  that  if  you  have 
a  few  letters  to  write  we  shall 
wait  and  carry  them  north  for 
you.’ 

“The  General  was  on  his  feet 
in  an  instant — a  picture  worthy 
of  canvas.  A  moment  later,  the 
building  was  in  an  uproar.  He 
shouted  for  clerks  and  aides, 
and  they  came  rushing  .  .  . 
Then  with  four  clerks  at  dif¬ 
ferent  tables  he  dictated  corres¬ 
pondence  walking  from  one  to 
the  other  keeping  the  different 
letters  all  going  at  once.” 

♦  ♦  ♦ 

Osbons’  battle  narrative — a 
three-newspaper-page  story  of 
Farragut’s  victory — was  the 
most  detailed  account,  but  it 
did  not  get  to  his  paper  first. 
The  New  York  Times  corres¬ 
pondent,  Henry  J.  Winser, 
paddled  a  leaky  dugout  more 
than  fifty  miles  down  the  Mis¬ 
sissippi  to  a  steamer  on  its  way 
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to  Havana.  From  Havana,  Win- 
ser’s  copy  was  carried  rapidly 
to  New  York  by  ship.  It  ap¬ 
peared  in  print  24  hours  before 
any  other  eyewitness  account. 

*  *  ♦ 

Of  course  you  find  in  this 
formative  period  some  of  the 
criticism  of  one  correspondent 
by  another,  which  luckily  has 
disappeared  from  American 
journalism.  In  one  dispatch  that 
contains  both  bitterness  and 
bad  grammar,  a  correspondent 
wrote: 

“So  Butler  did  it  all!!!  At 
least  I  see  that  stated  by  the 
blackguard  reporter  of  the  Her¬ 
ald  who  had  his  nose  every¬ 
where.  If  you  could  have  seen 
the  trouble  I  had  getting  old 
Butler  and  his  soldiers  up  to 
the  forts,  to  take  charge  of 
them,  you  would  laugh  at  the 
old  fools  pretensions.  Yet  Butler 
asserts  it  was  his  presence 
(thirty  miles  off)  which  induced 
the  forts  to  surrender,  and  this 
Herald  fellow  tries  to  make  it 
appear  so,  and  says  that  no 
harm  was  down  to  the  forts  and 
that  they  were  as  good  as  new.” 
«  *  « 

History  without  contempor¬ 
ary  verisimilitude  is  pretty  apt 
to  become  a  skeleton  of  dry 
bones.  Much  of  this  vivid  (IJivil 
War  reporting  in  Dr.  Andrews’ 
book  puts  flesh  and  blood  on 
the  skeleton  and  makes  it 
breathe  for  the  reader. 

Take  this  cameo  of  a  key 
facet  of  General  Grant’s  nature: 

“General  Grant  is  imperturb¬ 
able.  When  the  right  wing  gave 
way  in  that  night  attack  in  the 
Wilderness  b  a  1 1 1  e — when  the 
panic-stricken  men  streamed 
through  the  woods — when  news 
of  disa.'ter  came  from  trembling 
lips.  Grant  sat  beside  a  pine 
tree,  whittling  as  usual.  He 
looked  steadily  upon  the  ground, 
absorbed  in  thought,  thinking 
as  intently  as  a  geometrician 
over  an  abstract  problem.  His 
demeanor  was  in  striking  con¬ 
trast  with  tho.se  around  him. 
They  were  restless,  listening  to 
everj'  sound.” 

Always  there  are  angry 
generals.  They’re  a  harried  lot 
under  stress.  Sometimes  they 
slap  a  hospitalized  GI,  but  no 
longer  do  they  go  as  far  as 
General  George  G.  Meade  with 
a  correspondent  who  offended 
him.  Edward  Crapsey,  the 
Philadelphia  Inquirer’s  corres¬ 
pondent  praised  Meade  in  a  dis¬ 
patch,  but  in  one  paragraph  he 
also  factually  praised  Grant  to 
the  belittlement  of  Meade. 

And  Meade  lost  his  temper 
completely  when  he  read  the 
story.  He  called  Crapsey  into 
his  tent  and  charged  him  with 
writing  a  “base  and  wicked  lie.” 


That  probably  was  his  privil- 
ege,  but  the  General  decided  to 
frighten  all  correspondents.  So 
he  drew  up  an  order  calling  for 
the  correspondent’s  expulsion 
from  the  army  in  ritualistic  dis¬ 
grace.  And  the  Provost  Mar¬ 
shall  performed  the  duty  as¬ 
signed  to  him  with  gusto.  Crap, 
sey  was  mounted,  face  back¬ 
ward  on  a  dejected  mule,  and 
attached  to  the  newspaperman 
were  placards  marked,  “Libeler 
of  the  Press.”  Then  mule  and 
reporter  were  paraded  past  the 
drawn  up  troops  to  the  tune  of 
the  “Rogue’s  March.”  He  finally 
was  escorted  beyond  the  lines. 

It  caused  a  furor  within  the 
press  at  Washington.  Crapsey’s 
colleagues  agreed  not  to  men¬ 
tion  Meade’s  name  in  further 
dispatches.  Caustic  editorials  on 
the  incident  appeared. 

♦  « 

This  is  a  thorough  account  of 
war  correspondence  in  a  time 
that  cut  some  patterns.  Dr.  An¬ 
drews’  work  is  authentic  and 
yet  dramatically  narrative.  Hi; 
writing  is  never  academic,  al¬ 
ways  terse,  simple  and  clear. 

• 

New  Book  on  Words: 
Uses  and  Philosophy 


WORDS  AND  THEIR  WAYS  by  Ej 
Irene  H.  Sloane.  Bay  Ridire.  Marylind 
The  Owl  Press.  108  pp.  $1.00. 


Most  of  US  know  that  writers 
must  guard  against  mistaking 
words  for  ideas.  Words  are  the 
symbols  of  ideas,  and  when  we 
have  either  too  many  words  anii 
not  enough  ideas,  or  ideas 
smothered  with  words,  writinc 
becomes  turgid.  Yet  words  an 
the  symbols,  the  only  vehicle  for 
ideas  we  have,  so  the  more  we 
know  about  the  semantics  of 
them,  the  fewer  cluttering  words 
we  may  use. 

This  little  book  is  a  thought- 
provoking  introduction  to  both 
the  connotation  and  the  philoso¬ 
phy  of  words.  It  takes  only  ar. 
hour  to  read  it,  and  a  second 
reading  fascinated  this  reviewer 
The  author  philosophizes  upon 
the  philology  of  words  grouped 
under  such  chapter.^  as  Vision. 
Kith  and  Kin,  Substance,  Rea.- 
ity.  Twists  of  the  Tongue,  Do¬ 
ing  Things,  Beautiful  Things, 
and  First  and  Last  Things. 

A  committee  of  educators 
once  labored  long  and  brought 
forth  a  list  of  “The  Jlost  Beau¬ 
tiful  Words  In  The  English 
Language.”  Among  them  lay 
a  bit  inertly  the  terms  Beauty. 
.Aspiration,  Courage,  Nobility 
and  of  course.  Love.  But  are 
those  words  in  themselves  beau¬ 
tiful?  Even  meaningful?  With¬ 
out  specific,  connotative  in>2?' 
ery,  are  they  beautiful  at  all  • 
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Jts  time  for  school  again 


The  youngsters 

111  your  community  will  1k‘  taking  familiar  paths  that  lead  to  school 
live  mornings  and  five  afternoons  each  week.  Many  of  them  will  be  going 
home  for  lunch  and  returning.  And  there’s  recess,  when  they’ll  cluster 
and  gallop  and  spill  out  into  the  streets  that  frame  the  schoolyard. 

Time  for  school  means  time  for  a  warning  to  drivers  who  probably 
have  forgotten  about  school  zones  during  the  Summer  months. 

Exlitorials,  features,  photos  or  fillers  will  bring  drivers  in  your  com¬ 
munity  back  to  the  caution  the  kids  deserve. 

The  Travelers  Insurance  (’.ompanies  Hartford,  Connecticut 


.■tdvcrtiscment 


PUBLISHER  for  August  27,  1955 


(.Advertisement) 

From  where  I  sit 
Joe  Marsh 


''Light''  Snack 
For  Ducks 


Coming  back  from  Balesville  the 
other  night  I  noticed  a  powerful  light 
at  Whitey  Fisher’s  Duck  Farm.  Seemed 
to  be  shining  out  over  the  water. 

I  stopped  to  ask  Whitey  what  went 
on.  He  took  me  down  to  his  pond  and 
pointed  out  a  200-watt  bulb — rigged 
up  on  a  pole  about  three  feet  above  the 
surf  ace. The  light  was  attracting  thou¬ 
sands  of  insects  for  the  ducks  to  eat. 

Seemed  kind  of  odd  to  me — but 
Whitey  was  enthusiastic.  “Best  idea 
I  ever  heard  of,”  he  claims.  “Keeps 
the  feed  bill  down — and  the  bug  popu¬ 
lation,  too.  Why  do  you  suppose  I 
never  thought  of  it  before?” 

From  where  I  sit,  Whitey’ s  the  type 
who’s  always  ready  to  pioneer  a  worth¬ 
while  new  trick.  Me,  I  stick  to  old 
methods.  Just  a  case  of  personal  feel¬ 
ing,  I  guess  .  . .  like  the  way  you  may 
prefer  coffee  with  meals  while  I  al¬ 
ways  prefer  a  traditional  glass  of  beer. 
Not  that  I’d  claim  you’re  wrong — 
respect  for  the  other  man’s  opinion  is 
my  ‘"guiding  light.” 
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New  London 
PM  Tabloid 
Due  in  March 

I  By  Bethami  Prokst 

j  London 

A  new  tabloid  evening  paper, 
“light-hearted,  violent  when 
times  demand  it,  and  politically 
independent,”  is  on  the  planning 
boards. 

James  Eilbeck,  recently-re¬ 
signed  editor  of  the  Woman’s 
Sunday  Mirror,  said  he  hopes 
to  have  the  pajier,  already 
1  named  the  Siin,  on  the'  streets 
I  in  March. 

Mr.  Eilbeck  will  be  chairman 
I  of  the  publishing  company 
which  is  being  formed,  as  well 
as  editor-in-chief. 

“Journalists  will  run  the  Sun 
for  the  benefit  of  the  public,” 
Mr.  Eilbeck  said.  “There  will  be 
at  least  10  major  shareholders. 
None  will  have  any  control 
1  over  the  paper’s  policy.” 

Hope  for  2,000,000 
I  Mr.  Eilbeck  said  the  Sun’s 
j  initial  curiosity  sale  should  be 
j  1,500,000.  He  allows  for  a  drop 
S  back  to  1,000,000  but,  “there- 
'  after,  we  hope  to  climb  to  2,- 

I  000,000. 

!  There  are  now  three  London 
I  evening  papers  with  a  combined 
I  circulation  of  3,034,308.  The 
Sttn  will  concentrate  its  rays 
j  on  fields  now  tilled  by  the  top 
circulation  Evening  News, 
owned  by  Lord  Rothermere,  and 
the'  Star,  stablemate  of  the 
Neivs  Chronicle.  (The  News 
circulation  is  1,312,723,  the 
Star’s  1,010,809.) 

“We  do  not  seek  to  steal  the 
stockbroker  readership  of  (Lord 
Beaverb rook’s)  Evening  Stand¬ 
ard,”  Mr.  Eilbeck  said. 

'  Aimed  at  Young  Readers 

Like  the  other  evening  pa- 
I  pers,  the  Sun  will  sell  for  two 
I  pence  (2c). 

'  It  will  aim  at  “intelligent 
young  leaders,”  will  exclude 
i  news  of  purely  local  interest, 

'  “will  flay  nincompoops  of  any 
party.”  And  will  pay  “princely” 

'  salaries  to  its  top  men,  accord¬ 
ing  to  Mr.  Eilbeck. 

Mr.  Eilbeck  was  assistant 
editor  of  the  tabloid  Daily  Mir¬ 
ror,  London’s  large.st  daily,  be- 
I  fore  he  moved  into  another  of- 
I  fice  this  January  to  launch  the 
tabloid  Woman’s  Sunday  Mir¬ 
ror,  the  first  successful  new  na¬ 
tional  newspaper  since  1918. 

“Obviously  my  tabloid  train¬ 
ing  will  influence  the  paper.” 
.  Mr.  Eilbeck  added  somewhat 
mildly. 


Another  new  venture',  this  one 
from  Lord  Rothermere’s  As- 
sociated  Newspapers  Ltd.,  wfli 
be  the  weekly  TV  Times. 

Due  out  Sept.  20,  two  days  be¬ 
fore  the  first  commercial  td^ 
vision  casts,  it  will  parallel  the 
BBC’s  Radio  Times  which  hts 
a  circulation  of  8,832,579. 

Like  Radio  Times,  it  will  ap¬ 
pear  on  Friday,  but  it  will  aeU 
for  4*^d.  (5c)  as  compared 
with  3d.  (SVsc)  for  the  BBC 
publication. 

TV  Times  wdll  have  at  least 
40  pages.  Its  page  rate  will  be 
£200  ($560). 

Profitable  Business 
Prospective  newspaper  own¬ 
ers  can  take  heart  from  a  “Bal¬ 
ance  Sheet  of  the  Press,”  just 
issued  by  an  independent  re¬ 
search  group  called  Political 
and  Economic  Planning. 

It’s  still  a  profitable  business, 
PEP  reported. 

The  mass  circulation  dailies 
receive  most  of  their  income 
from  sales.  Daily  Mirror  sales 
provide  nearly  757c  of  total  re¬ 
venue.  The  next  largest  DaUy 
Express  gets  607o  from  sales 
and  39%  from  advertisements. 

Newsprint  and  ink  ate  np 
45.6%  of  the  Express’  total  ex¬ 
penditure  in  1954.  Editorial  ex¬ 
penses  accounted  for  16%,  pro- 
duction  14.7%,  circulation 
11.8%  and  establishment  11.97f. 

These  proportions  change  con¬ 
siderably,  the  report  noted,  on 
smaller  circulation  dailies  where 
the  newsprint  bill  is  relatively 
modest. 

Sales  Below  8,000,000 
The  circulation  of  the  Neva 
of  the  World  has  fallen  below 
8,000,000  for  the  first  time  since 
1945. 

F amous  for  its  meticulous  re¬ 
porting  of  scandalous  court 
cases,  the  Sunday  giant  sold 
“only”  7,971,020  copies  during 
the  first  half  of  this  year,  a 
drop  of  163,806  from  the  com¬ 
parable  1954  figure. 

The  rival  Sunday  Pictorial, 
owned  by  the  Daily  Mirror, 
gained  93,187  to  reafh  5,539,- 
442. 

Among  the  morning  dailies, 
the  two  jazziest  tabloids  gained 
ground.  So  did  the'  three  most 
.serious  newspapers,  w'hile  all 
the  in-betweeners  dipped. 

The  Daily  Mirror’s  circula¬ 
tion  went  up  60,203  to  4,725,122 
and  the  Daily  Sketch’s  rose 
124,457  to  950,286.  ! 

On  the  more  manicured  side  ! 
of  the  fence,  the  Daily  Tele-  1 
graph’s  sales  went  up  14,665  to 
1,056,278.  The  Times  more  than 
held  steady  at  221,972  (op 
1138)  and  the  ManchesUr 
duardian  gained  9912  to  reach 
156,154. 
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One  Lady’s  Afternoon  Stroll 


Tliis  young  lady,  Josephine  Berosini, 
is  giving  an  excellent  demonstration 
of  how  to  walk  above  the  crowd.  She 
does  it  every  afternoon  and  again  at 
night.  A  star  of  the  Ringling  Brothers- 
Barnum  &  Bailey  circus,  she  chooses 
a  route  that  leads  up  a  steeply  pitched 
cable  to  the  top  of  the  tent— and  with 
no  net  beneath.  Later,  when  she  has 
finished  her  act  on  another  taut  line, 
she  walks  down  the  first  one  as  coolly 
as  most  of  us  loaf  down  Main  Street. 


The  cables  on  which  she  performs 
are  sturdy  wire  ropes,  all  made  of  steel. 
So  are  the  guy  lines  that  brace  the 
equipment  at  various  points.  The  steel 
rope  supporting  her  in  the  picture  is 
wound  with  a  layer  of  tape  to  provide 
additional  traction. 

This  is  but  one  of  the  many  uses  for 
Bethlehem  wire  rope  in  Tlie  Greatest 
Show  on  Earth.  Wire  rope  holds  in 
place  the  tremendous  center  poles,  key 
to  the  rigging  of  the  tent.  And  of  course 


it  is  essential  in  the  actual  raising  of  the 
Big  Top— a  fascinating  job  to  watch. 
Moreover,  it  is  used  in  trapeze  appa¬ 
ratus,  and  in  tight-  and  slack-wire  acts. 

You’ll  find  lots  of  Bethlehem  wire 
rope  in  the  circus,  just  as  you'll  find  it 
in  mining,  construction,  petroleum, 
logging,  manufacturing,  and  other 
industries.  Bethlehem’s  tough  steel  rope 
is  a  product  so  widely  used  that  one 
distributor  alone  has  sold  enough  of  it 
to  girdle  the  globe  several  times. 


BETHLEHEM  STEEL 
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JOURNALISM  EDUCATION 


Editors:  Choose  Your 
Side  in  Reading  Ruekus 


By  Dwight  Benlcl 

Well,  all  you  newspaper  em¬ 
ployers  who  have  been  griping 
about  journalism  graduates  not 
being  able  to  spell  had  better 
lend  your  editorial  voices  to  the 
great  reading  controversy. 

WeVe  talking,  of  course, 
about  the  one  Rudolph  Flesch 
kicked  off  with  his  recent  book, 
“Johnny  Can’t  Read.” 

Because  while  the  rhubarb  is 
being  fought  over  reading,  spell¬ 
ing  and  reading  are  sort  of  edu¬ 
cational  Siamese  twins.  They’re 
inseparable  products  of  the 
same  instructional  effort. 
Ability — or  inability — to  spell  is 
in  large  part  determined  by  the 
quality  of  reading  instruction. 

Sub-title  of  Flesch’s  book 
might  very  well  have  been, 
“Why  Johnny  Can’t  Spell.” 

Recognition  and  Spelling 

Kids  taught  the  “word  recog¬ 
nition”  method  of  reading,  and 
who  are  then  encouraged  to  read 
whole  sentences  and  even  para¬ 


graphs  at  a  glance,  may  or  may 
not  become  superior  readers — 
depending  on  which  side  of  this 
controversy  you  support.  But 
certainly  they  don’t  get  the 
same  kind  of  training  in  spell¬ 
ing  as  those  who  were  drilled  in 
the  old  “phonics”  system. 

Regardless  of  whatever  read¬ 
ing  facility,  ability  to  recognize 
the  word  “rhinoceros”  is  quite 
a  ways  from  being  able  to  spell 
it.  Up  to  25  or  so  years  ago, 
anyone  learning  a  new  \/ord 
worked  it  out  syllable  by  syl¬ 
lable.  When  he’d  learned  to 
read  it  he  probably  also  could 
spell  it. 

But  lord  help  the  newspaper 
that  gets  a  proof  reader  who 
learned  to  read  by  the  “word 
recognition”  method.  Or  for 
that  matter,  it  has  become  pain¬ 
fully  evident,  a  reporter. 

Now  this  a  lot  of  the  modem 
educators  don’t  go  along  with. 
Many  of  those  who  responded 
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to  an  Associated  Press  survey, 
as  reported  by  Arthur  Edson, 
think  the  youngsters  learn  to 
read — and  spell — a  whole  lot 
better  than  they  used  to.  Even 
while  60  to  70  per  cent  of  all  the 
students  coming  up  into  college 
are  flunking  their  English-A 
e.xaminations  (which  test  simple 
knowledge  of  grammar,  punc¬ 
tuation,  spelling),  and  college 
faculties  are  scandalized  by 
their  inability  to  spell  even 
simple  words,  these'  educators 
can  drum  up  statistics  to  show 
that  the  kids  spell  better  than 
ever  before  in  the  history  of 
American  education. 

Dallas  Wood,  an  executive  ed¬ 
itor  with  Peninsula  Newspa¬ 
pers,  Inc.,  of  Palo  Alto,  Calif., 
recently  pointed  out  in  his 
column:  “My  observation  has 
been  that  the  educators  simply 
don’t  accept  .  .  .  blame. 

“On  the  contrary,  at  their  an¬ 
nual  meeting  when  they  discuss 
the  criticisms  hurled  at  them, 
they  issue  a  blanket  denial  of 
all  guilt.  The  teachers  (or  at 
least  their  administrat«)rs) 
bring  out  some  elaborate 
charts,  graphs  and  statistics 
alleged  to  show  that  by  the 
school’s  own  tests  the  present- 
day  generation  of  pupils  reads 
faster  and  better  than  predeces¬ 
sors.  And  so,  deaf  ears  are 
turned  to  the  criticisms  from 
employers,  and  the  system  of 
teaching  that  neglects  drill  in 
the  fundamentals  goes  on. 

Difference  in  Tests 

“There  are  tests  and  tests,” 
wrote  Mr.  Wood.  “The  schools 
have  their  own  system  of  tests. 
The  employers  have  their  own, 
too.  The  employer’s  test  is  very 
simple.  He  turns  the  new 
worker  loose  on  his  job  and  re¬ 
views  the  product.  When  the 
writing  done  by  the  worker  is 
studded  with  misspelled  words 
...  he  decide.s  that  something 
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was  wrong  about  the  teaching 
that  enabled  anyone  so  defici. 
ent  to  graduate.  These  charts 
and  graphs  prepared  so  cart- 
fully  by  the  school  administn- 
tors  are  no  adequate  answer  to 
the  charges  of  neglect  issuod 
by  the  employers.” 

A  lot  of  the  students  coming 
into  the  journalism  schools  can't 
spell  “hat”  even  if  they’re  wear¬ 
ing  one.  They  simply  haven't 
been  taught.  They  can  “recog. 
nize”  words  almost  as  fast  as 
they  can  identify  a  British 
sports  car  by  the  sound  of  its 
horn.  But  they  can’t  spell  well 
enough,  some  of  them — and  this 
is  not  a  joke — to  be  able  to  use 
the  dictionary.  It  has  been  onlv 
a  short  time  since  a  student  told 
this  writer  that  he  "did  try  to 
look  the  word  up  in  the  diction¬ 
ary,  but  I  had  such  a  dim  ides 
of  how  to  spell  it  that  I  couldn’t 
find  it.” 

Don’t  Know  Alphabet 

Many  journalism  student- 
have  admitted  they  don’t  knov 
the  alphabet.  And  these  are 
not  the  students  who  are  indif 
ferent  to  written  language— the 
business  and  mathematics  and 
engineering  majors.  They’re  is 
joumalim,  they’ll  solemnly  as¬ 
sure  you,  because  they  “likete 
write.” 

For  years  editors  have  beet 
lambasting  the  journaliss: 
schools  because  so  many  o' 
their  graduates  couldn’t  npei! 
their  own  by-lines.  The  soul- 
of  journalism  teachers  are  criss¬ 
crossed  with  scars  from  thf 
editorial  “What-the-hell-do-yos 
p  e  o  p  1  e-teach-in-joumalL's: 
schools-anyway,  your  grad, 
ates-can’t-even-spell”  whiplash 

And  for  years  this  colum: 
has  been  trying  to  say  that  it 
isn’t  the  fault  of  the  journals'' 
schools.  A  person  who  can’’, 
spell  when  he  reaches  collet 
will  probably  die  a  bad  spelle: 

But  anyway,  here  now  is  the 
whole  business  out  in  the  opc 
Mr.  Flesch  has  sounded  a  ring 
ing  cry  of  “back  to  phonics' 
the  educators  are  defending » 
combination  phonics-word  w- 
ognition  system,  and  everybody 
jwho’s  interested  is  speaking  fc 
piece.  There  are  a  lot  of  jour 
nalism  teachers  who  would  k 
glad  to  have  the  nation’s  eit- 
ors  recognize  that  the  problem 
iof  the  journalism  grad 
ican’t  spell  is  an  aspect  of  Ik 
'whole  business. 


WSJ  Adds  Presses 

The  Wall  Street  Joumalim 
ordered  four  Hoe  press  unit 
with  double-former  doubled 
Represented  by  Jenn  &  Kelley,  Inc.  'ivery  folder  for  installation  ii 

,he  New  York  plant  this  year 
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State  Industrial  Commissions — Federal  Government 


Agencies  Recognize  This  Second  Largest  Healing 
Profession  .  .  .  and  Why  Is  Chiropractic  Concerned 


with  Freedom  of  the  Press? 


For  some  time  in  the  pages  of  this  publication,  we 
have  briefly  presented  some  illuminating  facts  about  the 
chiropractic  profession.  This  was  done  to  offset  miscon¬ 
ceptions  and  slanted  legislation,  in  many  cases  selfishly 
designed.  Dismissing  the  political  manipulations,  we  ask. 

Who  Is  FOR  Chiropractic? 

It  must  be  significant  that  the  number  of  Americans 
who  consult  doctors  of  chiropractic  equals  the  total  vote 
accumulated  by  President  Eisenhower — some  33  mil¬ 
lions.  They  are  for  chiropractic. 

Who  Is  FOR  Chiropractic? 

The  government  rates  only  4  healing  methods  as 
major  professions — chiropractic  is  one.  There  are  550 
insurance  companies  that  accept  chiropractic  claim  re¬ 
ports.  So  do  industrial  commissions  throughout  the 
nation.  They  are  for  chiropractic. 

Who  Is  FOR  Chiropractic? 

In  the  case  of  acute  polio,  71.5%  completely  recov¬ 
ered  through  chiropractic.  They  and  their  friends  and 
relatives  are  for  chiropractic.  It  follows  that  the  60.5% 
recovered  mental  cases  feel  likewise,  along  with  their 
relatives  and  friends.  They  are  for  chiropractic. 

The  communications  industry  zealously  guards  free¬ 
dom  of  speech.  We,  in  the  same  spirit,  guard  the  right 
of  the  individual  to  select  the  doctor  and  healing  method 
of  his  choice.  Dr.  Benjamin  Rush,  a  signer  of  the 
Declaration  of  Independence,  said: 

"The  constitution  of  the  Republic  should  make 
provision  for  medical  freedom.  To  restrict  the  art 
of  healing  to  one  class  of  men  and  deny  equal 
privilege  to  others  will  constitute  the  Bastille  of 
medical  science." 

If  there  is  particular  information  you  want,  write  us 
or  send  for  the  book,  "The  Truth  About  Chiropractic." 

NATIONAL  CHIROPRACTIC  ASSOCIATION,  Inc., 
NATIONAL  BUILDING,  WEBSTER  CITY,  IOWA 
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3  TRUTHS  YOU  SHOULD  KNOW! 
550  Insurance  Companies  Recognize  Chiro¬ 
practic. 

1  out  of  EVERY  5  Americans  Avail  Them¬ 
selves  of  Chiropractic  Health  Services. 

4  Years  of  Chiropractic  College  is  the  Mini¬ 
mum  Requirement  for  Doctors  of  Chiro¬ 
practic. 
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The  Truth  About  Chiropractic 

*One  of  a  Series  of  Reports 
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Phila.  Inquirer  ‘Page  3 
Backgrounds  the  News 


By  Joseph  Vt .  DrajioneUi 

Philadelphia 

The  basic  elements  of  a  good  ! 
news  story  are  supposed  to  be 
what,  when,  and  where.  A  live-  I 
ly  feature  of  the  Philadelphia  ' 
Inquirer  adds  the  why  and  tells  ' 
how  the  news  affects  you. 

The  feature  is  titled,  “Today’s 
World-Page  Three.”  The  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors  has  called  it  a  “bold  ex¬ 
periment  in  documentary  jour¬ 
nalism,”  following  a  report  to 
the  group  by  Walter  Annen- 
berg,  editor  and  publisher  of 
the  Inquirer. 

Readers  of  one  of  the  coun¬ 
try’s  major  morning  newspapers 
look  for  Page  Three  five  days 
a  week  for  a  keen  interpreta¬ 
tion  and  explanation  of  the 
news. 

The  feature  is  far  more  than 
the  usual  resume,  but  a  fast- 
pace,  deadline  job  that  keeps 
right  on  top  of  the  news.  It 
has  the  concentrated  attention 
too  of  the  newspaper’s  top  edi¬ 
tors,  writers  and  reporters. 


EVERYTHING  IN 
BAITIHORE 
REVOLVES  AROUND 
THE  SUN 


It  is  a  major  topic  for  discus¬ 
sion  at  the  daily  editorial  con¬ 
ferences  of  Richard  A.  Thorn¬ 
burgh,  executive  editor;  John  S. 
Gillen,  managing  editor  and  L. 
Gerald  Hood,  assistant  manag¬ 
ing  editor. 

Daily  Topic 

They  have  at  their  dispo.sal 
for  dramatic,  graphic  presenta¬ 
tion  a  vast  amount  of  informa¬ 
tion  which  comes  to  the  newspa¬ 
per  daily.  In  addition  to  using 
wire  reports  and  staff- gathered 
news  and  background  material, 
the  editors  and  writers  call  upon 
the  voluminous  files  of  the  In¬ 
quirer  library,  one  of  the  larg¬ 
est  of  its  kind  in  the  world. 

On  top  of  that,  annual  re¬ 
ports  of  various  associations, 
governmental  reports  and  docu¬ 
ments  and  even  occasional  news 
releases  form  the  basis  of  ideas 
or  provide  excellent,  factual  evi¬ 
dence  to  give  the  feature  an  au¬ 
thoritative  ring. 

Although  some  of  the  gener- 


^‘Zero  In’’  on 
$59,500,000 

DAY-covered  New  London 
gives  you  yearly  retail  sales 
of  $591/2  million — with  aver¬ 
age  sales  per  family  63% 
above  the  State  average 
(S.M.  '55  Survey).  Only  THE 
DAY  can  "zero  you  in"  on 
^  this  rich,  isolated  market.  ^ 
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NEW  LONDON,  CONNECTICUT 
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Consulting  Engineers  Since  1893 
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al  patterns  of  the  feature  re-  permission  to  use  it,  helped  It 
main  the  same,  there  is  no  cut-  dramatize  it  with  pictures, 
and-dried  techniques.  “Today’s  Mr.  Annenberg  explained  hot 
World — Page  Three”  is  not  “Today’s  World-Page  Threr" 
looked  upon  as  a  routine  chore  was  conceived, 
to  be  disposed  of  as  rapidly  as  “For  some  years,”  he  said,*] 
possible,  but  as  an  open,  hard-  had  been  concerned  with  tht 
hitting  news  page  that  can  be  trend  towards  personal  jc®. 
changed  right  up  to  deadline  nali.sm  of  a  biased,  angry  au; 
and  lifted  in  later  editions  if  distorted  nature  by  many  jf 
the  news  warrants  further  in-  our  columnists, 
terpretation,  explanation  or  a  “In  recent  years,  I  am  som 
new  angle.  to  say,  many  of  these  colamt. 

The  feature  is  flexible  and  ists,  puffed  up  with  their  or 
lively.  Regular  readers  say  it  importance,  have  become  a(h'- 
interprets,  without  becoming  cates  or  foes  of  important ». 
opinionated,  heavy  or  dry.  It  sues  and  individuals,  in  and  out 
explains,  without  becoming  bor-  of  government,  and  regardler- 
ing  and  long-winded.  Graphs,  of  facts  and  developments,  nn 
charts  and  pictures  break  up  shrilly  support  those  they  favor, 
the  text  and  give  the  whole  and  sneeringly  denounce  thoso 
page  a  third-dimensional  ap-  they  oppose, 
pearance.  “When  I  decided  to  elimimto 

ronnip  Gitpd  columns  that  we  did  notcw. 

Lonme  ^uea  adequately  informative  or 

An  example  of  how  it  can  impartial,  I  felt  that  the  reader 
change  its  course  rapidly  was  ghould  be  given  something  thi: 
provided  recently  when  Hurri-  would  help  him  better  to  unde^- 
cane  Connie  was  building  up  in 
the  headlines  as  it  gathered 

force  as  a  damaging  storm.  The  Page  3 — Two  Kinds 

Inquirer  editors  and  staff  had  “Our  Page  Three  resulteiL 
been  preparing  a  Page  Three  Basically,  we  have  two  kindi 
on  weather  because  so  many  of  Page  Three.  One  gather; 
people  were  talking  about  it.  together  background  stories  by 
When  Connie  appeared  to  be  reporters  on  the  scene,  tie 
heading  toward  Philadelphia,  them  together  with  a  staf- 
Mr.  Thornburgh  in.structed  written  article  and  adds  ei- 
Frank  H.  Weir,  who  had  been  planation  with  maps,  charts  imi 
working  on  the  page,  to  make  photographs  and  this  giva  i 
the  weather  data  secondary  and  rounded  picture  of  a  situatict 
concentrate  on  the  hurricane.  “Typical  pages  of  this  charat- 
The  Inciuirer’s  desire  to  tell  ter  covered  the  integration  of 
why  and  how  it  affects  you  was  Germany  into  NATO,  German'! 
symbolized  in  the  headline,  plans  to  rearm,  a  round-up  of 
“What  to  Do  If  Hurricane  the  political  crisis  in  Euroj* 
Should  Strike.”  The  element  of  and  the  Orient,  which  could  la 
self-protection  made  for  high  expected  at  the  Afro-Asian  Cwi- 
reader.ship.  ference  in  Bandung,  and  late: 

Much  of  the  material  used  in  the  results  at  Bandung, 
the  articles  came  from  official  “The  second  and  more  popi- 
Weather  Bureau  sources.  Much  lar  kind  are  the  Page  Three^ 
of  it  too  was  dry  and  unpresent-  which  do  a  documentary  job. 
able  to  the  general  public  in  its  “On  Page  Three  we  di^'! 
original  form.  Mr.  Weir  brought  international  issues,  natioii 
it  down  to  earth,  made  it  easily  and  domestic  problems,  as  wl 
understandable  to  the  average  as  local  situations, 
reader.  “While  many  of  our  pag«! 

Each  Monday  the  page  is  de-  take  complex  issues  and  tryte 
voted  to  a  review  of  the  week’s  reduce  them  to  the  ABC’s  (sue 
news,  with  emphasis  on  the  na-  as  the  Refugee  Act  and  tin 
tional  and  international  scenes.  Dixon-Yates  pages),  other.'!  it- 
It  also  has  .some  other  interest-  tempt  to  serve  our  reader 
ing  features,  including  “Quotes  (.such  as  a  highway  safety  pap 
of  the  Week,”  “The  Global  which  was  one  of  a  number  el 
Front  in  Brief,”  “Delaware  Val-  various  forms  of  safety  on  ate 
'ey  Diary”  and  “Man  in  The  off  the  .street). 

News.”  “Page  Three  is  still  in  a  stap 

How  the  Inquirer  editors  can  of  evolution  and  developmet- 
use  a  variety  of  source  material  We  have  tried  to  keep  its  pK- 
to  good  advantage  was  demon-  pose  flexible.  We  at  the  InqK’- 
strated  in  their  page  on  “Sea  er  have  high  hopes  for  the  us«- 
Power:  The  Soviet  Bid  for  Lea-  fulness  and  effectiveness  of  ot: 
dership.”  It  reprinted  a  recent  Page  Three.  Primarily  it  is  de 
article  by  Rear  Admiral  E.  M.  signed  to  inform  the  reader  or 
Eller,  U.S.N.  (Ret.)  in  the  U.S.  important  issues — to  give  h® 
Naval  Institute  Proceedings,  all  the  available  material  on  > 
whose  original  circulation  was  subject,  and  then  permit  himf' 
limited.  The  Inquirer  obtained  make  up  his  own  mind.” 
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What  a  ‘^Growth  Oom^pany*’  i*oally  is 


"Gre«irth  Company"  is  ;i  new  cliche  often  misunderstcKxl 
because  it’s  not  easy  to  define.  Chances  are  many  of  your 
readers  don’t  really  understand  it. 

Rayonier  is  a  g(X)d  sample  of  the  “jirowth  company,” 
demonstrating  some  of  the  best  results  of  a  free  economy : 

Rayonier  has  a  proved  record  of  fast,  tempered  growth. 
By  1957  annual  production  capacity  will  be  9()0,000  tons, 
tripling  1945’.s  output. 

Rayonier  contributes  a  continuous  stream  of  new,  im¬ 
proved  products  at  lower  costs  ...  in  past  10  years  it 


introduced  9  new  types  of  cellulose  for  big,  young  in¬ 
dustries  like  tire  cord,  plastics,  “wonder  fibers.” 

Rayonier  has  created  more  good  jobs  .  .  .  today  it  em¬ 
ploys  8000,  three  times  as  many  skilled  hands  as  in  1945* 
•And  its  payroll  is  now  5  times  as  large. 

“(irowth  companies”  frequently  lead  their  industries  .  .  . 
Rayonier  accounts  for  .some  ’’f  I  S.A  chemical  cellu¬ 
lose,  20%  of  free  world’s,  “(irowth  companies”  engage  in 
aggressive  research  .  .  .  Rayonier  spends  heavily  on  cellu¬ 
lose  chemistry  and  forestry  research.  I  hey  have  top  man¬ 
agement  ability  and  solid  financial  bases. ..check  Rayonier’s. 


Other  ways  to  recognize  the  “growth  company”:  It’s  ever  on  the  go.  I  lere  are  a  few  Rayonier 
activities  during  one  30-day  period: 

June  21 — Split  common  stock  2*2  tu  1. 

June  24 — P'oresees  S80,000,tKX)  capital  e.xpenditure  by  195K.  Negotiated  SltX),(XK),(XX)  loan 
for  25-year  period. 

July  19 — .Announced  increased  dividend  rate  for  common  stock. 

July  20 — Kstablished  3  records  for  1st  half  of  1955  in  earnings,  tonnage  and  dollar  sales. 
July  21  —  .Announced  retirement  of  preferred  stock  on  September  1,  1955. 

.August,  September,  October  ’55 — Look  for  announcement  of  new  research  center  ...  a  new 
cellulose  of  major  importance  to  tire  cord  and  rayon  industries  ...  a  new  silvichemical 
plant  .  .  .  construction  of  another  1(X),(XX)  ton  mill.j 


RAYON  I  E 


INCOR  PO  RA 


3  K  4*: 

TED  ^  ^  C«n«ral  Salvt  OfActi;  161  Eoil  42nd  N«w  York  17,  N.  Y. 
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APN  Has  House  Plan 


Costing  Reader  35c 


By  James  L.  Collings 


AP  Newsfeatuies  has  for  Fall 
lelease  a  house  feature  that 
gives  readers  a  scale-drawn 
plan  costing  only  35  cents. 

'there  is  no  charge  to  sub- 
.scribing  AP  members  for  “The 
House  of  the  Week,”  as  the 
l)roduct  is  called.  According  to 
an  APN  spokesman,  “The  sub¬ 
scribing  papers  will  buy  the 
study  plans  from  us  and  dis¬ 
tribute  them  to  their  readers.” 

The  plans,  printed  in  blue  on 
a  17  X  22-inch  sheet  that  looks 
like  a  blueprint,  include  scaled 
elevations  of  the  front,  back  and 
sides  of  the  house. 

APN  points  out  that  the  plans 
are  not  intended  as  working 
drawings.  They  are  to  whet  the 
appetite,  that’s  all.  Then,  if  the 
home  builder  is  really  inter¬ 
ested,  he  can  get  blueprints  and 
specifications  from  the  archi¬ 
tect. 

D.  G.  Bareuther,  AP  real 
estate  editor,  will  pretty  much 
run  the  show.  He’ll  select  the 
plans,  write  the  stories  and 
supervise  the  art  work. 

“This  program,”  said  APN, 
“carries  into  the  house-plan 
field  all  the  possibilities  of  the 
dress-pattern  services.” 


School  Series 


Hall  Syndicate  on  Sept.  29 
will  have  available  a  10-weeks 
series  on  school  problems  and 
techniques,  prepared  by  Frances 
L.  Ilg,  M.D.,  and  Louise  Bates 
Ames,  Ph.D.,  of  the  Gesell  In¬ 
stitute  of  Child  Development. 

Subjects  covered:  difference  in 
readiness  for  school  among 
children ;  adaptation  of  teachers’ 
methods  and  subjects  to  the  age- 
group  of  their  students;  nurs¬ 
ery-school  techniques;  common 
problems  (in  answer  to  letters) ; 
response  of  10  to  16-year-olds 
to  their  teachers;  and  reading 
problems. 

The  syndicate  said  other  spe¬ 
cialists  at  the  Institute  will  also 
contribute  articles. 


explains  what  the  satellite  to  be 
launched  by  this  country  in  the 
next  year  or  two  means  to  us. 

For  one  thing,  he  says,  it 
could  mean  the  end  of  war. 

“Beginning  construction  on  a 
satellite  at  this  time,”  he  claims 
“may  be  the  first  step  on  the 
path  to  world  peace.  A  future 
‘space  station’  building  project 
on  an  international  scale  could 
be,  in  this  wiiter’s  opinion,  the 
greatest  deterent  to  war  that 
man  has  ever  known. 

“The  most  important  facet  of 
the  laboratory  will  be  its  in¬ 
estimable  value  as  a  weather  ob¬ 
servation  post.  The  satellite  now 
being  built  will  be  followed  al¬ 
most  immediately  by  instru¬ 
mented  satellites  carrying  tele¬ 
vision  cameras  which  will  scan 
the  earth  from  high  altitudes 
and  relay  to  the  receiving  sta¬ 
tions  on  the  earth  pictures  of 
the  weather.” 

Readers  will  be  told,  further, 
what  keeps  a  satellite  in  the 
sky,  the  first  steps  in  space 
travel,  the  space  station  (within 
25  years)  and  interplanetary 
travel  (within  50  years). 


Sunday  Crockett 

Columbia  Features,  Inc.,  on 
Oct.  16  will  make  its  daily  strip, 
“Davy  Crockett,  Frontiersman,” 
available  in  full  color  for  Sun¬ 
day  play,  according  to  J.  M. 
Boychuk,  president. 

Mr.  Boychu'k  said,  “The  Sun¬ 
day  feature  is  designed  to  carry 
its  own  story  line.  In  addition,  it 
dovetails  the  story  that  takes 
place  in  the  daily.  It  is  offered 
in  one-half  page  standard,  one- 
third  page  standard  and  full 
tabloid  size.” 

The  strip  is  written  by  France 
Herron.  Artist  is  Jim  McArdle. 


Space  Scientist 

The  mysteries  of  space  are 
treated  in  12  weekly  articles 
now  being  offered  by  General 
Features  Corp. 

The  satellite  series  is  by  Dr. 
I.  M.  Levitt,  one  of  the  pioneers 
in  such  matters,  and  director  of 
Fels  Planetai’ium  in  Philadel¬ 
phia. 

In  one  column,  the  scientist 


IN  THE  PARADE  OF  BRIDES^— Marcia  Motley  poses  with  her  parents 
Mr.  and  Mrs.  Arthur  H.  Motley  of  Larchmont,  N.  Y.,  just  before  her 
marriage  to  William  A.  Patterson  Jr.  on  July  30  at  the  Church  ei 
the  Transfiguration.  Mr.  Motley  is  president  and  publisher  of  Parade. 


Chi.  Tangle  Towns 
Winners  Announced 


Chicago 

A  South  Side  housewife  won 
the  $10,000  first  prize  and  a 
1955  Buick  in  the  Chicago  Daily 
News  Tangle  Towns  puzzle  con¬ 
test. 


80,000  Thrill 
At  Festival’s 


Night  of  Song 


The  contest  was  hailed  by 
Arthur  E.  Hall,  Daily  News 
general  manager,  as  highly  suc¬ 
cessful  from  a  circulation  stand¬ 
point.  More  than  203,000  en¬ 
tries  were  received  for  the  first 
54-town  series;  150,000  partici¬ 
pated  in  the  first  set  of  tie 
breakers  and  80,000  competed 
in  the  final  round. 


A  total  of  $25,315  in  cash 
and  bonus  awards  worth  about 
$8,000  w'ent  to  Tangle  Towns 
winners.  Bonus  awards  were 
given  to  contest  winners  who 
secured  two  new  six-month  sub¬ 
scriptions  to  the  Daily  News. 

The  Daily  News  announced  a 
new  puzzle  contest,  “Trix  and 
Treats,”  featuring  a  mystery 
message  in  a  modified  form  of 
a  crossword  puzzle. 


Chicago 

Midwest  music  lovers— 80,000 
strong — enjoyed  an  evening  of 
pageantry  and  song  at  the  26th 
annual  Chicagoland  Music  Fes¬ 
tival,  presented  by  the  Chicago 
Tribune  at  Soldiers  Field  here 
Aug.  20. 

A  cast  of  8,000,  headed  by 
Festival  stars  Eddie  Fisher, 
Florian  ZaBach  and  Mahsli* 
Jackson,  entertained  the  huge 
throng.  This  year’s  event  pro¬ 
vided  a  wide  variety  of  color 
and  melody,  with  Philip  Mai- 
well.  Festival  director,  as  mis¬ 
ter  of  ceremonies  of  the  big 
show  on  Chicago’s  lakefront. 


Monday  Boone 

NEA  Service  has  set  the  date 
for  release  of  its  five-week  story 
of  Daniel  Boone.  The  30  five- 
column  products  start  Sept.  7 
and  run  till  Oct.  11.  Staffers 
Ralph  Lane,  artist,  and  Russ 
Vv  interbotham,  writer,  are  doing 
the  job. 


Sports  on  Green 

The  New  York  Herald  Trib¬ 
une  is  going  to  three-section 
makeup  on  its  daily  issue  in 
September,  the  third  section  on 
greenish  newsprint  being  de¬ 
voted  to  sports  and  entertain¬ 
ment  features 


Tall  TV  Tower 

Chicago 

WGN-TV  ^Chicago  Tribune) 
is  transmitting  from  a  311-foot 
mast  atop  the  new  Prudential 
tower.  The  antenna  extends  914 
feet  above  ground  level. 


56-Page  This  Week 

This  Week  magazine  for  Sept. 
11  will  consist  of  56  pages,  the 
largest  edition  in  the  Sunday 
supplement’s  20  years  of  pub¬ 
lishing.  Printing  of  the  extra- 
large  size  has  been  made  pos¬ 
sible  by  new  press  installations. 


Davy  Crockett  Brigade 
Capitalizing  on  the  popular¬ 
ity  of  “Davy  Crockett,”  the 
program  included  a  brigade  of 
300  boys  in  coonskin  caps  and 
a  YMCA  boys’  chorus  which 
sang  the  ballad  of  their  hero. 
One  7-year-old,  winner  in  the 
Tribune’s  Davy  Crockett  photo 
contest,  was  presented  to  the 
crowd  as  an  honored  guest 
Typical  of  the  spectacular 
features  were  a  pageant  depict¬ 
ing  the  Chicago  fire  of  1871. 
2,000  Boy  Scouts  in  circus 
stunts,  massed  marching  bands 
and  a  gigantic  fireworks  dis¬ 
play.  The  traditional  match 
lighting  ceremony  took  on  added 
significance  when  Mr.  Maxwell 
asked  that  it  be  conducted  in 
the  memory  of  Col.  Robert  R 
McCormick,  late  editor  and  pub¬ 
lisher  of  the  Tribune. 
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promotion 


Peoria  Gives  Admen 
Something  to  Chew  On 


Too  many  advertisers  think 
tint  once  a  week  is  enough  to 
wlvertise.  Clarence  S.  Mugge, 
promotion  manager  of  the  Pe¬ 
oria  (III.)  Journal  Star,  and 
his  associates  disagree.  They 
point  to  Wrigley’s  chewing  gum 
as  an  example  of  better  adver¬ 
tising  practice — and  they  make 
the  point  to  their  advertisers  by 
sending  them  a  package  of  gum 
to  chew  over. 

“If  Wrigley  can  advertise  a 
5c  product  six  days  every  week 
for  five  and  a  half  years,”  Mr. 
Mugge  says,  “we  believe  our  ad¬ 
vertisers  who  .sell  products 
worth  many  times  the  price  of 
a  package  of  gum  should  adver¬ 
tise  more  than  once  a  week.” 

The  idea  was  used  success¬ 
fully  by  the  Journal  Star’s 
classified  department  some  time 
ago.  It  urged  advertisers  to  be 
in  the  paper  seven  days  a  week. 

No  Small  Town 

When  it  comes  to  live  promo¬ 
tion,  the  -e  is  no  such  thing  as 


a  “small  town”  newspaper. 
That’s  what  this  corner  has 
always  maintained,  and  always 
there  is  a  “small  town”  news¬ 
paper  that  comes  along  to  prove 
the  point.  This  week  it’s  the 
Greenville  (Tex.)  Banner. 

Greenville  is  a  city  of  20,000. 
You  get  some  idea  of  the  kind 
of  newspaper  the  Banner  is 
from  its  modest  slogan,  “Usual¬ 
ly  first — always  reliable.”  You 
get  a  better  idea  of  the  kind  of 
newspaper  the  Banner  is  from 
its  promotion.  Practically  every 
issue  of  the  paper  carries  some 
promotion  in  it,  promotion  cov¬ 
ering  every  department  and  ac¬ 
tivity. 

One  day,  for  instance,  there 
might  be  a  story  introducing 
readers  to  some  of  the  route 
carriers  who  battle  all  kinds  of 
weather  to  get  the  paper 
through  to  subscribers.  Or  there 
might  be  a  full  page,  in  two 
colors,  telling  readers  that  “sud¬ 
denly  we  are  at  your  door.” 
This  is  a  wonderful  ad  that  tells 


the  story  of  the  newspaper  and 
its  service  to  readers  in  fine 
and  dramatic  terms. 

Or  there  might  be  an  ad 
pointing  out  to  readers  that 
what  they  get  in  a  10-page  edi¬ 
tion  of  the  paper  would  take  a 
radio  or  TV  announcer  nine  and 
a  half  hours  to  relay  to  them. 
Can  you  think  of  a  more  drama¬ 
tic  way  to  point  up  how  com¬ 
pact  a  package  the  newspaper 
is? 

Industry  Goal 

A  meeting  that  promises  to 
be  highly  productive  for  the  fu¬ 
ture  of  the  newspaper  industry 
will  take  place  Sept.  20  in  Phila¬ 
delphia.  It  will  be  an  explora¬ 
tory  meeting  to  exchange  ideas 
about  how  the  various  industry 
associations  may  work  together 
to  achieve  the  common  goal,  bet¬ 
ter  and  more  prosperous  papers. 

The  meeting  is  an  outgrowth 
of  conversations  between  Rich¬ 
ard  W.  Slocum,  president  of  the 
American  Newspaper  Publishers 
Association,  and  executive  vice- 
president  of  the  Philadelphia 
Bulletin,  and  Clifford  A.  Shaw, 
immediate  past  president  of  the 
National  Newspaper  Promotion 
Association. 

The  idea,  to  use  Dick  Slo¬ 
cum’s  language,  is  that  “the 
work  of  the  leading  newspaper 
associations  operating  at  the  na¬ 


tional  level  would  be  more  pro¬ 
ductive  if  there  were  broader 
knowledge  among  the  officers 
and  directors  of  each  of  these 
associations  concerning  the  ac¬ 
tivities  and  planning  of  the 
other  associations.” 

It  is  not  intended  that  this 
meeting  will  result  in  still  an¬ 
other  organization.  In  fact,  the 
opposite  is  intended. 

Wabash  Invitation 

What  can  you  do  with  a  nickel 
these  days?  Or  even  a  dime? 
The  Wabash  (Ind.)  Plain  Dealer 
sends  out  a  pasteboard  worth  a 
dime — and  you  can  do  plenty 
with  it.  You  can  use  it,  for  in¬ 
stance,  to  get  into  the  Jubilee 
Light  Celebration  in  Wabash 
Sept.  14-17.  Wabash,  you  see, 
was  “the  first  electrically  light¬ 
ed  city  in  the  world” — and  next 
month  it  celebrates  the  75th  an¬ 
niversary  of  this  historic  event. 


More  Ads  in  Digest 

After  next  March  the  Read¬ 
er's  Digest  will  adopt  a  flexible 
format  to  permit  acceptance  of 
advertising  content  up  to  20% 
of  the  pages  in  any  issue.  Ad¬ 
vertisers  have  been  advised  the 
32-page  limit  on  ads  will  con¬ 
tinue  until  March.  The  20% 
limit  would  indicate  an  in¬ 
crease  to  about  42  pages. 


OStii 


NOW  IN  FULL  COLOR! 


H'yar  fhey  come — DAVY  CROCKETT  and  his  little  pal  JAMIE 
FLAGG — with  a  hoop  and  a  holler,  powder  horn  and  riflel 
Tracking!  Hunting!  Matching  woods-wisdom  with  war  painted 
Creeks. 

Written  and  illustrated  to  be  the  foremost  frontier  strip  ever  presented — Bringing  to 
old  and  young  the  legends  and  lores  of  one  of  the  most  colorful  periods  of  our  hisWy 
and  our  heroic  ancestors — Plus,  the  greatest  frontiersman  of  them  all — DAVY  CROCKETT. 

Daily  strip  now  appearing  in  over  100  newspapers.  SUNDAY  RELEASE  in  FULL  ACTION  COL¬ 
OR — Oct.  16,  1955.  TO  EVERY  EDITOR — SIR;  Here  is  a  feature  every  parent  will  sanction  and 
every  youngster  will  want  to  read,  and  will  remain  a  powerful  readership  builder. 

WRITE  FOR  RATES  —  DAILY  and  SUNDAY  —  TERRITORY  —  TODAY! 


COLUMBIA  FEATURES,  INC.,  36  W.  44th  ST.,  NEW  YORK  36,  N.  Y. 
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‘Disaffiliatior 
Policy  Rests 
On  ITU  Poll 


ITU  Financing 

(Continued  from  page  9) 


Upon  taking  over  the  paper, 
he  went  on,  he  hired  some  ad¬ 
vertising  men  away  from  the 
Review  Journal  and  he  took  all 
of  the  printers  off  the  picket 
line  and  employed  them  at  the 
scale  which  had  been  denied 
them. 

In  1950,  Mr.  Greenspun  dis¬ 
closed,  he  grabbed  at  an  op¬ 
portunity  to  buy  a  building 
worth  $126,000  for  $86,000,  with 
a  down  payment  of  $20,000  and 
10  years  for  the  balance.  He 
w’ent  further  “into  hock”  with 
Unitypo  and  his  total  debt  rose 
to  $120,000  which  was  covered 
by  a  chattel  mortgage,  and 
personal  notes  from  himself 
and  his  wife,  and  a  $100,000 
life  insurance  policy. 

The  building,  he  explained, 
had  been  financed  by  the  Re¬ 
construction  Finance  Corpora¬ 
tion  and  he  could  not  acquire  it 
directly  for  newspaper  uses,  be¬ 
cause  the  RFC  Act  forbade 
loans  to  newspapers  on  the 
theory  that  such  practices  could 
bring  the  press  under  govern¬ 
ment  control. 

Building  Transaction 

So,  he  said,  the  title  to  the 
building  was  left  in  the  name 
of  the  original  owner,  a  plumb¬ 
ing  firm,  and  when  it  got  into 
tax  difficulties  the  government 
took  a  lien.  This  became  of 
concern  to  the  ITU  officers  and 
they  arranged  for  Unitypo  to 
buy  the  building  and  lease  it 
to  the  Sun.  Tax  problems 
prompted  Unitypo  to  assign  the 
title  to  Mr.  Greenspun,  he  said, 
keeping  the  deed  in  escrow.  He 
now  owed  the  union  $165,000. 

The  publisher  valued  the 
present  assets  of  the  Sun  at 
$1,000,000,  adding  that  he  had 
refused  an  offer  of  that  amount 
from  supporters  of  Senator  Pat 
McCarran. 


Payroll  for  Strikers  ^ 

the  Tri-Ctttes  Herald  in  the 

The  back  shop  payroll  of  Pasco  area,  purchased  some 
$2,100  a  week,  exclusive  of  News  stock  and  then  went  to 
overtime  and  vacations,  pro-  court  to  obtain  delivery  of  it. 
vides  a  day  scale  (37^2  hours)  Mr.  Lee’s  stock  purcha.se  was 
of  $2.94  an  hour  or  $115.5Q  a  “worthless,”  Mr.  Randolph  told 
week.  The  night  scale  is  $3.08.  the  convention,  as  he  introduced 
In  five  and  one-half  years,  Mr.  Mr.  Parish,  “It  was  pledged  as 
Greenspun  said,  the  Sun  has  collateral  to  Unitypo,”  he  ex- 
paid  $500,000  in  wages  to  ITU  plained. 

men,  be.sides  Christmas  bonuses.  Mr.  Parish,  who  described  his 
“How  does  this  stack  up  career  as  an  associate  of  the 
against  picket  line  benefits?”  late  E.  W.  Scripps  and  the  late 
he  asked,  and  the  delegates  John  H.  Perry  in  several  news- 
cheered.  paper  ventures,  reported  that 

“Some  day  soon,”  he  pre-  the  Columbia  Basin  News  has 
dieted,  “the  Review  Journal  will  been  built  from  scratch  in  five 
ask  for  a  contract  with  the  ITU  years,  from  a  weekly  to  a  daily 
because  your  Unitypo  program  of  12,400  circulation,  as  against 
has  been  hitting  them  in  the  the  competing  daily’s  14,000. 
pocketbook.”  “We  will  turn  the  corner  this 

Describing  his  paper’s  con-  Fall^  and  you  will  have  an  inter- 
tinual  crusade  against  gangster-  in  the  paper,”  he  stated, 
ism  and  corruption  and  its  long  His  competitor,  according  to 
record  of  opposition  to  Senator  Mr.  Parish,  gets  financial  help 
McCarthy,  the  I^s  Vegas  pub-  from  a  powerful  group  in  the 
lisher  declared  the  union  should  Pacific  Northwest.  He  also  told 
be  proud  of  this  effort.  how  he  had  hired  Col.  Melvin 

Voorhees  as  “a  fighting  editor” 
44-Page  I’apers  after  the  latter  won  exonera- 

If  he  wanted  to  “play  ball”  tion  in  court  martial  for  having 
with  the  reactionary  forces  in  published  a  book  that  was  criti- 
Nevada,  Mr.  Greenspun  assert-  cal  of  army  censorship. 


Contracts 

(Continued  from  page  7) 
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Chrysler  Windsor  4-Door  Sedan 

THE  LOOK 


It’s  America’s  newest  love  affair 


Last  Xovomber.  when  the  1955 
f'hrssler  Corporation  cars  were  intro- 
dticecl,  it  was  immediately  clear  that 
America  liked  THE  FORWARD  LOOK'. 
Now,  after  six  months,  it  is  fair  to  say 
America  /otev  THE  FORWARD  LOOK. 
Peoide  who  own  these  cars  say  they’re 
the  finest  thes  ’ve  ever  driven. 

America’s  motorists,  long  aware  of  the 
mechanical  excellence  of  Cdirysler  Cor¬ 
poration  cars,  are  finding  even  more 
special  values  in  THE  FORWARD 


LOOK  than  they  might  have  expected. 
No  cars  were  ever  so  responsive,  so 
effortless  to  drive,  so  sure  to  handle. 


The  full-time  Power  Steering  affords 
far  greater  control  and  ease  than  part- 
time  devices  of  other  makes.  The  finest 
\’-8  engines  and  6’s  made  provide  more 
efficient  power.  Exclusive  Power  Flite 
provides  the  hest  comhination  of 
smoothne.ss  and  acceleration  of  any 
automatic  transmission.  The  modern 
positioning  of  the  drive  selector  on  the 


dash  makes  for  easier,  surer  operation. 
Perhaps  even  more  compelling  is  the 
beau f  II  of  THE  FORWARD  LOOK -a 
long,  low,  wholly  contemporary  style 
that  suggests  motion  even  when  the  car 
is  standing  still! 

To  inspect  and  to  drive  the  cars  of 
THE  FORWARD  LOOK  is  to  establish 
a  new  sense  of  value  of  today’s 
motorcars.  THE  FORWARD  LOOK  has 
caught  on.  This  truly  is  the  year  to 
change  to  a  (.'hrysler  Corporation  car! 


CHRYSLER  CORPORATION 


PLYMOUTH  •  DODGE 

Copyrlfhl  1955  by  Chrysler  Corporation 


DE  SOTO  •  CHRYSLER  •  IMPERIAL 

See  Chrysler  Corporation's  (real  TV  shows,  "Shower  of  Stars"  and  "Climail”  Thursday  evenings,  CBS  TV  Network. 
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Unitypo  Funds 

(Continued  from  page  9) 


special  assistance  grants  from 
the  regular  defense  fund.  Its 
principal  interests  mentioned 
during  debate  included  subsi¬ 
dies  to  newspapers  in  Hamilton, 
Ont.,  Jamestown,  N.  Y.,  Tren¬ 
ton,  N.  J.,  Colorado  Springs, 
Colo.,  Las  Vegas,  Nev.,  and 
Pasco,  Wash.;  also  Labor’s 
Daily,  a  national  newspaper  fea¬ 
turing  union  news  but  also  pub¬ 
lishing  a  local  edition  of  some 
50  000  copies  for  free  distribu¬ 
tion  in  the  Quad  Cities,  Ill. 
strike  zone;  a  group  of  weeklies 
in  the  Miami  suburbs;  and  de¬ 
velopment  of  the  Brewer  Key¬ 
board  as  a  device  to  make  it 
easier  for  ITU-trained  printers 
to  operate  tape  perforators 
where  publishers  grant  juris¬ 
diction  over  them  to  the  union. 

5  Hours  of  Debate 

President  Randolph  allowed 
debate  of  the  defense  policy  to 
run  on  and  on,  while  torrential 
rain  from  Hurricane  Diane  kept 
delegates  from  thinking  about 
ball  games,  boat  rides,  horse 
races  or  other  extracurricular 
convention  excitement.  He  held 
opposition  speakers  to  a  10- 
minute  limit  and  ruled  that  the 
five  members  of  the  Executive 
Council  were  not  bound  by  it. 
Out  of  the  five  hours  of  talking 
the  “Big  Five”  took  up  two 
hours. 

The  Independents  called  for 
a  roll  call  fiist  on  the  adoption 
of  the  minority  report  which 
favored  the  liquidation  of  Uni¬ 
typo’s  remaining  assets  and  a 
reversion  to  fighting  strikes  “in 
the  manner  that  built  our  union 
to  its  strongest  peak  prior  to 
the  innovation  of  printers  as 
publishers.” 

The  minority  report  rejected, 
two  delegates  said  they  desired 
a  roll  call  also  on  the  majority 
report  b*Tanse  they  opposed  a 
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referendum  on  policy  but  favor¬ 
ed  a  referendum  on  raising 
funds.  Mr.  Randolph  sought 
and  obtained  authority  for  a 
second  roll  call  and  the  business 
in  hand  was  finally  completed 
at  8:30  p.m.  The  session  began 
at  2  p.m.  Hungry  wives  filled 
the  visitors’  gallery. 

No  Leniency  for  His  Foes 

No  new  arguments,  pro  or 
con,  were  heard  on  the  entire 
subject.  Mr.  Randolph  acknowl¬ 
edged  that  six  News-Digest  pa¬ 
pers  which  were  br^ought  into 
being  soon  after  the  Atlanta 
convention  of  1951  sanctioned 
the  Unitypo  operation  had  to  be 
abandoned  a  year  ago  because 
the  members  wouldn’t  approve 
a  special  assessment.  He  ac¬ 
cused  the  Independent  Party  of 
making  the  defense  program  a 
whipping  boy  for  political  pur¬ 
poses  and  he  pinned  the  tag  of 
“racketeers”  on  each  of  the  In¬ 
dependent  Party  officers,  whom 
he  named.  “I  don’t  intend  to  be 
lenient  on  them  from  this  min¬ 
ute  on,”  he  declared. 

Early  in  the  convention  Mr. 
Randolph  had  ordered  sergeants 
to  remove  a  “lousy”  opposition 
pamphlet  because  it  lacked  the 
union  label.  It  contained  ques¬ 
tions  about  Unitypo  transac¬ 
tions. 

In  a  dramatic  peroration  to 
his  main  speech  in  defense  of 
Unitypo,  Mr.  Randolph  accused 
the  opposition  of  vilification  and 
suggested  that  they  should  be 
expelled  from  the  union  for  dis¬ 
loyalty.  He  said  he  would  be 
quite  happy  if  the  Progressives 
chose  someone  in  his  place  to 
run  for  the  presidency  next 
May.  There  was  some  applause 
and  Mr.  Randolph  remarked 
that  it  came  from  the  Independ¬ 
ents. 

“Now  I  am  going  to  disap¬ 
point  them,”  he  added,  “by  say¬ 
ing  that  if  I  am  nominated  I’m 
going  to  run,  and  I’m  going  to 
make  it  iust  as  miserable  for 
the  Independents  as  T  can.” 
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‘Brother,  I’ve  Had  It!’ 

When  Stanford  S.  Sherburne 
of  Oklahoma  City,  signer  of  the 
minority  report,  was  recognized, 
he  walked  to  the  floor  micro¬ 
phone  and  shouted,  “Whew! 
Brother,  I’ve  had  it!” 

The  opposition  was  always  at 
some  disadvantage  in  the  de¬ 
bate.  Not  only  was  it  restricted 
in  time — though  Mr.  Randolph 
gave  every  one  a  chance  to  talk 
— but  it  was  held  under  wraps 
by  union  law  forbidding  the  ex¬ 
posure  of  union  affairs  unless 
done  with  the  approval  of  the 
Executive  Council.  Several 
times  when  Independent  spokes¬ 
men  offered  to  recite  evidence 
of  what  they  claimed  was  good 
reason  why  the  union  should 
get  out  of  the  publishing  busi¬ 
ness  they  were  admonished  by 
Mr.  Randolph  to  obey  the  law. 

Over  protests  that  he  had 
barred  the  material  from  the 
convention  floor,  Mr.  Randolph 
permitted  his  supporters  to 
wave  copies  of  the  “scurrilous” 
pamphlets  and  refer  to  the  con¬ 
tents  because,  he  ruled,  they 
had  a  right  to  refute  the  in¬ 
sults.  He  indicted  the  Inde¬ 
pendent  leadership  for  “the 
crime  of  making  members  of 
this  union  believe  that  they 
don’t  have  to  defend  them¬ 
selves  in  this  wicked  world.” 

ANPA  Is  Target 
The  “ANPA  line”  was  the 
favorite  target  of  administra¬ 
tion  speakers,  but  Secretary- 
Treasurer  Don  F.  Hurd  tem¬ 
pered  the  attack  somewhat  with 
the  statement  that  a  great 
many  newspaper  publishers  are 
friendly  and  have  exhibited  a 
willingness  to  get  along  with 
the  union  on  a  reasonable  basis. 

“With  them,”  he  said,  “we 
have  no  quarrel.  Some,  how¬ 
ever,  have  been  stubborn,  insist¬ 
ing  on  our  members  relinquish¬ 
ing  rightful  and  essential  jur¬ 
isdiction  over  composing  room 
and  mailing  room  operations.” 

Because  of  the  threat  of  com¬ 
petition  from  a  Unitypo-fi- 
nanced  paper,  Mr.  Hurd  said, 
here  are  publishers  “in  con¬ 
siderable  number”  who  desert 
the  “ANPA  line”  of  resistance 
lest  they  lose  their  “valuable 
and  profitable  newspaper  mon¬ 
opoly.” 

He  argued  that  Unitypo  was 
the  least  expensive  form  of  de¬ 
fense,  since  it  created  payrolls 
for  ITU  members  who  might 
otherwise  have  to  be  given 
strike  benefits  over  an  indefin¬ 
ite  period. 

I  Where  Is  Union’s  Democracy? 

I  What  the  opposition  attack 
had  in  the  way  of  eloquence  by 
its  leading  voice,  H.  C.  Murray 
I  of  Richmond,  was  apparently 


more  than  offset  by  the  magnet- 
ism  of  the  officers’  case  his. 
tories  of  success  in  struggles  for 
union  survival. 

In  the  place  of  the  late  John 
J.  Stack,  who  was  a  loyal  lieu- 
tenant  of  Mr.  Randolph’s  for 
years,  the  Albany  local  No.  4 
sent  to  the  convention  William 
A.  Glass,  who  cast  himself  in 
the  role  of  a  persistent  critic 
of  the  ITU  leader.  In  answer 
to  Mr.  Randolph’s  charge  that 
the  Independents  were  moti¬ 
vated  entirely  by  false  pietj- 
on  the  question  of  union  de¬ 
fense,  Mr.  Glass  said; 

“We  have  talked  about  de¬ 
mocracy  off  and  on  during  this 
convention.  Now,  where  has 
the  democracy  been?  Has  it 
been  when  the  president  stands 
on  the  platform  and  abuses  the 
members  because  they  have  a 
thought  of  their  own  ?  That  is 
not  democracy;  that  is  democ¬ 
racy  in  its  lowest  form.” 

Mr.  Glass  critic’zed  the  busi¬ 
ness  of  publishing  throw-away 
newspapers,  such  as  Unitypo's 
weeklies  in  the  Miami  area. 

“Nobody  reads  them,”  said 
the  Albany  delegate.  “In  order 
to  get  anything  read  you’ve  got 
to  sell  it.” 

A  Miami  delegate  hurled  a 
copy  of  the  North  Dade  Jouml 
at  the  speaker  and  cried  out 
“The  paper  is  filled  with  ai'. 
Do  you  suppose  the  merchants 
would  run  them  if  they  didn’t 
get  read?” 

With  the  comment  from  the 
Laws  Committee  that  then 
was  “no  surer  way  to  consign 
ITU  to  oblivion,”  the  conven¬ 
tion  dealt  quick  death  to  a  pro¬ 
posal  that  no  union  funds  shall 
be  used  to  subsidize  or  main¬ 
tain  commercial  newspapers. 

• 

NLRB  Examiner  Finds 
Discrimination  on  Pay 

Washington 
An  NLRB  trial  examiner  has 
recommended  that  News  Print¬ 
ing  Co.,  Inc.,  of  Paterson,  N. 
J.,  be  ordered  to  increase  the 
wages  of  several  printers  who 
allegedly  were  left  out  of  a  gen¬ 
eral  increase  because  they  en¬ 
gaged  in  union  activity. 

Examiner  W.  Gerard  Bynr 
followed  a  previous  ruling  by 
the  Board  in  denying  the  com¬ 
pany’s  contention  that  the  in¬ 
dividuals  actually  are  “fronting 
for  the  International  Typogra¬ 
phical  Union,  which  has  n« 
qualified  as  a  party  under  the 
'Taft-Hartley  Act  and  cannot 
use  the  services  of  the  Board. 

If  the  Examiner’s  finding  is 
sustained,  the  newspaper  would 
be  obliged  to  pay  an  increase 
of  $5  a  week  to  five  employes 
over  a  period  since  1953. 
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They’ve  bounee  where  it  counts  in  New  England 


From  {rogmen’!«  s^uils  to  tires  to  foam  mattresses! 
Few  people  realize  it  but  New  England’s  right 
behind  Akron  .  .  .  been  a  leader  in  rubber  since 
Charlie  Goodyear  started  it  all  back  in  1839  on  a 
kitchen  stove  in  Woburn,  Mass. 

Just  look  at  ’em!  Employment  at  U.S.  Rubber’s 
Fisk  tire  factory  is  up  18%  in  a  year.  They  em¬ 
ploy  3,300  in  this  one  plant  .  .  .  some  11,000  more 
in  footwear  and  other  lines  all  through  New  Eng¬ 
land.  Hood  Rubber  turns  out  94.000  pairs  of  shoes 
a  day  with  6,000  people — plus  floor  tile,  molded 
rubber  and  other  products. 

Goodrich  has  a  S3.5  million  expansion  program 
going.  In  the  same  town  is  industrial  rubber 
supplier,  Nicholas  Engineering.  Goodyear’s  just 
spent  $750  thousand  to  modernize  its  sole  and 
heel  plant.  Elsewhere  .  .  .  Davol  drug  sundries. 
Firestone  industrial  products,  Acushnet  golf  balls, 
Boston  Woven  Hose,  Davidson  Rubber  .  .  .  the 
list  goes  on  and  on. 

But  rubber  isn’t  all  NE’s  going  to  town  with. 
They’re  building  and  buying  in  all  kinds  of  manu¬ 
facturing  and  service  industries,  retailers  and 
commercial  establishments.  They’re  racing  to  rack 
up  one  of  the  best  12-months  in  their  history  .  .  . 
earning,  saving  and  spending  more  per  capita  than 
any  other  region  in  the  nation.  The  market’s  teem¬ 
ing  with  customers!  And  they’re  ready  to  be  sold 
.  .  .  with  some  well-planned  advertising  in  these 
New  England  Newspapers. 


Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 

CONNECTICUT— Ansonia  Sentinel  (E), 


MAINE — Bangor  Daily  News  (M). 
VERMONT — Barre  Times  (E).  Benning¬ 
ton  Banner  (E),  Burlington  Free  Press 
(M).  Rutland  Herald  (M). 

MASSACH USETTS— Boston  Globe  (M&E). 
Boston  Globe  (S).  Brockton  Enterprise  & 
Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News 
(E),  Haverhill  Gazette  (E),  Lawrence 
Eagle-Tribune  (M&E),  Lynn  Item  (E), 
North  Adams  Transcript  (E),  Pittsfield 
Berkshire  Eagle  (E),  Taunton  Gazette 


(E),  Waltham  News  Tribune  (E),  Wor¬ 
cester  Telegram  and  Evening  Gazette 
(M&E),  Worcester  Sunday  Telegram  (S). 
NEW  HAMPSHIRE  — Concord  Monitor- 
Patriot  (E).  Manchester  Union  Leader 
and  New  Hampshire  Sunday  News  (M, 
E&S). 

RHODE  ISLAND— West  Warwick  Paw- 
tuxet  Valley  Daily  Times  (E),  Providence 
Bulletin  (E).  Providence  Journal  (M), 
Providence  Journal  (S),  Woonsocket  Call 
(E). 


Bridgeport  Post  (S),  Bridgeport  Post- 
Telegram  (M&E).  Bristol  Press  (E). 
Danbury  News-Times  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S). 
Hartford  Timn  (E),  Meriden  Record- 
Journal  (M&E).  New  Britain  Herald  (E). 
New  Haven  Register  (E&S).  Norwich 
Bulletin  and  Retard  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  & 
American  (M&E),  Waterbury  Republican 
(M&S). 
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Court  Photos 

{Continued  from  page  12) 


or  affect  the  judicial  proceed¬ 
ings  in  any  way. 

“We  feel,  therefore,  that  the 
demonstration  was  completely 


courtroom  by  accredited  press 
photographers  may  in  proper 
circumstances  have  a  salutary 
effect  upon  the  public  to  whose 
enlightenment  the  functions  of 
a  free  press  contribute  so  vital- 


Randolph  Irate  SlvfLTS? 

A  ^  it.  Sit  down!” 

TtI  T  Q  m  cf  in  Of  Originally,  the  Executive  Con- 

111  l^dlllUdollllg  cil  refused  to  submit  the  Hout 


a  iree  press  coninouie  so  viiai-  y  j  y  I  ton  proposition  for  a  constitn- 

ly.  Where,  therefore,  in  the  J7j[Q11S1Q11  J_jOC3.J  amendment  to  go  to  a 


opinion  of  the  judge  presiding 
at  a  trial  or  hearing,  it  appears 


referendum  because  it  had  not 
Boston  been  submitted  “in  proper 
successful  and  proved  conclu-  that  photographs  can  be  taken  losing  no  time  in  carrying  form.”  Under  the  union’s  laws, 
sively  that  Canon  35,  adopted  in  by  accredited  press  photogra-  ^  promise  to  be  “miserable”  f^e  Houston  local  was  required 
an  era  when  press  photogra-  phers  vrithout  intefering  with  to^g^d  his  foes  ITU  President  exhaust  the  appeal  procedure 
phers  did  not  have  the  versatile  the  regular  and  customary  pro-  Randolph  gave  a  tongue-lashing  before  taking  the  matter  into 

equipment  they  have  today,  cedure  of  the  trial  or  hearing  in  - ^  t,.  -  . 

should  now  be  relaxed.  that  court,  and  without  creating 

“Today,  picture  reporting  is  any  misconceptions  with  regard 
on  a  par  with  word  reporting  thereto,  such  photographs  may 
in  giving  the  news.  The  bench,  be  taken  therein  during  the 

course  of  the  trial  or  proceed¬ 
ing,  as  may  be  permitted  by 
said  Court.” 


bar  and  press  alike  have  an  ob 
ligation  to  inform  the  public  by 
means  of  this  kind  of  discreet 
photo  reporting.  We  hope  that 
this  experiment  will  lead  to 
greater  cooperation  among  all 
three  groups.” 

New  Canon  Suggested 


to  the  leaders  of  the  Houston  court.  It  chose  instead  to 

local  on  the  final  day  of  the  con-  f*^®  fbe  suit  and  last  June  Su- 
vention  here.  .John  L 

After  the  explosion  the  con-  Niblack  ruled  that  rejection  of 
vention  voted,  almost  unani-  fbe  proposition  was  “aibitrary 
mously,  to  authorize  the  Ex-  supported  by  the  facts." 

ecutive  Council  to  discipline  the  ^oold 

Houston  local  by  expulsion  or  compel  the  officers  to  allow  a 
otherwise,  unless  its  membership  ntembership  vote  on  the  ques¬ 
tion. 


AFL  Invited  to  Defend  Suit 
An  appeal  is  being 


Courts  desolve  the  duty  of  keep 
ing  and  maintaining  the  dignity 
inherent  in  the  courts  and  so 
essentially  part  of  the  due  ad¬ 
ministration  of  justice.  The 


question  which  was  merely  pro¬ 
posed  and  was  not  a  part  of 
union  law  yet. 


Mr.  Costa  and  his  colleagues 

worked  all  night  at  the  Phila-  takes  action  to  withdraw  a  law 
delphia  Bulletin  photographic  suit  against  the  ITU  officers. 

department  to  get  the  candid  jj^  fij-gt  round  of  the  liti-  _  _  _ ^ 

shots  ready  for  display  at  the  nation  the  Houston  local  won  from  the  decision  by  the  ITU 
Mr.  Costa  suggested  further  ABA  sessions  on  Tuesday  morn-  ^  decision  by  an  Indiana  judge  officers  on  the  ground  that  it  u 
a  new  Canon  of  Ethics  as  fol-  mPT-  that  the  ITU  officers  illegally  improper  interference  with  the 

lows:  Walter  Lister,  managing  edi-  barred  from  referendum  a  pro-  internal  affairs  of  a  union.  By 

“Proceedings  in  court  should  tor  of  the  Bulletin,  who  with  J.  position  which  was  aimed  at  resolution  adopted  at  the  con- 
lie  conducted  with  fitting  dig-  Russell  Wiggins  of  the  Wash-  restricting  the  expenditure  of  vention  the  American  Federa- 
nity  and  decorum.  Upon  the  ington  (D.  C.)  Post  and  Times  union  funds  for  political  pur-  tion  of  Labor  will  be  invited  to 

Herald,  were  credited  by  Mr.  poses.  participate  in  the  appeal  in 

Costa  with  obtaining  the  agree-  Albert  C.  Munson,  leader  of  the  interest  of  defending  all 
ment  which  made  the  expei-i-  Houston  delegation,  in-  unions  from  court  control, 

ment  possible,  told  the  Bui-  formed  the  convention  that  the  ITU  officers  asserted  that  the 
...  -  ..  ,  department  to  give  members  had  already  de-  court’s  reasoning  was  baaed 

privileges  of  the  press  under  full  cooperation  to  the  special  .  a  322  to  244  vote  to  primarily  on  the  intent  of  the 

the  law  deserve  the  appreciative  NPPA  team  in  the  development  continue  the  lawsuit.  constitutional  amendment 

consideration  of  the  judiciary,  of  the  pictures. 

“The  high  importance  of  the  Mr.  Costa  said  that  all  state  Kxpelled  Member  on  ITU 

press  as  an  agency  of  modem  press  associations,  press  photog-  ^ 

civilization  is  nowhere  more  raphers  associations,  educators  The  matter  first  came  up  in  a 

freely  recognized  than  in  the  groups,  journali.sm  fraternities,  report  of  the  Appeals  Commit- 
courts  of  justice  and  should  be  etc.  received  an  advance  report  tee  which  sustained  the  Execu- 
inviolably  preserved.  Acknowl-  on  the  experiments  and  will  be  tive  Council  in  refusing  to  up- 
edging  that  the  proper  dissemi-  kept  informed  on  the  results.  hold  the  Houston  local’s  expul- 
nation  of  news  by  a  free  press  Philadelphia  photographers,  sion  of  a  member,  Kenneth  Da¬ 
is  not  in  and  of  itself  limited  who  watched  the  experiment  vis,  who  was  charged  with  con-  Richard  Car^nter,  who  killed 
solely  to  the  mere  printed  word,  with  special  interest,  said  they  duct  unbecoming  a  union  mem-  policeman  and  wounded  an- 
and  in  the  light  of  present  were  amazed  that  Mr.  Costa  ber.  The  local  sought  to  punish  other,  provided  the  suspense  and 

scientific  advancements,  the  vis-  and  his  group  were  able  to  get  him  for  remarks  that  assailed  ,hrilli'ng  climax  for  one  of  Chi- 

ual  record  coequally  with  the  such  good  pictures  in  the  light  the  instigators  of  the  lawsuit  cago’s  most  dramatic  crinie 

printed  word  is  now  fundamen-  normally  provided  in  the  Union  as  “anti-union”  men.  The  glories.  The  capture  of  the  26- 

Ijcague’s  Lincoln  Hall.  Houston  group  interpreted 

Mr.  Costa’s  group  said  they  “anti-union”  to  mean  the  same 
were  a  little  disappointed  that  as  “rats.” 

an  actual  mock  trial  was  not  When  a  delegate  asked  Mr. 

used  for  the  experiment.  The  Randolph  whether  Mr.  Davis  . . 

mm  I  session  they  covered  photogra-  had  since  been  retained  as  a  pictures  taken  by  a  hardwart 

IT  you  hav*  intarnational  buiinett!  phically  consisted  of  an  “argu-  special  ITU  representative,  the  store  clerk.  Charles  F.  Norton 

ment  which  is  a  regular  an-  president  banged  his  gavel  and  the  amateur,  first  fumisW 

nual  feature  of  the  convention,  angrily  replied  that  yes,  he  had  ,he  Sun-Times  with  a  picture 

The  question  before  the  given  Mr.  Davis  the  job  because  on  Wednesday  night  of  Police- 

“court”  was  shall  the  Mythical  he  had  been  fired  as  a  proof-  man  Kerr  receiving  the  last  ritee 

State  of  Franklin  Enact  a  Mea-  reader  after  he  made  one  mis-  as  he  lay  wounded  in  the  movif 

sure  for  the  Regulation  of  the 
Small  Loan  Bu.siness? 


Store  Clerk  Shoots 
Dramatic  Pictures 

Chicago 

citywide  manhunt  for 


The 


tally  part  of  the  publication  and 
dissemination  of  news  by  a  free 
press,  we  recognize  that  the 
taking  of  photographs  in  a 


year-old  gunman  was  reported 
in  a  blaze  of  screaming  held- 
lines  and  scores  of  on-the-spoi 
pictures. 

The  Biin-Times  presented  two 


you  hav*  intarnational  buiinett! 
int*r*ttt  aitociated  with  publithing.l 
printing,  advortiting  or  comm*rcial| 
radio,  and  you  want  to  keep  in  touch! 
with  thota  activitiei  in  Auttralia  and! 
New  Zealand,  read  Nawipapar  Nawi,i 
the  national  monthly  butinait  nawt- 
paper  devoted  to  thota  cloiely  re¬ 
lated  intaraitt  of  "Down  Under." 


The  fact  that  Lincoln  Hall 
has  balconies  and  alcoves  stimu¬ 
lated  an  idea  among  the  press 


IS  Hamilton  St.,  Sydney  Auttralia, 
Annual  Subscription  to  U.  S.  $3.30.1 
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reader  after  he  made  one  mis¬ 
take  and  the  local  union  did 
evei’ything  possible  to  prevent 
him  from  getting  employment. 

Mr.  Randolph  branded  it  as  a 
“sordid”  exhibition  of  unionism 
photographers.  It  is  this:  is  it  and  added  that  he  had  assigned 
possible  at  some  future  date  Mr.  Davis  to  stay  in  Houston  Ma.scione,  who  was  sent  outot 
when  candid  camera  work  is  “to  watch  and  see  what  the  assignment  to  take  pictures  of 
accepted  as  a  legitimate  func-  union  was  up  to.”  He  shouted  policemen  offering  blood  to  Po¬ 
tion  of  covering  courts  that  at  the  inquiring  delegate:  “You  trolman  Kerr,  volunteered  to io- 
special  balconies  could  be  set  have  taken  advantage  of  the  nate  his  owm  blood  for  tte 
up  for  photographers?  chair  to  ask  a  question  instead  wounded  policeman. 


theater.  On  Thursday  ni^t 
Norton  delivered  again;  thi? 
time  a  shot  of  Carpenter,  bruisK 
and  bleeding  after  a  strugflt 
with  the  police. 

A  Tribune  photographer.  Phi- 
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Heindel  Recommends 
New  Look  at  Wages 

By  (Campbell  Watson 

Sax  Jose,  Calif,  pensation  will  benefit  manage- 
Developments  in  personnel  ment  as  well  as  the  individual.” 
selection  and  training  and  Mr.  Heindel  added  the  hope 
thoughts  about  better  compen-  that  publishers,  in  particular, 
sation  were  reported  at  the  “take  a  long  look  at  compensa- 
Western  Classified  Advertising  tion.” 

Association’s  annual  convention  Responsibility  to  personnel 
heie  Aug  21-24.  extends  to  the  time  of  hiring. 

An  announcement  that  26  declared  Charles  “Chic”  East¬ 
weekly  packages  devoted  to  wood,  Santa  Monica  (Calif.) 
newspaper  advertising  and  Outlook.  He  reported  on  the 
stressing  testimonials  will  short-  aptitude  tests  now  used  by  the 
ly  l)e  made  available  as  the  Outlook  and  on  similar  tests  in 
newest  move  in  “Operation  which  he  obtained  experience 
Step-Up”  was  made  by  Louis  E.  while  with  the  Riverside  (Calif.) 


Heindel,  past  president  of  the  Press-Enterprise. 

Newspaper  Advertising  Execu-  “I  honestly  feel  we  have  made 
fives  Association.  fewer  mistakes  since  applying 

.Attendance  was  the  greatest  these  tests,  he  said  of  the  use 
in  WCAA  history,  reported  L.  both  IQ  and  aptitude  tests 

H.  Egbert,  Salt  Lake  City  combination.  “They  give  us 

Deseret  \ews  and  Telegram.  «  "'ore  qualified  person  with 
Jack  Hathaway,  Alhambra  whom  to  start  training  and  are 
(Calif.)  Post-Advoeate,  was  well  worth  the  time.” 
elected  president.  Other  officers:  '^he  Outlook  gives  the  tests 

Hav  Henry,  San  Jose  (Calif.)  only  to  those  who  have  first 
Mercury-News,  first  vicepresi-  hhed  out  applications  and  met 
dent;  E.  Sidaway,  Victoria  (B.  preliminary  approval  from  both 
C.)  Colonist-Times,  second  vice-  ^he  classified  manager  and  the 
president;  Alyce  Feagan,  Van  supervisor.  The  qualifications 
(Calif.)  News,  treasurer;  those  required  of  sales 

and  Leola  Noel,  Las  Vegas  People  and  found  needful  in 
(Nev.)  Review-Journal,  secre-  ncw’spaper  studies  conducted  by 
tarv.  trained  psychologists. 

In  a  message  of  welcome.  New  Rate  Trend 

Henry  C.  Page,  general  man-  Worth  Wright,  San  Diego 
agei-  of  the  Mercury-News,  ob-  Union-Tribune,  reported  a 
served^  that  one-third  of  last  change  in  the  trend  of  rate 
month’s  Mercury-News  revenues  making. 

came  from  classified.  “For  a  great  many  years  we 

“You  need  to  convince  pub-  were  inclined  to  pattern  our 
lishere  in  general  that  classi-  rate  plans  after  display,”  he 
ned  can  be  a  gold  mine,”  he  .said.  “That  is,  we  granted  ex- 
suggested.  “On  the  other  hand,  tremely  low  rates  to  big  users 
m  some  eases  it  can  be  the  dif-  of  space. 


Chi.  Trib  Helps 
Johnny  to  Spell 

Chicago 

The  Chicago  Tribune’s  sim¬ 
plified  spelling  has  given  way 
to  the  conventional  spelling  of 
certain  words. 

“The  decision  to  give  up  the 
simplifications  was  reached  for 
a  number  of  reasons,”  said  the 
Tribune,  “but  chief  among  them 
was  the  desire  to  spare  school 
children  any  needless  confusion 
in  learning  to  spell.” 

Simplified  spellings  were  in¬ 
troduced,  said  the  Tribune,  with 
a  view  to  helping  children.  “We 
hoped  that  other  publications 
would  be  attracted  by  the  com¬ 
mon  sence  and  etymological 
rightness  of  sherif  and  tarif 
for  example,  but  this  hope  has 
lieen  disappointed,”  noted  the 
Tribune. 

After  a  week  of  conventional 
spelling,  the  Tribune  editorial 
commented:  “To  our  surprise, 
not  one  reader,  so  far  as  we 
are  aware,  noticed  the  change 
last  Monday.  We  did  not  re¬ 
ceive  a  single  letter  or  tele¬ 
phone  call  on  the  subject  until 
later  in  the  week  and  then  the 
question  came  from  a  profes¬ 
sional  newspaperman.” 

Conventional  spellings  have 
returned  for  such  words  as  ad¬ 
vertisement,  cotillion,  freight 
and  freighter,  paean,  bailiff, 
sheriff  and  solder.  The  Tribune 
has  also  restored  the  ph  in 
words  like  photograph  and 
sophomore.  For  the  pre.sent. 


however,  it  is  retaining  the  og 
endings  on  such  as  catalog  and 
the  et  ending  of  eigaret.  Like¬ 
wise  the  paper  is  holding  to 
tho,  thru  and  thoro  and  other 
simplified  forms. 


Ussher  Promoted 
To  MS  Position 

William  A.  Ussher,  has  been 
named  mechanical  superinten¬ 
dent  of  the  New  York  World- 
Telegram  and 
Sun,  it  is  an¬ 
nounced  by  N. 
S.  M  a  c  n  e  i  sh, 
business  m  a  n  - 
u  ager  of  the 
jW  newspaper. 

The  position 
o  f  composing 
room  superin- 

-  tendent,  which 

U.sh.r  Mr  Ussher  has 

held  since  1946, 
will  be  filled  by  his  assistant, 
James  J.  O’Connell. 

Mr.  Ussher,  now  in  his  24th 
year  with  the  Scripps-Howard 
newspaper,  joined  the  compos¬ 
ing  room  staff  in  1931,  the  year 
the  New  York  Telegram  pur¬ 
chased  the  New  York  War’d. 

A  veteran  of  37  years  in  the 
printing  business,  he  began  his 
career  with  the  New  York 
Times  in  1918.  Later  he  was 
employed  by  Hamilton  Press,  a 
printing  firm,  and  was  me¬ 
chanical  superintendent  of  the 
Wall  Street  News,  which  was 
ab.sorbed  by  the  Wall  Street 
Journal  in  1929. 


STRICTLY 

CONFIDENTIAL 


ference^^  between  success  and  “The  pendulum  is  very  de- 
lailure.”  finitely  swinging  the  other  way. 

Now  Riding  High  Classified  advertising  rate  cards 

“Wo  0.0  ate  now  being  made  which  give 

ne  are  riding  on  some  new  • .  .•  .  ii.  j 

high  figures,  and  we  all  look  ^"s'deration  to  our  thousands 

good.”  Mr.  Heindel  observed.  advertisers,  and 

“But  the  day  is  coming  when  we 

will  all  have  to  have  better  advertising  to 

trained  organizations.”  Professionals. 

Toward  that  future,  Mr.  •  V 

Heindel,  now  advertising  direc-  »  rioes  LoilStant 

tor  of  the  San  Jose  newspapers,  Washington 

said  that  teamwork  among  de-  Newspaper  copy  prices  have 
Partments  is  very  important,  remained  almost  constant  in  the 
Also,  he  strongly  advocated  past  few  years,  data  releaserl 
*  "ew  look  at  wages.  by  the  U.S.  Bureau  of  Labor 

*ou  should  look  at  your  Statistics  advise.  Using  1935- 
compensation  system.  In  too  1939  prices  as  the  base,  the 
many  cases  this  has  been  un-  Bureau  shows  1952  price  at  an 
changed  for  the  past  five  to  10  index  of  186;  1953,  193.1;  1954, 
jears,”  he  said.  “Good  com-  193.1;  June  .30,  1955,  197.4. 
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OUR  Hands  are  tied  and 
“Mum’s  The  Word"  when 
it  comes  to  giving  infor¬ 
mation  OTHER  than  that 
which  appears  in  EDITOR 
&  PUBLISHER  CLASSIFIED 
AD  COPY. 


IF  you  ore  hotHant  about  answering  ony  ads  in  our  Classified 
Section — you  may  send  your  application  addressed  to  eur  Clossified 
Manager  along  with  a  note  stating  whom  replies  ore  NOT  to  go 
to— We  will  than  either  Forward  or  Destroy  your  application. 
Naturally  we  cannot  tall  you  whot  disposition  we  moire — but  you 
tan  rely  on  us  to  follow  your  instructions. 


Flood  Report 

{Continued  from  page  11) 


outside  of  Waterbury  sent 
stories  of  the  disaster. 

James  T.  Galvin,  veteran  pol¬ 
ice  reporter  for  the  American, 
met  Gov.  Abraham  A.  Ribicoff 
at  the  devastated  Brooklyn  sec¬ 
tion  and  escorted  the  chief  ex¬ 
ecutive  among  the  ruins.  Sando 
Bologna,  military  news  reporter, 
and  Photographer  King  were 
among  the  first  to  visit  the  dam¬ 
aged  areas  in  the  lower  Nauga¬ 
tuck  Valley  towns.  Reporter 
Bulger  and  Photographer  Birch 
were  among  the  first  to  see  the 
damage  wrought  in  the  upper 
Naugatuck  Valley  up  to  Wins- 
ted.  Birch  finally  got  to  Wins- 
ted  on  Monday. 

The  large  plant  of  the  East¬ 
ern  Color  Printing  Co.,  owned 
by  the  same  stockholders  of  the 
American-Republican,  Inc.,  was 
extensively  damaged  when 
water  flooded  the  building.  The 
presses  and  engraving  depart¬ 
ments  will  be  restored  to  use  as 
soon  as  possible,  according  to 
William  B.  Pape,  publisher  of 
the  Waterbury  newspapers. 


flooded.  City  Editor  William 
Simmons  was  mobilized  into 
duty  with  the  102nd  Infantry 
Regiment.  He  was  immediately 
dispatched  to  Torrington. 

Managing  Editor  Joseph  Do¬ 
nahue  and  Publisher  Hennick 
were  at  wit’s  end  as  what  to  do 
next.  As  telephone  inquiries  on 
the  storm  situation  came  into 
the  office,  both  men  decided  they 
would  get  all  the  news  and 
photographs  possible.  The  bo¬ 
rough  of  17,000  was  suffering 
tremendous  loss  of  property  in 
the  business  seet’on  ond  at  the 
sprawling  U.  S.  Rubber  Co. 
plants. 


Amateur  Reporter 


Naugatuck  Daily 
Prints  At  Southington 

Naugatuck,  Conn. 

Knocked  out  by  the  Aug.  19 
flood  of  the  Naugatuck  River, 
the  Naugatuck  Daily  News  was 
forced  to  suspend  publication 
for  two  days.  But  the  paper  came 
out  on  the  third  day  with  the 
first  Sunday  edition  in  its  his¬ 
tory. 

The  mechanical  department 
and  the  flatbed  press  in  the 
newspaper  plant’s  cellar  were 
submerged  under  25  feet  of 
water.  Publisher  Rudolph  M. 
Hennick  estimated  the  loss  at 
about  $75,000. 

When  the  state  of  emeigeticy 
was  declared  early  Friday  as 
the  News’  cellar  was  being 


The  small  editorial  staff  was 
augmented  with  a  couple  of 
amateur  reporters  and  five  pro¬ 
fessional  photographers  were 
hired  to  get  pictures  of  the 
devastated  area,  much  of  it  in 
the  vicinity  of  the  newspaper 
office.  The  staff  of  the  Litch¬ 
field  Enquirer,  weekly  owned 
by  Mr.  Hennick,  came  to  Nauga¬ 
tuck  to  pitch  in  covering  the 
disaster. 

Mr  Hennick  realized  that  the 
competing  New  Haven  Register 
and  the  New  Haven  Journal 
Courier  would  come  out  with 
complete  stories  on  the  flood. 
The  neighboring  Ansonia  Sen- 
tinel  suspended  daily  publica¬ 
tion  because  its  plant  was  in¬ 
undated.  But  the  Republican  and 
American  in  Waterbury  only 
five  miles  away,  were  going  to 
come  out  with  editions,  pub¬ 
lished  in  Bridgeport. 

Publisher  Hennick,  in  the 
newspaper  business  more  than 
.35  years,  realized  how  helpful 
fellow  publishers  are  in  times 
of  dire  need.  The  management 
of  the  Danbury  New-Times  of¬ 
fered  to  print  the  News.  A1 
Loeb,  publisher  of  the  Southing¬ 
ton  News,  a  weekly,  also,  phoned 
to  offer  its  facilities.  The  week¬ 
ly  Bridgenort  Herald,  also 
volunteered  its  facilities. 

Emergency  telephone  service 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 


BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washington  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
William  T.  Stubblefield 
111  Sutter  SU 
Exbrook  2-5671-2 


was  installed  in  the  water-soak¬ 
ed  city  room  and  business  office. 
A  mobile  generator  provided 
electricity,  but  the  typesetting 
machines  and  other  equipment 
could  not  be  salvaged. 

First  Sunday  Edition 

By  Saturday  morning,  as  the 
ravages  of  the  flood  had  cre¬ 
ated  millions  of  dollars  of  de¬ 
struction,  Mr.  Hennick  decided 
to  print  the  first  Sunday  edition 
in  the  paper’s  5(X-odd  years. 

He  called  Mr.  Loeb  and  Gen¬ 
eral  Manager  William  Brainard 
and  told  them  he  would  accept 
their  offer  for  use  of  their 
equipment. 

On  Sunday  morning,  the  News 
came  out  with  a  six-page  edi¬ 
tion  (four  pages  were  of  pic¬ 
tures)  and  the  run  was  6,000, 
which  is  2.000  above  its  normal 
run.  Within  a  couple  of  hours, 
all  the  copies  were  sold. 

While  Joe  Donahue  and  his 
small  staff  were  compiling  the 
list  of  the  missing  and  a  num¬ 
ber  of  stories  on  the  emergency. 
Publisher  Hennick  was  arrang¬ 
ing  to  replace  his  destroyed  ma¬ 
chinery. 

Manufacturers  and  distribu¬ 
tors  in  Chicago,  Boston  and  New 
York  were  contacted  by  phone 
and  all  expressed  their  coopera¬ 
tion  in  sending  replacements. 
“All  suppliers  were  giving  me 
the  kindest  cooperation,”  Mr. 
Hennick  asserted.  Even  com¬ 
panies  who  had  never  sold  to 
the  News  management  were 
eager  to  assist. 

When  Mr.  Hennick  received 
assurance  from  Mr.  Loeb  that 
he  could  publish  indefinitely  at 
the  Southington  News,  he  said: 
“I  can’t  speak  too  highly  for 
what  he  has  done.”  Mr.  Hennick 
also  accepted  the  invitation  to 
use  the  News’  plant  to  publish 
his  weekly,  the  Litchfield  En¬ 
quirer. 

The  photographs  used  on  the 
four  pages  of  the  Sunday  edi¬ 
tion  were  proces.sed  with  a  Fair- 
child  Scan-A-Graver  similar  to 
the  one  at  the  Naugatuck  build¬ 
ing. 


State  police  in  the  tri-an 
area  were  determined  to  ken 
everyone,  including  the  pnt 
off  the  highways.  Special  eletri 
ance  had  to  ^  radioed 
police  headquarters  before  r. 
porters  could  g^et  through  ig 


some  cases. 


Amphibious,  Aerial 
Coverage  By  Boston 
Boston 

Boston  papers  used  airplanes, 
a  helicopter  and  rented  cars  to 
put  photographers  and  report¬ 
ers  on  the  spot  in  the  flood 
ravaged  areas  of  Connecticut, 
Massachusetts  and  Rhode 
Island. 

All  the  papers  kept  photog¬ 
raphers  flying  above  the  dis¬ 
aster  area  during  the  daylight 
hours  from  Aug.  19  through 
Aug.  22.  In  addition  reporter- 
photographer  teams  made  their 
way  as  best  they  could  to  the 
stricken  cities. 


Reporter’s  Nightmare 

A  Boston  Globe  reporte 
Frank  Harris,  lived  a  nightmtf 
Friday  night  in  Woonsocket,  I 
I.  He  had  borrowed  a  rovli«; 
and  was  rowing  down  one  d 
the  city’s  streets  when  the  » 
ment  retaining  wall  of  a  neirtj 
cemetery  gave  way.  He  told  b 
city  desk  that  he  found  himw; 
surrounded  by  floating  coffim 
and  human  skeletons  as  k 
rowed  to  safety. 

A  Boston  Herald  photogn- 
pher,  Frank  Cushing,  workisj 
near  Charlton,  Mass.,  saw  i 
good  chance  for  a  shot  of  i 
house  with  survivors  on  tk 
roof  about  to  go  over  a  dia 
He  leaned  far  out  over  da 
water  with  a  reporter  holdnf 
on  to  his  belt  to  get  a  better 
angle.  His  belt  broke  and  it 
was  only  the  quick  action  of  the 
reporter  and  passersby  ikc 
caught  him  by  the  legs  that  pre¬ 
vented  him  from  being  snep; 
down  the  river. 

Helicopters  were  imposafe 
to  get  for  photographic 
the  papers  reported.  However 
reporter  John  Luttrell  and  pk 
tographer  Bruce  McLean  of  tk 
Boston  Record  and  Awerim 
were  successful  in  getting  on 
to  ferry  them  from  SpringM 
Mass.,  into  Sheffield,  ConiL,i» 
of  the  isolated  flood  areas. 

A  Boston  Post  photogmpke- 
Dan  Sheehan,  and  a  reporter 
James  P.  Harrington  Jr,  hitdied 
a  ride  aboard  a  National  GniR 
amphibious  duck  to  tour  tie 
flooded  regions. 

All  papers  cancelled  daysiK 
and  worked  full  .staffs  throup 
the  weekend.  None  of  the  plut 
of  the  Boston  papers  w 
damaged  by  flood  waters. 

Radio  communications  pro»« 
their  worth  in  relaying  stories 
from  damage  areas.  The  Henk 
u.sed  a  combination  of  a  walkk- 
talkie  in  an  isolated  town  eaC- 
ing  to  a  radio  car  on  finnr 
ground.  The  operator  of  the 
dio  car  then  telephoned  tk 
story  to  Boston. 
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Flood  Extra  Publuhd. 
At  Honesdale,  Pa. 


HONESDAIX,  Pa  j 

James  Anderson,  new  n*  5 
aging  editor  of  the 
Citizen-Times,  which  ordinan-.- 
publishes  five  days  a  week,  I* 
out  an  extra  on  Saturday, 

20,  because  of  the  flood  fI"® 
visited  Honesdale. 
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Bristol  Press  Misses 
Only  One  Edition 

Bristol,  Conn. 
Although  the  basement  of  the 
Brutal  Press  Building  was 
flooded  with  six  inches  of  water, 
the  newspaper  missed  publica¬ 
tion  only  on  that  day.  It  was 
the  first  issue  that  the  paper 
had  missed  since  it  became  a 
daily  in  1916. 

Arthur  S.  Barnes,  publisher, 
reported  that  the  water  incapa¬ 
citated  the  motor  of  the  press, 
but  it  was  put  back  into  work¬ 
ing  condition  by  the  following 
day. 

Clarkson  Barnes,  Press  city 
editor,  used  the  only  telephone 
line  out  of  the  city.  He  told 
the  AP:  “I’ve  got  my  pants 
rolled  up  almost  to  my  hips,  and 
I  had  to  wade  through  four  feet 
of  water  to  get  to  a  phone.” 

Hartford  Courant  Uses 
Hartford  Times  Plant 

Hartford,  Conn. 
The  Hartford  Courant  was 
able  to  publish  its  Aug.  20  edi¬ 
tions  after  an  electric  power 
failure  knocked  out  its  mechan¬ 
ical  equipment. 

Several  newspapers  offered 
their  facilities  and  the  offer  of 
Publisher  David  R.  Daniel  and 
Production  Manager  Joseph  L. 
Woods,  Hartford  Times,  was 
accepted.  Courant  staffers  wrote 
their  stories  in  their  own  news 
room  by  flashlight  and  the  copy 
was  taken  to  the  Times  to  be 
processed  and  set  in  type. 

Hard-hit  weekly  newspapers 
included  the  Putnam  Patriot, 
the  Windham  County  Observer, 
Putnam  which  saved  only  its 
mailing  list,  and  the  Farming- 
ton  Valley  Herald. 

.\  Hartford  Times  staffer, 
\tilliam  P.  Pike,  dislocated  his 
shoulder  in  Unionville,  which 
adjoins  Farmington.  He  dic¬ 
tated  his  story  from  a  hospital, 
where  he  received  treatment. 

Mobile  Radio  Brings 
First  Flood  Reports 

Scranton,  Pa. 
Hist-hand  reports  on  the 
flood  situation  in  Newfound¬ 
land  and  nearby  towns  to  reach 
Scranton  were  sent  over  the 
Scranton  Times  mobile  radio 
service. 

These  short-wave  reports 
^ere  the  first  contact  New¬ 
foundland  had  with  the  outside 
world  after  the  flood  struck. 
Times  reporters  and  a  camera- 
'''sn  had  to  travel  dangerous 
country  roads  to  reach  the  rural 
community. 

Scranton  newspaper  plants 
editor  at  PUBLISHER 


did  not  suffer  from  the  high 
water — but  at  times  they  suf¬ 
fered  from  a  lack  of  water 
when  the  supply  was  cut  off 
due  to  broken  mains. 

The  Scranton  Tribune  pub¬ 
lished  a  special  edition  of  Hood 
pictures. 

Newspapers  Form 
Philadelphia  Dike 

Philadelphia 
When  staff  members  on  the 
lobster  trick  of  the  Philadelphia 
Daily  News  reported  for  duty 
on  the  night  of  August  19  they 
had  to  wade  th’^ough  water  on 
Arch  Street  to  get  to  their  jobs. 

Before  the  night  was  over, 
many  of  them  formed  a  human 
chain  to  stem  the  tide  of  flood 
waters  coming  into  the  building 
from  the  nearby  Schuylkill 
River,  using  old  newspapers  in¬ 
stead  of  sand  bags  to  do  the 
trick. 

Their  efforts,  plus  the  assis¬ 
tance  of  firemen,  who  provided 
auxiliary  lights  when  the  water 
short-circuited  the  newspaper’s 
electrical  system,  helped  to  get 
the  paper  out  the  next  morning 
40  minutes  late. 

J.  Ray  Hunt,  Daily  News 
managing  editor,  directed  the 
operations.  Reporters,  rewrite- 
men,  editors,  printers  circula¬ 
tion  men  and  copyboys  w’orked 
through  the  night  under  the 
most  adverse  conditions  the  pa¬ 
per  has  faced  in  its  history  to 
get  the  first  edition  to  press. 

But  the  tabloid  ouippad  about 
its  p’-edicament  in  the  front¬ 
page  headline  of  the  first  edi¬ 
tion  Aug.  19:  “Schuylkill  in 
Our  Basement  —  The  Latest 
News  Off  Damp  Press.” 

Easton  Express  Prints 
Edition  in  Bethlehem 

Ea.ston,  Pa. 
The  Easton  Express  main¬ 
tained  its  101-year  continuous 
publication  tradition,  when  the 
flood  killed  its  power  supply, 
by  printing  in  another  city,  by 
making  its  cuts  in  a  third  city 
and  by  using  an  airlift  for  etn- 
ergency  delivery  to  a  fourth. 

Donald  P.  Keith,  editorial 
page  editor,  had  just  pitched  in 
on  the  news  desk  to  help  News 
Editor  Parnell  Lewis  and  Tele¬ 
graph  Editor  Frank  Doyle  sort 
the  outpouring  of  AP,  UP  and 
INS  flood  dispatches  when  the 
power  failed  at  12:1.5  p.m.  Aug. 
19.  The  Delaware  River  flood 
had  knocked  out  the  power  sta¬ 
tion  seiwing  the  downtown  sec¬ 
tor. 

The  management  of  the  Beth¬ 
lehem  (Pa.)  Globe-Times  offer¬ 
ed  to  print  a  24-page  edition 
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of  the  Express  immediately 
after  its  own  editions  were  run 
off  the  press. 

Executives  of  the  Express  be¬ 
gan  the  vast  and  complex  job 
of  gathering  material  and  per¬ 
sonnel  for  transportation  to 
Bethlehem — page  mats  already 
cast  before  the  power  failure, 
galleys  of  type  set  before  the 
power  went  off,  news  photos 
and  engravings.  The  circulation 
department  pressed  into  .service 
15  trucks  and  a  number  of  pas¬ 
senger  cars  for  the  cavalcade 
to  Bethlehem. 

Cuts  were  made  in  the  plant 
of  the  Allentotvn  (Pa.)  Call- 
Chronicle. 

With  the'  Easton-Phillipsburg, 
N.  J.,  bridge  flooded,  16,000 
copies  of  the  paper  were  flown 
across  to  Phillipsburg  for  dis¬ 
tribution  in  New  Jersey.  Seven 
circulation  employes  made  the 
flight. 

The  Express  also  was  offered 
assistance  by  the  Washington 
(N.  J.)  Star  and  the  Hunte~don 
County  Democrat,  Flemington, 
N.  J. 

Weekly  Publishes 
One-Page  Extra 

Manville,  N.  j. 
The  weekly  Manville  News 
issued  a  “Special  1-Page  Edi¬ 
tion”  Aug.  19  during  the  height 
of  the  flood  to  provide  emer¬ 
gency  information,  the  mayor’s 
proclamation  and  to  urge  read¬ 
ers  to  be  calm. 

The  text  was  prepared  by 
Edward  Nash,  editor  and  pub¬ 
lisher,  and  Edward  J.  Richter, 
assistant  editor,  after  consulta¬ 
tion  with  Civilian  Defense  and 
municipal  officials.  No  charge 
was  made  for  the  extra,  4,000 
copies  of  which  were  distributed 
by  volunteer  Boy  Scouts,  Sea 
Scouts,  and  other  boys.  Actual 
writing  started  at  .3:20  p.m. 
One  hour  and  20  minutes  later, 
the  first  copy  was  coming  off 
an  automatic  job  press. 

Framingham  News 
Plays  Good  Neighbor 
Framingham,  Mass. 
The  Framingham  News  had  a 
chance  to  be  a  good  neighbor  in 
the  storm  and  flood.  Deluged 
by  15  inches  of  rain  in  two 
days,  the  News  plant  printed 
its  own  editions,  a  special  school 
supplement  of  24  pages,  and 
the  editions  of  the  Marlboro 
(Mass.)  Enterprise  and  Hudson 
(Mass.  Sun  on  Aug.  19,  and 
the  Milford  (Mass.)  Daily  News 
on  Aug.  20.  The  Marlboro  and 
Hudson  plants  were  flooded 
Aug.  19  and  Milford  lost  its 
power  on  the  next  day. 


Japan  Daily 
Penalized  for 
Sales  Drive 

Tokyo 

The  Japan  Newspaper  Pub¬ 
lishers  and  Editors  Association 
expelled  the  Osaka  Yomiuri 
Shimbun  from  its  membership 
this  week. 

JNPEA  accused  the  paper  of 
breaking  the  association’s  code 
against  cut-throat  competition 
by  giving  subscribers  a  chil¬ 
dren’s  newspaper  supplement 
free. 

Osaka  Yomiuri  is  part  of  the 
giant  Yomiuri  chain  which 
claims  a  combined  circulation  of 
3,500,000, 

JNPEA’s  resolution  said  free 
distribution  of  the  supplement 
would  precipitate  the  entire 
Japanese  newspaper  world  into 
a  circulation  war  and  upset 
Japan’s  delicately  balanced 
newsprint  supply  and  demand 
situation. 

The  Osaka  Yomiuri  an¬ 
nounced  “an  all-out  drive  to 
make  every  Osaka  family  a 
“Yomiuri  subscriber.” 

The  Yomiuri  is  owned  by 
Matsutaro  Shoriki  who  is  a 
member  of  the  Diet. 

Mrs.  Charles  McCahill 
Dies  After  Long  Illness 

Cleveland 

Mrs.  Charles  F.  McCahill,  56, 
wife  of  the  senior  vi^enresident 
of  Forest  City  Publishing  Co. 
and  former  president  of  the 
American  Newspaper  Publish¬ 
ers  Association,  died  Aug.  22  in 
Cleveland  Clinic  after  a  long 
illness. 

The  former  Elizabeth  Thomas, 
daughter  of  a  steel  company 
executive,  Mrs.  McCahill  was 
educated  abroad.  She  was  ac¬ 
tive  in  civic  and  cultu'^al  groups 
and  was  a  patron  of  the  opera 
and  Cleveland  Orchestra.  Her 
husband  and  a  stepson.  Woods 
McCahill  of  Albany,  N.  Y.,  sur¬ 
vive  her. 

• 

Campbell,  Veteran 
Auditor,  Retires 

Cincinnati 

William  J.  Campbell,  68,  one 
of  Scripps-Howard’s  six  travel¬ 
ing  auditors,  retired  Aug.  19, 
after  40  years  with  that  organi¬ 
zation.  He  expects  to  spend  his 
remaining  years  on  his  Ohio 
farm. 

Mr.  Campbell  started  in  San 
Diego  in  1915  “as  a  sort  of  per¬ 
sonal  clerk-secretary  to  Mr.  E. 
W.  (Scripps),  founder  of  the 
newspaper  group.” 
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ANNOUNCEMENTS 

_ Publicationa  For  Sale 

NEBRASKA  EXCLUSIVE  WEEKLY 
$22,000  gross  ciass,  netting  $9,000. 
superb  piant,  agricuitural  town  barked 
by  big  industry,  1250  popuiation  and 
growing.  Oniy  $20,000  if  taken  soon — 
terms.  Bailey-Krehbiel,  Box  88,  Norton, 
Kansas. _ 


EXCLUSIVE  DAILY  and  printing 
fieid,  midwest  city  6,700.  Netting 
owner  $2,300  monthly  this  year.  First 
time  offered.  $215,000  with  $62,500 
down.  Balance  15  years  6%.  No  brok¬ 
ers.  Will  answer  inquiries  showing  fi¬ 
nancial  ability  to  handle.  Owner  re¬ 
tiring.  Box  3622,  Editor  &  Publisher. 


Publications  Wanted 


ANNOUNCEMENTS 

_ Newspaper  Brokers _ 

NO  DOGS  ALLOWED 
We  are  careful  to  list  only  newspai)ers 
where  the  opportunities  for  success 
and  happiness  are  good.  Call  on  us  to 
serve  your  needs  and  desires. 

J.  R.  GABBERT 

3937  Orange  Riverside,  California 


West  Coast  Representation 
Increasingly  Important 
To  Newspaper  Publishers. 

CALIFORNIA,  now'  second  state  in 
population  and  in  area,  produces 
more  goods  than  it  can  sell  in  Far 
West.  More  manufacturers  here  are 
therefore  seeking  other  markets. 
Newspapers  recognize  this  fact  and 
are  getting  advertising  representation 
on  the  Coast. 

SINCE  \9Tr4  the  following  newspapers, 
none  of  which  had  representation  on 
the  West  Coast  before,  have  chosen 
this  office  to  represent  them; 

THE  DETROIT  NEWS 

THE  KANSAS  CITY  STAR 

• 

THE  BOOTH  NEWSPAPERS 
OF  MICHIGAN; 

GRAND  RAPIDS  PRESS 
FLINT  JOURNAL 
SAGINAW  NEWS 
KAI.AMAZOO  GAZETTE 
JACKSON  CITIZEN-PATRIOT 
BAY  CITY  TIME.S 
MUSKEGON  CHRONICLE 
ANN  ARBOR  NEWS 
• 

THE  PONTIAC  PRESS 

• 

THE  ALLEN-KT.APP 
MIDDLEWEST  NEWSPAPERS 

BRICE  McQUILLIN 

Markf-t  Street 
San  Francisco  3, 
California 

COVERING  THE  ENTIRE 
WEST  COAST  AREA 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  New8pa[>er9  bought 
and  sold  without  publicity. 
NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management,  Newspaper 
Service  Co.,  601  (Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 
SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.  O.  Box  3132,  Greensboro,  N.  C. 
JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd..  Culver  City.  Calif. 
★  ★  SOUND  Investments  in  selected 
Publication  Properties.  A.  W.  Stypes 
&  Co..  625  Market  St.,  San  Francisco 
5,  California. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


ANNOUNCEMENTS  j 

Newspaper  Brokers _  | 

SPECIALIZING  in  sound  midwest  | 
newspapers.  Herman  H.  Koch,  2923  | 
Virginia  St.,  Sioux  City,  Iowa. 

LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan, 

Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 

_ Publications  For  Sale _ 

NEW  FREE  Bulletin  of  excellent 
western  newspai>er  buys  now  ready. 
Jack  L.  Stoll  &  Associates,  4958  Mel¬ 
rose  Ave..  Los  Angeles  29,  California. 
TABLOID  NEWSPAPER  in  marine 
sports  field  published  every  two  weeks 
since  June  1953.  A  wonderful  opportu¬ 
nity  for  someone  who  can  get  behind 
advertising  promotion.  Lots  of  good¬ 
will.  Assets  include  about  1,600  sub- 
I  Bcribers  and  about  30,000  Elliott  ad¬ 
dress  stencils  of  boatowners,  manufac¬ 
turers,  dealers,  and  yacht  clubs.  Special 
>  price  for  quick  sale,  J.  Webb  L. 

I  Sheehy,  45  Exchange  St..  Rochester 
I  14,  New  York. _ 

I  FOR  SALE.  Weekly  newsi)aper.  South- 
j  west.  Booming  town.  $40,000  cash  or 
terms.  Box  3.500,  Editor  &  Publisher. 

I  MID-SOUTH  16  to  20-page  weekly  in 
prosi)erous  college  town,  only  pai)er 
in  growing  county.  Owner  will  sell  all 
or  part  to  financially  able  man  seeking 
choice  opixjrtunity.  Owner,  Bo.x  3513, 

Editor  &  Publisher. _ _ _ 

COMMERCIAL  PRINTING  Business 
Including  Several  Weekly  Newspapers 
For  Sale.  Long  Established  Annual 
Gross  $.500,000.  Excellent  Clientele. 
Equii>ment  Good  Condition.  Low  Over¬ 
head.  Largo  Upper  Midwest  City. 
Down  Payment  In  Excess  of  $100,000. 
Box  3627,  Ekiitor  &  Publisher. _ 

E’OUR  WEEKLIF-S  published  in  Cen¬ 
tral  plant.  $50,000-$! 5,000  will  handle. 
Good  biz,  excellent  potential.  $25,000 
worth  equipment  including  4  linotypes. 

4  Newspaper  presses  including  1  model 
5,  1  model  8  and  one  model  19.  00 
Miehle  with  new  Omaha  folder.  Little 
Giant.  Two  pieces  of  real  estate,  etc. 
One  weekly  exclusive  county  seat.  Box 
3611,  Editor  &  Publisher. 

MIDWEST  weekly  in  lively  2700  town. 
Good  equipment :  gross  of  $18,500  well 
below  ceiling.  Sharp  buy  at  $15,000; 
terms.  The  DIAL  Agency,  640  W.  Wil¬ 
lis,  Detroit  1,  Michigan. 

TENNESSEE  EXCLUSIVE  WMKLY 
— town  of  1700  population,  Nashville 
area ;  superb  plant ;  automatic  equip¬ 
ment  gross  $30,04)0,  price  $28,000. 
Bailey-Krehbiel,  Box  88,  Norton, 
Kansas. 


NEWSPAPER  SERVICES 

Syndicates  -  Features 

WEEKLY  COLUMN  on  current 
human  foibles,  anecdote,  reminiicisJ, 
running  6  years  in  2  New 
papers.  Background  in  Who's  Who 
Write  Burges  Johnson,  No.  Adam 
Mass.  Transcript,  for  samples, 


C.artoons  Wanted 


CARTOONS  WANTED 

Trucking  cartoons  with  or  without  eta 
tions  wanted  immediately  for  m 
trucking  magazine.  Submit  in  mmi. 
Looking  for  both  unconnected  carton 
and  series  of  continuing  cartoesi 
Around  one  or  two  characters.  AM. 
ate  Editor  TRUCKERS’  MAINTt. 
NANCE  DIGEST.  431  Howard  sSwt 
Detroit  31,  Michigan.  ^ 


ESTABLISHED  MICHIGAN  weekly 
wanted  with  good  potential.  Write  P. 
E.  Champion,  1051  Hartsough,  Ply- 
mouth,  Michigan  or  phone  1570J. 

WE  HAVE  purchasers  for  several 
good  county-seat  weeklies. 
Correspondence  invited  in 
confidence.  Publishers  Service, 

P.  O.  Box  3132,  Greensboro.  N.  C. 

National  Advertising  Space 

SANDERS  roots  are  grassy 
90  years  as  local  news  specialists 
Test  Sanders  ABC  3,  Gene.seo,  N.  Y. 

NEWSPAPER  SERVICES 
Press  Engineers 

LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists; 
dismantle,  move  and  erect  anywhere. 
36-26—31  St..  Long  Island  C3ty  6,  N.Y. 
STillwell  6-0098-0099 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street,  New  York  3,  N.  Y. 

_ Phone  spring  7-1740 

SKIDMORE  &  MASON.  INC. 

ERECnNG 

MOVING 

DISMANTUNG 

551  W.  22nd  St..  New  York  11.  N.  Y. 

_ Phone  ORegon  5-7760 

UPECO,  INC. 

SPECTALIZ.ING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 

I  Lyndhurst,  N.  J. 


Dearborn  Machinery  MoversCo. 

DISMANTLING 

MOVING 

ERECTING 

We  oiler  a  complete  "Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  By  water  7534 
E.  P.  W ALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Reiukirs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast. 

Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 

Consultants 

GOT  NEWSPAPER  PROBLBMST 
We  have  solved  them  for  others. 
Speedy,  Personalized,  confidential.  In¬ 
quiries  solicited.  J.  J.  Harrington  As¬ 
sociates,  441  Lexington  Ave.,  N.Y.C. 


_ Composing  Room 

LINO.,  INTERTYPE  and  LUDLOf 
mats  bought  and  sold.  Over  1,000  (osti 
for  immolate  delivery.  Proofs  oa  r, 
quest.  Send  for  latest  list.  Also  mais. 

I  zines,  new  and  used  parts  on  kisi 
M.  Carbone.  617  Cherry  Sit.,  Phils.,  H 

LINOTYPE  MATS  SOLD.  Lam  » 
sortment  constantly  in  stock.  KsaM 
list.  Roth  200%  W.  24,  N.  Y.  C.  a 
MUL'nFACE  PERFCIRATOR-pnS 
cally  new  with  8  pt.  Opticon  and  I  pt 
Regal  magazines.  $1,600.  Box  HU, 
Editor  &  Publisher. 

LINOTYPES  AND  INTERTYPES: 
2— #8  single  mag.,  #42641  and 
#46479 

1— #8  3  mag.,  #47963 
1— #31  4-mag.,  #55407 
1 — Model  C  Intertype,  gas  pot, 

3  mag.,  #7018 
1 — Model  G2  Intertype  #16321, 
with  aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 

323  N.  4th  Street  i 

Philadelphia  6,  Pa.  t 

:  .mE  publisher l^repare  now  for 
I  the  business  expansion  ahead  by  equi, 
i  ping  your  plant  with  L.  &  B.  Heap 
Duty  Newspaper  Turtles— the  be«t  oo 
the  market  at  any  price.  In  use  ell 
over  the  United  States  and  sernil 
foreign  countries.  Priced  $68.60  to 
*79.50.  W'ritc  for  literature.  L  $  B. 
Sales  Company,  P.O.  Box  560,  EIBt, 
North  Carolina. 

I  INTERTYPES 

B-2.  2  MAG.  #2034 
B-2.  2  MAG.  #1567 
B-2.  2  MAG.  #984 
11-3,  3  MAG.  #1241 
I  C-3.  3  MAG.  #13.39 

]  C-3.  3  MAG.  #2242 

j  PRICED  LOW  FOR  QUICK  SALE 

I  Subject  to  Prior  Sale 

I  THESE  MACHINF.S  CAN  BE  SEEN 
IN  OPERATION 

,  H.  D.  Rindsberg,  Cincinnati  Enriulw 

Cincinnati,  Ohio _ 

LUDLOW~AND~Li.'To~ MAI’S.  UH  ; 
I  new.  Save  25  to  eorl-.  Late  I*«4 
I  Write  for  price  list.  Lino  and  Int^ 

I  type  magazines,  new  or  used.  Mdse* 

I  Matrix  Mart.  6.33  S.  Plymouth  Ceot 
Chicago  5,  Illinois. 

I  Newsprint 

NEWSPRINT  ROLLS.  SHEETS 
BEHRENS  SALES 
427  2nd  Ave..  N.Y.C.  MU  6-61W_ 
NEWSPRINT  ,  ^  . 

31-66%"  ROLLS  of  Standarf  83  ► 
newsprint,  cheap.  FOB  MichiipB**' 
ary  Press,  Inc.  5962  Federal,  Detiwtt 
Michigan.  — 

CANADIAN  and  AMERICAN  ^ 
print.  All  size  rolls.  For 
delivery  and  Deferred  Shipmenti  due® 
from  mills  at  attractive  pricei. 

BURLINGTON  _ 
PULP  &  PAPER  CORP. 

_  150  E.  35  St.,  NYC  MU 

STANDARD  Newsprint.  Aim 
quality  Splicing  tape.  Bunge  Pulp  aJJ 
per.  45  W.  45  St.,  N.  Y.  36.  JU  t-m 
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PRICED  RIGHT! 


hoe  z-type  press  units 

Available  for  Inspection 


COMPLETE  AS  2.  S.  4,  6  or  6  UNIT 
PRESSES:  22%  inch  cut-off.  Equipped 
with  fteel  cylinders,  roller  bearinss, 
double  folders,  reels,  tensions  and 
Wood  Autopasters:  D.C.  Motor  drives 
and  controls. 


WILL  SELL  SEPARATELY 

Double  Folders  with  submarine  de¬ 
livery;  Kohler  Pedestal  type  S-arm 
icels  and  tensions  with  or  without 
Wood  Autopasters:  units  with  late 
news  or  Fudtre  Decks:  Cutler  Hammer 
Conveyors  and  delivery  tables:  100/10 
HP  D.C.  Press  Drives  and  controls : 
S-ton  (fas  or  electric  pots :  Wood  Junior 
Antoplates  or  Automatics :  Wood  Auto- 
ihavers.  All  located  in  the  former 
Plant  of  Philadelphia  Bulletin. 


BEN  SHULMAN  ASSOCIATES 

210  Park  Ave.,  N.Y.  17  EL  6-3507 


FOR  SALE: 

125  H.P.  Crocker-Wheeler  Motor  1600 
RPM.  440  Volt.  60  Cycle  3  phase  with 
Cutler  Hammer  variable  spe^  control. 
Above  outfit  never  been  used. 

THOMAS  W.  HALL  COMPANY 

_ Stamford.  Conn. _ _ 

H  PAGE  HOE  Matfazine  Press,  2 
rolora,  1  side,  1  reverse,  size  of  prod¬ 
uct  11x15%*— 82  paite  untrimmed,  128 
page  Digest  size :  24  Paire  Scott  Rot¬ 
ary  Web  sinifle  width  with  stereotype 
equipment ;  32  Paire  Goss  2  unit  press, 
eutoff  22%*.  double  unit  folder  and 
stereotyiie  equipment.  Apex  Printinfr 
Machinery  Co..  Inc.,  Dept.  EP,  210 
Klitahelh  St..  NYC  WOrth  6-0070. 


Hoe  Balloon  Former 


EQUIPMENT  FOR  SALE 

24  PAGE  standard  HOE  Triple  Deck 
I  Press — 22%  *  Cut  off. 

HASSELBACK  fast  lock  up  bands 
<X>LOR  Cylinder 
FULLY  automatic  controls 
INCHING  motor  drive 
CHAIN  driven 

COMPLETE  with  stereotype  equipment 

Now  in  operation.  Price  recently  re¬ 
duced  for  quick  sale. 

WEST  VALLEY  NEWSPAPERS.  INC. 

PO  Box  646,  Reseda  Calif. 
TELEPHONE:  Dickens  4-8535 


PRICED  FOR  QUICK  SALE 

HOE.  VERTICAL  TYPE  6-UNIT 
PREISS:  22%  inch  cut-off:  steel  cyl¬ 
inders  :  roller  bearinKS :  spray  foun¬ 
tains  :  S-arm  pedestal  type  reels  with 
tensions :  2  double  folders :  D.C.  motor 
drives  and  controls.  Complete  stereo. 
Equipment  was  located  in  Brooklyn 
Eatfle  Plant. 

SHULMAN  PRESS  SALES 

270  Park  Ave.,  N.Y.  17  EL  6-8507 


MOTOR  DRIVES  of  40.  60.  60.  76. 
and  100  H.P,  A.C.  Also  extra  control 
boards  AC.  George  C.  Oxford,  Box 
003,  Boise,  Idaho. 


Stereotype 


HALL  PRODUCTS 
for  newspaper  plants 

HALL  Mat  Rollers 
HALL  8'  Make-up  Tables 
HALL  8'  Metal  Storatre  Cabinets 
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Mail  Folder.  H  Page 
4  Ink  Rails  &  Pumps 
Monorail  Saw  Trimmer 

JOHN  GRIFFITHS  CO.,  INC. 
415  Lexington  Ave. 

New  York  17.  N.  Y. 


32-PAGE  HOE  SIMPLEX 

%  and  %  Folder 
22  Cutoff,  AC  Motor 

32  Page  DUPLEX  Tubular 

2  to  1  Cylinders  —  Double  Folders 
AC  Motor.  Complete  Stereo 

BEN  SHULMAN  ASSOCIATES 

270Park  Ave.,  N.  Y.  17  EL  6-364)7 


scon 

■STRAIGHT  UNIT 
OCTUPLE 


21%*  cutoff 

excellent  condition 

AC  drives— -stereo — conveyor 

the  STOCKTON  (Calif.)  RECO 
ftfter  installation  of  new 
GOSS  HEADLINER 
approximately  April,  1956 
*  •  # 

Presaes  available  throi 

iHE  GOSS  PRINTING  PRESS  < 

MOl  Wert  sirt  St..  Chicago  60. 
F"one;  Bishop  2-3300 


,vx.  SCOTT 

.'SrAc 

24  Page  GOSS  Straightline 

Ch^^  '‘dth-AC  Driv«^-2J 

wrter  Folder— Complete  Stereo. 

SHULMAN  ASSOCIAT 

Ave.,  N.Y.  17  EL  6.3! 


HALL  Pumps  and  Spouts 
HALL  Finishing  Cylinders 

Thomas  W.  Hall  Co. 
Stamford,  Conn. 


PONY  AUTOPLATE  casting  machine 
for  21%’’  cut-off  press.  George  C 
Oxford.  Box  903,  Boise.  Idaho. _ 

44  TABLOID  Size  Chases.  Inside  Mea¬ 
surements  Are  23%  x  15%.  All  or 
Part  for  $25.00  Each  F.O.B,  Los 
Anpreles  ’Times,  California. 

HOE  BORING  MACHTnE  21  %*  CuU 
off:  Hoe  Tail  Cutting  Machine  21%" 
Cutoff :  New  36x56  Spherekote  draw- 
sheets  with  1*  hem,  type  26:  New  800 
sheets  packing  felt  (Superior  Gluetex 
9x20x.018)  :  New  800  sheets  packing 
felt  (Superior  Gluetex  9x20x.021)  : 
New  800  sheets  packing  felt  (Superior 
Gluetex  9x20x.015).  APEX  Printing 
Machinery  Co..  Inc.,  Dept  EP,  210 
Elizabeth  St..  NYC  WOrth  6-0070. 


Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLE’TE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave..  N.Y.  17  EL  6-8607 


WANT  Duplex,  Goss,  Flatbed,  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins.  712  S.  Clark,  Chicago,  III. 

WANTED  Duplex  or  Goes  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th, 
Kansas  City  6,  Mo. _ 


WAN’TED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works, 
823  N.  4th  St..  Phila.  6.  Pa. _ 


NEWSPAPiai  PLANTS 
Also  individual  machinery  &  equip¬ 
ment  •  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTA’TTVES 
277  Broadway  New  York  7.  N.  Y. 


27,  1955  editor  &  PUBLISHER  for  August  27.  1955 


AGGRESSIVE  newspaperman  desiring  { 
permanent  position  wanted  by  small 
daily.  Chart  Area  0 :  one  capable,  will¬ 
ing  to  assume  responsibilities  of  writ¬ 
ing  and  editing  with  knowledge  of 
other  departments.  Starting  salary  for 
well  qualified  and  exi)erienced  man, 
86,000.00.  Give  full  background  and  per-  ' 
sonal  and  business  references  in  first  i 
letter:  otherwise,  do  not  write.  Alco-  I 
holies  and  clock  watchers  need  not  j 
apply.  Box  3600,  Editor  ft  Publisher. 


OPPOR’TUNI’TY  in  Mid-South  SUte 
Capitol  for  young  aggressive  salesman- 
ager  for  newspaper  and  printing  busi¬ 
ness  operating  three  weeklies,  with  all 
new  modem  eq^iipment.  Extra  plant 
capacity  for  circulars,  etc.  Man  we 
want  will  have  opportunity  to  become 
general  manager  and  to  buy  interest 
after  proving  himself.  Send  full  details 
first  letter.  Box  3618,  Editor  ft  Pub¬ 
lisher. 


THOROUGHLY  EXPERIENCED  all- 
around  small  daily  Business  Manasrer 
under  40,  knowing  production,  adver¬ 
tising,  circulation,  news  to  take  full 
charare  fully  equipped  weekly  in  40.000 
population  county  with  6,000  indus¬ 
trial  payroll  and  convert  it  into  daily. 
Chart  Area  9.  All  details  first  letter : 
one  third  ownership  available  right 
man.  Box  3613,  Editor  &  Publisher. 


All  Departments 


GOOD  NEWSPAPER  JOBS,  particu¬ 
larly  for  young  advertising  men  and 
young  reporters,  are  now  available  on 
top-notch  Mid-western  newspapers. 
Send  your  qualifications  to  the  Inland 
Daily  Press  Association,  7  South  Dear¬ 
born  St..  Chicatm  3.  Illinois.  Also  in¬ 
terested  in  circulation  department  and 
mechanical  department  personnel. 


JOB  OPENINGS  for  woman’s  editor, 
business  manager  and  advertising  staff¬ 
ers  on  Pennsylvania  newspapers.  Send 
application  to  PNPA,  306  Telegraph 
Bldg.,  Harrisburg,  Pa. 


Circulation 


CIRCULA’nON  MANAGER.  Have 
opening  for  experienced  circulation 
manager  with  proven  ability.  Must 
know  ABC  and  how  to  work  with  Dis¬ 
trict  Managers  and  boys  to  build  cir¬ 
culation.  Resume  and  salary  expected 
first  letter.  Paul  Monran,  Texarkana 
Gazette,  Texarkana.  Texas. 


DISTRICT  SUPERVISOR 

LARGE  Southwestern  newspaper  needs 
an  experienced  State  Agency  District 
Supervisor.  Must  have  at  least  2  years 
training  with  independent  merchant 
plan  as  a  district  supervisor  or  dis¬ 
tributor.  The  man  selected  for  this 
position  is  not  over  36  and  has  excel¬ 
lent  record  for  at  least  2  years  on 
present  job.  He  will  be  offered  an  ex¬ 
ceptionally  good  starting  salary,  ex¬ 
pense  account,  and  many  other  com¬ 
pany  benefits.  Write  giving  personal 
and  employment  history  to  Box  3512, 
Editor  ft  Publisher. 


EXPERIENCED  SALESPERSON  for  4 
weekly  newspapers.  Steady  work. 
Either  exclusively  circulation  or  part 
timo  with  advertising.  25  miles  from 
St.  Louis.  Missouri.  Jenkins  Publishing 
Co.,  Mascoutah,  Illinois. 


FIVE 

Promotional  minded  experienced  cir¬ 
culation  managers  Age  2.5-40.  Top  sal¬ 
ary  plus  bonus  travel  expenses.  Car 
furnished.  ’These  openings  sre  perman¬ 
ent.  Give  complete  resume.  Floyd 
Hockenhull.  President,  Circulation  De¬ 
velopment  Service.  Inc..  53  W.  Jack-  i 
son  Blvd.,  Chicago  4,  Illinois. 


Classified  Advertising 


CLASSIFIED  MANAGF.R  —  Opportun¬ 
ity  tor  young  man  experienced  in  clas¬ 
sified.  Must  manage  department  and 
build  linage.  12,000  circulation.  Salary 
and  commission.  Courier-’TImes.  New 
Castle,  Indiana. 


Opening  For 

NATIONAL  ADVERTISING 
MANAGER 

OUR  SIGHTS 
ARE  SET  HIGH 


HERE  is  a  challenge  to  a  man  with 
an  excellent  background  and  proven 
record,  to  work  with  a  top-flight  or¬ 
ganization  in  selling  the  first  paper  in 
one  of  the  fastest  growing  markets  in 
the  South.  Circulation  over  66.000  daily 
and  over  69.000  Sunday,  ABC. 
REORGANIZA'TION  in  our  advertising 
departments  makes  this  unusual  oppor¬ 
tunity  available. 

THE  MAN  we  are  seeking  must  have 
superb  sales  ability,  combined  with 
administrative  and  executive  potentials. 
Salary  is  excellent.  Incentive  bonus. 
Perfect  living  conditions, 

WRI’TE  fully  giving  experience,  educa¬ 
tion,  and  references. 

Box  3503.  Editor  ft  Publisher. 


PERMANENT  POSmON  in  ad  sales 
department  on  fast  growing  Florida 
daily.  Box  3502,  Editor  ft  Publisher. 

SMALL  PAPER  advertising  man  who 
has  wished  for  time  to  do  aii  the 
special  selling  he  could  see  but  couldn’t 
get  around  to.  ^perienced  enough  for 
all-around  know  how,  young  enough 
for  pioneering.  Present  staff  handles 
regular  retail :  all  else  your  field.  Ice 
broken  on  this  promotion  job,  not  yet 
built  up.  Modest  starting  guarantee 
then  commission,  no  ceiling.  If  quali¬ 
fied.  interview  here  possible,  write  A. 
D.  (Deb)  Addison.  Klamath  Falls  (Ore¬ 
gon)  Herald  and  News. 


A(dvertising  Salesman 

EXCELLENT  opportunity  for  a  man 
making  newspaper  advertising  his 
career.  Unusually  attractive  situation. 

EX(3ELLENT  market.  City  over 
100,000  population.  One  of  top  30  in 
country  income-wise. 

UNE  papers  with  over  80.000  daily 
ami  100,000  Sunday  circulation.  Good 
leader^ip  and  friendly  atmosphere  on 
a  go-getting  staff. 

SALARY  dependent  on  experience. 

WRITE  Personnel  Department,  Morn¬ 
ing  Star  and  Register-Republic,  Rock- 
foid,  Illinois, 


ADVER'nSlNG  SALESMAN  with  copy 
and  layout  experience.  Typist.  Seeking 
young  man  interested  in  improving 
present  |)osition  with  aggres-sive  daily 
and  prosperous  30.000  jiopulation  mid¬ 
west  city.  Must  have  initiative,  (rood 
personality  and  habits.  Colletre  back¬ 
ground  preferred.  We  pay  well,  pro¬ 
vide  group  life,  accident,  hospital,  etc. 
good  opixrrtunity  and  security  for 
right  man.  Write:  Geonre  Gressman, 
Business  Manatrer,  Janesville  Daily 

Gazette.  Janesville,  Wisconsin.^ _ _ 

AD  SALESMAN  2  or  more  years  ex¬ 
perience  some  layout.  Small  daily  pro¬ 
gressive  city  12.000  located  on  Strait 
Juan  do  Fuca  gateway  scenic  Olympic 
National  Park.  Fishing,  hunting,  fine 
schools,  churches,  good  working  con¬ 
ditions,  future  for  right  man.  Give  all 
first  letter.  John  Schweitzer.  Evening 

News,  Port _ Antrcles,  W’ashinitton. 

ADVER’nSING“SALESMAN  for  hard 
hitting  staff  of  10.000  circulation  pro¬ 
gressive  daily  In  New  England.  Good 
spot  for  man  ex|>erienced  in  handling 
regular  accounts  and  special  sections. 

Box  3501,  Editor  ft  Publisher. _ 

ADVER’nSlNG  SALESMAN  needed 
for  Northern  Oklahoma  daily.  Appli¬ 
cants  must  havo  following  qualifica¬ 
tions;  I.  Must  have  at  least  6 
months  to  1  year  experience  on  week¬ 
ly  or  small  daily:  2.  Must  have  char¬ 
acter  background  that  will  withstand 


married.  If  you  can  fill  the  atove  re¬ 
quirements  you  will  be  considered  to 
fill  this  vacancy.  Apply  in  own  hand 
writing  giving  full  resume  to  Adver¬ 
tising  Manatrer.  Journal-Tribune, 
Blackwell,  Oklahoma. 
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HELP  WANTED 


_ Duplay  Advertising  | 

ADVERTISING  MANAGER  —  Two 
Krowini?  weeklies,  one  now  going  semi,  1  i 
in  California’s  most  desirable  city,  |  1 
wants  top  salesman  with  weekly  ex-  :  i 
I)erience  who  can  sell  against  daily  | 
competition,  can  build  his  own  staff  i 
and  manage  it.  Full  authority  and  re-  | 
sponsibility.  Opportunity  for  large  | 
earnings  and  eventual  participation  in 
ownership.  Write  fully.  Star-Times  Co.,  | 
Santa  Barbara,  California. 

ASSISTANT  TO  ADVER’nSING 
MANAGER 

Permanent  position  in  department  for 
thorough  iy  experienced  young  man  to 
work  with  advertising  manager  in  all 
phases  of  newspai>er  advertising  and 
Iiromotion.  Evening  daily  in  growing 
community  of  32,000.  Ideally  located  in 
an  unusually  attractive  environment  in 
chart  area  six.  Mail  resume  and  salary 
I'equirements  to  Box  3035,  Editor  & 
Publisher. 

DISPLAY  ADVER'nSING  SALES¬ 
MAN — Growing  Illinois  town  of  50,000. 
College  graduate  or  experience.  One  of 
the  outstanding  dailies  of  its  sire  in 
the  United  States.  Many  employee 
benefits.  Seiary  and  Bonus.  Our  em¬ 
ployes  know  of  this  vacancy.  You’ll 
enjoy  working  for  this  newspaper.  Give 
full  particulars  in  reply.  Box  3602, 
Editor  &  Publisher. 


DISPLAY  ADVER’nSING 
SALESMAN 

Permanent  opportunity-filled  larsition 
top  weekly  publishers,  four  weeklies, 
other  publication.  25  miles  from  St. 
Louis,  large  territory,  population  draw 
from.  Want  young  hustler  to  train  for 
executive  work  who  can  do  copy  and 
layout.  Must  be  ambitious,  reiiable  and 
can  prove  it.  We  offer  security,  insur¬ 
ance,  stock  participation,  congenial 
staff.  Give  details  or  training,  experi¬ 
ence,  i)er.sonnl  data,  references  which 
will  not  be  checked  until  your  ap¬ 
proval.  Arthur  D.  Jenkins,  Jenkins, 

Publishing  Co., _ Mascoutah,  Illino's. 

EXPERIENCED  YOUNG  man  to  man¬ 
age  advertising  end  of  business;  must 
be  ambitious;  must  have  promotional 
ideas,  must  bo  a  salesman,  l^arting 
salary  depends  on  ability  and  experi¬ 
ence  as  shown  by  references  and  inter¬ 
view'  ;  very  substantiai  earnings  possi¬ 
ble.  Insurance  benefits,  top  opportun¬ 
ity  and  security  on  award-winning 
daily  of  5.000  circulation.  Write  Je- 
i-ome  Pearre,  Daily  Leader,  Pontiac, 
lilinois. 

FLORIDA  DAILY  needs  man  to  han¬ 
dle  local  retail  accounts.  Good  advance¬ 
ment  opportunities.  $75  week,  plus  in- 
•surance  benefits,  paid  vacation,  and 
car  allowance.  Write  giving  age,  ma¬ 
rital  status,  experience,  etc.,  to  Sun. 
Gainesville.  Florida. 

IP  YOU  REALLY  know  copy  and  lay¬ 
out.  here’s  an  opportunity  to  head  the 
advertising  promot'on  department  of 
one  of  the  deep  South’s  oldest  and  best 
evening  and  Sunday  pajiers.  Go^  sal¬ 
ary.  Chance  for  advancement.  Write 
in  complete  detail  to:  E.  A.  Schafer, 
Advertising  Director,  The  Meridian 
Star,  Meridian.  Mississippi. 

THE  SEARCH  is  on  for  two  aggressive 
display  advertising  sale.smen  who  know 
what  hard  work  is  and  are  willing  to 
roll  up  their  sleeves  and  go  to  work. 
Starting  salary  $550  a  month  plus 
monthly  bonus.  Salary  increases  when 
you  produce  results.  If  you  think  you 
can  fill  the  bill  lot  us  have  a  look  at 
your  layout  ability  and  background 
you  have  to  back  up  your  qualifica¬ 
tions!.  W.  J.  Hunt,  Advertising  Direc¬ 
tor,  Daily  News,  Box  1660,  Anchorage. 
Alaska. 

wanted  ;  Young  ambitious  man  head 
advertising.  Fast  growing  semi-weekly. 
Finest  resort  city.  Myrtle  Beach  South 
Carolina  News. 


SPECIAL  NOTICE: 

Will  Situations  Wanted  Advertiser 
BOX  3231  please  send  us  his  Cor¬ 
rect  Address.  Mail  to  address 
given  us  is  being  returned. 

E  &  P  Classified  Dept. 


HELP  WANTED 


Duplay  Advertising 


HELP  WANTED 


Editorial 


WE  HAVE  excellent  position  oiien  as  I  YOUNG  beginning  reporter-photogra- 
second  man  in  display  department,  j  pher  J-grad  or  equivalent.  Excellent  op- 
8.000  i)opulation.  Central  Illinois,  jxjrtunity  to  learn  all  phases  of  report- 
Chance  for  advancement  within  organ-  |  ing  in  a  small  city.  Must  be  able  to 
ization  which  owns  newspapers  bandie  sports.  Box  3531,  hlditor  &  Pub- 

throughout  two  states  area.  Good  sal-  Usher.  _  _ 

ary  and_  borius  for  gc^ptter.  Write  AGGRESSIVE  YOUNG"  Man  to  start 

box  360 1,  Editor  &  PubU^er. _ jjg  writer  on  employee  magazine  in 

YOUNG  SOLICITOR,  maie  or  female  large  Ohio  utility.  line  opjiortunity 
wanted  for  4,000  circulation  daily  in  to  advance  in  field  of  industrial  com- 
New  Mexico.  $85.00  week  to  start  and  munications.  Must  have  college  degree, 
substantial  bonus.  Farmington,  New  Box  3633,  Editor  &  Publisher.  _ 


Mexico,  Daily  Times. _  DESK  MAN  of  at  least  three  years 

j5>  i',  •  I  e.xt>erience  in  makeup  and  copy  han- 

Ciaitoriai  diing  on  one  of  south’s  outstanding 

DEEP-SOUTH  afternoon  daily  in  town  dailies.  Good  recommendations  news- 
of  40.000  will  pay  well  tor  a  GOOD,  s^^y  e^^ly  reporCng  date  desirable, 

young  reporter.  Address  Box  3300,  Writa_Bo^3606,^i_tor_  &_Publibher^ 
Editor  &  Publisher.  EDITOR  and  newsman  to  manage 

EXPE"RIENCED““SUB-EmTOR  for  weekly  department.  M^t 

English  daily,  minimum  one  year  con-  '“^1”  XT  ct^  write  weU® 

ficari’ona'^te^DA^LY  B^Um  Permanent  job  ;  g^d  pay  for  right 

fications  to.  DAILY  STAR,  Beirut.  Oliver  T.  Maxwell.  Daily 

Lebanon. - - -  News,  Boonville,  Missouri. 

MEN  WITH  1  to  3  years  experience  la”rGE  WEEKLY,  operating  in  daily 
now  in  Chart  Areas  6.  9.  lO-we  have  top-flight  news  man  to 

many  openings  for  you.  Also  ed  tor  Prefer  man  with  photo- 

and  reporter  jobs  throughout  .country  experience.  Have  darkroom, 

^nd  resume  and  ask  for  registration  K^irchild.  two  Speed  Graphics,  for 
forms  Birch  Personnel.  69  E.  Made  pictG^  5-day  week,  in- 


son.  Chicago,  Illinois. 


eludes  Sunday.  Must  have  record  of 


EDl’TORIAL  WRITER,  for  free  cir-  accurate  reporting  and  ability  to  direct 
culation  weekiies  of  70,000  circulation,  staff  of  four.  Apply  Watt  Miles,  Com- 

with  the  ability  and  experience  to  re-  mercial  Appeai,  Danville,  Virginia. _ _ 

fleet  and  to  interpret  the  total  life  of  REPORTER,  man  or  woman  for  5-day 
one  of  the  warmest  and  friendliest  daily.  Experienced  or  J-School  Grad, 
cities  in  America.  Write  full  details  You  name  your  salary.  Contact  G. 
to  Omaha  Community  Newspapers.  800  W'illiams,  News-Bulletin,  Brookfield. 
Brandeis  Theatre  Bldg.,  Omaha.  Neb.  Missouri. 

ILLINOIS  daily  wants  reporter-photog-  REPORTER~~^~PHd’fOGRA^PllER~^ 
rapher.  Prefer  mature  Midwesterner  city  hall,  court  house  and  general 
capable  of  handling  general  assign-  news ;  some  darkroom  work.  Job 
ments.  Sports  writing  ability  helpful,  starts  at  $60  week  with  guaranteed 
but  not  essential.  Box  3429,  Editor  &  raise  after  six  months.  Must  be  J-grad 

I'ublisher. _  or  experienced.  ’This  is  chance  to  work 

REPORTER  —  EXPERIENCED  in  midwest  award-winning  daily  of 

IKilice,  other  beats.  Strong  a.m.  in  5,000  circulation.  Require  interview 
Chart  Area  6.  Five-day,  40-hour  week,  und  ^  references.  Box  3636,  Editor  & 
State  pay  expected  and  when  available.  Publisher.  _ 


Box  3428,  Editor  &  Publisher. 


TOP-NOTCH  WRITER,  light  feature 


COVER  COURTHOUSE,  city  hall,  ag- 

ricultui-e,  siiorts,  etc.,  for  large  county  Box  3609,  Editor  &  Publisher. _ 

seat  weekly  with  well-trained  editor  TWO  GRADE  ‘A’  MEN — Reiiorter  and 
and  get  invaluable  experience  for  big-  reporter-deskman  for  expanding  10,000 
ger  job  on  a  daiiy  later.  Starting  pay  p.m.  daily.  Must  have  at  least  3  years 
equal  to  dallies  (better  than  many),  exjierience.  Good  salary;  liberal  hene- 
either  man  or  woman,  preferably  with  fits ;  young  congenial  staff.  ’The  Free 
J-school  training,  no  experience  neces-  Lance  Star.  Fredericksburg,  Virginia, 
sary,  chance  for  ^me  photography.  Job  SOCIETY  EDITORTH^iF’IW Person 
^rmanent,  shortly  after  Septemter  1.  woman’s  department.  Must  know  layout 

Gay.ette-Commoner,  Colfax,  Wash. _  picture  editinf?,  copy  rcadiiiK*  be  able 

DKSKMAN  for  afternoon  daily  in  Col-  write  interestinsr  copy,  develop  fea- 
lejre  city  of  20,000.  Must  be  exi)eri-  tures,  layouts.  Write  James  A.  Best, 
enced.  Write  full  details  and  salary  Manasring  Editor,  The  New’s  and 
exi)€ctcd  to  Leader  Papers,  Staunton,  Courier,  Charleston,  S.  C. 

Virjfinia. 

METROPOLITAN  DAILY  AND  SUN-  Free  Lance 

DAY  in  Chart  Area  Two  wants  best  _ 

picture  editor  in  business.  Box  3436,  SELL  YOUR  feature  material  to  the 


Editor  &  Publisher. 


huge  house  organ  field.  3,000  house 


ITE^P^TE^WANTED  at  once.  G^  ^ 

eral  assignment  and  sports.  Good  op-  f*”®  Photo-and-caption  fea- 

portunity,  good  pay.  paid  vacation,  in-  “^s  n  Eart  "II  n’  y"  C  '  N  T 
surance.  Permanent  for  someone  per-  services,  i.  tast  4S,  in.  i.  l...  in.  i. 

haps  on  weekly  wanting  to  move  up. 

Write  or  call  W.  J.  Carmichael,  Daily 
Freeman-Journal,  Webster  City,  Iowa 
REPORTER  WI’TH  two  years  experi- 
ence  or  more.  Write  in  detail  giving 
personai  background,  education,  em¬ 
ployment  record  to  City  Editor,  Enter- 
prise.  Beaumont,  Texas. _ 

A.  R.  SNYDER 

CADILLAC  EMPLOYMENT  AGENCY 
‘220  S.  STATE,  CHICAGO.  WA  2-4800 
for  positions  in  the  editorial  field. 

SPORTS  EDITOR  needed  for  11,000  V.-  I  IjKon. 

daily,  one  or  two  years  experience  or  V  '  I  f 

J-grad.  Write  column  three  times  week.  \  \  t _ _ 

Salary  oiien.  Write  fullest  first  letter  \  \  N./w. 

to  Telegraph-Bulletin,  North  Platte.  V,  V 

Nebraska. _  }  K-I  j  L, 

WAN’TED  Experienced  teiegraph  desk-  \  -  v  ll 

man  for  progressive  morning  daiiy  in 
South  Mississippi,  Box  3524,  Editor  & 

Publisher. 


WOMAN’S  EDITOR  for  afternoon  pa¬ 
per  in  South.  Prefer  at  least  one  year’s 
experience.  Emphasis  on  features,  all- 

around  woman’s  appeal.  Give  refer-  |t  CHART  AREA  Numl 

ences,  salary  expected  in  first  letter  to  ^8®  ‘  A A  um 

Paul  Barrett,  Greenville  Piedmont,  LOCATION  WltnOUl 

Greenviile,  South  Carolina.  H 


HELP  WANTED 


Promotion  Public  Relatio^ 

PUBLIC  RELATIONS^ 
ASSISTANT 

Large  corporation  —  New  York  Qb 
Early  thirties.  Wire  service  or  nn, 
paper  editorial  experience.  PaUidn 
and  administrative  background  helpf^ 
Must  be  good  on  contact  work  u  sd 
as  writing.  $8,000-$! 0.000  dependig,. 
background.  Box  3400,  Editor  k 
Usher. 

mfMjC  RELATIONS 
S I  S  T  A  N  T  SUPERVISOR. 
Young  woman  public  cob- 
munity  relations  office.  Lstd- 
ing  research  organization.  Col¬ 
lege  graduate  (Joumsliai) 
mme  experience  necessary  i|. 
eludes  writing  for  company 
publications,  news  releues; 
must  be  willing  to  leam  ip,.' 
cialized  printing  skills.  Bene¬ 
fits  and  salary  good.  Immedi¬ 
ate  open'ng.  Box  3626,  Editor 
&  Publisher. 

Research  Analytit 

NEWSPAPER  RESEARCH 
MAN  TO  JOIN  active  researck  dil 
abmrbed  with  problems  in  ntrka. 
consumer  and  public  opinion  ateti  Igr 
large  metropolitan  newspaper,  Ckiit 
Area  7.  College  grad ;  must  know  «>. 
tistics  and  samp’ing;  knowle^  d 
marketing  research  desired  but  not  is 
((uisite.  Opportunity  galore,  Hluy 
open.  Write  fully  to  Box  ,3^,  Edito: 

&  Publisher. 

INSTRUCTION 
Classified  Advertising 
UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE., 

BEHTER  YOUR  FU’TURE  witk  tk 
Howard  Parish  Classified  Advertiiiit 
Course.  2(>-week  classified  eonttponil. 
ence  program  gives  expert  step4)y-it!( 
want-ad  fundamentals,  selliny  ut 
copywriting  methods  which  are  tc 
into  practice  immeiliately  for  fast  lal 
big  pay-off. 

PROGRESS  rated  through  writte 
examinations  on  each  lesson.  Free  pei. 
sonal  guidance  by  classified  spedalim 
JOIN  staffers  of  141  distingnieW 
newspapers  who  have  found  a  beite 
future  in  classified  advertising  wl4  1 
this  program. 

ENROLL  TODAY !  Full  20-week  com* 
(including  personal  guidance)  M 
Registration  $12  per  enrollee— halaM 
$3  per  enrollee  per  week  for  16  weeh 
Enroll  today  or  request  full  data  h 
return  mail. 

HOWARD  PARISH 

School  of  Classified  AdvertisinR 
A  division  of  Howard  Parish  T*®** 
Want  Ad  SeUlnp:  Plans. 

2900  N.W.  79th  St.,  Miami  47.  Floriii 


—a.  .J 
pfah’l 

. . 

Colo. 

'll  Kan. 

W 

i—  ■ 

X^^^Antz. 
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lo 

fC 

Use  CHART  AREA  Number  in  Ad  copy  for  showing 
_ LOCATION  without  IDENTIFICATION 
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help  wanted 


SITUATIONS  WANTED 


Mechanical 


rnVFIDENT  Pressman  -  Stereotyper 
SSsXow  Pony.  Permanent.  Write  or 
Sione  Percy  Curry,  ^reman.  Key  West 
gtiien.  Key  West,  Florida. _ 

uW-HANlCy^  SUPERINTENDENT 
PRODUCTION  MANAGER  with  top 
JLorf  in  handlintr  all  phases  of  metro- 
^tan  da  ly  and  Sunday  newspaper 
Sod^ion.  Must  be  abl^  Ket  along 
rith  Doople  and  still  produce  top  r^ 
silts  in  printing  and  economy.  This  is 
1  big  opportunity  on  first-class  news- 
Mper  in  Chart  Area  Two.  Box  8427. 
Editor  4  Publisher. 

WANTED  —  UNION  operators  and 
(oonnen  for  expanding  daily  in  mid- 
nest  $120.00  per  week.  32*/^  hours.  All 
benefits.  All  letters  confidential.  Box 
8612.  Editor  £  Publisher. 


SITUATIONS  WANTED 


Adminiulrative 


YOU'LL  LIKE 

tbit  man’s  property  building  record. 
Ad  manager  10  years,  papers  12-20.000. 
Prior  background  metropolitan  staffer 
to  weekly  pubiisher.  Employed,  looking 
up.  Box  8506.  Editor  £  Publisher. 


Circulation 

EXPERIENCED  Circulation  man.  Know 
Little  Merchant  plan.  Full  information 
■n  request.  Box  3307.  Editor  £  Pub- 
iaher. _ 


Classified  Advertising 

CLASSIFIED  MANAGER  —  Recog¬ 
nized  top  producer.  Past  records  show 
consistent  gains.  Seeks  better  opportun¬ 
ity.  Availab'e  now.  Best  of  references. 
Box  3603.  Edit(»  £  Publisher. 

Display  Advertising 


THOROUGHLY  exiierienced  local  Dis¬ 
play  Advertising  and  Managing  Sales¬ 
man.  many  years  with  two  top  New 
York  Newspapers,  now  available.  Will 
consider  out  of  town.  Box  3520.  Editor 
£  Pnhlisher. 


NFED  a  Self  Starting  NATIONAL 
ADVERTISING  MANAGER  who  can 
sell  7  Age  29,  BBA  Degree.  7  years 
experience.  Write  for  resume.  Box 

3*‘04.  Editor  £  Publisher. _ 

TOP  ADVERTISING  Saiesman.  man¬ 
ager.  26  years  experience.  3  years 
present  posifon.  ^uthwest  pubiica- 
tion  wanted.  Steady,  srber.  highest 
references.  Box  3615.  Editor  £  Pub¬ 
lisher. 


Editorial 


CAPABLE  MAN  with  deUiled  knowl¬ 
edge  editorial,  advertising,  mechanical 
departments  seeks  job  as  general  man¬ 
ager.  publisher's  assistant,  medium  or 
small  daily.  Opportunities  more  import¬ 
ant  than  location.  Now  employed.  82. 
married,  children.  Box  3511,  Editor  £ 
Publisher. 


.ACCOUNTANT-CPA.  college  degree, 
married,  age  32.  Five  years  newspaper 
experience.  Desires  opportunity  with 
progressive  newspaper  in  the  Chicago 
area,  Edward  J.  Styka,  754  S.  Kil- 
boum  Avenue.  Chicago,  Illinois. 


GOT  PROBLEMS; 

-COST.  Labor.  Production,  Circulation 
-ADVER'nSING,  Profits:  Editorial 
—PROMOTION  or  Public  Relations 

CONSULTANT  trouble  shooter  with 
experience  from  Mechanical  De¬ 
partments  to  Publisher  and  Gen¬ 
eral  Manager. 

SEEKING  spot  with  challenge  as¬ 
sisting  key  official  or  running 
whole  show. 

GOOD  mixer.  B.Sc.  in  Journalism 
and  Business  Administration. 

OUTSTANDING  record  and  refer¬ 
ences. 

Box  85.37.  Editor  £  Publisher. 


Artists-Cartoonists 


HEAD  AR'nST-CARTOONIST  on  200. 

000  daily  wants  to  locate  back  East. 
Eutern  seaboard  preferred.  20  years 
experience.  Samples.  Box  3311.  Edi¬ 
tor  4  Publisher. 


DEEP  SOUTH  native,  reporter-lens- 
man,  25  years  farm  and  features, 
wants  represent  farm  journal  in  Ala¬ 
bama.  Florida  or  Georgia.  Best  refer- 
ences.  Box  642.  Tallahassee,  Florida. 
NEWS  EDitOR-COPYREADER-Good 
metropolitan  and  small  town  daily  ex¬ 
perience.  Would  like  to  make  switch 
from  a.m.  to  p.m.  Excellent  refer- 
ences.  Box  3813.  Editor  £  Publisher. 
NEWS  EDITOR  5  years  medium  daily, 
married,  vet,  28.  wants  like  P.M.  job 
or  one  on  copydesk.  Chart  Areas  8, 
9.  Box  3310,  Editor  £  Publisher. 

VET.  33,  BA.  6  years  all  beats,  dailies. 

I  Features.  Some  desk.  Wants  to  move 
up.  Newspaper,  magazine.  Public  Re¬ 
lation  Promotion.  Will  travel.  Prefer 
East  coast.  References.  Box  3344, 

Editor  £  Publisher. _ 

WRITE  FOR  thumbnail  sketches  of 
dozens  of  available  weekly,  daily  and 
magazine  personnel.  Birch  Personnel. 
National  Newspaper  Service,  .59  E. 
Mad'son,  Chicago  2.  Illinois.  CEntral 

6-5670. _ 

I'M  OFFFJHNG  YOU 
Speed-Accuracy-Imagination 
for  your  desk.  Past  3  years  city-wire 
editor  small  daily.  Prefer  larger  town, 
chance  to  learn,  future.  J-graduate. 
vet,  31.  single.  Box  3415.  Editor  £ 
Piih'isher. 

NEWSMAN,  knowhow ;  college :  sin¬ 
gle  ;  left  eye  bad  :  wants  back  to  press : 
pay  own  fare ;  ready  now ;  city  hall, 
courts,  features :  no  car  or  camera. 
Box  3416.  Editor  £  Publisher. 

MALE.  44,  22  years’  experience,  re¬ 
porter.  sports,  various  desks,  wants 
return  to  small  daily,  Indiana,  Western 
Ohio.  Box  26.  Keystone.  Indiana. _ 


Circulation 


CIRCULATION  MANAGER  —  wel 
by  traininjr  experience  an^ 
creation  seeks  connection  with  chal 
i^tnng  opportunity.  Presently  era 
Pwyed,  never  unemployed.  Ivonfc 
constant  producer.  Married,  best  refei 
ences.  Write  in  complete  confidence  t 
Box  3419,  Editor  &  Publisher. 

HGHT  YEARS  of  Successful  orfrania 
mg  and  operation  of  The  Little  Mere! 
*"1  Plan.  Seeks  position  as  Circulatio 
50.000.  Bo 

8521.  Editor  £  Publisher. _ 

M^'AGER.  23  years  experience  a 
teases,  ABC,  Little  Merchant,  promi 
»n  minded.  15.000  circulation  or  undt 
southern  Californi 
irln  • .  *  employed  in  state,  furnis 
trt°*^“'tion  and  character  re: 
efences.  Box  3515.  Editor  £  Publishei 


MANAGER  —  exper 
and  Record  of  productic 

mids^““K®."‘  references.  Prefi 

oneni^*’  4”^  .i"”*  essential  for  rigl 
36^  October  10.  B< 

•m-’S.  Editor  £  Publisher. 


EDITOR,  reporter-photographer,  copy- 
reader  during  past  three  years.  Now 
hold  titled  position  40.000  Midwest 
daily.  Vet,  27.  family.  BA  English. 
Re<iuire  interview.  $95  minimum.  Box 

3516.  Editor  £  Publisher. _ 

EXPERIENCED  Society  Editor  at  daily 
newspaper,  reporting  background,  seeks 
position  in  Eiast.  Box  3505.  Editor  £ 

Publisher. _ 

MANAGING  EDITOR.  31.  married,  one 
child.  Available  late  September.  Prefer 
6.000-20.000  daily.  Nine  years  cub  to 
editor.  B.  J.  University  of  Missouri. 
Able  editorialist,  expert  on  layout,  top 
writer.  Know  camera,  darkroom.  Fair- 
child.  Have  business  sense,  served  ad¬ 
vertising  agency  stint.  Box  3534,  Edi- 

tor  £  Publisher. _ 

NEWsSlAN,  29,  with  weekly,  small 
daily,  A-1  wire  service  experience. 
M.A.  journalism,  seeks  challenging 
ed'torial  spot.  Now  employed  but  want 
predictable  hours,  chance  for  family 
life,  decent  pay.  Box  3535,  Editor  £ 
Publisher. 

REPORTER-WRITER,  25.  B.A.,  sin- 
gle.  .  .  .  Year  of  general  news,  fea¬ 
tures.  .  .  .  References.  .  .  .  Samples. 
Box  3533,  Editor  £  Publisher. 
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SITUATIONS  WANTED 


Editorial 

REPORTER-SPORTS  EDITOR.  2  years 

all  beats,  photos.  Seeks  metropolitan 

paper.  Married,  25.  Box  3532,  Editor 

£  Publisher. _ 

REPORTER.  24,  vet,  B.  A.  wants  job 
for  experience.  Starting  salary  not 
important.  All  beats-features-sports- 
entertaininent.  Good  writer,  ambitious. 

Chart  Area  2  preferred.  Box  3514,  Edi- 

tor  £  Pub.isher. _ 

YOUNG,  aggressive,  college  grad,  MA 
(political  sc.ence)  seeks  beginning  posi¬ 
tion,  newspaper  or  periodical.  Single, 
male.  Box  3526,  Eklitor  £  Publisher. 

ATTEN’nON,  NEW  YORK  —  News- 
paper  girl  4  years  Eastern  daily,  com¬ 
ing  New  York  to  study  in  September, 
would  like  part,  full  time  job,  (laiier, 
magazine.  A.B.  Box  3620,  Editor  £ 
Publisher. _ 


CITY  EXIITOR,  small  medium  daily. 
Experienced,  accurate  newsman.  Good 
writer.  29,  family,  journaiism  degree. 
Bo.x  3629,  Editor  £  Publisher. 

DESKMAN,  Experienced,  dependable, 
desireu  permanent  location.  Medium 
daily,  pleasant  climate.  Box  36u0,  Ldi- 
tor  £  Publisher. _ _ 

EDITOR.  TRADE  MAGAZINE" 

Competent.  Knowledge  of  writing,  ad¬ 
vertising.  promotion,  layout,  circula¬ 
tion  and  general  office.  Prefer  Cali¬ 
fornia  or  Hawaii.  A-1  references.  Cas¬ 
sandra  Miller.  1‘223  N.  Gordon  St.,  Los 
Angeies  38.  California. 

FEA'TU^  ’  WRITER,  emplo;^'  diart 
Area  3.  available  on  short  notice. 
Seeks  work  on  larger  paiier.  Informed 
on  science,  industry,  economics.  Box 
3631,  Editor  £  Publisher. 
MAGAZINE~WRITING  job  wanted  by 
e.xperienced  reporter-feature  writer,  29, 
Missouri  Journalism  graduate.  Back¬ 
ground  includes  feature  writing  with 
top  daily,  wire  service,  siieaks  Spanish, 
knows  agriculture,  internationally  trav- 

eled._  Box  3601,  Edj^tor  £  Publisher. _ 

MOVIE  CRITIC,  New  York  pai)er, 
wants  fresh  air.  Reviews  with  "New 
Yorker”  Zip.  Also  Theatre.  Nightclubs. 
Handle  (lage  makeup.  Camera.  Box 
36H,  Editor  £  Publisher. 
NEWSPAPERWOMAN,  now  public' re¬ 
lations  aide.  Have  6'/u  years  experi¬ 
ence  on  top  metropolitan  daily  and  ex¬ 
cellent  pulnic  relations  staff  in  Chart 
Area  6,  B.A.  degree,  and  car.  Would 
like  return  to  reporting  and  writing, 
or  public  relations  with  human,  not 
industrial,  interest.  Accurate  reporter, 
good  writer,  like  fcatuies.  Prefer 
Chart  Areas  2,  6  or  12.  but  oiicn  to 
go<.d  job  anywhere.  Write  Box  3438, 
Editor  £  Publisher. 

REPORTER.  FEATURE  writer.  27. 
single.  Yale  BA.  Vet.  3  years  all  beats 
Te.xas  daily,  wants  Midwest,  Mest. 
Available  now.  Ed  Nash,  824  Monroe 
Street,  Benton  Harbor.  Michigan. 
REPORTER.  Newspajier  and  trade 
magazinu  e.xpei'ienee.  JoumuiUm  grad¬ 
uate.  Draft  e.xemiit.  Have  Refle.x  cam¬ 
era.  Chart  Area  1,  2,  or  3.  Jay  Brown, 
130  Fenimoro  Street,  Brooklyn,  N.  Y. 
^_4-lh04 

REPORTER  —  REWRITE 
WO.MA.N'.  6  years  rciiorter  major  New 
York  daily  writing  news,  teaiuies  all 
field.s  from  (lolitics  to  fashion.  5  years 
rewrito  London  office  major  news 
agency.  Seeks  similar  newspaiicr,  mag¬ 
azine  job  New  York  Area.  By-hnes, 
releiences.  Single.  Bo.x  3619,  Editor  £ 
Publisher. 

REPORTER,  7  years  metroixilitan  pa- 
(lers  in  Chart  Area  6,  wants  news- 
paiier  job  in  that  area.  Now  doing 
publicity  in  West.  Family  man,  30. 
Good  newspaiierman.  Address  Bo.x  3621, 
^itor  £  Publisher. 

REPORTER,  six  years  experience,  go¬ 
ing  to  Europe.  Seeks  free-lance,  full¬ 
time  assignments,  what  have  you.  Bo.x 
3616,  Editor  £_  Publisher. 

REPORTER  —  24  years  old.  2  months 
with  City  News  Bureau  of  Chicago 
until  drafted.  Service  PIO  experience. 
BA,  English,  Dartmouth.  Willing  to 
learn  at  low  salary.  Box  3605,  Editor 
£  Publisher. 


SITUATIONS  WANTED 


Editorial 

REPORTER  —  27,  single,  ambitious, 
experienced,  veteran,  M  degree — de¬ 
sires  sports,  general  assig  ment  or 
medium  sports  editorship.  Iliree  years 
exiierience  sports,  general  assignment, 
desk,  features  (50.004)).  Employed,  mid¬ 
west — west  background,  car,  prefer 
Chart  Areas  6,  7.  8.  10,  11,  12,  available 
Sept.  15.  Box  3632,  Editor  £  Publisher. 
SUNDAY,  or  magazine  section  editor. 
30.  with  a  proven  record  in  these 
fie  ds  and  in  newspaper  administration. 
Employed  in  top  level  job  at  good 
salary  in  Chart  Area  two.  Elxcellent 
on  makeup,  pictures,  features,  local 
news.  Extensive  tabloid,  standard  ex¬ 
perience.  Box  3628,  Editor  £  Publisher. 

THE  SPORTS  EDITOR 

of  a  national  wire  eenrice — where  I 
am  now  employed — will  vouch  for  my 
ability.  J-Grad^  24.  2  years  desk-re- 
porting  experience.  Fast,  accurate, 
thorough.  "Live"  copy,  editing,  make¬ 
up.  Object:  Job  with  some  present, 
lots  of  future  on  a  sports  STAFF.  Box 

3634,  Editor  £  Publisher. _ _ 

WANT  CHART  AREA  4  SPOT 
EXPERIENCED  DESKMAN.  political 
writer,  columnist  now  on  70,000  daily 
in  Chart  Area  Six  wants  to  move 
South  to  reportorial  or  newsroom  ad¬ 
ministrative  position  by  September  1. 
Top  references.  Box  3147,  Ekiitor  £ 
Publisher. 


WRITER,  46,  experienced  in  both  min¬ 
istry  and  journalism,  chief  critic  of 
a  national  press  group,  desires  position 
in  religious  journalism.  Can  locate  any¬ 
where.  J.  B.  S.,  1035V^  Clay  Street, 
Toiieka,  Kansas. 

YOUNG  Woman,  thoroughly  experi¬ 
enced  editing.  Public  relations,  pub¬ 
licity,  seeks  position  preferably  maga¬ 
zine.  Box  3617,  Editor  £  Publisher. 


_ Photography _ 

PHOTOGRAPHER,  early  SO's,  single, 
veteran.  15  years  experience  in  news 
and  public  relations,  photography  with¬ 
in  metropolitan  New  York  area.  Know 
Fairchild.  Own  car  and  equipment. 
Would  appreciate  contacting  lively 
newspaper  in  the  southwest.  Box  3527, 
Editor  £  Publisher. 


YOUNG  NEWS  Photographer,  gained 
experience  in  wide  open  spaces,  would 
welcome  move  to  staff  of  eastern  daily 
where  photo-journalism  is  recognized. 
Bo.x  3510,  Editor  £  Publisher. 


Promotion  Public  Relations 


MATURE  WO.MAN — Outstanding  con¬ 
tacts  throughout  United  Stales — thor¬ 
oughly  experienced  in  public  relations, 
newspaper  re|>orting — social  work  seeks 
position.  Box  3319,  Editor  £  Publisher. 

PUBLIC  RELATIONS,  Hard  worker. 
31,  with  ab.lity  to  get  along  and  get 
results.  Now  completing  4-year  term, 
executive  secretary.  Governor’s  Fire 
Safely  Commission,  southeastern  state 
— public  speaking,  exhibits,  contests, 
photography,  co.iventiuiis,  general  pub¬ 
licity  and  promotion.  Co-direcior,  na- 
t.onul  award-winning  campaign,  1954. 
Background :  4  years  as  siafler  on  na¬ 
tional  trade  magazines  editorial,  ad¬ 
vertising,  circulation.  Journalism  grad¬ 
uate.  Local  and  national  reiereaces. 
Present  salary.  $6,UUU.  Box  3504,  Edi¬ 
tor  and  Publisher. 

.MANAGING  EDITOR  10  years  on  AP 
paiier,  solid  y  e.\|>ericnced  in  promo¬ 
tion  and  publicity :  J-grad,  contacts, 
married :  seeks  public  relations,  news- 
paiier  or  TV  job  where  can  advance  on 
merits.  Prefer  Chart  Areas  1,  2,  4,  12. 

'  Bo.x  3610,  Editor  £  Publisher. 

PUBLICITY  .MAN7~27,  now  employ^ 
wishes  to  relocate  New  York  City. 
.N'ew'spaiier,  radio,  photography  experi¬ 
ence.  Vet.  married,  family.  Available 
October  1.  Box  3625,  Editor  £  Pub¬ 
lisher. 

PUBUCITY  WOMAN  —  Top  experi- 
;  ence,  planning,  writing,  placing.  In- 
I  stitutional.  Excellent  contacts  Manhat¬ 
tan  newspapers,  wire  services,  maga¬ 
zines.  Wants  position  New  York  City 
I  area,  minimum  $10,000.  Also  medical 
'  writing  and  fund  raising.  Box  3608, 
Editor  £  Publisher. 
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loiniiiiiiil editorial 

I  I 

I  By  Roy  H.  Copperiul  p 


I  In  Tune  With  the  Infinitive  | 

§  One  might  think  the  revered  W.  H.  Fowler  had  the  B 
g  last  word  on  the  split  infinitive  30  years  ago  when  he  g 
g  divided  the  English-speaking  world  into  five  classes  with  g 
I  respect  to  it,  namely:  g 

I  “(1)  Those  who  neither  know  nor  care  what  a  split  g 
g  infinitive  is;  (2)  those  who  do  not  know,  but  care  very  g 

1^  much;  (3)  those  who  know  and  condemn;  (4)  those  who  g 
^  know  and  approve;  and  (5)  those  who  know  and  distin-  B 
1  guish.”  g 

B  But  no;  here  we  are,  still  in  doubt  about  it,  al-  g 
g  though  Fowler’s  conclusion  remains  the  consensus  of  g 
g  grammarians  today.  In  a  nutshell:  a  split  infinitive  g 

1“  is  not  an  error,  of  itself,  horrifying  as  this  may  sound  B 
to  the  dogma-damned  fuddyduddies  who  write  news-  g 
3  paper  style  books.  The  acceptability  of  a  split  infinitive  g 
M  depends  only  on  whether  the  rhythm  or  meaning  of  the  g 
g  sentence  is  damaged  by  it.  g 

W  *  ♦  *  M 

g  Let’s  start  from  scratch.  An  infinitive  is  a  verb-form  g 
g  containing  to:  to  go,  to  run,  to  eat,  to  walk.  It  is  split  g 
I  when  something  separates  to  and  its  partner:  to  quickly  g 
B  ffo,  to  clumsily  run.  | 

g  Splitting  an  infinitive  objectionably  is  only  one  of  1 
g  the  many  ways  a  sentence  can  be  spoiled  by  poor  g 
m  arrangement  of  its  parts.  Yet  a  big,  red  flag  has  been  g 
m  hung  on  verb-forms  containing  to,  and  millions  of  brow-  g 
B  beaten  reporters  l)elieve  they  will  not  enter  heaven  if  B 
g  they  split  the  infinitive.  They  go  to  any  length  to  1 
m  avoid  it,  on  all  occasions,  and  half  the  time  the  cure  g 
I  is  worse  than  the  disease.  g 

g  For  those  who  are  impatient  with  grammatical  defi-  g 
g  nitions  and  distinctions,  a  category  that  seems  to  in-  p 
g  elude  most  newsmen,  the  ear  is  a  pretty  good  guide.  B 
B  If  a  sentence  doesn’t  sound  good,  it  isn’t  any  good,  M 
B  whether  the  infinitive  is  split,  rewoven,  braided,  or  Sj 
I  sawed  in  half.  4 

P  *  ♦  *  -I 

fc  These  split  infinitives  are  objectionable  because  they  g 
B  sound  awkward:  1  v'unt  to  consistently  enforce  disci-  p 
E  pMne;  His  purpose  was  to  effortlessly  be  promoted;  m 
g  .Jones  was  ordered  to  immediately  embark.  Such  sen-  g 
R  tences  call  for  recasting  even  if  you  don’t  know  a  split  ^ 
B  infinitive  from  an  ablative  absolute.  The  adverb  in 
g  each  instance  fits  easily  at  the  end.  g 

B  But  listen  to  this:  Production  of  food  fats  is  expected  gl 
B  to  moderately  exceed  domestic  use  and  commercial  ex-  u 
g  port.  The  nonsplit  fanatic  is  likely  to  do  one  of  two  g 
B  things  with  this.  He  may  make  the  sentence"  read,  S 

B  “  ...  is  expected  moderately  to  exceed  ...”  which  is  g 

I  no  good,  because  it  raises  a  doubt  whether  the  expect-  g 
B  ing  or  the  exceeding  will  be  moderate;  or  he  may  move  g 

B  moderately  to  the  end,  but  that’s  too  far  away  from  g 

B  to  exceed,  which  it  modifies.  B 

g  I  have  seen  a  sentence  like  this  criticized  as  con-  g 

B  taining  an  undesirable  split:  “This  will  permit  the  J 
g  nation  to  (|uietly  drop  her  violent  opposition  to  the  a 

B  treaty.”  Since  there  is  no  other  comfortable  place  for  S 

I  the  adverb,  rewording  was  prescribed.  Why?  This  kind  3 
of  thing  only  illustrates  Fowler’s  comment  to  the  effect  B 
M  that  reasons  are  not  the  strong  point  of  the  critics  of  3 

■  split  infinitives.  B 

«  «  »  ^ 

I  Life'  might  be  pleasanter  if  the  existence  of  the  J 

I  infinitive  were  forgotten,  and  the  mischief  sometimes  3 
g  caused  by  splitting  it  were  cured  in  each  instance  for  J 
■  its  own  sake.  If  splitting  the  infinitive  merely  hurts  J 
[  the  poor  little  thing,  let  it  .suffer.  .4nd  that  goes  double  = 
B  for  sympathetic  pedants.  | 

. No-  21' 
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Shop  Talk  at  Thirty  department  which  usually  occupies  this  pa9t 
is  closed  for  the  duration  of  Robert  U.  Brown's  vacation. 


EDITOR  &  PUBLISHER  CALENDAR 

Aug.  28-30 — New  York  State  Society  of  Newspaper  Editors,  an¬ 
nual  meeting,  Hotel  Queensbury,  Glens  Falls,  N.  Y. 

Sept.  3 — ^Wisconsin  AP  Telegraph  Editors  Association,  annual 
mooting,  Wisconsin  Hotel,  Milwaukee,  Wis. 

Sept.  7-9 — New  England  Association  of  Circulation  Managers, 
fall  meeting,  Marshall  House,  York  Harbor,  Me. 

Sept.  8-10 — ^Washington  Newspaper  Publishers  Association,  meet¬ 
ing,  Hotel  Chinook,  Yakima,  Wash. 

Sept.  8-11— New  York  Press  Association,  meeting,  Otesaga  Hotel, 
Cooperstown,  N.  Y. 

Sept.  9-10 — Allied  Daily  Newspapers  of  Washington,  annual  Fall 
meeting,  Alderbrook  Inn,  Hood  Canal. 

Sept.  9-1 1— Pacific  Newspaper  Mechanical  Conference,  annua! 
meeting,  Sheraton-Palace  Hotel,  San  Francisco. 

Sept.  10-11 — Kansas-Missouri  Newspaper  mechanical  conference, 
Town  House  Hotel,  Kansas  City,  Kas. 

Sept.  11-13 — PNPA  Classified  Clinic,  Lycoming  Hotel.  Williams¬ 
port,  Pa. 

Sept.  12-14— Canadian  Weekly  Newspapers  Association,  national 
convention.  Hotel  Vancouver,  Vancouver,  B.  C. 

Sept.  16-18 — Advertising  Managers  Association  of  Wisconsin 
Doily  Newspapers,  Fall  conference.  Hotel  Mead,  Wisconsin  Rapids 

Sept.  16-18 — New  England  Weekly  Press  Association,  annual  fall 
conference,  the  Equinox,  Manchester,  Vermont. 

Sept.  17 — Oregon  Newspaper  Publishers  Association  Newsman’s 
6th  annual  meeting,  Allen  Hall,  University  of  Oregon,  Eugene. 

Sept.  17-18— Michigan  Press  Association,  small  dally  editorial 
conference.  Haven  Hill,  near  Pontiac,  Mich. 

Sept.  17-11 
Minn. 


-Minnesota  Associated  Press,  Fall  meeting,  Mankato 


Sept.  18-19 — Midwest  Newspaper  Advertising  Executives'  Associa¬ 
tion,  74th  annual  meeting.  President  Hotel,  Kansas  City,  Mo. 

Sept.  18-20 — Central  States  Circulation  Managers  Association, 
fall  meeting,  LaSalle  Hotel,  Chicago. 

Sept.  19-21  —Southern  Circulation  Managers  Association,  annual 
meeting,  Dinkler-Plara,  Atlanta,  Ga. 

Sept.  23-25— Maryland  and  Del-Mar-Va  Press  Associations,  meetinq 
Commander  Hotel,  Ocean  City,  Md. 

Sept.  24-29  — International  Printing  Pressmen  and  Assistants'  Union 
of  North  America,  quadrennial  convention,  Philadelphia,  Pa. 

Sept.  25-28 — Institute  of  Newspaper  Controllers  and  Flnanc# 
Officers,  annual  meeting.  Hotel  Statler,  New  York  City. 

Sept.  30-Oet.  I— Interstate  Advertising  Managers  Association 
meeting.  Mansion  House,  West  Chester,  Pa. 

Sept.  30-Oct.  I— Indiana  Associated  Press,  fall  meeting,  Sout* 
Bend,  Ind. 


fllKII  KlinDEII 

A/c^oitaiot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

nOI  K  Street,  N.  W.,  Washington,  D.C. 
Lincotn  BuitJing  . . .  New  York,  N.  Y. 


EDITOR  Si  PUBLISHER  for  August  27, 19” 
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NEW..  .  LINOnPE'S  HYDRAQUADDER 

OPERATES  ALL  g  WAYS! 


by  Simple 
Knob  Control 


A  knob  enables  the  operator  to  mech¬ 
anically  direct  all  quadding  functions. 
He  merely  turns  the  knob  to  any  of  the 
four  indicated  positions— center,  quad 
left,  quad  right,  or  regular— and  the 
Hydraquadder  responds  automatically. 


by  Electric 
Push-buttons  O  by  Tape 


First  to  introduce  push-button  quad- 
ding,  Linotype  now  offers  the  simplest 
electric  push-button  system.  It  elimi¬ 
nates  operation  by  the  mechanical 
knob,  and  features  an  advanced  printed 
circuit  unrivalled  for  permanence.  With 
it,  the  operator  merely  pushes  a  button 
—the  Hydraquadder  does  the  rest. 


^  Automatically 

Quadders  for  tape  operation  also  are  an 
original  Linotype  development.  The 
Hydraquadder’s  electric  system  is  just 
plugged  into  a  tape  operating  unit  and 
the  Hydraquadder  responds  to  coded 
signals  at  speeds  up  to  1 2  lines  a  minute. 


Whether  op>crated  by  knob,  push-buttons,  or  tape, 
the  Hydraquadder  gives  you  perfect  accuracy  of 
centering  and  margin.  There  is  no  mechanical  link¬ 
age,  and  it  needs  no  adjustments  or  maintenance 
other  than  normal  lubrication. 

This  first  truly  hydraulic  quadder  cuts  costs  and 
increases  prrxluction  wherever  composition  re¬ 
quirements  call  for  white  space  with  lines  set  flush 
left,  centered,  or  flush  right.  With  the  Hydraquad¬ 
der,  operators  set  quadded  and  centered  matter  at 
speeds  faster  than  the  simplest  straight  matter. 

Hydraquadders  can  be  installed  on  new  ma¬ 
chines  at  the  factory  or  applied  to  Linotypes  now  in 
your  plant.  Write  your  Linotype  Agency  today  for 
a  brochure  giving  full  details. 


Only  the  Hydraquadder  gives  you 
all  these  advanced  features: 

Automatic  change  from  push-button  to  tape  oper¬ 
ation— stgnah  in  the  tape  cancel  any  signals  in  the 
selector  box. 

Ultra-modern  printed  circuit  in  memory  control 
box  assures  permanence  and  indestructability. 

Qtiadding  can  be  repeated  automatically —  In  tape 
operation,  a  quadding  position  can  be  repeated 
continuously  without  a  tape  signal. 


*  LINOTYPE  *  1  Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 


5#t  In  Hnotirp€  Tintee  Ittrman  and  mombors  •/  Sportmn  family 


Atlanta,  Boston,  Chicago,  CUvatond,  Dallas,  Los  Angolas,  Naw  York,  Son  Francisco.  In  Canada:  Canadian  Linotypa,  Limilad,  Toronto,  Ontario 


LEADERSHIP  THROUGH 

Printed  in  U.S.A. 
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SCRIPPS-HOWARD  NEWSPAPERS 


NEWYORK.WorM-T*(*rrom&rh«Sun  COLUMBUS . Ci«i»n 

CLEVELAND . Press  ONCINNATI . Pott 

PITTSBURGH . Press  KENTUCKY . Post 

SAN  FRANQSCO . News  Covrngfon  odition,  Cincinnati  Pott 

INDIANAPOLIS . Times  KNOXVILLE . News-Senfine/ 


DENVER  .  .  .  Rocky  Mountain  News  EVANSVILLE . Prea 

BIRMINGHAM . Posf-Hero/d  HOUSTON . Pre« 

MEMPHIS . ProtfScimitar  FORT  WORTH . Prm 

MEMPHIS.  .  .  .  Commerciol  Appeal  ALBUQUERQUE . Tribum 

WASHINGTON . News  EL  PASO . HeroM  Ped 


Oanarol  AdvartUing  Dapoitmanl,  330  Pork  Avamia.  Naw  Tark  City 


Chicaga  San  Francleca  Datralt  Cincinnati  Philadalphia  DaBa* 
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